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ABOUT
THIS REPORT

This report is ONYX Hospitality Group’s fourth
Corporate Social Responsibility (CSR) report. It
presents our commitments, progress and achievements in managing the social and environmental
impacts of our operations.

NOTABLE DEVELOPMENTS COVERED IN
THIS REPORT
TRANSITION TO GRI G4 FRAMEWORK

This year, we have transitioned from Global Reporting Initiative (GRI) G3.1 to the latest G4 guidelines,
the most comprehensive and up to date internationally recognised sustainability reporting standard.
This means we have made greater efforts to focus
on issues material to our business, conducted robust
stakeholder engagement and increased transparency around disclosure on management approach.

GREATER SPOTLIGHT ON OUR SUPPLY
CHAIN
Our first report in 2012 identified 5 areas material to
our business (environment, water and other
resource constraints, strong relations with local
communities, employment practices and health and
safety) and layered on a special focus on our supply
chain. We have been increasing our coverage on our
supply chain efforts since our 2014 report.

Our supply chains are an extension of our organisation in many ways and therefore addressing and
reporting on the same issues within our supply chain
is an important part of our transparency and
accountability. We also realise the potential risk to
our brand value and reputation if we do not manage
these issues. We recognise the impact of our supply
chain on issues we’ve identified as material - local
communities and the environment.
In 2014, we established a supplier code of conduct
that has been acknowledged and signed by suppliers that supply 80% of our purchase volume. This
year, we continued to build on our work in this area
through
• extending our stakeholder engagement
exercise to include key suppliers. More details
are available in Section 4.3.

• including information on our supply chain
(where available) as part of reporting against
the GRI G4 Standard Disclosure on supply
chain. More details are available in Section
5.2.1.
• providing information (where available) on local
supplier spending as part of reporting against a
new Specific Standard Disclosure, EC9. More
details are available in Section 5.2.1.

EMBEDDING CSR INTO OUR BUSINESS –
THE ONYX BALANCED SCORECARD

As we move forward in our sustainability journey, we
continue efforts to integrate CSR into the very core of
our business.
In 2015, we piloted the ONYX Balanced Scorecard,
an internal Key Performance Indicator (KPI) system
that provides senior management with oversight
beyond the financial performance of our properties.
Selected metrics that we’ve integrated in the ONYX
Balanced Scorecard cut across material CSR issues
on environment and employee engagement.
The inclusion of CSR related metrics reflects our
commitment to better manage our business impact
on the environment and society. More information
about the ONYX Balanced Scorecard can be found
in Section 4.2.

1.1 SCOPE AND BOUNDARIES
REPORTING PERIOD

Our fourth report follows a 12-month reporting cycle,
covering the period from January to December 2015.
We report on an annual basis, with our last report
released in 2015.

PROPERTY COVERAGE

We have endeavoured to increase our coverage
over the years; beginning with our inaugural report in
2012 with properties in Thailand to covering all 36
properties that ONYX Hospitality Group managed for
the full year of 2015. We have excluded from this
report properties we have ceased to manage over
the course of the year (City Lodge 19 and OZO
Pattaya). We have also excluded Amari Palm Reef
Samui as the property has been closed for renovation since 1 April 2015. The property will resume
operations under “Amari Samui” in April 2016.
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New inclusions are OZO Kandy Sri Lanka and an additional
new Ocean Wing at Amari Phuket.
Unless otherwise indicated in the specific data section, all
data provided covers Jan – Dec 2015 for 35 reporting properties, and July – December 2015 data for OZO Kandy Sri
Lanka. Where possible and relevant, we have included data
from our corporate office operations. Not all our properties
are at the same stage in the implementation and tracking of
CSR and in some cases we still have data gaps. The reporting process has helped us identify areas for further improvement and we are committed to continual improvement of our
performance measurement and disclosure practices. In
keeping with the principle of transparency, a description of
the coverage for each data set being reported is provided
throughout the report.
Properties will be referred to according to their property
codes for the remainder of this report. These codes are
included in Section 11 Property Code.

1.2 REPORTING FRAMEWORK
This report is based on the Global Reporting Initiative (GRI)
G4 Sustainability Reporting Guidelines, prepared in accordance to the Core level of reporting.
We have not sought external assurance for this report. A GRI
Index is included at the end of this report.

1.3 CONTACT
We welcome any feedback and comments on this report.
Please send them to:
Peter Henley
President and CEO
E: peter.henley@onyx-hospitality.com
Lisa Thomas
Director, Corporate Social Responsibility
E: lisa.t@onyx-hospitality.com

MESSAGE FROM THE CEO
ONYX Hospitality Group continues to expand its presence across the Asia-Pacific region with more
properties opening in new and existing locations. With this robust rate of growth, we understand that
a genuine commitment to being responsible and operating in a sustainable manner is fundamental to
the long term success of our business.
In order to achieve that success, we align our key values and business practices with our responsibility
for the environment and the community. It is important that our properties are places where our guests
have memorable experiences, where our employees are proud to work and where our local partners
are happy to work with us for the many years and decades to come. As we expand our presence
throughout Asia Pacific, everything we do is guided by our corporate vision and strategy, and by our
Core Values of being Responsible, Inspiring, Compassionate and Enthusiastic (RICE).
This is our fourth CSR Report and we are proud to look back at some of the achievements we have
made. We have increased the number of properties covered in the scope of this report. We have also
included our key performance data for 2015 and our targets for 2016.
From an environmental perspective whilst we continue to focus on energy saving we are also working
on assessing our waste impacts and reporting more detail in this area. To further improve our waste
management, we shall introduce a group-wide policy in Q4 of 2016.
Three ONYX properties – Amari Boulevard, Amari Phuket and OZO Chaweng Samui - were amongst
11 hotels in Thailand to be honoured with the 2015 Kuoni/GTA Water Champion Award, which
validates the group’s commitment towards tracking water usage, managing water supplies and raising
guest awareness on sustainability.
We launched a voluntary Supplier Code of Conduct in August 2014 and in 2015 we had 100% of the
targeted 100 corporate suppliers in Thailand acknowledge our code.
Every general manager and their staff have a role to play in our CSR performance. Each year we
engage our general managers in the reporting process, to collectively assess feedback from stakeholders and determine our priority and focus areas. For our staff we aim to achieve 5 day work weeks
in most hotels by 2016 and to continue to strive toward work-life balance best practice.
We have expanded our strategic community programmes. Our flagship Plan BEE Rural Beekeeping
initiative which was first introduced in Baan Khao Kram, Krabi in 2013 with 24 start-up hives now has
over 500 active hives in the village. Our partnership that began in 2013 with the Pimali Foundation has
now launched the Pimali Hospitality Training Centre, which took in its first group of 6 students this
year.
In summary we have made good progress in our aim to integrate corporate social responsibilities into
our business but still have a lot to do to achieve that aim completely. That we are committed to doing
this, I trust you will see from reading this report. Please do contact us with any feedback or thoughts
you may have.

Peter Henley
President & CEO
ONYX Hospitality Group
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OUR
BUSINESS

ONYX Hospitality Group is a leading Asian hospitality management company, combining the expertise of a truly
international executive team with Asia’s renowned hospitality excellence.
The ONYX brand portfolio spans a range of hospitality segments including the established Amari collection of
upscale properties, serviced apartments and resorts. In addition to Amari, our brand portfolio includes OZO,
Shama, Oriental Residence, Saffron and The Mosaic Collection properties.
At year-end 2015, we operated 36 properties with close to 6,000 rooms across Thailand, Hong Kong, China,
Qatar, Sri Lanka and Bangladesh. Our core products are hotel rooms, serviced apartments, restaurants and
spas. Our clientele covers individual and corporate consumers, companies, government and
non-governmental organisations coming mainly from the six countries where we operate and India, Australia,
United Arab Emirates (UAE), Japan, Russia and Europe.
As a privately held company, we release a consolidated financial statement for Amari Hotels and Resorts
Company Ltd. that covers the financial performance of ONYX Hospitality Group (our hotel management
company that manages all 36 properties covered in this report) and our Amari Watergate Bangkok property. As
at 31 December 2015, our total revenue was THB 1,128.86 million and total capitalisation THB 935.44 million,
made up of THB 288.28 million in total liabilities and THB 647.17 million in total shareholders’ equity.

3.1 BRAND PORTFOLIO
We have a diverse brand portfolio that ranges from luxury to mid-market properties for both business and
leisure guests. The company is registered in Thailand as Amari Hotels and Resorts Co. Ltd. We offer seven
hospitality brands:

Oriental Residence Bangkok

The ONYX group’s first luxury property with 145 serviced residences.

Amari Brand

Amari is ONYX’s most established chain of hotels and residences with a rapidly
expanding network of properties spanning from South East Asia to China and the
Middle East.

Shama Serviced Apartments

Shama is ONYX’s luxury boutique serviced apartment provider aimed at short and
long-stay business and successfully established in China, Hong Kong and Thailand.

OZO Hotel Brand

OZO provides accommodation aimed at the mid-market. The first OZO property was
opened in 2013 in Hong Kong followed by opening of other properties in Sri Lanka
(Colombo) and in Thailand (Koh Samui and Pattaya) in 2014. An additional property
in Sri Lanka (Kandy) is expected in 2015.
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The Mosaic Collection

The Mosaic Collection consists of properties managed by ONYX, where the owner’s
original brand is maintained. At present, there are ten hotels in The Mosaic Collection
portfolio, ranging from a nature lodge in Thailand’s far north to resorts in Pattaya and
Krabi as well as China.

Saffron1

ONYX’s International five-star luxury brand planned for city and resort destinations
across the Asia-Pacific, Indian Ocean and Arabian Gulf regions.

Breeze Spa

Available at selected Amari properties in city and resort locations, Breeze Spa offers
a range of therapeutic treatments as well as its own line of spa care products.

3.2 OUR PRESENCE

As of end 2015, we operated 36 properties across six countries. Plans for 24 new properties are in the pipeline
for 2016-2019. This will expand the company’s presence to new markets such as India, Malaysia, Indonesia
and the Maldives.

NORTHERN THAILAND
Angkhang Nature Resort 
Loei Palace Hotel 

NOIDA

Amari NOIDA (2019) A

QATAR
DOHA
Amari Doha A

BANGKOK
Amari Watergate A
Amari Boulevard A
Amari Don Muang Airport A
Amari Residences A
Shama Sukhumvit S
Oriental Residence
City Lodge Soi 9 
Ekamai Gardens 
Chiva Residence 
PATTAYA
Amari Pattaya A
Amari Residences Pattaya (2016) A
Amari Nova Suites A
Nova Platinum 
INDIA
Nova Gold 
Nova Express (2016) 
Nova Park 

BANGLADESH
DHAKA

BEIJING
S Shama Yanglin (2019)
DAQING
S Shama Daqing (2017)
SHANGHAI

S Shama Luxe Huashan
S
S

S

CHINA

CHENGDU
S Shama Tianfu (2019)
HANGZHOU
S Shama Heda
FUJIAN
O OZO ShiShi (2019)
GUILIN
A Amari Yangshuo (2017)
DALI
A Amari Dali (2019)
GUANGZHOU
S Shama Pazhou (2017)

HONG KONG

Amari Dhaka A

KANDY
OZO Kandy O
COLOMBO
OZO Colombo O
GALLE
Amari Galle (2017) A
MALDIVES
Amari Havodda Maldives A

Amari Hua Hin A

VIETNAM

SRI LANKA

MALAYSIA

MALDIVES

OZO Medini (2018) O

INDONESIA

Shama Medini (2018) S
JOHOR BAHRU

Amari Johor Bahru (2017) A

1

S Shama Central
S Shama Fortress Hill
S Shama Hollywood
S Shama Tsim Sha Tsui
O OZO Wesley
HOI AN
O OZO Hoi An (2017)
BURIRAM
A Amari Buriram United
KOH SAMUI
A Amari Koh Samui
O OZO Chaweng Samui

PENANG
OZO Georgetown (2018) O
MEDINI ISKANDAR

HUIDONG
A Amari Huidong (2019)
HONG KONG

THAILAND
HUA HIN

Shama Century Park
Shama Xujiahui
Grand Pujian Residence
Shama Caojiadu (2018)

BALI
A Amari Pecatu Bali (2018)

PHUKET
A Amari Phuket
A Amari Residences Phuket
KRABI
A Amari Vogue

 Vogue Resort & Spa Ao Nang

While the Saffron brand still exists under our portfolio of brands, we do not currently manage any properties under this brand.
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ONYX PORTFOLIO BY COUNTRY AND BRAND
BY COUNTRY:
Number of Properties
Total
Properties
2014

Total
Properties
2015
Year-End

Thailand

24

21

4

Hong Kong

5

6

1

China

6

5

1

Qatar

1

1

India

0

Sri Lanka

1,091,714

1,146,870

168,000

166,822

4,018

655

204

622

60

8

760

100

1171

220,982

187,014

0

0

120

0

0

28,522

30,441

0

0

1

0

0

150

0

0

1

2

0

1

280

0

172

13,938

60,658

Indonesia

0

0

0

1

0

0

302

0

0

Malaysia

1

0

0

4

0

0

807

0

0

Bangladesh

0

1

0

0

134

0

0

4,210

15,893

Maldives

0

0

1

0

0

120

0

0

0

Vietnam

0

0

0

1

0

0

364

0

0

38

36

7

17

5,934

935

3,170

1,527,366

1,607,698

Occupied
Room
Night
2014

Occupied
Room
Night
2015
Year-End*

1

Total Rooms
2015
Year-End

Occupied
Room
Night
2015
Year-End*

Expected
New Rooms
2017-2019

Total

Expected
New
Properties
2017 -2019

Occupied
Room
Night
2014

Expected
New Rooms
2016

Country

Expected
New
Properties
2016

Number of Rooms

BY BRAND:
Number of Properties
Total
Properties
2014

Total
Properties
2015
Year-End

Amari

13

12

2

7

Shama

10

10

1

The Mosaic
Collection

10

9

OZO

4

Oriental
Residencen
Total

Brand

Expected
New
Properties
2016

Number of Rooms
Expected
New
Properties
2017 -2019

Total Rooms
2015
Year-End

Expected
New Rooms
2016

Expected
New Rooms
2017-2019

3,004

449

1,350

813,678

849,704

5

1,105

100

719

290,269

261,653

4

0

941

386

0

256,210

247,543

4

0

5

739

0

1,101

140,386

208,172

1

1

0

0

145

0

0

26,824

40,626

38

36

7

17

5,934

935

3,170

1,527,366

1,607,698
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3.3 CORPORATE GOVERNANCE
BOARD OF DIRECTORS

ONYX Hospitality Group is a privately held family company. Major shareholders are family members from the
Karnasuta, Charanachitta, Roengpithya and Terdpravat families. A general shareholders meeting is held
annually in April.
The company is governed by a Board of Directors (BOD). All BOD directors, other than the Chief Executive
Officer (CEO), are shareholders in the company. There are no independent directors.
The BOD is responsible for making decisions on the company’s management policies and overseeing executive work performance. The BOD is composed of six directors who meet three times annually.

Ms.Nijaporn Charanachitta
Chairwoman of the Board,
Executive Committee Member

Ms. Bhilaichit Roengpithya

Mr. Premchai Karnasuta

Mr. Yuthachai Charanachitta

Ms. Oraem Terdpravat

Mr. Peter Henley

Director

Director

Director Executive
Committee Member

Director

Director President and CEO

EXECUTIVE COMMITTEE

The Executive Committee is made up of the C-suite of the company and two representatives from the BOD.
All operational and business decisions are discussed, approved and vetted by this committee.
The Executive Committee comprises of:
• Mrs. Nijaporn Charanachitta – Chairwoman, ONYX Hospitality Group (Amari Hotels and Resorts Co, Ltd.)
• Mr. Yuthachai Charanachitta – Director, ONYX Hospitality Group (Amari Hotels and Resorts Co., Ltd.)
• Mr. Peter Henley – President & Chief Executive Officer, ONYX Hospitality Group
• Mr. Douglas Martell - Executive Vice President and Chief Operating Officer, ONYX Hospitality Group
• Ms. Thaveerut Charupatanapong – Executive Vice President and Chief Financial Officer,
ONYX Hospitality Group
• Mr. Anand Rao - Executive Vice President and Chief People Officer, ONYX Hospitality Group
• Mr. Duncan Webb - Executive Vice President and Chief Commercial Officer, ONYX Hospitality Group
• Mr. Nigel Harris - Executive Vice President and Chief Technical Officer, ONYX Hospitality Group
The Executive Committee meets monthly and meets all the major shareholders three times a year and holds
formal meetings with the Board when required.
To provide our properties with better support, a new level of management was created to assist our Executive
Vice President and Chief Operating Officer (EVP/COO) in 2015. Three Vice Presidents, Area GM positions
(South Thailand, Bangkok Thailand and North Asia), a Senior Vice President of Operations and Area GM for
Pattaya and Senior Vice President of Restaurants and Bars were created. These management personnel
report to the EVP/COO.
At an operational level, there is a weekly monitoring process for the implementation of all key initiatives and
project decisions made by the CEO and senior management team. There are also annual division or department workshops and meetings to brainstorm and agree on ways to better implement our strategy.

ONYX Hospitality Group Organisation Chart
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4

CSR
AT ONYX

4.1 CORPORATE VISION, MISSION AND CORE VALUES
Corporate responsibility is integrated into our Vision, Mission and Core Values.

CORPORATE VISION:

To be a leading Asian hospitality provider by 2018.

MISSION:

I

R

To enrich the experiences of guests, Team Members
and business partners through the right brands,
network, standards, support and culture.

N

SP

ES

PO

NS

IBL

RESPONSIBLE

CORE VALUES:

I am responsible for my
actions.
I am honest and fair.

Embrace “RICE” - We strive to be Responsible,
Inspiring, Compassionate and Enthusiastic as
individuals and as a company

IN

G

INSPIRING
I am inspired to make a
difference.
I embrace learning and
innovation.

TH

M

N

O

E

C
PA
S

IR

E

SI O

NAT

E

COMPASSIONATE
I care and I listen.
I contribute to a
rewarding environment.

US

IAS

TIC

ENTHUSIASTIC
I am passionate about my
role.
I am proactive.

We have a CSR Policy which we created in 2011 that guides our approach to corporate responsibility.
This can be found on our website http://www.onyx-hospitality.com/social-responsibility/
In 2014 we launched our Supplier Code of Conduct (SCOC) which sets out minimum standards under which
we wish to engage our suppliers. Suppliers are also encouraged to exceed these minimum standards which
can be found in English and Thai at
https://www.onyx-hospitality.com/social-responsibility/responsible-procurement.aspx

4.2 MANAGING CSR AT ONYX

CSR in ONYX involves personnel at all levels of the business.

Oversight:
Review direction on CSR
Strategic planning:
Planning, cascading and
systematising CSR
Implementation &
responsibility:
Execution and programme
management

Executive Committee

C-suite and EVPs

Corporate level:
Senior Vice
Presidents and Vice
Presidents

Property level:
Property GMs and
CSR Conductors

CSR
Director
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ONYX has not endorsed any externally developed economic, environmental and social charters or principles
and does not hold memberships to associations or national/international advocacy organisations.

ONYX RISK MANAGEMENT

Prior to signing a management contract with a property, ONYX employs an internally developed global Due
Diligence Checklist as part of a precautionary/risk management approach. This includes a risk review of
marketing intelligence and competitor analysis, developer/owner's reputation, legal, financial, project and
product development, operations and human resources issues. There is no formal precautionary approach for
environmental or social issues.
The project developer or owner is responsible for undertaking any Environment Impact Assessment (EIA) or a
similar process where required by local law. They are also responsible for insurance coverage, including
arranging for property insurance.
As operator we organise operational insurance such as social security insurance or insurance required by local
labour law and business interruption insurance on behalf of owners once the property is operational.

ONYX BALANCED SCORECARD

In 2015, we piloted the ONYX Balanced Scorecard, an internal system to provide senior management with
greater oversight on non-financial performance at the property level. The Balanced Scorecard covers 9
financial and non-financial indicator areas including areas such as Brand Standards, Guest Satisfaction, CSR
and Staff Engagement. By end 2015, the Balanced Scorecard was rolled out in 33 properties.
The Balanced Scorecard is not currently pegged to KPIs as some metrics are under review. There are plans to
peg these indicators to the KPIs of Property and Area GMs.
Three indicators under the areas of CSR and Staff Engagement are related to key sustainability issues:
Area

Indicator

Staff Engagement Survey

The property’s Staff Engagement Survey score achieved for the year

CSR

• CO2 emissions per occupied room night (50% weightage)
• Percentage of fundraising collected for community activities against the
property’s Total Revenue (50% weightage)

Property General Managers, supported by Heads of Departments working at the properties, are responsible for
the fulfilment of the metrics on the Balanced Scorecard. Four area GMs that oversee specific property clusters
are responsible for managing the property’s fulfilment of the metrics on the Balanced Scorecard. Balanced
Scorecard performance is reviewed by Executive VPs. This allows Executive VPs insight into property performance beyond financial revenue data.
This is a step forward in ensuring meaningful integration of sustainability issues in the day to day management
of CSR.

EMPLOYEE ENGAGEMENT AND RECOGNITION
CSR INITIATIVE AWARDS

The group’s annual CSR Initiative Awards were first introduced in 2011 to recognise and encourage leadership
and award GMs in the following areas:
• Fire, Life & Safety: The OHG Annual FLS Award is given to the property that has encouraged, supported
or demonstrated best results in the annual Fire, Life and Safety Audit
• Environmental and Community Initiatives: The OHG CSR Initiative Award is given each year to the
property that has inspired and motivated the most innovative and creative environmental or community
initiative. Winners of the 2015 Award will be announced in June 2016. The judging panel consists of the
group’s CEO, COO, SVP Engineering, Safety & Security and Director of CSR. The criteria is:
1. The innovation and creativity of the project.
2. The impact on the environment/community.
3. The sustainability of the project.
4. The impact on the brand reputation.
5. The level of staff involvement and connection to the project.
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OWH receives the 2014 OHG CSR Initiative Award while ADB wins the OHG FLS Award

CSR IDOL AWARD AND CSR BREAKTHROUGH AWARD

The CSR Idol Award was first introduced in 2010 as a recognition of outstanding performance and leadership
by a CSR Conductor who shows commitment, leadership, demonstration of best practice in CSR and successful engagement of colleagues, guests and other stakeholders in CSR activities at property level.

2015 CSR Idol Award is presented to CSR Conductor of ORS

2015 CSR Breakthrough Award is presented to CSR
Conductor of ACP

4.3 STAKEHOLDER ENGAGEMENT
METHODOLOGY

For our 2015 report, we identified two internal and two external stakeholder groups to engage with – General
Managers, CSR Conductors, our guests and suppliers. This is the first year we are engaging with suppliers.
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Stakeholder

Rationale for engagement

Method of
engagement

General
Managers

Our General Managers are
key stakeholders and
influencers for the vision and
implementation of our CSR
efforts. They are core to the
viability of our business.

Focus group
session facilitated
by an external
third party for the
purpose of this
CSR report

- 10 General Managers
- Session conducted on
3 September 2015

Discussions include:
- priorities for ONYX
- reflection on performance
- CSR opportunities for ONYX

Staff

Our staff are vital to
implementation and success
of our CSR efforts. They are
core to the viability of our
business.

Team Member
(our staff)
Perception
Survey administered quarterly
with selected staff

- Randomised selection of staff
from 36 properties and 3
corporate offices
- Results from surveys
conducted in Q1-Q3 2015

Results of selected CSR related
questions including:
- perception of health and safety
performance
- perception of fair treatment
performance

Guests

Our guests are core to the
viability of our business.

Guest satisfaction
survey administered in 16
properties on a
monthly basis

- Randomised selection of guest
from 16 properties
- Results from surveys
conducted Jan – Sept 2015

Results of selected CSR related
questions including:
- influence of sustainable
practices on choice of hotel
- awareness of ONYX CSR
initiatives
- identifying important social and
environmental issues for the
hospitality industry

Suppliers

Our supply chains are an
extension of our company
and have been identified as
a priority issue for our CSR
strategy from our first CSR
report.

Online survey
administered for
the purpose of
this CSR report

- 19 responses
- 25 suppliers invited to
participate are signatories of
our Supplier Code of Conduct
with the highest procurement
spend (at our corporate
procurement level) in Thailand
- Online survey

Survey questions include:
- Respondents having formalised
environmental
policy/sustainability policy or
management system
- how ONYX should work with
suppliers on sustainability
issues
- top 5 most important sustain
ability areas ONYX should work
on

Participation & Scope

Details of engagement

RESULTS

Key takeaways from the surveys are detailed below. We use this information to help us determine the content of the information in this
report and the focus of our CSR efforts (more details in Section 4.4).
General Managers
Key results:
Recognition of
company’s progress
over the years
particularly in the area
of health and safety and
supply chain
Labour – having good
employee practices
Increased guest
awareness of ONYX’s
CSR work beyond
fundraising
Need for integration into
corporate culture and
making it systemic –
current practices are
pockets of excellence
instead of a systemic
approach
Engage hotel owners on
value of sustainability

Staff
Key results:
78% agree that management
is an excellent role model for
ONYX Core Values (R.I.C.E)
75% agree that they receive
sufficient training and
coaching for their job
82% agree that their most
recent performance review
was done fairly & reasonably
75% agree that staff in their
team are treated equally and
fairly
79% agree that the
property/company looks after
their safety at work
64% indicate that they do not
think about leaving their
workplace to work
somewhere else

Guests
Key results:
45% of respondents indicate that
sustainability practices influence
their choice of hotel
53% have not heard about
ONYX’s CSR initiatives
Top 5 social and environmental
issues identified as important for
the hospitality industry to address:
1. Energy and water use
2. Waste management
3. Linen and towel use
4. Labour practices
5. Community impacts

Suppliers
Key results:
63% of respondents have a formalised
environmental policy/sustainability policy
or management system (particularly in
customer health and safety, promotion of
sustainable consumption and waste)
47% of respondents have obtained ISO
9000 related certification; 16% have
obtained ISO 14000 certification
79% of respondents felt well prepared to
meet ONYX’s SCOC
Respondents were keen to work with
ONYX to
1. Develop joint action plans and
implementation
2. Develop incentive structures for
sustainable suppliers
Top 5 social and environmental issues
identified as important for ONYX to
address:
1. Health & safety of customers and
guests
2. Corporate governance and
transparency
3. Effective energy management
4. Fair employment practices
5. Environmental damage, protection
and conservation
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4.4 MATERIAL ISSUES
IDENTIFYING MATERIAL ISSUES

In our inaugural 2011-2012 CSR report, we identified five CSR Priorities based on stakeholder engagement.
These priorities were:
• Environmental damage, protection and conservation
• Water and other resource constraints
• Maintaining strong relations with local communities around local issues
• Employment practices
• Health and Safety
In addition, we recognise that the management of these five priority issues needs to extend to our supply chain.
Our sustainability efforts over the years have been guided by these priority issues.
To narrow the focus on what to include in this 2015 report and to guide our sustainability work going forward,
we took the following steps:
1. Mapped the results from our 2015 stakeholder engagement exercise onto the five CSR Priorities with a
Special Focus on supply chain to narrow down focus areas
2. Brought the results of the 2015 stakeholder engagement exercise to Senior Management for discussion
and validation
Final consensus on the top three material issues for ONYX Hospitality Group are as follows:
• Within the area of health and safety: Health and Safety of guests and employees
• Within the area of employment practices: Fair employment practices
• Within the area of environment: Energy use, water use and waste management
These will be the key issues that define the content of the report.
Other key issues identified were:
• the need for integration of sustainability into corporate culture, including increased systemic integration
for managing material environmental and social issues
• Sustainable procurement – managing sustainable behaviour of suppliers and contractors
Based on these material issues, we have identified a number of relevant indicators that will form the core of this
report.
Each of the identified material issues has an impact on and/or is impacted by different areas of our business
and value chain. We have identified five boundaries within which the impact of the identified material issues sit:
• ONYX Hospitality Group’s corporate functions – Centralised functions of the ONYX Hospitality Group that
sit in the ONYX Hospitality Group Corporate Offices (Bangkok), ONYX North Asia Hong Kong and ONYX
North Asia China. This includes corporate office employees.
• ONYX Hospitality Group’s properties – Property level functions and decisions across the 36 properties in
6 countries covered in the scope of this report. This includes employees at the property.
• Suppliers and business partners – Suppliers (e.g. contractors involved in the construction of our new
buildings, those we engage to procure products and services from) and tenants (e.g. restaurants and
shops operating on our premises, tour operators).
• Guests – Our primary customers.
• Communities – Communities within a 30km radius of our properties.
The table below maps the boundaries where the impact of each identified material issue sits across our business and/or value chain:
The impact of this material issue is with:
Material issue

Within the organisation
ONYX Hospitality Group’s
corporate functions

Health and Safety of
guest and employees
Fair employment
practices
Energy use, water use and
waste management
Integration of sustainability
into corporate ture
Sustainable
procurement

ONYX Hospitality
Group’s Properties

Outside the organisation
Suppliers and
business partners

Guests

Community
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RESPONSE

We are working in a variety of ways to address key concerns raised by our stakeholders.
An update on responses from targets published in 2014 report:
Issue

Published target in 2014 report

Report on progress

Integration of CSR related
KPIs

The Balanced Scorecard programme will be trialled in
2015 across 4 properties and will be implemented
throughout the group in 2016

The Balanced Scorecard contains 3 indicators related to
material sustainability issues. It has been piloted across
33 properties in 2015. Details in Section 4.2.

Improve communications
amongst staff on why
CSR activities are being
carried out

Our goal in 2015 is to add a tagging system to track the
percentage of CSR postings (from March 2015). The
results will be shared in the next report.

Tagging result shows 337 CSR posts on iNotes from
properties across the board, representing 11.3 % of total
posts in 2015. We shall continue to maintain a record.

Increase recognition for
the time and effort spent
on CSR activities

We plan to introduce presentation of certificates of
appreciation to volunteers as a standard practice across
the group in 2015 on an annual basis.

Corporate policy has been approved and will be
implemented in Q1 of 2016.

Work on ways to make
our CSR efforts more
visible to guests

Increase communication of CSR initiatives to guests
through social media channels.

A total of 27 posts were made in 2015.
We have developed a Social Media Content Strategy that
requires all properties to have 1 CSR post per month on
social media platforms such as the ONYX Facebook
page, property Facebook or for Hong Kong and China
properties, Weibo pages.
Properties will have to report back on the type of CSR
content posted (Corporate, Brand specific or local CSR
activities), reach in terms of number of people who have
seen the post and engagement in the number of people
who have reacted or commented on the post.

Further details on our performance and related targets on material issues can be found in the various sections of the report.
Material issue

Section in report

Health and Safety of guest and employees

Section 5.3 Health and Safety
Section 8: Enthusiastic: Our People

Fair employment practices

Section 8 Enthusiastic: Our People

Energy use, water use and waste management

Section 5.1 Environmental performance

Integration of sustainability into corporate culture

Section 4 CSR at ONYX
Section 5 Responsible: Our Operations
Section 8 Enthusiastic: Our People

Sustainable procurement

Section 5.2.1 Sustainability in our supply chain
Section 6.2.1 Plan BEE
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5

RESPONSIBLE:
OUR OPERATIONS

In this section of the report we outline how we incorporate CSR into our business operations. This covers our
environmental performance, purchasing practices and standards and health and safety measures. Labour
issues relating to employees will be covered separately in Section 8 of this report.

5.1 ENVIRONMENTAL PERFORMANCE
The importance of good environmental stewardship, particularly in the areas of energy, water and waste,
emerged consistently across the stakeholder groups we engaged.
The nature of the hotel management business means the number of properties we operate from year to year
changes constantly with new properties coming under our management and others we cease to manage. This
section will provide total figures for energy consumption, water consumption and carbon emissions. Comparative data around our energy and water consumption between 2014 and 2015 are provided based on
usage/emissions per occupied room night.

BEING ENVIRONMENTALLY FRIENDLY MAKES GOOD BUSINESS SENSE
Being a good steward of natural resources makes good business sense for our company. We have
tracked the cost savings in our properties that have made significant progress in energy and water reduction or reuse. Some examples from 2015:

Amari Don Muang Airport Bangkok (ADB)

In late 2014 ADB installed a heat pump to replace its old gas boiler and calorifiers for the production of
domestic hot water. This initiative resulted in a 34% reduction in gas consumption with only minimal
increase in electrical consumption.
In total the hotel used 115,000 KGs less gas (THB 2.66 million) and increased its electricity consumption
by only 230,000 kwh (THB 812,000) giving a net saving to the bottom line profits of THB 1.85 million.

Amari Watergate Bangkok (AWB)

Amari Watergate Bangkok has been a strong supporter of ONYX’s energy saving initiatives over the years
and in 2015 it continued this with the installation of more LED lights, hybrid AC unit and solar PV cells. The
long term financial benefits of a continued drive for energy efficiency are evident in the 2015 energy
reports.
In 2011 AWB used 13.8 million KWH for an occupancy of 182,000 room nights (75.86 KWH/ORN). This
was reduced to 11.2 million KWH for a very similar occupancy of 181,000 room nights (61.98 KWH/ORN)
in 2015. This equates to a financial saving of over THB 9.4 million (13.88 KWH per occupied room night x
3.75 x 180,872)
AWB is now using 18.3% less electricity per occupied room night as compared to 4 years ago.
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5.1.1 MANAGING OUR ENVIRONMENTAL IMPACT
ENERGY AND WATER

The bulk of our energy, water and waste footprint comes from the operation of our properties rather than our
corporate offices.
Since 2013, we have had a corporate policy covering energy, water and emissions applicable to all properties.
Property GMs have CO2 emission reduction targets of 2% per occupied room night (ORN) year on year as
part of their key performance indicators (KPIs). This reduction target is tracked and calculated by each
property. Based on the 2014 emission figures with 29 properties tracked in 2014, we have exceeded this target
by two times, with an overall 4% CO2 emission reduction from 34.5kgCO2 to 33.1kgCO2.
Energy use is calculated based on electricity consumption, fuel consumption (LPG gas usage and diesel fuel
for motor vehicles and generators) and emissions generated by the production of the water that we purchase.
Reporting against CO2 emissions is overseen at a corporate level by the Senior Vice-President, Engineering,
Safety & Security. At a property level, the Manager of Engineering oversees CO2 emissions reporting. Each
property submits monthly reports to the OHG corporate office in Bangkok as an assurance that energy is being
closely monitored. The finance department verifies the energy figures submitted against utility invoices. Based
on these reports, an annual Energy Report is prepared, giving direct feedback to ONYX's senior management.

WASTE

We have a policy governing waste recycling that is implemented for all properties and corporate offices.
At a property level each property is required to set-up wet and dry waste rooms with an area for different types
of recyclable waste.
An official policy specific to paper recycling is implemented across all properties and corporate offices. CSR
Conductors or the Head of Finance Department submits a monthly property/office paper recycling report to the
OHG corporate office in Bangkok. This is reviewed by Director, CSR and members of CSR Working Committee
at the corporate office who help drive the group’s Green practices in our operations.
Paper recycling targets are communicated by corporate office to property GMs and their CSR Conductors who
then cascades this to all Head of Departments. Departments set their departmental goal to support the
property's target. The CSR Conductor supports HODS by collecting and sharing monthly results. The property
GM is responsible for overall performance of the property.
At a corporate level paper consumption and recycled paper by each department is recorded by the Executive
Office and a report of the monthly results is shared with each head of departments every six months.
For other waste, all properties in Thailand record 4 types of recyclable waste based on their high-use volume
(paper, aluminium, plastic and glass bottles) and submit data to Corporate Office for annual review.
Plans for 2016:
We aim to issue a waste management policy in Q4 of 2016.

5.1.2 ENERGY
Our energy consumption data reported in this section does not include our three corporate offices. Across the
36 properties included in this report, our total energy consumption for the year is 431,922.53 GJ or 0.27 GJ per
occupied room night (GJ/ORN). For our energy data we track electricity consumption, LPG gas usage and
diesel fuel (motor vehicles and generators).
Comparing the 29 properties tracked in 2014 with their 2015 performance, energy usage per occupied room
night (ORN) fell from 0.28 GJ/ORN to 0.27 GJ/ORN.
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In 2015 our properties undertook various measures to reduce energy consumption.
Estimated
reduction
in 2015

Description of initiative

Hotel

Energy type

ADB replaced old boilers with high efficiency boilers and heat
pumps to generate hot water

ADB

LPG

110000

AOP replaced old chiller system with high efficiency chiller

AOP

Electricity

150000

AOP used new heat pumps instead of old gas boiler to generate
hot water

AOP

LPG

15000

OWH guest room halogen down lighters were replaced with LED
bulbs

OWH

LPG

5300

WNA made 216 LED bulb replacements

WNA

Electricity

44500

WNA ran awareness campaign to save LPG (kgs) which directly
resulted in LPG savings

WNA

Electricity

1400

ABB changed their MR16 down lighters (normally 50watts) to
LED downlights (4.5-5watts) and LED tube lighting (18 watts)

ABB

LPG

143000

AVK Change lighting lobby area from candle light bulbs (25
watts) to LED dimmable bulbs (3 watts)

AVK

Electricity

4700

ARB painted fitness centre roof with heat reflective paint

ARB

Electricity

3000

ARB reduce air-conditioning operation time by 1 hour per day in
guest corridor area

ARB

Electricity

18000

ARB guest room down lighters were replaced with LED bulbs

ARB

Electricity

46000

AHH timer that automatically turns off the Jacuzzis installed

AHH

Electricity

6624

AHH adjusted timer for turn on/off of circulation pump system

AHH

Electricity

15000

ADQ has replaced all possible light bulbs on the property with
LED bulbs. Some bulbs cannot be changed due to lighting
design specifications.

ADQ

Electricity

365000

Baseline year
All figures are
based on
reduction from
usage in 2014.

Upgrading systems at AOP

In June 2015, a new chiller system and heat pump was installed for the Garden Wing of AOP. The system
includes a heat recovery system able to pre-heat water, reducing the need to use LPG gas to heat guest water
supply.
This change affects the Garden Wing, which accounts for approximately 44% of the rooms in AOP and
translates into approximately THB 32,280 of savings for the property every month.

5.1.3 WATER

The UNFAO Aquastat database indicates that in Thailand, tourism activities need daily 6 to 8 times more water
than local communities. Good stewardship of water is a key material issue for our business.
Our water consumption data reported in this section does not include our three corporate offices. Across the
36 properties included in this report, our total water consumption is 1,222,428 m3, or 0.75 m3/ORN.
An example of one of our water saving initiatives is the changing of water faucets in the locker rooms of ARB
to a low-flow faucet type. Installation of the faucets in ARB has saved approximately 120m3 of water in 2015.
Comparing the 29 properties tracked in 2014 with their 2015 performance, water usage per occupied room
night fell from 0.84 m3/ORN to 0.78 m3/ORN.
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We track two main sources from which our properties obtain fresh water for operational consumption. For our
total water usage across the 36 properties in this year’s report scope, 87% of this water is supplied through
pipes from local authorities (Municipal freshwater) and 13% from surface water (e.g. rivers, lakes, oceans etc.).
TOTAL WATER USE BY SOURCE
Water from local authority

Surface water

13%

87%

TOWEL AND LINEN USE

Towel and linen washing is a key contribution to our water usage and also contributes to the use of electricity,
detergent, time and costs. We encourage the re-use of linen and towels in guestrooms and track the re-use
rates for towels and linen by:
1. Taking the percentage of our actual linen/towel changes against the maximum number of linen/towel
changes that would have taken place based on the number of occupied room nights assuming that
there will be one change of linen/towels per occupied night.
2. The re-use rate is then 100% minus the percentage value described above.
Data in this section covers 23 of the 36 properties in this report’s scope. This is because this initiative applies
only to our hotels and not our serviced apartments. There is no data for Shama properties, WPS, WEB and
ORB as these properties are operated as service apartments and do not have daily housekeeping services.
Across Amari, OZO and The Mosaic Collection properties in 2015, the average re-use rates for towels and
linen was 11.75% and 37.84% respectively. The graphs below provide a breakdown of the re-use rates in
Amari, OZO and The Mosaic Collection.

Amari

ACP had the highest towel re-use result of 30.6%. ARB had the highest linen re-use result of 62.6%, while
ADQ, AGD and AVK have more than 50% in re-used bed linen rates for 2015. A total of 401,548 washes were
saved - 306,400 linen washes and 95,148 towel washes.
AMARI PROPERTIES: 12 MONTH AVERAGE RE-USE RATE
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%

AHH

ANP

AOP

ARB

AVK

AWB

Bathroom Towel

15.6% 16.2% 30.6%

ABB

ABU

ACP

1.0%

ADB

11.7% 27.4%

ADQ

AGD

5.3%

15.5%

7.1%

23.1%

7.7%

9.2%

Bed Linen

36.6% 30.8% 46.2%

3.1%

58.9% 59.7%

35.8% 41.9% 45.4% 62.6% 51.0% 36.7%

On average, the 2015 re-use rate for bath towels and bed linen was 11.2% and 36.1%, down from 13.9% and
38.04% respectively in 2014.
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OZO

In 2015, a fourth property, OKS, has been included in this report. ORS had the highest bathroom towel re-use
and OWH for bed linen re-use at 13.5% and 58. 6% respectively. A total of 108,917 washes were saved 94,752 linen washes and 14,165 towel washes.
OZO PROPERTIES: 12 MONTH AVERAGE RE-USE RATE
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%
-10.0%
-20.0%
-30.0%
OCS

OKS

ORS

Bathroom Towel

2.7%

-16.4%

13.5%

OWH
7.8%

Bed Linen

21.5%

10.4%

54.1%

58.6%

On average, the 2015 re-use rate for bath towels and bed linen was 6.8% and 45.5% as compared to 12.8%
and 47.7% respectively in 2014.

The Mosaic Collection

WNP had the highest towel and bed linen re-use result of 26.8% and 56.2% respectively. WGP and WPP have
more than 40% in re-used bed linen rates for 2015. A total of 106,532 washes were saved - 73,427 linen
washes and 38,096 towel washes.
THE MOSAIC PROPERTIES: 12 MONTH AVERAGE RE-USE
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%

WCB

WGP

WNA

WNP

WPL

WPP

WVA

Bathroom Towel

17.5%

24.1%

0.1%

26.8%

6.4%

24.0%

7.5%

Bed Linen

35.3%

42.3%

0.0%

56.2%

8.6%

44.5%

23.6%

On average, the 2015 re-use rate for bath towels and bed linen was 19.4% and 37.4%, an improvement from
the 2014 rate of 14.73% and 31.22% respectively.
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KUONI/GTA WATER MANAGEMENT PROGRAMME

Kuoni, one of the world’s largest travel industry service providers, is one of ONYX’s key business partners.
Kuoni developed and launched the Kuoni/GTA Water Management Programme, which guides hotel partners
in Thailand on how to implement sustainable water management in their operations. Tools provided through
the programme are a manual with 10 implementation steps and a set of worksheets that calculate water
consumption and cost-benefit analyses of water improvement mechanisms.
In January 2015, 3 of ONYX’s properties, ABB, ACP and ORS, signed up to participate in the programme. In
recognition of the properties’ commitment to a range of sustainable water management initiatives including the
installation of additional sub-water meters, tracking water usage and manage water supplies efficiently as well
as raising customer awareness, each property was presented a Kuoni/GTA Water Champion Award in November 2015.
Based on data collected by Kuoni, the 3 properties collectively saved 5,954m3 of water in 2015 after implementing the changes.

WATER RECYCLING

AWB installed a water recycling plant in 2015. The results will only be noticeable in 2016.

OPTIMISING COOLING AND CONDENSER WATER PUMPS

In 2014 we reported that AHH had plans in 2015 to optimise the cooling and condenser water pumps through
a computer programme that will allow the system to have variable speed drives, resulting in more efficient use
of resource input into the system. The installation of the system by Synergy was originally expected to be
completed in Oct 2015 but this was delayed to end of December 2015.
Plans for 2016:
AHH will record and report the results optimising the cooling and condenser water pumps.

5.1.4 EMISSIONS, EFFLUENTS AND WASTE
EMISSIONS

An essential step towards reducing our energy use is to calculate our carbon footprint. We have a corporate
policy and management system in place to track our carbon emissions at all properties on a monthly basis,
rolling the data into an annual report for senior management.
In 2015, our Scope 1 carbon emissions data tracked our LPG usages for generation of heating, cooling and
steam and diesel fuel usage for motor vehicles and generators. For our 36 properties, this amounted to
6,709,753.016 kgCO2 equivalent. Our Scope 2 carbon emissions data tracked the electricity we purchased,
which amounted to 46,651,375.94 kgCO2 equivalent. We do not track greenhouse gases other than CO2. Total
emissions in 2015 was 32.82kgs/ORN.
Comparing the 29 properties tracked in 2014 with their 2015 performance, emissions per occupied room night
(ORN) fell from 34.24 kg/ORN to 32.93kg/ORN.

OZONE DEPLETING SUBSTANCES

As stated in our 2013 report, our goal is to fully convert to Hydro Fluorocarbon (HFC’s) by 2018. We continue
to work on this goal.

WASTE

For our waste data, we track the hazardous1 and non-hazardous2 waste for 35 properties. Data for waste
generated by our corporate offices and AGD are not available. We do not track our waste at corporate office
level as our offices are located in an office building (HK and Shanghai) or in a hotel (BKK) and managed by the
respective building managements. AGD aims to begin recording its waste data in 2016.
In 2015, we have new data from AWB on hazardous waste and from ORB, which is reporting waste data for
the first time. Across the 36 properties,
• total non-hazardous waste generated: 4,495.5 tonnes
• total hazardous waste generated: 325.7 tonnes

1
2

Defined as hazardous by national legislation at the point of generation
All other forms of solid or liquid waste, excluding wastewater
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The breakdown of this waste by disposal method as follows:
Waste weight (tonnes) by brand

Hazardous

Non-hazardous

Method of disposal
Shama

The Mosiac
Collection

Reused

146.9

1.6

0.3

-

3.6

152.4

Recycled

547.3

7.8

65.4

0.3

41.6

662.5

Composted

39.2

-

1.8

-

18.5

59.5

Incinerated

-

-

2.9

-

-

2.9

Landfill

938.3

1,936.4

571.6

93.4

78.6

3,618.4

Reused

257.9

-

-

-

-

257.9

Recycled

12.8

0.6

0.9

-

2.1

16.4

Incinerated

0.1

-

-

-

-

0.1

Landfill

23.6

1.5

1.6

23.7

0.8

51.2

-

-

-

-

0.1

0.1

Other (battery disposal)

Oriental
Residences

Total

Amari

OZO

Hazardous waste that has been reused refers mainly to gas tanks and ink cartridges that have been reused.
Hazardous waste recycled refers mainly to used cooking oil or the containers of cleaning products we sold to
recyclers or returned to vendors. At OCS, used CLF and fluorescent are returned to the factory. For our OZO
properties, a special hazardous waste company manages used batteries. This has been reported in the table
above as a specialised mode of disposal.
In most locations where hazardous waste is handled by local municipality, it goes to landfills, with the exception of ACP where the local municipality in Phuket incinerates the waste.
Lack of proper waste management support systems at national level in Asia and the Middle East makes the
proper disposal, particularly for hazardous waste, challenging and expensive. Data collection raises awareness at a property level and allows properties to identify ways within their control where waste can be reduced
and better managed.

5.1.5 MATERIALS AND RESOURCE USE

Reducing, reusing and recycling are important environmental actions for us. Our properties have undertaken
various efforts to reduce, reuse and recycle materials.

RECYCLING
Waste management in Samui: ORS recycling initiatives

In April 2015, ORS ran a campaign to reduce the use of plastic bags in the hotel. Staff were provided with
recycled-cloth bags made in-house using old bed linen.
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In an effort to recycle its food waste, ORS has
started producing Micro-organisms from food
compost which is used as a cleaning solution for
the hotel’s kitchen drains, grease traps and
guestrooms. This has replaced the need for
purchasing EM powder, saving the property
approximately THB 116,000 per year. Approximately 350 kg of food waste was recycled in
2015.

Food compost helps reduce food waste and operational
cost

Soap cycling

We are working with Soap Cycling, a non-profit organisation in Hong Kong working with the hospitality
industry to collect, sanitize and recycle slightly used soaps and other sanitation amenities. These are then
distributed to underprivileged families and schools in disadvantaged communities around the world,
particularly Asia.
The first collection of soap by Soap Cycle took place in March 2015. Three Shama properties in HK
namely SPH, SFH, STH collectively recycle 20.68 kg of soap in 2015. On Earth Day 22 April, our staff
from ONA, Shama properties and OWH also volunteered at Soap Cycling to help clean and sort donated
soaps.
Soap Cycling has not started their operation in China.

PAPER REDUCTION AND RECYCLING

We have been tracking the usage and recycling of A4 paper across some properties and our corporate offices
since 2011. As a group, we have recycled more than 70 tonnes of paper since the beginning of the programme.
This is equivalent to 4,121 trees.
The overarching goal of our paper initiative is threefold:

DECREASE
PURCHASE

DECREASE
REQUISITION

INCREASE
RECYCLING

The goal is to reduce both purchased and requested paper amounts. We measure both purchase and requests
as we can monitor paper requests from the individual departments within the properties and offices on a
monthly basis, while monitoring the overall trend of paper purchase.
Data in this section covers all 36 properties and 3 corporate offices in the reporting scope. A total of:
• 57,981 kg of paper requested
• 58,200 kg of paper purchased
• 12,127 kg of paper recycled.
This corresponds to a recycling rate of 20.9%, a slight drop from 2014’s recycling rate of 31.9%. This lower
recycling rate is due to reduced paper consumption. To further reduce paper consumption in our operations, a
paperless reservation system that has pre-arrival information for Front Office stored electronically (as opposed
to printouts kept on file) will be piloted in APS and ORS in 2016. Once a standard model is developed, this will
be rolled out to other properties.
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TOTAL PAPER PURCHASED, REQUESTED AND RECYCLED BY MONTH (KG)
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We had targets for 2015 and achieved the following results:
Paper target type
(Property Only)

2015 target

2015 actual

Achieved/Not achieved
(with comments)

Paper Purchase (kg)

100,800

58,200

Achieved

42% beyond Target

Paper Requisition (kg)

94,704

57,981

Achieved

39% beyond Target

Paper Recycling (kg)

36,756

12,127

Not Achieved

Lower recycling rate due
to less paper consumed

Paper Recycling
(% of Requisition)

38.8%

20.9%

Not Achieved

Lower amount recycled
due to less paper
consumed

REPLACEMENT OF PLASTIC WATER BOTTLES

Since 2011, we have introduced, as standard practice for all properties in Thailand, the provision of in-room
complimentary drinking water in glass bottles. Our aim to further reduce the usage of plastic bottled drinking
water used in F&B operations across our Thai properties has seen significant advancement. Properties that
have successfully implemented this change in 2015 include AWB, where all plastic bottles have been replaced
with glass since May 2015.
We have attempted to expand our efforts to properties in markets outside of Thailand but have found that the
supply of glass bottled water is extremely limited. Our operations in Doha, Hong Kong and China have been
unable to source suitable glass bottled water to give as complimentary drinking water, as only branded mineral
water brands provide this packaging option, making it too costly to provide as complimentary water. We will
review suppliers regularly to see if there is a change in the availability of suitable glass bottled water.

5.2 SUSTAINABILITY IN OUR VALUE CHAIN
The international standard for Social Responsibility, ISO 26000, notes that one fundamental practice of social
responsibility is for an organisation to recognise its social responsibility within its sphere of influence. Based on
stakeholder feedback, we focus our efforts on two specific spheres over which we have influence – our supply
chain and property owners.

5.2.1 SUSTAINABILITY IN OUR SUPPLY CHAIN

Sustainable and ethical procurement was identified from our very first report in 2011 as a key area for us to
address. Over the last 4 years, we have made progress in this area and will continue pushing for improvement
as we anticipate this to become an even more prominent issue.
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In the past year, we have seen greater stakeholder interest in this area, with an increased number of surveys
or questionnaires from tour-operators and a valued business partner all asking about our supply chain
practice. This matters to their clients who are our guests.

OVERVIEW OF SUPPLY CHAIN

ONYX’s supply chain can be divided into two main areas, procurement at the corporate level and procurement
at the property level.

• Corporate level

Items procured at this level are items that require standardisation and alignment with the ONYX brand.
This includes operational consumables such as hotel linen (sheets, towels, bed covers etc.), group
standardised printed collateral within the rooms such as guest directories, branded guest bathroom
amenities, food and beverage (F&B) operation supplies such as tableware, table linens and printed
supplies. Corporate Procurement also handles group price negotiation for certain preferred F&B items
such as house wines, coffee and tea. In Thailand, this includes bottled drinking water. Corporate procure
ment is responsible for maintaining and delivering on supply chain policies, procedures and standard
practices for every property.

• Property level

Properties locally source, manage and control purchase of property specific items. This includes
non-group standardised items such as fresh food and beverage, grocery items, stationery supplies such
as dairy products, fresh meat, and promotional collaterals.

Procurement made at a corporate level is overseen by the Vice President, Procurement and Administration
and at a property level, it is overseen by the Procurement/Purchasing Manager.
The key departments involved in the procurement process are:
• Department raises procurement request
• Purchase is made either at Corporate level or Property level
• Suppliers receive orders
• Goods/services are delivered and inspected by Corporate or Property procurement or the department
that raised the procurement request
• Products and services are delivered to guest or used within ONYX
Approximately 82% of the suppliers we work with are direct suppliers, providing directly the services or goods
we purchase. Approximately 18% of our suppliers are indirect suppliers who are distributors or agents.
Approximately 75.5% of our procurement spend goes to direct suppliers and 24.5% to indirect suppliers.
A breakdown of our key supplier types are as follows:
SUPPLIER TYPES
Others (insurance
brokers, consultants,
designers etc.),
5%

Service providers,
maintainece
companies or
sub-contractors,
15%

Trading
firms,
distributors,
agents or
dealers,
30%

Manufacturers,
50%

Key products that we purchase are Operating Supplies and Equipment, Furniture and Fixtures, Food and
Beverage, Chemicals, Guestroom supplies, Engineering supplies and Maintenance and Services. 60% of our
suppliers are country based suppliers while 40% of our suppliers are global or regional suppliers (e.g. Ecolab,
illy, Boncafe, Heineken, Coca Cola etc.).
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The nature of our business sees a number of labour intensive services that we procure. These services would
be laundry, security, landscaping and gardening, glass cleaning, and machinery maintenance services.

MANAGING OUR SUPPLY CHAIN

We do not have a formal policy for sustainability issues within our supply chain. We have Contractor Safety
Compliance and a voluntary Supplier Code of Conduct (SCOC).
Our corporate office aims to develop policy and procedures that supports the application of the SCOC at
property level. The policy will help properties work with ‘ONYX’s preferred suppliers’ where possible. This
choice will remain voluntary. The policy will also aim to include penalties where a supplier who has signed the
SCOC is found to be (e.g. thorough media exposure) non-compliant.
Plans for 2016:
A corporate policy encouraging properties to work with preferred suppliers will be launched in Q1 of
2016.

CONTRACTOR SAFETY COMPLIANCE

The Contractor Safety Compliance policy (more information can be found in Section 5.2.1 of the 2014 CSR
report) was introduced in 2013 to ensure that our contractors comply with all statutory regulations regarding
employment and occupational health and safety. This requires contractors to sign off on points such as:
• We comply with legislation from Occupational Safety & Health Council & Labour Department
• We will not engage in any dangerous or illegal activities in this property
• We will not work above 2m with risk of falling without a safety harness and fall arrestor
• We will not use open flame equipment without advising the Security Department before and after use
• We have been briefed to call 5662 0232 in the event of an accident or in the event of an accident or injury
The Contractor Safety Compliance is integrated into the ONYX Health & Safety at Work Management System
which undergoes an internal ONYX Health & Safety Audit. More details about the ONYX Health & Safety at
Work Management System and the corresponding Health & Safety Audit can be found in Section 5.3.1.

SUPPLIER CODE OF CONDUCT

A voluntary Supplier Code of Conduct (SCOC) was launched in August 2014. ONYX does not carry out compliance checks on suppliers who have ratified the code. The SCOC is overseen by ONYX’s Chief Operating
Officer (COO) and publically available on our website in Thai and English at
http://www.onyx-hospitality.com/social-responsibility/responsible-procurement.aspx.
In 2014, we targeted our top 100 corporate suppliers in Thailand (identified by volume and dollar value) and
50% of the target group signed the SCOC. In 2015, we had 100% of the targeted 100 corporate suppliers
acknowledge our SCOC by sending the signed copy back to us.
At the property level, the goal for 2015 was to get the top 10 (based on purchasing volume) local suppliers at
all properties in Thailand to sign the SCOC. GMs in Thailand began engagement in May 2015 and submitted
the list of suppliers which ratified the SCOC to the COO's office at the end of 2015. All properties except WPL
have successfully engaged their top 10 suppliers. A master list of SCOC signatories has been developed and
shared with Corporate Procurement and all properties for future reference. These suppliers are now listed as
our preferred suppliers.

What the SCOC covers:

Suppliers acknowledge that they are in compliance with local laws and regulations, including:
• Thai labour laws that prohibit the employment of children under the age of 15. This age limit will
be adjusted for suppliers in other markets according to the local laws in the country.
• Health and safety laws such as fire exits, wearing of protective gear, maximum working hours for
shift workers, ventilation etc.
• Encourages suppliers to develop and integrate sustainable practices such as to reduce use of
energy and water, make efforts to minimize packaging, to reuse and recycle waste and resources
as well as to engage with their own supply chains on these practices
Plans for 2016:
Roll out the SCOC to ONYX North Asia.
Continue engagement in Thailand with any new suppliers.
ONYX will engage corporate suppliers in an open dialogue to work together to drive the goals set out in
the SCOC.
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LOCAL PROCUREMENT

This year, we began tracking spend on local procurement in countries significant to our operations (Thailand,
Hong Kong and China). As this is our first year reporting this data we include:
1. Corporate offices in Thailand and Hong Kong
2. 21 properties (17 properties in Thailand and 4 properties overseas)
We define local procurement as purchasing from suppliers within the same country as our operations. We
spend 60% of our procurement budgets with local suppliers and 40% with global or regional suppliers.

SPECIAL FOCUS: SUSTAINABLE FOOD AND CLEANING PRODUCTS
Cleaning products

In 2015, a corporate agreement was signed with Ecolab to supply a range of US Department of Agriculture
(USDA) certified bio-based housekeeping cleaning products which are chemical free. Besides being more
eco-friendly with the reduced amount of chemicals being used, they are also safer for our employees to use.
The implementation covers all properties we operate. The agreement is valid from 1 October 2015 to 30
September 2018.

Bathroom amenities

All Amari properties in Thailand have implemented biodegradable paper sanitary bags in 2015 with the exception of AVK. AVK will make the switch in Q1 of 2016. In addition to the reduction of plastic waste, this switch
has reduced our cost by THB 0.10 per bag. This has reduced our costs for these bags by 6.45% in 2015.
We plan to introduce the practice to overseas properties where product sourcing is feasible.

Sustainable food

In our food supply chain we source local and organic products where possible. One of our most successful
programmes is linked to our community investment work, where we have been supporting local honey producers through our project “Plan BEE” by purchasing honey at a fair market retail price for use in our restaurants
and spas. Details on Plan BEE can be found in Section 6.
In March 2012, we stopped purchasing and selling sharks fin as part of our policy on Non-Selection of Ethically
Questionable Food Products. In September 2014, we updated this policy to include a ban on Bluefin tuna. The
policy is applicable to all restaurants and banquet facilities operated by ONYX.
Last year we reported on two of our properties, ORB and ARB’s home-grown organic herb and vegetable
gardens. AOP now also grows 15 herbs and vegetables that supply the employee restaurant and main
kitchen. The costs savings from the harvest this year came to THB 9,772.50.

5.2.2 SUSTAINABILITY IN OUR VALUE CHAIN
GREEN PROPERTIES AND MEETINGS

Engaging with our property owners to raise awareness and build a business case around socially and environmentally responsible business practices is an area identified in our stakeholder engagement sessions as
important to better integrate and further our CSR efforts.
We constantly encourage our property owners and consultants to design and build all new ONYX properties
to the highest standards available to maximise resources and energy efficiency. Over the years we have had
some success in incorporating green building designs in some of our new properties. This includes the new
Ocean Wing of Amari Phuket, where a 3rd party environmental review provided recommendations in the
building phase that resulted in operational cost savings. These features include:
• Reservoir that has the capacity to save 45,000 m3 of rain water for property use. This helps reduce cost
of fresh water purchase particularly during the dry season.
• Skirting walls around the driveways built with stones found on the site, saving natural resource and
construction cost estimated at THB 5,000,000.
• Space kept between buildings to maintain natural landscape and air-flow, which helps providing natural
light and reduce load for room air-conditioners.
We have green meeting packages, details of which can be found in our 2014 report, that are offered to clients.
In November 2015, AWB introduced organic and sustainable coffee breaks in their 2016 digital Event Planner
Guide which is sent to meeting and event organisers who are regular clients or those considering the hotel for
their events.
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There is increasing recognition that more structured support is needed as while we see incidences of voluntary
efforts to aim for sustainable excellence, no formal commitment exists across the group or across property
owners.

5.3 HEALTH AND SAFETY
Ensuring the health and safety of our employees and guests is fundamental to operating responsibly and
crucial to our business. This year, we have made significant improvements to health and safety in our operations and continue to prioritise health and safety amongst our employees.

5.3.1 HEALTH AND SAFETY IN OUR OPERATIONS
ONYX HEALTH & SAFETY AT WORK MANAGEMENT SYSTEM

Early in 2013 we introduced the ONYX Health & Safety at Work Management System. The objectives were to
improve our commitment to the health, safety and wellbeing of employees and to ensure full compliance to the
legislative requirements of Thailand’s “Safety, Health and Workplace Act 2011”.
Our Health & Safety at Work Management System is a formalised process that supports the GMs in the
discipline of Health & Safety at Work. All our GMs are very cognisant of the frequency of media reports of pool
accidents, electrocutions, falling from heights and many other types of accidents occurring in hotel properties,
especially in the regions in which they operate. Properties were increasingly being subjected to safety audits
conducted by independent tour operators whose standards were based on the most stringent European
regulations.
The ONYX Health & Safety Management System was put in place via the 5 phase scheme we operated in
2013-2014.

ONYX HEALTH & SAFETY JOURNEY
Phase by phase to reach our objective

P1

P2

P3

Org Chart

Registered H&S
Committee

Eye Wash
Bottles

Minutes of
Meeting

H&S Notice
Board

Ladder Safety
Checks

H& Policy

Personal
Protection
Equipment

Manual Handling
Training

Staff facilities
Cleanliness

Record of
Accidents

Safe use of
Computer
Screens

P4

Protection from
falling “Risk
Assessment

P5

COSHH

First Aiders

First Aid Boxes

Phase 1-3 were designed to set up the structure within a property, where checks, inspections and procedures
needed to comply with Health & Safety regulations at the highest level. These three phases were completed
in 2013.
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Phase 4 and 5 introduced the properties to the concept of formal risk assessments (a legal requirement in
many countries) and were conducted in 2014. At the end of 2014, each property was directed to undertake a
self-audit of compliance to all 5 phases of the scheme. 90% compliance was the target for completing the
introductory scheme successfully. All properties achieved this, ensuring structures were now in place allowing
us to be in a position to carry out a meaningful audit in 2015.

ONYX HEALTH & SAFETY AUDIT

In 2015, we conducted the first ONYX Health & Safety Audit. The ONYX Health & Safety Audit is the cornerstone of the ONYX Health & Safety Management System, measuring properties compliance to the policies and
procedures set up to protect the health, safety and well-being of our guests and employees.
The audit consisted of 143 requirements made up from 26 Health & Safety at Work Topics. Topics include:
• Ladder safety
• Swimming Pool safety
• Handling of chemicals
• Slips, Trips & Falls
• Personal Protection Equipment
• Computer Screen Safety
• Manual Handling
31 properties were audited in 2015. The average score across all properties audited was 50.81%.
Plans for 2016:
To ensure employee safety is ingrained in the organisation from top to bottom, the Health & Safety Audit
will be included in the GM’s Balanced Scorecard with a target average audit score of 74.9% .
Scores for each property are shown in the graphs below:
ONYX HEALTH & SAFETY AT WORK AUDIT
2015 (AMARI)
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ONYX HEALTH & SAFETY AT WORK AUDIT
2015 (OZO)
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ONYX HEALTH & SAFETY AT WORK AUDIT
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5.3.2 HEALTH AND SAFETY COMMITTEE AND INCIDENT REPORTING
Health and safety performance is a key measure of our duty of care toward our employees. We have in place
an Incident Reporting Policy that tracks reports of incidents. The Security team at each hotel oversees this. In
the absence of a Security team, incident reporting is overseen by the property HR team.
In addition, every property including our corporate office in Bangkok has a Health & Safety Committee (H&S
Committee) comprising of management and employees of all departments with a minimum of 5 persons on
each committee. All our employees are represented on formal H&S Committees, with the exception of employees working in ONYX North Asia Hong Kong.
The H&S Committee is responsible for monitoring operations, raising awareness, identifying workplace risks,
advising on protection methods/equipment and obtaining feedback from all levels of the organisation in respect
to minimizing the risk of workplace injury and illness.
The H&S Committee meet a minimum of four times per calendar year and make recommendations to the
management team on ways to improve health and safety in the workplace. Thai legislation requires that all
meeting minutes are approved by the property GM and maintained for a minimum of 2 years for review by the
Ministry of Labour. This is only practiced in our Thai properties.
Corporate Health & Safety is overseen by our SVP Engineering, Safety and Security, supported by our Assistant Manager, Health & Safety. They monitor, direct, and motivate the property committees to fully comply with
all ONYX requirements and train and engage them with all new or updated requirements.
We monitor and track the lost days, absentee, injury, occupational diseases rates and number of fatalities of
our properties broken down by gender and by region. This data tracks only our permanent, full time employees
and does not include our contract3 or supervised4 staff.
In comparison to 2014 rates, we have seen an overall drop in lost days, absentee and injury rates. For occupational diseases, we track the incidences of back pain, burns, sprains, fever, colds and headaches and
diarrhoea.
Rate types5
Year
Lost day rate

Absentee rate

Injury rate

Occupational
diseases rate

3

4

5

Middle east

South Asia

2014

2015

2014

2015

2014

2015

2014

2015

Male

15.6

10.3

5.1

0

0

0

20.7

27.5

Women

16.2

7.8

25

9.2

1.0

0

0

1.9

Male

62.7

52.8

3.4

0

0

0

32.3

6.7

Women

45.3

23.8

0

5.1

8.7

0

0

3.4

Male

3.8

1.25

1.07

0

0

0

2.0

2.1

Women

2.0

1.0

2.35

0.86

0

0

0

0.21

Male

0.06

5.3

0

0

0

0

0

0

0

4.6

0

0

0

0

0

0

Women
Fatalities

North Asia
(Mainland China
and Hong Kong)

Thailand

There were no work related fatalities in 2015.

Contract employees are those who only work for an agreed period of time, where continued work is subject to contract renewal.
Our contract employees work full-time hours.
Supervised personnel refers to individuals who perform regular work on-site for, or on behalf of, the organization but is not
recognized as a permanent or contract employee. These would sometimes be banquet or housekeeping staff.
Lost day, injury, absentee and occupational disease rates are calculated based on days lost, number of injuries and number of
absent days and number of occupational disease incidences respectively for every 200,000 man-hours worked.
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5.3.3 SPECIAL FOCUS: FOOD SAFETY AND SECURITY PERSONNEL TRAINING
FOOD SAFETY

Following a review of the HACCP process and certification requirements, we concluded that targeting HACCP
certification by 2017 was not realistic and we have consequently decided to concentrate our efforts on developing a Food & Safety programme that would support our properties’ needs in the various markets where we
operate. This decision was motivated by the complexity of implementing the required paperwork for HACCP
endorsement, which we have perceived as hindering our staff’s focus on the tangible actions that would drive
our adherence to international food safety procedures.
As such, we aim to incorporate the core HACCP principles into the existing ONYX Food Hygiene Manual (a
group wide policy) and carrying out the following actions between Q3 2016 to Q2 2017:
• ensuring ongoing training is conducted and pre-opening training is thorough
• establishing an official in-house auditing programme
• appointing a 3rd party microbiological company to gather and analyze F&B samples
A microbiological testing company will be engaged at group level for all Thailand properties, in July 2016 with
2 tests and from 2017 onwards with 4 tests a year. Properties not covered under the reach of this company will
have an alternative deal arranged. The testing company will assist ONYX in the following ways:
• food safety addressed through the analysis and control of biological, chemical, and physical hazards from
raw material production, procurement and handling, to manufacturing, distribution and consumption of the
finished product
• bi-annual tests conducted at property for all food prep and service area
• education on foodborne bacteria, foodborne illness and foodborne viruses
• introduction of best practices for food and beverage storage
Annual F&B budgets will be reviewed to include the costs of these programmes. We assess capital expenditure to ensure suitable allocations are made for back of house operations to improve matters related to health,
safety and hygiene within the food and beverage operations (e.g. chillers, walk-in chillers/freezers, walls, floors
surfaces etc.). A monthly food and beverage report on progress made to move towards our internal standard
will be required.
Plans for 2016:
- Revised ONYX Food Hygiene Manual with HACCP principles integrated will be circulated by Q3 2016
- Microbiological testing will commence for all Thai properties in Q3 of 2016
- Properties in countries outside of Thailand will source a local provider able to engage in microbiological
testing

TRAINING SECURITY PERSONNEL ON HUMAN RIGHTS POLICIES

In 2014, we began training our security personnel at our properties on policies and procedures for human
rights relevant to security operations. In particular the training covered the use of force. We competed training
93% of our security personnel in 2014 and in 2015 completed training 94% of our full time and outsourced
security personnel at all properties and offices. In addition, all employees were trained. A total of 40 training
sessions were conducted throughout the year by the HR or Learning & Development Leaders. Training will
continue as an ongoing process with new personnel coming in.
The training covers:
• Fundamental Human Rights at ONYX Hospitality Group
• What is Harassment and Sexual Harassment? (with video)
• Company Core Values that goes against all harassment
• What is Fair Treatment and Non-Discrimination?
• What actions should we take when witness/face the harassment and unfair treatment?
• ONYX Grievance Procedure
• CCTV Regulations
• Safety Instructions to Contractor (for security employees)
This training was conducted in local languages for security staff being trained. This includes Bengali for training
in Dhaka, Singhalese for training in Sri Lanka and Thai for training in Thailand.
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INSPIRING:
STRATEGIC INITIATIVES

Our business has an impact on local communities and contributing to their success simultaneously builds our
success as well.
We undertake numerous environmental and community activities. These activities are a blend of philanthropic
contributions and more strategic community and environmental initiatives that utilise our core business expertise and skills. In particular, we have expanded our efforts in partnering with organisations working to train
hospitality talent in 2015.
This section of the report highlights strategic community and environmental initiatives that are part of our
portfolio.

6.1 STRATEGIC ENVIRONMENTAL INITIATIVES
6.1.1 ENVIRONMENTAL AWARDS AND CERTIFICATIONS

We are constantly encouraging more of our properties to get involved in recognised sustainability awards and
certification programmes. The recognition that these awards provide help encourage our properties to
continue striving toward better environmental stewardship.

AWARDS AND CERTIFICATIONS
Green Leaf Certification

For our properties in Thailand, part of managing our environmental performance includes participating in
the Green Leaf Foundation programme, a Thai tourism industry standard for environmental practices. The
programme awards five levels of certification, with the “5 leaves” certification the highest level awarded.

Green Hotel Award

The award is initiated by the Department of Environmental Quality Promotion of Thailand’s Ministry of
Natural Resources and Environment. It aims to raise awareness on natural resource conservation,
promote people's participation in environmental protection, and recognise individuals and organisations
championing conservation.

Bangkok Clean & Green Award

The Clean & Green Award is a campaign managed by the Bangkok Metropolitan Administration. The
award recognises hotels and department stores in Bangkok that have been promoting and operating with
high standards of cleanliness, environmental and social responsibility.
The campaign, started in 2015 aims to improve Bangkok by developing a good living environment and
healthy city, particularly around reducing the risk of diseases and poor hygiene. The campaign is part of
Bangkok’s efforts to be one of the cleanest metropolises, in line with the future ASEAN Economic Community goals.

ASEAN Green Hotel Awards

The Association of South East Asian Nations (ASEAN) Green Hotel Awards are given in recognition of
hotels that fulfil the ASEAN Green Hotel Standard.
The ASEAN Green Hotel Standard1 is a certification process looking at increasing the environmental
friendliness and energy conservation measures within the ASEAN Accommodation industry, based on a
unified agreement across ASEAN member states2 . The standard works to establish a Green Hotel
Operation plan for participating properties, covering the areas of an Environmental plan, Green
products, Human Resource and Environmental management.

1
2

http://www.asean.org/storage/2012/05/ASEAN-Green-Hotel-Standard.pdf
The ten ASEAN member states are Brunei Darussalam, Cambodia, Indonesia, Lao People’s Democratic Republic, Malaysia,
Myanmar, Philippines, Singapore, Thailand and Vietnam.
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Thailand Tourism Awards

The Thailand Tourism Award is Thailand’s top tourism awards given by the Tourism Authority of Thailand
since 1996. It is a biennial award recognising efforts to upgrade the quality, professionalism and service
standards of Thailand’s tourism industry. This includes Thai enterprises ranging from spas to homestays, community-based tourism to national parks. Winners are judged on the promotion of Thai culture,
protecting the environment and contributing to society.

THASL Green Awards

Launched in 2014 by the Hotels Association of Sri Lanka in partnership with The Ceylon Chamber of
Commerce, the Green Hotel Awards (THASL) recognises the enhanced environmental performance of
hotels in Sri Lanka and encourages implementation of sustainable practices. Applicants are judged on
a variety of criteria including their commitment to sustainability, implementation of best sustainable
practices in energy, water and waste management, customer engagement in sustainable practices, any
other sustainability initiatives, along with new interventions year on year to improve current practices.

Kuoni/GTA Water Champion Award

The Kuoni/GTA Water Champion Award is given to hotels that work with Kuoni to commit to a set of sustainable water management actions. Details about the award and ONYX’s achievements in this area can be
found in Section 5.1.3.

Skål International Sustainable Tourism Awards

Skål International is an Affiliate Member of the World Tourism Organisation (UNWTO) whose mission is to
promote development of responsible, sustainable, and universally accessible tourism. Launched in 2002, the
award aims to highlight and acknowledge best practices around the world. The awards are presented
annually for each of the 9 categories: Tour Operators, Urban Accommodation, Rural Accommodation, Transportation, Countryside and Wildlife, Marine, Community and Government Projects, Major Tourism Attractions, Educational Institutions/Programmes and Media. A Certificate of Appreciation is given to all entries in
recognition of their participation and to acknowledge their commitment to sustainable practices as well as the
implementation of an environmentally friendly business model.

A list of awards/certification and targets (where applicable) listed by property:
Property
ADB

Award/Certification
Green Leaf Certification
Green Hotel Award
Bangkok Clean & Green Award

ABB

Bangkok Clean & Green Award
Green Leaf Certification

AWB

ASEAN Green Hotel Awards
Green Hotel Award
Thailand Tourism Awards

AOP

Green Hotel Award

AVK

Valid Until

1 Leaf

2016

Green Leaf : 1 leaf in June 2014

Excellent

2015

Awarded in Jun 2014 by Dept. of Environmental
Quality Promotion, Thailand

Good

2017

Awarded in Sept. 2014

Very Good

2017

Awarded in Sept. 2014

1 Leaf

2016

Awarded in June 2014

-

2017

Awarded in Feb. 2015

Excellent

2017

Awarded in Jun. 2015

Outstanding Performance

2017

Awarded in Sept. 2015

Gold

2017

Awarded in Dec. 2015
Awaiting an audit

Details

TBC

TBC

Green Leaf Certification

1 Leaf

2016

Awarded in Feb. 2014

Green Hotel Award

Silver

2017

Awarded in May 2015

Green Leaf Certification

1 Leaf

2017

Awarded in Dec. 2015
Awarded in Oct. 2013 and applied for a renewal in
Dec. 2015.

Green Leaf
APS

Award/
Certification Level

ACP

Green Leaf Certification

3 Leaves

2016

AHH

Green Leaf Certification

2 Leaves

2017

Awarded in Dec. 2015

1 Leaf

2016

Awarded in June 2014

Excellent

2016

Awarded in Oct. 2015

ARB

Green Leaf Certification
Bangkok Clean & Green Award
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Property

Award/Certification

OKS

Skål International Sustainable
Tourism Awards

Award/
Certification Level

Valid Until

Certificate of Appreciation

2015-2016

Awarded in Nov 2015, category of
Rural Accommodation

2014-2015

Awarded a Certificate of Merit for Energy, Water
Conservation and Waste Management in Dec.
2014.

ABU

Target: Application for Green Leaf Certification in 2017

ORS

Target: Green Leaf Application within 2017

OCS

THASL Green Awards

Certificate of Merit

Details

6.1.2 CSR TOGETHER CAMPAIGN

Since 2013, ONYX has been participating in the “CSR Together Campaign” organised by Bright & Green
Media, The Nation, The Business Times and Capital Magazine. CSR Together is a Thai national programme
designed to promote, encourage and reward companies to reduce the usage of energy, water and chemicals.
Our achievements in 2015 in the four CSR Together campaign areas are:
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Application: Reducing chemical usage in colling water treament and maintaining
chiller efficiency.
2015 progress for Goal 2:
All of the ONYX properties that use centralised chillers and hence large water
systems have now employed chemical-less water treatment systems so ONYX
continues to reduce its dependency on chemicals for this by approximately 8,340
litres per year. The 5 properties engaging in chemical-less chiller water treatment
are AWB, ADB, ABB, AOP and AHH.

RGY SA

Application: LED lighting systems for lobby, common areas, rooms, stairways and
carparks.
2015 progress for Goal 3:
In 2014, 11 ONYX properties were reported to have installed LED lighting. Since
then, ONYX have increased their utilisation of low wattage LED lighting by over 95%
in 2015 by installing an additional 16,121 bulbs installed by properties that were
gradually switching to LED in 2014 and at 6 more properties in 2015 namely, ABU,
ANP, WEB, WPP, WGP and ORS, which resulted in savings of approximately 13,365
kWh per day. This has a monetary value of approximately THB 18,293,000 per
annum.

ENERGY SAVINGS IN AIR CONDITIONING

TOGETH
SR GOAL

GS

LIG H TI N

3

EN

2015 progress for Goal 1:
ONYX now has 4 properties that recycle waste and natural source water and reuse
for non-potable purposes. In 2015 these recycling plants processed and reused
approximately 171,000 m3 (1.7 million litres) saving approximately THB 3,000,000 in
municipality water bills.

ENERGY SAVINGS IN LIGHTING

TOGETH
SR GOAL

IN

C

M

2

Application: Using recycled water for colling towers, toilet flushing and gardening.

CHEMICAL REDUCTION
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CHE

C
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C

ER

WA
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WATER SAVINGS

TOGETH
SR GOAL

V

Application: Inverters with software program for chillers, pumps and AHUs.
2015 progress for Goal 4:
We continue to operate 3 (AWB, AOP, AHH) of our 5 water cooled chiller plant
properties using computerised chiller optimisation programmes which significantly
reduce the energy consumption. AHH was the latest to complete the installation in
2015 with an estimated saving of over 2,000 kWh per day. This has a monetary
value of THB 2,737,500. We are currently in the process of identifying the metering
needed to measure the savings from the other two properties. We intend to install
the same technology in ADB in 2016.
More information about CSR Together can be found on their website
http://www.csrtogether.com/about.php.
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Since 2013, we had 15 of our properties in Thailand join the CSR Together Campaign. As of end 2015, we have a total of 18 participating
properties. A list of participating properties who have implemented actions against the 4 goals:
Property

Goal 1
Water Recycling

Goal 2
Chemical Reduction

Goal 3
LED Lighting

Goal 4
Chiller Optimization
Programme3

AWB

Yes

Yes

Yes

Yes

AOP

Yes

Yes

Yes

Yes

ADB

Yes

Yes

Yes

ABB

Yes

Yes

Yes

ARB

Yes

Yes

Not Applicable

AHH

Yes

Yes

Yes

Yes

Not Applicable

Yes

Not Applicable

ACP

Yes

Not Applicable

WPP

Yes

Not Applicable

WGP

Yes

Not Applicable

ANP

Yes

Not Applicable

WVA

Yes

Not Applicable

ORB

Yes

Not Applicable

SSB

Yes

Not Applicable

ORS

Yes

Not Applicable

WEB

Yes

Not Applicable

Yes

Not Applicable

APS
AVK

Yes

ABU

Yes

6.2 STRATEGIC COMMUNITY INITIATIVES
6.2.1 PLAN BEE
ABOUT PLAN BEE

Plan BEE is our flagship strategic community programme. Plan BEE Rural Bee-keeping programme is
designed to conserve biodiversity by helping to protect the Asian honeybee (Apis Cerena) against the threat of
extinction, provide an extra source of income for low income communities and meet our aim to increase local
sourcing.
Since it first launched in November 2013, the programme has introduced a project, which runs over a period of
12 months, in a new community every year. Each annual project provides a 2-day training on bee biology,
beekeeping and hive building to anyone in the community who is interested. Prior to the first honey harvest,
an additional half-day practical training on how to harvest and store the honey is provided.
Start-up tools such as 2 hives and a bee smoker are given to 12 villagers and a school that sign an agreement
to participate in the programme. As part of the agreement, villagers and the school agree to provide honey from
one of the 2 start-up hives from the first harvest to the OHG Foundation, which is then sold at SSB and ORB
to help finance future Plan BEE projects.

3

Not Applicable as properties do not have chillers on site.
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OVERVIEW OF PLAN BEE ACTIVITIES

Plan BEE currently runs in Thailand’s southern province Krabi where we operate 2 properties.
Communities engaged
in Plan BEE

School in the community
engaged in Plan BEE

Project Status

Moo 6 Baan Khao Kram

Ban Nai Nhang School

• Nov 2013 – current
• All project participants (12 participants) remain active with
beekeeping
• Beekeeping has grown in the village resulting in over 500 active
hives in this village

Moo 1 Baan Khao Kram

Chumchon Baan Thung School

• Jan-May 2015
• Lack of commitment from the participating group in the village,
programme withdrawn
• School continues to maintain their 2 hives

Baan Tathong Lang

Baan Klongsai Pracha-Utis School

• Dec 2015 – current
• Initial 2-day training in Dec
• 11 villagers and a school participate in the programme
• First harvest expected in May 2016

At Moo 6 Baan Khao Kram where Plan BEE Rural Beekeeping was first introduced, there are now over 500
active hives in this village. In 2014 we reported that 2 of the original 12 beekeepers trained in 2013 were
inactive. They have since become active again in 2015. In 2015, a number of project participants formed and
registered the Baan Khao Khom Community Enterprise, a farmer’s collective with 23 members and 200 hives.
Each hive has earned them an average income of THB 20,000 a year.

Khao Khom Honey by Baan Khao Khom Community
Enterprise

In January 2015, we engaged a new community in Moo 1 Baan Khao Kram, where we completed the provision
of a training. However, due to lack of commitment and leadership within the community to carry out the project,
we had to withdraw the programme from this location. However, the Chumchon Baan Thung School that we
engaged with continues to maintain their 2 active hives.
In December 2015, we were approached by a community leader in Baan Tathong Lang, Krabi, who has
witnessed the success of the programme with the first participating community in Moo 6 Baan Khao Kram. After
conducting an interview with the community to find out more about their livelihood and average income, ONYX
Hospitality Group Foundation introduced the programme to this community including students and teachers of
Baan Klongsai Pracha-Utis School.

FURTHER PROGRESS IN 2015
Ban Nai Nhang School

In March 2015, with support from ONYX Hospitality Group Foundation, a group of 3 students and their 2 teachers of Ban Nai Nhang School, the first school we have engaged in the Plan BEE programme, travelled to Bangkok to participate in the 64th National Arts and Crafts Competition organized by the Ministry of Education in
Bangkok and went on to win the runner-up Gold Medal with the project in the 4-6 Grade bracket. The students
first won the regional level of Regional Student’s Arts and Crafts Competition in September 2014 with their
“Amazing Skin with Honey” project which used honey and beeswax harvested from the school’s hives and local
ingredients such as coconut and rice to produce handmade skin care products such as soaps, body wash and
body scrubs during their free time (detail can be found in last year’s report). After the competition, the students
also had an opportunity to visit our Breeze Spa and present their winning project and products to ONYX’s
executives and staff.
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When asked what initiated their idea to utilize honey in their product, Ms. Pechlada Kananta, a participating
student replied:
“After ONYX Hospitality Group Foundation came to educate us, we’ve harvested a lot of honey in our school and community.
We were curious and wanted to find ways on how we could use and add value to honey. With the help of our teachers, we used
the Internet to do our research and found out that honey has a lot of benefits, especially in health and beauty. We consulted
with our teachers and decided to make soaps out of honey.”

Plan BEE Rural Beekeeping at Baan Tathong Lang

A 2-day practical training by our experienced Apiculturist and project consultant, Donrohmann Numhuiy, was
held in Baan Tathong Lang on 8-9 December with 30 participants (18 villagers, 10 students and 2 teachers).
We also invited the first group of programme participants from Moo 6 Baan Khao Kram to share their experience with the new group of beekeepers and arranged for the new community to see active hives at their bee
farms. In this village, 11 villagers and Baan Klongsai Pracha-Utis School have signed up for the programme.
The first honey harvest for the new beekeepers is expected in May 2016. More details on the results will be
shared in our next report.

Hands-on experience to make hives and visit active hives

Plan BEE Rural Beekeeping – Project III runs from 1 Dec.
2015 to 30 Nov. 2016

Plan BEE pioneer: San Somboon’s story
San Somboon is one of the 12 villagers who joined Plan BEE when it was first launched in Moo 6 Baan
Khao Kram in Nov. 2013.
Prior to joining Plan BEE, his sole income came from his rubber plantation where he earned about THB
134,400 a year. From the 2 start-up hives received from the programme, he built 40 more. His supplementary income from selling 60 bottles (size 750 ml.) in the first year was THB 30,000. He has built more
hives in 2015 and now owns 100 hives. During the year, he was able to harvest a total of 120 bottles of
honey from 53 active hives. He also sells beekeeping equipment such as hives and poles used to set-up
the hives, which are made by him and his brother. They have also developed homemade honey-lime
soaps and his bee farm now doubles as a beekeeping learning centre where he provides trainings for
groups of people from other villages or provinces at THB 600-800 per session. San and his brother are
founding and active members of Baan Khao Kom Community Enterprise.
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San earns extra income from honey products and providing beekeeping training at his farm

San reported an earning of THB 116,500 from beekeeping at the end of 2015. This has helped sustain
his family as low rubber prices persist since late 2014.

UNDERSTANDING OUTCOMES

In 2014, we reported that our first Plan BEE initiative in Moo 6 Baan Khao Kram saw a 28% increase in the
collective average annual income of the 10 beekeepers we engaged with. We only track the initial outcome for
these communities. In the case of our Plan BEE initiative in Moo 6 Baan Khao Kram, the income change
tracked was between a baseline amount taken in 2013 against October 2014 income levels.
We will be tracking the initial change on average income of the Baan Tathong Lang community where we are
running our third Plan BEE initiative. These results will only be available when we conclude our activities in
November 2016.

PLAN BEE HONEY IN ONYX’S SUPPLY CHAIN
F&B operations

ONYX’s properties continue to purchase honey from the Plan BEE community. From 6 properties in 2014, 10
properties now use Plan BEE honey in their F&B operations, with ADB, ABB, ANP, WPL joining AWB, AOP,
AHH, ACP, AVK and WVA. A total of 325 bottles of honey (750 ml) were purchased at a THB 400 market
wholesale price.
In addition, SSB also purchased honey to produce 100 jars of Plan BEE Honey (200 ml.) at the cost of THB
115, which is sold to raise fund for future Plan BEE projects. THB 21,580 was collected from the sale in 2015.
Since December 2014 OWH in Hong Kong has started sourcing honey from Wing Wo, a local family farm
located in Pai Tau Estate, Shatin for its breakfast service. 36 jars (900g/jar) were purchased in 2015 at HKD
2,880. Our staff are also given an opportunity to visit the farm when they have a chance to learn more about
the benefits of beekeeping, natural honey and the importance of biodiversity conservation.

OWH guests can enjoy Wing Wo organic honey at breakfast

Master Yip, apiculturist and founder of Wing Wo Bee Farm
shares his knowledge with our staff during their visit in
November
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PLAN BEE AT BREEZE SPA

Plan BEE Honey is also used in selected treatments at our spas in Thailand. Our revenue from all honey
treatments at Breeze Spas in 2015:
Property

Treatments done

Revenue (THB)

ACP

130

223,750

AVK

33

49,956

AHH

12

21,600

AWB

26

24,000

AOP

0

-

Total

201

319,306

In Q4 of 2015, we have revised our spa menu to include “Dazzling Honeybee – Almond Milk Honey Body
Scrub” which used Plan BEE honey, where available, as an ingredient
Plans for 2016:
By Q1 2016, all Thailand spa properties will permanently have honey treatments that uses Plan BEE
honey on their menu as part of the body treatment choices.

6.2.2 SUPPORTING THE HOSPITALITY INDUSTRY

As a leading hospitality group, we leverage our core business skills and expertise to invest in the communities
where we operate. We do this predominantly through the Pimali Hospitality Training Centre and selected
partnerships with local educational institutions in the areas where we operate.

BAHT FOR A BETTER LIFE/YUAN FOR A BETTER LIFE

Baht for a Better Life (BBL) was first introduced back in 1995 and is spearheaded by Amari and Mosaic Collection properties in Thailand, aiming to support education, learning and skill development opportunities for
underprivileged boys and girls in Thailand through a mixture of strategic and philanthropic initiatives such as
by providing essential learning tools, scholarships and internship opportunities.
BBL has been offering 12 scholarships annually to students from an underprivileged area of Bangkok through
Duang Prateep Foundation (DPF). A majority of the children from this area are unable to complete basic
education. Children who make a commitment to study hard in school are selected for the scholarship.
In 2015, with the goal to make our scholarship initiative more strategic, we began to offer a THB 100,000 grant
as an annual scholarship to support 2 students at the Hospitality and Catering Training Centre, Mae Sot
(HCTC). These scholarship recipients are also provided an internship at Amari or Mosaic Collection properties, with the possibility of an employment opportunity with ONYX. Further details about our partnership with
HCTC, can be found later on in this Section.
BBL’s equivalent in China is our Yuan for a Better Life (YBL) programme. In January 2015, WPS introduced
its YBL programme, partnering with Community Centre Shanghai’s Giving Tree to offer support for education
of underprivileged children in Shanghai and rural areas of China by providing essential learning tools. WPS
also looks to offer practical experiences for life skills development to young boys and girls in need.

PARTNERSHIP WITH PIMALI HOSPITALITY TRAINING CENTRE

ONYX Hospitality Group entered into a partnership with Pimali Hospitality Training Centre in 2013. The Pimali
Hospitality Training Centre sits under the Pimali Foundation, a registered non-profit entity in Thailand. Pimali
Hospitality Training Centre, located in Nong Khai - a province in the north-eastern part of Thailand, aims to
provide professional and practical hospitality training to underprivileged Thai youth to enable them to possess
skills that leads to a better opportunity to find employment. Training takes place over eleven months with
theoretical and practical training in cooking, food and beverage service, room division and intensive English
language course followed by a three to six month internship in a hotel or restaurant.
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Key activities in 2015:
• 8 March 2015: Groundbreaking ceremony for the construction of the Centre. This was attended by
Anand Rao, ONYX’s Executive Vice President, Chief People Officer.
• 21 December 2015: Pimali Hospitality Training Centre opened its doors to the first group of 6 students (4
girls and 2 boys) with intensive English courses and an introduction to kitchen training (cooking). Their
internship will take place in 2016.
• End December 2015: Soft-opening of the practical restaurant and accommodation.

Groundbreaking ceremony of Pimali Hospitality Training Centre in March 2015 and their first group of students with their
instructors

In 2015, ONYX provided support particularly in the areas of procurement and human resources (HR).
We provided support to review the procurement process for the Center and leveraged our supplier networks
by providing letters of introduction to introduce Pimali to our corporate suppliers. With our letter of introduction,
Pimali was able to purchase products at discounted rates and in some cases, the items were provided for free.
ONYX corporate HR supported the recruitment process of the instructors.
Additionally, through the Baht for a Better Life programme, the ONYX Hospitality Group Foundation offered
financial support towards the construction of the training center. Contributions in 2015 are as follows:
• In March 2015, an initial donation of THB 50,000 raised by AHH through the Amateur Golf Week’s raffle.
• In August 2015 an additional THB 500,000 was donated by ONYX Hospitality Group Foundation.
Plans for 2016:
Key activities in 2016:
- Full operation of the center’s practical restaurant and accommodation
- Official opening on 5 February 2016 will be attended by ONYX CEO and management
- ONYX properties will offer an internship programme for their students

HOSPITALITY & CATERING TRAINING CENTRE, MAE SOT (HCTC)

Three students of HCTC were first accepted for an internship programme at ABB in November 2012. Following the positive feedback received from the management, we have encouraged more of our properties in
Thailand to offer internship opportunities for HCTC students. We have since seen the number of participating
properties increase from 1 to 5 and have 11 interns accepted, up from 3 in 2014.
In 2015, ONYX signed an MoU with HCTC to offer a scholarship grant worth THB 100,000 to support 2 of their
first year students to complete their 2-year course.

Aitthipat and Santi, seen presenting the dishes, are 2 of
HCTC students who are Baht for a Better Life scholarship
recipients during their internship at ORB
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11 students of HCTC were offered internships at 5 ONYX’s properties in 2015.
Participating property

No. of interns

Internship period

Status

Oriental Residence Bangkok

2

24th August 2015 to
18th October 2015

Completed

OZO Chaweng Samui

1

Amari Vogue Krabi

5

Amari Phuket

2

1st November 2015 to
31th March 2016

OZO Chaweng Samui

1

Ongoing with 1 intern at Amari
Phuket dropping out for personal
reasons

Sumale Tibsuk, Bang-Aon, and Supalak 3 of HCTC students during their internship at AVK, ACP and ORS

The initiative allows our staff to share their knowledge and experience to help underprivileged young people to
develop qualified skills and help build a talent pool that is essential for our growth.
Plans for 2016:
Target for 2016 is to develop an ONYX volunteering coaching programme for both teachers and
students of HCTC.

FIRST STEP

First Step was first introduced in 2014 as a strategic initiative to support the CSR programme of Amari and the
Mosaic Collection properties, to provide learning opportunities. The initiative aims to offer an insight of a hotel
operation amongst the younger generation in communities around our operations.
In 2015, AGD held their first First Step in October for second year Hotel Management and Tourism students
from the National Hotel and Tourism Training Institute in Bangladesh (NHTTI).
Other properties in Thailand, China and Qatar continue to engage students from a school in their community
for an educational tour of their property, and providing a hands-on experience for the second year running.

First Step offers hands-on experience and insight of a hotel operation
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ADQ’s First Step involved 17 students from Stafford Sri
Lankan School Doha

AGD hosts their 1st First Step for 16 students of NHTTI

ADVENTURE JOURNEY

Similar to First Step, ONA Hong Kong introduced Adventure Journey in 2014 to share employee’s knowledge
and experience of the hospitality industry with the younger generation.
In May 2015, executives and staff of our HK office and properties hosted 13 students of Bishop Hall Jubilee
School at SFH and in November for 35 students from CUHK FAA Thomas Cheung Secondary School at OWH.
The students were given a tour of the property and provided with some hands-on experience.

INTERNATIONAL UNIVERSITY OF BUSINESS, AGRICULTURE AND TECHNOLOGY
(IUBAT)
In December 2015, AGD signed a Memorandum of Understanding (MoU) with the College of Tourism and
Hospitality Management of International University of Business, Agriculture and Technology (IUBAT) in Dhaka
to provide student internship opportunities particularly for vulnerable and marginalised students.
The MoU includes partnering to share knowledge through joint training sessions, seminars, workshop or having
Amari Dhaka’s executives as a guest lecturers where applicable. This will be part of the Taka for a Better Life
programme, an initiative that takes after the Baht for a Better Life programme that aims to support the education,
learning and skill development opportunity of underprivileged children and youth through a mix of strategic and
philanthropic activities.
Progress on this programme will be reported in our 2016 CSR Report.

6.2.3 SUPPORTING THE NGO COMMUNITY

As a business strategy and to support the work of non-governmental organisations (NGOs), we have
supported both local and international NGOs with preferential hotel room and meeting facility rates. This
creates revenue for our properties while still providing support to our NGO partners. Properties such as ABB
and AWB have extended special rates to the staff and executives of selected NGO partners.
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An overview of NGOs who received preferential rates and revenue generated at ABB in 2015:
Room rates
January - December 2015

NGO

Room nights

Revenue (THB)

ActionAid Asia

431

530,178

AFXB Assoc Francois Xavier

66

157,539

German Int'l cooperation

57

158,671

Heinrich Boll Stiftung

10

14,137

Int'l Institute for Environment

102

143,654

Int'l Institute for Energy

40

116,493

Oxfam GB

10

12,438

Right to Play Thailand Foundation

24

33,930

UNICEF East Asia & The Pacific Region

6

8,483

Total

746

1,175,523

Banquet (Meeting packages including coffee breaks and lunches)
January - December 2015

NGO

No. of people

Revenue (THB)

ActionAid Asia

234

167,040

German Int'l cooperation

15

10,833

Int'l Institute for Environment

60

48,428

Total

309

226,301
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An overview of NGOs who received preferential rates and revenue generated at AWB in 2015:
Room rates
January - December 2015

NGO

Room nights

Revenue (THB)

FAO

975

2,122,974

ILO

342

794,488

UN Women

50

116,780

UNAIDS

2

4,637

UNDP

2,038

5,316,199

UNEP

143

344,620

UNESCAP

25

61,999

UNFPA

1,288

UNHCR

2

4,697

UNIDO

2

4,527

UNISDR

3

7,046

UNOCHA

-

UNODC

2,994,202

21

Total

50,449

4,891

11,822,625

Banquet (Meeting packages including coffee breaks and lunches)
January - December 2015

NGO

No. of people

Revenue (THB)

FAO

1,029

1,037,580

ILO

656

622,199

UN Women

416

419,750

UNAIDS

168

153,600

UNDP

3,752

UNEP

102

97,700

-

-

UNESCAP

3,683,300

UNFPA

1,673

UNHCR

-

-

UNIDO

20

20,400

UNISDR

85

72,250

UNOCHA

-

-

UNODC

-

-

Total

7,901

1,563,200

7,669,979

CSR REPORT
2015

COMPASSIONATE: ONYX IN THE COMMUNITY

047

7

COMPASSIONATE:
ONYX IN THE
COMMUNITY

Building strong relationships and goodwill with the communities around our properties is beneficial for the
communities, our guests and employees. Our involvement in the community includes our participation in local
and international community and environmental efforts.
Our commitment to community engagement blends philanthropic contributions with other efforts with a
stronger link to our business. Our philanthropic efforts are detailed in this section while efforts with some core
business link are detailed in Section 6.
Thailand

Hong Kong

Mainland
China

Qatar

Sri Lanka

Bangladesh

2014

2015

2014

2015

2014

2015

2014

2015

2014

2015

2014

2015

Number of properties

22

21

5

5

5

6

1

1

1

2

1

1

% of properties with
community initiatives
in place

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

0

0

100

100

% of properties with
strategic community
initiatives in place

95.4

(21 of 22
properties)

Most of our properties will have at least one community initiative that is strategic. We define strategic community initiatives as activities that have some form of core business link and raise brand awareness and reputation in the community.
For example, the majority of our Thai properties are involved in Plan BEE, an initiative that sources some of
the honey served in our properties and used at our spas from rural, low-income communities we support and
train in beekeeping. More details on these strategic initiatives can be found in Section 6.

7.1 EMPLOYEE VOLUNTEERING
Engaging our employees in our community activities is key for our business as it provides exposure for us to
contribute and interact with the communities surrounding our properties.
In 2014, we began tracking the number of volunteering hours spent by our employees on various community
initiatives. We differentiate between time volunteered during working hours and on personal time. Hours volunteered on personal time include volunteering on days-off/vacation time, after office hours or weekends.
Volunteering hours for 2015:
Thailand

North Asia

South Asia

Middle East

2,215

290

275

48

Hours volunteered
on work time

10,092.1

834.5

343

184

Hours volunteered
on personal time

758

186.5

31

9

Number of volunteers
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In addition, we also engage our employees through fundraising efforts. These are activities such as employee
donation drives and movie screenings where tickets are sold to raise funds for a specified cause. Employee
participation in these types of activities are as follows:
Thailand

North Asia

South Asia

Middle East

8,331

671

275

93

Participation rate (number does not
reflect unique participation)

7.2 ONYX HOSPITALITY GROUP FOUNDATION
The ONYX Hospitality Group Foundation, registered in Thailand in July 2011, has enabled us to offer our
donors transparency around fundraising and provide support in Thailand for our community initiatives such as
Baht for a Better Life, Plan BEE and check dam projects. We also support disaster relief efforts through the
Foundation. The Foundation undergoes an annual audit by licensed auditors.
Overview of funds raised in the reporting period
January – December 2015
Activity

Amount raised (THB)

BBL Donation Box at properties

358,688.60

Funds for Nepal Earthquake Relief

244,982.75

Midnight Run (AWB)

550,000.00

Charity Cake Sale (AOP)

220,000.00

Charity Cookie Sale (ABB)

5,743.00

Charity Raffle (AHH)

50,000.00

BBL Greeting Cards

66,650.00

Dreams Come True

367,791.00
8,523.00

OZO for H20 Donation Box (ORS)
OZO for H20 Merchandise and others (ORS)

46,262.00

Plan Bee

21,343.50

TOTAL

1,939,983.85

7.3 OVERVIEW OF ENVIRONMENTAL ACTIVITIES
EARTH HOUR

Every year, all ONYX properties and corporate offices participate in Earth Hour. In 2015 this took place on 28
March. Apart from switching off all non-essential lights at the properties, we support the “use your power to
change Climate Change” awareness raising campaign by engaging our employees, guests and the local
community through activities such as:
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• Digital display of Earth Hour banner on every office desktop and all email signatures. A countdown clock
on all of our websites.
• An Earth Hour letter in English, Chinese, Arabic and Japanese is placed in every guestroom to invite our
guests to participate by switching off the lights and air-conditioning in the room. They are also invited
to enjoy a candlelit dinner or get pampered with an Earth Hour special spa package.
• The lights-off event with employees, guests and community on 28 March
• Fun quiz for staff
• Earth Hour official video clips screening at staff restaurants

The group collectively reduced its energy consumption by 3,297 kWhs for Earth Hour 2015.

EARTH DAY

To celebrate Earth Day’s 45th anniversary, ONYX’s properties hosted various activities with employees, guests and local
communities to raise awareness about Climate Change, promote “reduce, reuse, recycle” ideas and participated in tree
planting activities.

Earth Day activities to promote tree planting and recycling by ABB, ONAHK, OWH and WPS.

WORLD ENVIRONMENT DAY

World Environment Day (WED) is one of ONYX’s annual corporate CSR events where every property participates. Held on 5 June, our activities aim to engage both internal and external stakeholders in WED’s campaign
– “Seven Billion Dreams. One Planet. Consume with Care”. This is done by promoting consumption of local
and organic food, food preservation, recycling and reuse.
Internally, staff activities include:
• ONYX’s WED “Consume with Care” Photo Competition: Employees were encouraged to participate
through posting photos depicting him/herself with other colleagues collectively participating in actions that
reflect “Consume with Care”. Photos were posted with the hashtags #WED2015 #ONYXHospitality.
Winning teams received ONYX’s World Environmental Day T-shirts.
• “Reuse to Rebuild Nepal Flea Market & Auction” at OHG corporate office: where second hand items
donated from executives and staff are auctioned and sold to raise funds for Nepal’s earthquake child
victims and families.
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Externally, our properties organise activities to
engage various stakeholders through:
• Promoting waste recycle practice at a school
near the property
• Tree planting
• Protecting natural resources by building a
check dam in Samui
• Promoting seasonal, locally sourced food
at our restaurants

SHAMA 2000 TREES CHALLENGE

Shama’s “2,000 Trees Challenge” is part of the Million Tree Project by Roots & Shoots to fight climate change
in Inner Mongolia.
The Million Tree Project, which began in 2007, aims to raise community awareness of the Earth’s environment
by improving both ecological and humanitarian conditions in Inner Mongolia through the planting of trees. Trees
are sourced locally from tree farms and local farmers are engaged in the tree planting and maintenance of trees
growing on their land. Farmers can harvest trees that have reached maturity on the condition that a new tree is
planted in its place. Farmers are encouraged to plant other crops with their trees to help support incomes while
waiting for the trees to mature.
All Shama properties in China are committed to raise funds to donate 2,000 trees (25 RMB/tree = 50,000 RMB)
each year. The trees are planted the following year. The first Shama China Forest was planted in April 2014.
As of December 2015, the properties have successfully raised funds for an additional 1,965 trees and the 2nd
Shama China Forest will be planted in 2016. Shama’s tenants are engaged in various fundraising activities
such as Green Day when tenants can donate their recyclable waste for the properties to sell.

OZO FOR H2O

OZO for H2O is OZO brand’s CSR programme where OZO properties support local campaigns for the conservation of water resources and raise awareness on water scarcity and efficient water management.
ORS
ORS successfully built 3 check dams1 in 2014
and in 2015 funded the building of 3 more dams
through funds raised from guests and employees
at the property. Fundraising activities included
the My Bottle initiative, where 100% of revenue
from bottle sales went toward the check dam
project. Upon buying the refillable bottle, guests
receive a 10% discount for drinks bought at the
restaurant and bar. This initiative raised THB
2,336 of the THB 5,000 needed to build a dam.
The property works in partnership with Samui
Watershed Management

One of ORS’s fundraising initiatives

and is committed to build 3 check dams every year. Various fundraising initiatives associated with OZO for
H2O activities helps communicate the property’s involvement in supporting check dam building.
ORS also participated in the Kuoni Water Champion programme and is one of 3 ONYX properties that
received the Kuoni/GTA Water Champion Award in November 2015. More information can be found in
Section 6.
1

Strategically placed check dams help regulate and capture rainfall. This is important on an island like Samui where land use demands
(housing, tourism etc.) have encroached on forests and affected natural water catchment areas. These dams also help prevent soil
erosion, landslides and flash flooding caused by free flowing rainwater.
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OWH
In 2015 OWH has entered a partnership with A
Drop of Life, a non-profit organisation in Hong
Kong, and officially launched its programme to
support the “Water Cellar Campaign”. The
Campaign aims to build water cellars that collect
rainwater for those living in rural arid areas in
northwest China.
In the first year of its
programme, OWH helped fund the building of 5
wells, exceeding their commitment to build 3 wells
each year.

OZO for H2O by OWH built 5 rain-saved water cellars in 2015

OTHER INITIATIVES

Qatar Green Hoteliers: Sealine Beach Clean-up Campaign
In October 2015, ADQ volunteers join 15 other hotels for a public beach cleaning activity hosted by Wyndham Grand Regency in association with Qatar Tourism Authority. The activity provided good networking
for future green initiatives.

Hong Kong: Country Parks Hiking & Planting Day:
3 volunteers joined this activity, organised by the Agriculture, Fisheries and Conservation Department &
Friends of the Country Park. Held on 12 April, the day was organised to promote public involvement in
countryside conservation work and to raise awareness of nature conservation and tree preservation.

7.4 OVERVIEW OF COMMUNITY ACTIVITIES
Our properties are actively involved in a variety of community activities. The initiatives found in this section are
not exhaustive and instead seek to highlight some of our larger community projects.

DISASTER RELIEF

In response to the earthquake in Nepal in April 2015, ONYX Hospitality Group Foundation donated THB
100,000 to UNICEF on 6 May to support disaster relief efforts. The group then formally entered a partnership
agreement with UNICEF to continue fundraising efforts for UNICEF’s Nepal Earthquake Children’s appeal.

Douglas Martell, COO of ONYX presented the first donation to
UNICEF
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From May to June 2015, all ONYX’s properties in Thailand, Hong Kong, and Sri Lanka actively ran a fundraising campaign both at the properties and through our Social Media platform.
The campaign successfully raised:
• THB 237,591.75 to UNICEF Thailand
• HKD 25,243.70 to UNICEF HK
• USD 200 by OCS to UNICEF Thailand
In addition, the board of ADB donated THB 100,000
to quake relief efforts through Thailand’s Ministry of
Foreign Affairs.

OWH engaged guests in the fundraising with their homemade cookies

Poster for fundraising effort

DREAMS COME TRUE

Dreams Come True is ONYX’s annual initiative where all properties raise funds to offer special treats and fun
activities during the festive season to underprivileged children, children who require medical care and to the
Thai rangers. In Qatar and Bangladesh, the activities are held during Eid festivals.
Following our report on the 2014 fundraising results and activities held by properties in China and Hong Kong,
further Dreams Come True activities were hosted by our properties in Thailand and Qatar in Q1 of 2015.

Thailand:
Volunteers from Amari, OZO and The Mosaic Collection properties served a special meal and organised
games for 829 students at 7 Border Patrol Police Schools in Kanchanaburi, Chiang Mai, Ubon
Ratchathani, Surat Thani, Chumphon, Loei and Udon Thani. In some locations, our volunteers also
carried out maintenance work for the schools including repainting the school playground, installing a
water pump for the school’s vegetable garden, and donated equipment such as a water cooler and
educational materials for the library.
SSB volunteers offered an ice-cream treat to 125 children and 75 elderly members in the poor community
of Klongtoey.

Qatar:
26 students at the Thai Language and Culture School in Doha were offered a special meal and a fun
day by volunteers from ADQ.

2

Because of local laws and restrictions on fund raising, properties in Mainland China and Qatar were not able to participate.
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Results of Dreams Come True fundraising with guests, employees and business partners in 2015:

Thailand:
Amari, OZO and The Mosaic Collection properties including the corporate office collectively raised THB
367,791 to support activities at the 7 Border Patrol Police Schools and 9 Baht for a Better Life’s scholarship
students from Duang Prateep Foundation (more information about BBL can be found in Section 6)
ORB’s Macaron Christmas Tree initiative raised THB 18,820 for its Rangers Fund that goes to support
3
rangers who work under Freeland Foundation’s Surviving Together Programme .
SSB raised THB 3,500 to offer an ice-cream treat to 240 poor children at Sangkom Sohkraw School in
Klongtoey community.
Activities in Thailand will be hosted by the properties in Q1 of 2016.

China
Shama properties in China continue to support Heart to Heart Shanghai
Foundation, a foundation supporting heart surgery for children, raising RMB
6,000 in 2015.
In December, volunteers organised activities and distributed goodie bags to 35
children and their families at Shanghai Yodak Cardiothoracic Hospital. Through
the Shama Preloved initiative, 20 boxes of second hand clothes, toys, bags and
books and 20 boxes of new diapers were also donated.

Hong Kong
Shama properties, OWH and ONAHK collectively raise HKD 8,640 from tenants, employees, their friends
and families to offer a treat for 30 underprivileged children from St. James Settlement, at OWH in December

Children from St James’ Settlement enjoy their Dreams Come True treats

In partnership with the Ronald McDonald House Charities Hong Kong, staff volunteers visited chronically
ill children, helping with sanitising their homes, playing games and bringing Christmas gifts.

Dreams Come True activities at Ronald McDonald House Charities Hong
Kong

Qatar
On 23 December, ADQ volunteers brought lunch boxes prepared by the hotel to 37 young girls and boys
with special needs from The Rehabilitation for Girls & the Educational Centre under Qatar Society for
Rehabilitation of Special Needs. ADQ’s local suppliers also donated various products, worth QAR 595 to
give to the children.
3

The Surviving Together program works closely with protected area managers, rangers, and surrounding communities to address the
root causes of environmental degradation, and strengthen conservation protection. Most Surviving Together activities in Thailand take
place in the Dong Phayayen-Khao Yai (DPKY) Forest Complex.
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Bangladesh
AGD hosted its first Dreams Come True on 13 July 2015, to offer Iftar4 dinner for a group of 28 orphans
from Korail Fajlul Karim Rahmatullah Elahi Hafezia Madrasa & Orphanage.

Dreams Come True in Dhaka

Sri Lanka
OCS raised LKR 92,800 to offer a special treat to 29 girls of the Gangodawila Balika Niwasaya Orphanage in January 2016.
OKS raised LKR 90,000 through sales of greeting cards to guests and staff as well as received
sponsorships from the hotel’s suppliers, to offer a treat to 42 girls at Wattegama Children’s Home in
January 2016.

FOOD WITHOUT BOUNDARIES

In Thailand, SSB has been driving its ‘food without boundaries’ programme since March 2013. The property
accepts cash donations and donations of lasting food items such as milk powder, rice and canned sardines for
Sister Joan Evan’s Milk Run and Family Food projects that provides this to poor families in the Klong Toey
communities, a slum area in Bangkok. Every quarter SSB volunteers join Sister Joan for the food distribution.
In 2015, the programme contributed 75, 5-kg bags of rice and 100 cans of sardines.

ST. JAMES’ SETTLEMENT’S PEOPLE’S FOOD BANK

In Hong Kong, all Shama properties collectively accept cash and food donations to support the People’s Food
Bank of St. James’ Settlement, which provides food supplies for low income groups, the unemployed, families
encountering sudden difficulties and street sleepers. Shama staff also volunteer at the centre’s hot meal
service and boxed meal home delivery services for elderly with limited mobility.

PRE-LOVED BY SHAMA

In 2015 SDH joined all 3 Shama properties in Shanghai to promote Pre-loved by Shama, an initiative that
encourages reuse for a good cause. The initiative was launched in 2014 in conjunction with the Earth Day
Green Cities campaign and encourages property tenants and staff to donate clothing and other items that are
in good condition to community organisations and charities such as Heart to Heart Shanghai Foundation,
Shanghai Pudong Community Charity Supermarket and The Xinhua Community of Changning District
Shanghai.

Property

Clothes
(kg)

Toys
(kg)

Books
(kg)

Bags
(kg)

Blankets
/ Duvets (Kg)

Total Kg
Collected

SCS

480

60

50

42

50

682

SXS

305

20

70

0

15

410

LHS

30

10

0

0

0

40

SDH

395

25

305

20

0

745

TOTAL

4

Iftar is the evening meal when Muslims end their daily Ramadan fast at sunset.

1,877
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OTHER ACTIVITIES

Executives and staff of ONYX properties participated in various internal fundraising and other community
activities. These include:
The 18th Charity Midnight Run 2015 by Amari Watergate Bangkok & BMW Thailand
An annual charity run. THB 3,250,000 was raised from the event. THB 550,000 went to towards ONYX’s
Baht for a Better Life programme. Other supported charities were the Chalerm Prakiat HRH Princess
Sirindhorn School, which supports the education of children whose parents died of AIDS, and Baan Gerda
Children’s Project, which supports HIV-infected orphans in Lopburi.
AOP Charity Cake Sale, Pattaya – Thailand
An annual fundraising event by AOP in partnership with Central Center Pattana, where AOP
produces the cakes for sale at Central Center
Pattana’s department store. THB 388,256 was
raised for Amari’s Baht for a Better Life
programme.
SJS GOrun 2015, Hong Kong
A fundraising run in October that 8 employees
from ONAHK and Shama properties participated in and raised HKD 2,100 for charity
partner St James’ Settlement.
Race for Water, Hong Kong
OWH employees volunteered in a fundraising
event organised by A Drop of Life where each
participant carries 4.5 litres of water on their
backs while walking to raise awareness on the
hardship of water scarcity and helped raise fund
for the water cellar project.

AWB & BMW Thailand Midnight Run and Hong Kong SJS
Go Run
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8

ENTHUSIASTIC:
OUR PEOPLE

Our employees are key internal stakeholders. Their commitment and enthusiasm is essential in enabling us to
meet our goals. Matters relating to fair employment practices were ranked highly by both our internal and
external stakeholders.

8.1 EMPLOYMENT
8.1.1 MANAGING EMPLOYMENT PRACTICES

ONYX has in place a number of key human resources (HR) policies managing employment practices:
Policy type

Managed by

Employment Contract

Human Resources department

Working Overtime or on off-days

Department Head / Supervisor

Service Charge Scheme

Fixed by GM for property and approved by Corporate office

Bonus Plan

Group policy managed locally, vetted at Corporate level by
property for consistency per policy.

Transfer & Promotion

HR in collaboration with department heads

Discipline & Grievance

Corporate policy - along lines of supervision up to GM if needed

Hours of Work

Country labour laws but supervised by scheduler

Job Descriptions & Team Member specifications

Department heads

Performance Appraisal Ratings
Fair Treatment policy

Direct supervisor

Non-discrimination policy

Human Resources

These are group level policies that apply across all properties. They are managed at a local level and vetted
by corporate HR. Where country-specific labour laws apply, especially in the case of those working at properties, these are overseen by the scheduler at each property. We do not have any employees covered by collective bargaining agreements.
Our main feedback mechanism is our Team Member Pulse Survey (our employee survey conducted monthly
or less frequently at smaller properties) which ensures that we hear from at least 33% of our employees every
quarter on key issues. Corporate office prepares the reports and action plans are drawn up every quarter to
improve where needed. Area Vice Presidents follow up on achievement.

8.1.2 OVERVIEW OF ONYX WORKFORCE

At the end of 2015, we had a workforce of 4,204 employees. Our employees are categorised from Level 1 to
10, with level 1 being entry level staff and level 10 being the top executive of our company.
Including supervised workers, which we classify as individuals who perform regular work on-site for, or on
behalf of, the organisation but are not recognised as employees, we provide jobs for 4,239 people. Our supervised workers (casual staff) are mainly employed by contractors and usually not self -employed individuals.
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WORKFORCE - DIRECT EMPLOYEES AND SUPERVISED STAFF

1%
Employees
Supervised staff

99%

WORKFORCE - DIRECT VS. SUPERVISED (BY GENDER)
Male

Female

2,241
1,963

21
Direct emloyees

14

Supervised workers

EMPLOYEES BY REGION

Our workforce, including both direct employees and supervised workers broken down by region is as follows:
WORKFORCE BY REGION
South Asia (Bangladesh
and Sri Lanka)
12%

Middle East
(Qatar)
2%

North Asia (China and
Hong Kong)
10%

Thailand
76%
Thailand
76%

CSR REPORT
2015

ENTHUSIASTIC: OUR PEOPLE

058
EMPLOYEES BY EMPLOYMENT TYPE

To provide an overview of our employees, we track the breakdown of our workforce by employment type and
by employment contract, identifying:
• Permanent staff – staff on a permanent contract, working full time hours
• Contract staff – staff on a temporary contract, working full time hours
• Supervised workers (Casual) – Individuals who perform regular work on-site for, or on behalf of, the
organization but are not recognised as employees. Examples include casual banquet, housekeeping and
security staff.

WORKFORCE BY EMPLOYMENT TYPE
35

160
Permanent staff
Contract staff
Supervised workers
(Casual)

4044

The nature of our industry includes peak tourist seasons, which usually take place between November to April.
We see an average 12% increase in the hiring of both contract and casual staff during this period.

EMPLOYEES BY EMPLOYMENT CONTRACT

The type of employment contract under which our employees are hired is an important area to understand.
Permanent employment contracts that allow individuals to work for an indeterminate period of time provide a
sense of job security, as opposed to temporary contracts that provide employment for a specific time-period.
96% of our 4,204 direct employees are on permanent work contracts, with only 4% on temporary contracts.

WORKFORCE - DIRECT EMPLOYEES AND SUPERVISED STAFF
4%
Permanent contracts
Temporary contracts

96%
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8.1.3 TRACKING KEY ISSUES
NEW EMPLOYEES AND EMPLOYEE TURNOVER

As an equal opportunity employer, we collect and examine data on age, gender and region of our new hires
and employee turnover.
Total number of new employees during the reporting period broken down by age, gender and region with the
resulting rate of new hire:
Number of new hires by age group and gender
Region

18-24

25-34

35-44

45 - 54

55-64

M

F

M

F

M

F

M

F

M

F

Thailand

184

279

372

321

179

129

35

26

3

4

North Asia
(Mainland China and Hong Kong)

22

22

8

32

18

16

3

9

2

3

South Asia
(Bangladesh and Sri Lanka)

33

7

73

19

34

5

13

-

1

-

Middle East (Qatar)

2

-

8

9

7

-

-

-

-

-

Rate of new hires by age group and gender
Region

18-24

25-34

35-44

45 - 54

55-64

M

F

M

F

M

F

M

F

M

F

Thailand

4%

7%

9%

8%

4%

3%

1%

1%

0.1%

0.1%

North Asia
(Mainland China and Hong Kong)

1%

1%

0.2%

1%

0.4%

0.4%

0.1%

0.2%

0%

0.1%

South Asia
(Bangladesh and Sri Lanka)

1%

0.2%

2%

0.4%

1%

0.1%

0.3%

0%

0%

0%

Middle East (Qatar)

0%

0%

0.2%

0.2%

0.2%

0%

0%

0%

0%

0%

Employee turnover during the reporting period broken down by age, gender and region with the resulting rate
of turnover is reported in the table below:
Number of turnovers by age group and gender
Region

18-24

25-34

35-44

45 - 54

55-64

M

F

M

F

M

F

M

F

M

F

Thailand

198

107

233

358

127

174

65

28

16

9

North Asia
(Mainland China and Hong Kong)

13

24

27

44

20

27

2

16

3

2

South Asia
(Bangladesh and Sri Lanka)

36

8

66

8

34

4

3

1

1

-

Middle East (Qatar)

4

3

13

4

6

-

-

-

-

-
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Rate of turnover by age group and gender
Region

18-24

Thailand
North Asia
(Mainland China and Hong Kong)
South Asia
(Bangladesh and Sri Lanka)
Middle East (Qatar)

25-34

35-44

45 - 54

55-64

M

F

M

F

M

F

M

F

M

F

5%

3%

5%

8%

3%

4%

2%

1%

0.4%

0.2%

0.3%

1%

1%

1%

0.5%

1%

0%

0.4%

0.1%

0%

1%

0.2%

2%

0.2%

1%

0.1%

0.1%

0%

0%

0%

0.1%

0.1%

0.3%

0.1%

0.1%

0%

0%

0%

0%

0%

LOCAL RECRUITMENT

Managing local recruitment

Recruiting from the communities in which we operate makes sense for both the communities as well as our
business. In all the markets where we have properties, local laws usually have strict limits on the maximum ratio
of foreigner to local employees. Hiring locally also means our hotels and serviced apartments (Shama brand)
are seen as supporters of local employment, providing a certain level of social acceptance of the brand in the
community. When local employees who are knowledgeable of the surrounding areas work in the hotel, they
bring the region to life when responding to questions from guests. This also allows our properties to gain an
insight to local community and culture. We believe that local recruitment supports our employees with families
as people do not have to be away from home but can stay in the vicinity to look after their families.
ONYX’s Hiring & Placement encourages employment in the community or communities in which our properties
operate. This policy applies across all properties and corporate offices. While the policy does not mandate or
set targets for rate of hire within specific geographies, in all locations, apart from a few expatriate positions,
60-80% of other positions are filled from within a 10-km radius of the property.
The process is managed locally at property level by the Department Heads supported by property Human
Resources. Department Heads are responsible for interviewing and final selection of candidates. Property HR
will screen, check references and ensure procedures are followed correctly. The final responsibility lies with the
General Manager. The number of expatriates is monitored closely by every GM as well as the corporate office
as there is a heavy cost impact.

Senior management

Of our senior management, 67% are locals in the country where they work. The following definitions are applied
to percentage reported:
• Locals refer to individuals who have the legal right to reside indefinitely in the country
• We define senior management as Level 5-7 employees at property level and Level 5-10 employees at
corporate level
• Percentage figure covers all corporate offices and properties in the scope of this report and calculated
based on the total number of permanent full time employees as of December 2015.

8.2 DIVERSITY, EQUAL OPPORTUNITY AND NON-DISCRIMINATION

We are dedicated to hiring, engaging and retaining a diverse workforce, ensuring that we do not discriminate
on the basis of race, religion, gender, sexual orientation, age, family status or disability.
In our recruitment and job description training workshops, we emphasise our non-discrimination guidelines to
ensure our staff are aware of our hiring philosophy.

8.2.1 MANAGING DIVERSITY, EQUAL OPPORTUNITY AND
NON-DISCRIMINATION

We are an equal opportunity employer with our Hiring and Placement policy clearly stating the need to source
the best qualified available candidates and fill vacancies efficiently.
Under our Discipline and Grievance policy, any employee can raise a grievance with their direct supervisor.
Resolution is targeted within 3 days. If not resolved, they can go to the next level up to department head. If not
resolved in 3 days, the employee can go to property HR. If not resolved in 5 days, the matter is taken to the
Chief People Officer at our HQ. The grievance process is open to all with the ability to escalate a case all the
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way to the CEO if necessary and if all levels before have not been able to resolve the issue.
The grievance procedure is shared with every new employee during orientation. Other mechanisms in place
to ensure our employees are well include a clear open door policy, a buddy system for new employees and the
regular Team Member Pulse Survey (our employee survey conducted monthly or less frequently at smaller
properties).
There have been no reported incidents of discrimination in 2015.

8.2.2 TRACKING KEY ISSUES
GENDER

We have close to an equal ratio of male and female employees (permanent, contract and supervised staff).
The numbers are based on the total number of staff as of December 2015.

TOTAL WORKFORCE BROKENDOWN BY GENDER

Female
47%

Male
53%

This gender balance is relatively consistent across our markets with the exception of South Asia and the
Middle East where we employ more men than women. Due to cultural sensitivities in these regions, jobs in
hotels for women are frowned upon. This will slowly change over time. We encourage the hiring of women to
bring us closer to our target of, at a minimum, mirroring the labour pool in these regions. Our entry wage levels
for men and women holding the same position are equal in all the markets we operate.

WORKFORCE BY REGION AND GENDER
Male
1,564

Female

1,669

461
189

245
43

Thailand

North Asia

South Asia

48

20

Middle East
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This gender balance is relatively consistent across our employment types.
WORKFORCE BY EMPLOYMENT TYPE AND GENDER
Male

Female

2,151
1,893

0
Permanent Full Time

90

1

Permanent Part Time

69

21

Contract Full Time

14

Supervised workers
(Casual)

This gender balance is relatively consistent across our contract types.
WORKFORCE BY CONTRACT TYPE AND GENDER
Male

Female

2,151
1,893

90
Permanent contract

70

Temporary contract

DIVERSITY IN ONYX GOVERNANCE BODIES

We identify 3 governance bodies within the company – the board of directors, executive committee and top
management. The top management is comprised of executives that fall within our level 7-10 bands, while
we’ve defined senior management in this case to be managers within our 5-6 bands for properties and corporate offices.
The breakdown of these governance bodies by age, gender and selected ethnicity as follows:
Total number of board members

6

Board member breakdown
Gender

Nationality

Age groups

Total number of top management

24

Executive committee breakdown

Male

2

Male

19

Female

3

Female

5

Thai

5

Thai

6

Non-Thai

1

Non-Thai

17

Under 30

0

Under 30

0

30-50

1

30-50

12

More than 50

5

More than 50

11

Gender

Nationality

Age groups
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Total number of senior management

119

Senior management breakdown
Gender

Nationality

Age groups

Male

72

Female

47

Thai

80

Non-Thai

39

Under 30

0

30-50

100

More than 50

19

EMPLOYING DISABLED PEOPLE

Labour laws in Thailand stipulate that for every 100 employees, an organisation has to hire 1 disabled
employee. Our hiring practices that focus on meritocracy ensure that our hiring of disabled people extends
beyond Thailand. We employ 22 disabled people as of end 2015 across the ONYX group.

8.3 DEVELOPMENT AND TRAINING

Continuously developing our employees provides a ready talent pool for future promotions from within the
Group and is an important component of our succession planning process.

8.3.1 MANAGING DEVELOPMENT AND TRAINING
ONYX has in place a number of key human resources (HR) policies relating to the management of training and
development:
Policy type

Managed by

Departmental Training Plan

Departmental Trainer + property Training Manager

Departmental Trainers

Certified by Training Manager

Training Records

Submitted by property Learning & Development team

Team Member Orientation

Training team

Internal cross-training & cross-exposure

Managed by training team

Executive scholarship/Tuition reimbursement

HR Manager + Learning & Development Manager

Career Development Lattice

Under the Departmental Training Plan, Departmental Trainers and Training Records policies, training activities
are planned and organised by each department, with departmental trainers coordinating and monitoring
training activities with management support. A training record history is kept for each employee for job competency and career growth. The Career Development Lattice is a tool that is available to all employees. Facilitated
by HR and Learning and Development, it is designed to allow any employee who wishes to grow in his/her
career to understand which positions can take them to their ultimate career goal (job). The Lattice also shows
them brief job outlines of every position, the required competencies and educational & training requirements.
This helps them to build an Individual Development Plan (IDP) for further discussion with their supervisor
during career progression meetings.
For new employees, the policy on Employee Orientation allows each new employee to understand company
philosophy and property standards. Internal cross training is an option offered to enhance employee development through cross training in other departments or properties. In selected cases, the Executive
scholarship/Tuition reimbursement outlines eligibility for sponsorship & reimbursement of external training and
development.
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Every property has a training professional (Manager / Assistant / Supervisor) and every department has at
least one certified trainer.

8.3.2 TRACKING KEY ISSUES

Training hours across employee bands and gender
AVERAGE HOURS OF TRAINING BY EMPLOYEE CATEGORY:
Staff training
(Jan – Dec 2015)

Level 1

Level 2

Level 3

Level 4

Level 5

Level 6

Level 7

Level 8

Level 9

Level 10

Total number of
training hours for
all properties

212,133

75,039

27,609

22,291

6,072

1,142

541

254

132

77

Total number of
employees in
category

2,647

775

361

277

102

17

12

6

5

1

Average hours
per employee
category

80.1

96.8

76.5

80.5

59.5

67.2

45.1

42.3

26.5

77.0

AVERAGE HOURS OF TRAINING BY GENDER:
Staff training (Jan – Dec 2015)

Male

Female

184,916

160,375

Total number of employees who underwent training

2,241

1,962

Average number of training hours per employee

82.5

81.7

Total number of training hours

8.4 BENEFITS AND WORK-LIFE BALANCE
ENTRY LEVEL WAGE

Our entry-level wage is in line with the local minimum wage laws with men and women receiving equal pay. In
other countries where there is no minimum wage law, we offer entry-level wages that are competitive within the
local hospitality industry.
Wages by region

ONYX entry level wages against local minimum wage

Thailand

Entry level wages are equal to local minimum wage

North Asia (Mainland China )

Entry level wages are equal to local minimum wage

North Asia ( Hong Kong)

Entry level wages are equal to local minimum wage

South Asia (Bangladesh)

Entry level wages are above local minimum wage once service charge, which is
distributed to all employees, is factored in.

South Asia (Sri Lanka)

Entry level wages are 2% higher than local minimum wage

Middle East (Qatar)

Entry level wages are in line with the local minimum wage
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BENEFITS AND PERFORMANCE REVIEW

The tables below map out some key benefits provided to our employees and differentiate between benefits
provided to all employees or only full-time employees. We have policies covering Group Personal Accident Life Insurance, Team Member Health Examinations, Group Medical Insurance and Death Benefits.
There are some variations between geographic regions based on local employment law and/or market
practice. ONYX aims to be competitive in the market place with regard to employee benefits.

OFFERED TO PERMANENT EMPLOYEES (Y/N/NOT APPLICABLE)
Thailand

North Asia
(Mainland
China)

Social security fund

Y

Y

N/A

N

N

N

Workman compensation

Y

N

Y

N

Y

N

Group life and accident insurance

Y

Y

Y

Y

Y

N

Death benefit

Y

Y

N/A

Y

N

Y

Medical insurance

Y

Y

Y

Y

Y

Y

Yearly physical check up

Y

Y

Y

N

Y

Y

Maternity leave

Y

Y

Y

Y

Y

Y

Paternity leave

N

Y

Y

N

N

N

Retirement provision

Y

Y

Y

N

N

N

Provident Fund

Y

Y

Y

Y

Y

N

Annual leave

Y

Y

Y

Y

Y

Y

Sick leave

Y

Y

Y

Y

Y

Y

Birthday leave

Y

Y

Y

N

Y

Y

Casual leave

N

N

N

Y

Y

Y

Festive Bonus (2 times)

N

Y

Y

Y

N

N

End Of Service Gratuity (21 days / Year )

N

N

N

Y

Y

Y

Home passage ticket (Each 2 years or yearly
depending on level)

Y

Y

Y

Y

Y

Y

North Asia
South Asia
(Hong Kong) (Bangladesh)

South Asia
(Sri Lanka)

Middle East
(Qatar)

Life insurance, disability/invalidity coverage

Healthcare

Parental leave

Retirement provision

Others
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OFFERED TO TEMPORARY EMPLOYEES (Y/N)
Thailand

North Asia
(Mainland
China)

North Asia
South Asia
(Hong Kong) (Bangladesh)

South Asia
(Sri Lanka)

Middle East
(Qatar)

Listed benefits do not apply to temporary employees in these markets.

Life insurance, disability/invalidity coverage
Social security fund

Y

Workman compensation

Y

Group life and accident insurance

N

Death benefit

N

Healthcare
Medical insurance

N

Yearly physical check up

N

Parental leave
Maternity leave

N

Paternity leave

N

Retirement provision
Retirement provision

N

Provident Fund

N

Others
Annual leave

N

Sick leave

Y

Birthday leave

N

Casual leave

N

Festive Bonus (2 times)

N

End Of Service Gratuity (21 days / Year )

N

Home passage ticket (Each 2 years or yearly
depending on level)

N

Where applicable, we offer benefits such as uniforms, staff dormitory facilities and meal allowances for hotels
that have no staff restaurant.
All of our employees were given end-year performance reviews and appraisals and those levels who have
KPIs had mid-year KPI reviews.

WORK LIFE BALANCE

With our goal of being a preferred employer, we are committed to improved work-life balance. One of our key
focus areas to improve work-life balance for employees is to work towards a 5-day work week at all properties.
We are making progress towards this target, but it is equally important to balance this with our focus on being
a management company of choice by current and prospective owners and seen as a company that is able to
maximise business performance. We continue to track and monitor our performance in this area.
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In 2015, we have four additional properties, ACP, AVK, WEB and ORS committing to having a 5-day working
week for employees. The chart below shows the number of employees who had 5, 5.5 or 6 day work weeks
across the ONYX Group in 2015.

3500

3031

3000
2500
2000
1500
1000

482

531

5.5 day work week

6 day work week

500
0

5 day work week

Workforce by number of working days per week (2015)

Plans for 2016:
We aim to achieve 5 day work weeks in most hotels by 2016. Where local laws do not explicitly support
a 5-day work week, we continue to strive toward work-life balance best practice through other means
such as allowing family leave during low season, encouraging CSR activities, the pursuit of hobbies
(sales to fellow employees and guests of products made by the employees or his/her family) etc.
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ONYX
SUSTAINABILITY
DATA

The data provided in this section is broken down into environmental and employee data.
ENVIRONMENTAL DATA
Amari

Shama

The Mosaic
Collection

Oriental
Residences

OZO

Total

Electricity consumption (kWh)

55,07,582

11,277,424

8,580,424

5,350,721

8,642,367

88,927,518

LPG (kgs)

1,719,517

221,380

184,010

0

47,461

2,172,368

Diesel fuel for motor vehicles (litres)

54,047

2,365

15,818

4,827

0

77,057

Diesel fuel for generators (litres)

13,784

84

337

62

12,491

26,758

34165

6578

5089

2820

4707

53361

Water consumption (m3)

845,820

96,837

143,672

43,530

92,569

1,222,428

- Water from local authority (m3)

705,495

96,837

128,319

43,530

92,569

1,066,750

- Water from natural sources (m3)

140,325

0

15,353

0

0

155,678

588.8

4.1

5.0

47.5

6.0

651.3

3,343.4

3,891.6

1,283.9

187.5

284.7

8,991

Thailand

North Asia

South Asia

Middle East

3,233

434

504

68

4,239

Performance data
Energy

Emissions
Carbon footprint (tonnes of CO2 equivalent)
Water

Waste
Hazardous waste (tonnes)
Non-hazardous waste (tonnes)

EMPLOYEE DATA
Performance data
(properties and corporate offices)

Across all properties
and offices

Energy
Number of Team Members
(as of December 2015)

Percentage of workforce (as of December 2015) by gender
Male (%)

48

44

91

71

53

Female (%)

52

56

9

29

47

Percentage of workforce (as of December 2015) by employment type (permanent and contract staff)
Full time (%)

100

Part time (%)

0
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EMPLOYEE DATA
Performance data
(properties and corporate offices)

Thailand

North Asia

South Asia

Middle East

Across all properties
and offices

Percentage of workforce (as of December 2015) by employment contract type
Permanent staff

95

Contract staff

4

Casual staff

1

Percentage of workforce (permanent time staff in 2015) by number of working days
5 day work week (%)

87

88

0

0

75

5.5 day work week (%)

6

0

59

0

12

6 day work week (%)

7

12

41

100

13

1878
(Rate of new hire: 44%)

Senior management breakdown
Percentage of locals in senior
management (%)

67

New hires
Number of new hires in 2015

1532

135

185

26

18-24 (%)

30

33

22

8

25-34 (%)

45

30

50

65

35-44 (%)

20

25

21

27

45-54 (%)

4

9

7

0

55-64 (%)

0

4

1

0

Male (%)

50

39

83

65

53

Female (%)

50

61

17

35

47

1315

178

161

30

1684
(Rate of turnover: 40%)

18-24 (%)

23

21

27

23

25-34 (%)

45

40

46

57

35-44 (%)

23

26

24

20

45-54 (%)

7

10

2

0

55-64 (%)

2

3

1

0

Male (%)

49

37

87

77

51

Female (%)

51

63

13

23

49

Percentage of new hires by age group

Percentage of new hires by gender

Turnover
Number of turnovers in 2015
Percentage of turnover by age group

Percentage of turnover by gender
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GRI G4
CONTENT INDEX

GENERAL STANDARD DISCLOSURES
GRI Indicator

Description

Report section

Page number

Profile – Strategy and Analysis
G4-1

Statement from the most senior decision-maker of the organization

Section 2

5

Profile – Organisational Profile
G4-3

Statement from the most senior decision-maker of the organization

Section 3

6-10

G4-4

Primary brands, products, and services

Section 3

6-10

G4-5

Location of the organization’s headquarters

Section 3

6-10

G4-6

Number of countries where the organization operates, and names of countries
where either the organization has significant operations or that are specifically
relevant to the sustainability topics covered in the report

Section 3

6-10

G4-7

Nature of ownership and legal form

Section 3

6-10

G4-8

Report the markets served (including geographic breakdown, sectors served,
and types of customers and beneficiaries).

Section 3

6-10

G4-9

Report the scale of the organization, including:
• Total number of employees
• Total number of operations
• Net sales (for private sector organizations) or net revenues (for public sector
organizations)
• Total capitalization broken down in terms of debt and equity (for private
sector organizations)
• Quantity of products or services provided

Section 3 and 8

6-10; 56-67

G4-10

Employee statistics
a. Report the total number of employees by employment contract and gender.
b. Report the total number of permanent employees by employment type and
gender.
c. Report the total workforce by employees and supervised workers and by
gender.
d. Report the total workforce by region and gender.
e. Report whether a substantial portion of the organization’s work is performed
by workers who are legally recognized as self-employed, or by individuals
other than employees or supervised workers, including employees and
supervised employees of contractors.
f. Report any significant variations in employment numbers (such as seasonal
variations in employment in the tourism or agricultural industries).

Section 8.1.2 and
Section 8.2.2

56-58; 61-63

G4-11

Percentage of total employees covered by collective bargaining agreements

Section 8.1.1

56

G4-12

Describe the organization’s supply chain

Section 5.2.1

25-28

G4-13

Significant changes during the reporting period regarding the organisation's
size, structure, ownership or its supply chain

Section 1

G4-14

Report whether and how the precautionary approach or principle is addressed
by the organization

Section 4.2

3-4
11-13
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GENERAL STANDARD DISCLOSURES
GRI Indicator

Description

Report section

Page number

Profile – Organisational Profile
G4-15

List externally developed economic, environmental and social charters,
principles, or other initiatives to which the organization subscribes or which it
endorses.

Section 4.2

11-13

G4-16

List memberships of associations (such as industry associations) and national
or international advocacy organizations in which the organization:
* Holds a position on the governance body
* Participates in projects or committees
* Provides substantive funding beyond routine membership dues
* Views membership as strategic

Section 4.2

11-13

Profile – Organisational Profile
G4-17

List all entities included in the organization's consolidated financial statement
or equivalent documents; report whether any entity included in the organization's consolidated financial statements or equivalent documents is not
covered by the report

Section 3

6-10

G4-18

Explain the process for defining the report content and the Aspect Boundaries.
Explain how the organization has implemented the Reporting Principles for
Defining Report Content.

Section 4.4

15-16

G4-19

List all the material Aspects identified in the process for defining report
content.

Section 4.4

15-16

G4-20

For each material Aspect, report the Aspect Boundary within the organization,
as follows:
* Report whether the Aspect is material within the organization
* If the Aspect is not material for all entities within the organization (as
described in G4-17), select one of the following two approaches and
report either:
– The list of entities or groups of entities included in G4-17 for which the
Aspect is not material or
– The list of entities or groups of entities included in G4-17 for which the
Aspects is material
* Report any specific limitation regarding the Aspect Boundary within the
organization

Section 4.4

15-16

G4-21

For each material Aspect, report the Aspect Boundary outside the organization, as follows:
* Report whether the Aspect is material outside of the organization
* If the Aspect is material outside of the organization, identify the entities,
groups of entities or elements for which the Aspect is material. In
addition, describe the geographical location where the Aspect is
material for the entities identified
* Report any specific limitation regarding the Aspect Boundary outside the
organization

Section 4.4

15-16

G4-22

Report the effect of any restatements of information provided in previous
reports, and the reasons for such restatements.

Section 1

3-4

G4-23

Report significant changes from previous reporting periods in the Scope and
Aspect Boundaries

Section 1.1

3-4

Stakeholder engagement
G4-24

Provide a list of stakeholder groups engaged by the organization.

Section 4.3

13-14

G4-25

Report the basis for identification and selection of stakeholders with whom to
engage.

Section 4.3

13-14

G4-26

Report the organization's approach to stakeholder engagement, including
frequency of engagement by type and by stakeholder group, and an indication
of whether any of the engagement was undertaken specially as part of the
report preparation process.

Section 4.3

13-14
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GENERAL STANDARD DISCLOSURES
GRI Indicator

Description

Report section

Page number

Stakeholder engagement
Report key topics and concerns that have been raised through stakeholder
engagement, and how the organization has responded to those key topics and
concerns, including through its reporting. Report the stakeholder groups that
raised each of the key topics and concerns.

Section 4.2

13-14

G4-28

Reporting period (such as fiscal or calendar year) for information provided.

Section 1.1

3-4

G4-29

Date of most recent previous report (if any).

Section 1.1

3-4

G4-30

Reporting cycle (such as annual, biennial).

Section 1.1

3-4

G4-31

Provide the contact point for questions regarding the report or its contents.

Section 1.3

4

G4-32

a. Report the ‘in accordance’ option the organization has chosen
b. Report the GRI Content Index for the chosen option
c. Report the reference to the External Assurance Report, if the report has
been externally assured. GRI recommends the use of external assurance
but it is not a requirement to be ‘in accordance’ with the Guidelines

Section 1.2

4

G4-33

Report the organization’s policy and current practice with regard to seeking
external assurance for the report

Section 1.2

4

G4-34

Report the governance structure of the organization, including committees of
the highest governance body. Identify any committees responsible for
decision-making on economic, environmental and social impacts.

Section 4.2

11-13

G4-35

Describe the organization's values, principles, standards and norms of
behaviour such as codes of conduct and codes of ethics.

Section 4.1

11

G4-27

Report Profile

Governance

Specific Standard Disclosures
Economic
DMA

Market Presence

Section 8.1.3

59-60

EC5

Ratios of standard entry level wage by gender compared to local minimum
wage at significant locations of operation

Section 8.4

64-67

EC6

Proportion of senior management hired from the local community at significant
locations of operation

Section 8.1.3

59-60

DMA

Procurement

Section 5.2.1

25-28

EC9

Proportion of spending on local suppliers at significant locations of operation

Section 5.2.1

25-28

DMA

Energy

Section 5.1.1

18

EN3

Energy consumption within the organisation

Section 5.1.2

18-19

EN5

Energy intensity

Section 5.1.2

18-19

EN6

Reduction of energy consumption

Section 5.1.2

18-19

DMA

Water

Section 5.1.1

18

EN8

Total water withdrawal by source

Section 5.1.3

19-22

Environment
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GENERAL STANDARD DISCLOSURES
GRI Indicator

Description

Report section

Page number

DMA

Emissions

Section 5.1.1

18

EN15

Direct greenhouse gas (GHG) emissions (Scope 1)

Section 5.1.4

22-23

EN16

Energy indirect greenhouse gas (GHG) emissions (scope 2)

Section 5.1.4

22-23

DMA

Waste

Section 5.1.1

18

EN23

Total weight of waste by type and disposal method

Section 5.1.4

22-23

Environment

Labour and Decent Work
DMA

Employment

Section 8.1.1

56

LA1

Total number and rates of new employee hires and employee turnover by age
group, gender and region

Section 8.1.3

59-60

LA2

Benefits provided to full-time employees that are not provided to temporary or
part-time employees, by significant locations of operation

Section 8.4

64-67

DMA

Occupational Health and Safety

Section 5.3.1

29-31

LA5

Percentage of total workforce represented in formal joint management-worker
health and safety committees that help monitor and advise on occupational
health and safety programs

Section 5.3.2

32

LA6

Type of injury and rates of injury, occupational diseases, lost days, and
absenteeism, and total number of work-related fatalities, by region and by
gender

Section 5.3.2

32

DMA

Training and Education

Section 8.3

LA9

Average hours of training per year per employee by gender, and by employee
category

Section 8.3.2

LA11

Percentage of employees receiving regular performance and career
development reviews, by gender and by employee category

Section 8.4

64-67

DMA

Diversity and Equal Opportunity

Section 8.2.1

60-61

LA12

Composition of governance bodies and breakdown of employees per
employee category according to gender, age group, minority group membership, and other indicators of diversity

Section 8.2.2

61-63

DMA

Non-discrimination

Section 8.2.1

60-61

HR3

Total number of incidents of discrimination and corrective actions taken

Section 8.2.1

60-61

DMA

Security practices

Section 5.3.1

29-31

HR7

Percentage of security personnel trained in the organization’s human rights
policies or procedures that are relevant to operations

Section 5.3.3

33

63-64
64

Human Rights
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PROPERTY
CODE
OZO

Oriental
Residence

9

4

1

10

10

4

1

1

4

0

0

Total

Amari

Shama

Properties covered in this report

36

12

10

Operating properties at 2014 year end

38

13

Properties under development for 2016

7

2

Mosaic
Collection

LIST OF 36 PROPERTIES COVERED IN THIS REPORT:
Code

Location

Country

Reporting
Period

Amari Don Muang Airport Bangkok

ADB

Bangkok

Thailand

Full

Amari Boulevard Bangkok

ABB

Bangkok

Thailand

Full

Amari Watergate Bangkok

AWB

Bangkok

Thailand

Full

Amari Residences Bangkok

ARB

Bangkok

Thailand

Full

Amari Pattaya (formerly Amari Orchid)

AOP

Pattaya

Thailand

Full

Amari Nova Suites Pattaya

ANP

Pattaya

Thailand

Full

Amari Phuket (Incl. new Ocean Wing)**

ACP

Phuket

Thailand

Full

Amari Vogue Krabi

AVK

Krabi

Thailand

Full

Amari Hua Hin

AHH

Prachuab Kirikhan

Thailand

Full

Amari Buriram United

ABU

Buriram

Thailand

Full

Amari Doha Qatar

ADQ

Doha

Qatar

Full

Amari Dhaka

AGD

Dhaka

Bangladesh

Full

ORB

Bangkok

Thailand

Full

Property Name
Amari

Oriental Residence
Oriental Residence Bangkok
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PROPERTY CODE

075
LIST OF 36 PROPERTIES COVERED IN THIS REPORT:
Code

Location

Country

Reporting
Period

City Lodge (Soi 9)

WCB

Bangkok

Thailand

Full

Nova Platinum Hotel

WPP

Pattaya

Thailand

Full

Nova Gold Hotel

WGP

Pattaya

Thailand

Full

Angkhang Nature Resort

WNA

Chiang Mai

Thailand

Full

Loei Palace Hotel

WPL

Loei

Thailand

Full

Vogue Resort and Spa Ao Nang

WVA

Krabi

Thailand

Full

Nova Park Pattaya

WNP

Pattaya

Thailand

Full

Ekamai Garden

WEB

Bangkok

Thailand

Full

Grand Pujian Residence Shanghai

WPS

Shanghai

China

Full

Shama Sukhumvit Bangkok

SSB

Bangkok

Thailand

Full

Shama Central Hong Kong

SPH

Hong Kong

Hong Kong

Full

OrientalFortress
Residence
Shama
Hill Hong Kong

SFH

Hong Kong

Hong Kong

Full

Shama Tsim Sha Tsui Hong Kong

STH

Hong Kong

Hong Kong

Full

Shama Hollywood Hong Kong

SHH

Hong Kong

Hong Kong

Full

Shama Luxe Xintiandi Shanghai

LXS

Shanghai

China

Full

Shama Luxe Huashan Shanghai

LHS

Shanghai

China

Full

Shama Xujiahui Shanghai

SXS

Shanghai

China

Full

Shama Century Park Shanghai

SCS

Shanghai

China

Full

Shama Heda Hangzhou

SDH

Hangzhou

China

Full

OZO Chaweng Resort Samui

ORS

Surat Thani

Thailand

Full

OZO Wesley Hong Kong

OWH

Hong Kong

Hong Kong

Full

OZO Colombo Sri Lanka

OCS

Colombo

Sri Lanka

Full

OZO Kandy Sri Lanka

OKS

Kandy

Sri Lanka

Property Name
The Mosaic Collection

Shama

OZO

July –
December
2015

ONYX Hospitality Group
847 Petchburi Road Bangkok 10400 Thailand
T +66 (0) 2255 3767 +66 (0) 2255 4588
F +66 (0) 2255 3718

