INTRODUCTION
A solid past. A dynamic future
Effectiveness and efficiency. World-class standards and
the warmth of Asian hospitality, perfected over four decades.
Inspired brands that drive profit for owners.
ONYX Hospitality Group is a leading Asian hotel management
company combining the expertise of a truly international executive
team with the industry excellence for which Asia is renowned. We
pride ourselves on an open, approachable leadership style and
recognise that property partners are the fundamental basis for any
management company’s success. Their needs and concerns are
our driving force.
ONYX offers four brands: the luxury Saffron offering, the established
Amari group of upscale properties, Shama, a leading boutique
serviced apartment provider, and the all-new select service OZO.
We have also been entrusted with operating many properties for
owners who wish to retain their own flag.
With offices in Bangkok, Hong Kong, Singapore, Dubai, Gurgaon
and Shanghai, today we extend our roots beyond Southeast Asia
to offer innovative management solutions across the Indian Ocean,
Arabian Gulf and Asia-Pacific regions.

Partnership. Performance. Passion.

THE ONYX PROPOSITION
At ONYX, we pride ourselves on our owner-aligned fee structures,
simple and clear contracts, and cost-effective business practices.

Performance
With the right products and locations, ONYX can match anyone in
bottom-line generation and payback on investment; in good times
and bad.
Strong marketing and sales networks: multiple demand drivers
help to ensure high occupancy. Tour operators, corporate and
government networks are complemented by an award-winning
e-commerce strategy.

Partnership
Owner mindset: We understand the needs of hotel investors
because ONYX and its shareholders remain the largest single
owners of hotels we manage.

Passion
Among the many brands and markets we cover, we retain a passion
for making every owner’s property a success, through reputation,

Exciting F&B concepts: We have launched some of Thailand’s
most talked-about restaurants, from Prego at Amari Palm Reef in
Koh Samui, the renowned Heichinrou at Amari Watergate Bangkok,
and Pattaya’s market-leading Mantra.
Great spas: Our proprietary Maai and Breeze Spa brands offer
a top-level Thai and Asian experience, combining guest satisfaction
with a commercial approach on behalf of our owners.
Culture of service: Our passion comes from employees who are
handpicked, trained thoroughly and imbued with a spirit of

BRAND SEGMENTATION

SAFFRON

AMARI

Savour your moment

Embracing the colours and rhythms of modern
Asian hospitality

Led by rarified sophistication and unique encounters, Saffron
understands the unspoken treasures in life and creates the luxury
of time, space and beauty for guests to savour and indulge.
An international, five-star offering, Saffron will selectively acquire
and develop premium properties in urban and resort destinations
across the Asia-Pacific, Arabian Gulf and Indian Ocean regions.
The Saffron experience is built around four key pillars aimed to
provide guests with full control of the most rarefied and curated
experiences:
• The slow unravelling of cherished moments – introducing guests
to intriguing experiences that enable them to enjoy and indulge
•A
 ttuned to your pace – effortless, graceful and intuitive service
that makes guests feel special
•U
 nderstated elegance – through dedicated personal spaces,
guests are invited to indulge in timeless style and sophistication
•C
 ulturally enriching – guests can, if they choose, familiarise
themselves with some of the more engaging areas surrounding
the property’s locale

Saffron at a glance

Offering: Hotels, resorts and residences
Number of rooms: 80 plus
Minimum room size: 40 sqm
Market segment: Luxury
F&B: All-day dining restaurant, speciality outlet, lobby lounge and
themed bar
Meeting facilities: Yes
Services: Fitness centre and feature pool, dedicated Business
Centre with meeting rooms, function rooms and min. 500sqm
ballroom, MAAI Spa, Club floors with dedicated Executive
Club Lounge

Amari is ONYX’s most established chain of hotels. Proud of its Asian
roots, Amari creates memorable experiences that embody the spirit
of local culture as well as enhancing the renowned traditions of Asian
hospitality. With a network of properties spanning Thailand to
the Middle East, Amari offers a vision of contemporary Asia.
Every Amari property shares the flavours and texture of its setting.
So whether travelling for business or pleasure, guests will discover
contemporary spaces alive with energy and zesty menus designed
to share with family and friends.
The Amari culture is built around four key pillars aimed to provide
guests with culturally enriching and memorable experiences:
• Connected to Asian culture – guests are provided with
a revitalised view of contemporary Asia
• International standards – reliable quality and service that can
be trusted
• Straight from the heart – informed and down-to-earth service
from genuine and caring team members
• Embracing and sharing experiences – specially designed
spaces, activities and menus so guests can come together
Amari is expanding across the region with launches planned in
the coming years in India and Indonesia.

Amari at a glance

Offering: Hotels, resorts and residences
Number of rooms: 75+
Market segment: Mid- to upscale
F&B: A minimum of one full-service all-day dining restaurant,
one speciality outlet, lobby, pool bar or cocktail lounge
Meeting facilities: Ballroom and breakout area as per market
demand, a dedicated business centre with library feel designed for
productivity and relaxation, and a minimum of two ‘Idea Rooms’
to stimulate innovative thinking
Leisure facilities: Fully equipped health club, Breeze Spa and
swimming pool

SHAMA

OZO

Live without boundaries

Sleep Deeply. Live Brightly.

Shama is ONYX’s luxury boutique serviced apartment provider
epitomising comfort, style and luxury. Shama appeals to discerning
executives and families wanting more than just a stylish place to
stay but an aspirational lifestyle. Thoughtful service is at the heart
of the Shama experience, ensuring guests always feel at home.

Smart. Simple. Savvy. The OZO philosophy is all about delivering
restful nights, energising mornings, and the tools to offer on-the-go
guests a quality experience without all the fuss.

• Contemporary living – bespoke interior design that is both
practical and stylish
• Without boundaries – activities and programmes to acclimatise
residents to the locale
• Thoughtful gestures – considerate touches to help residents
connect to the environment and feel at home
Shama Luxe properties enjoy prestigious addresses and extensive
clubhouse facilities. The spacious, contemporary interiors are
exceptionally well-appointed and serviced to exacting standards.

Shama at a glance

Offering: Serviced apartments
Number of rooms: 50+
Minimum room size: 35 sqm
Market segment: Luxury boutique
Other facilities: Business centre, rooftop
garden, kids’ play area, fitness centre, pool

Practical yet stylish accommodation will exceed mid-market
expectations, while the central, modern lobby area is the place
where multi-tasked staff will deliver great service in an efficient way.
•S
 mart design for a great sleep – convenient, practical, quiet and
stylish rooms and public areas liberated from old cumbersome ways
• Stimulate positivity – guests are inspired to explore the locale,
whilst the energising environment OZO creates helps guests
engage and smile
• Simple living done well – focussing on the things that count like
a good quality bed and sleep experience
• Plugged-in – savvy team members are ‘in the know’ about
the local best
The first OZO property, located on Hong Kong Island, will open in
2013, followed soon after by properties in Sri Lanka; and Koh
Samui and Pattaya in Thailand.

OZO at a glance

Offering: Hotels and resorts
Number of rooms: 50-250
Minimum/maximum room size: 20-27 sqm
Market segment: Value
F&B: 1 outlet
Meeting facilities: Yes
Other facilities: Pool in resort locations; optional in urban sites

THE MOSAIC COLLECTION
Owner branded. ONYX powered.
The Mosaic Collection consists of properties managed by ONYX,
keeping the owner’s original brand.
Owners turn to ONYX to manage their property because they
recognise the skills and experience that we bring to hotel
operations – while still retaining their own flag.
Current properties in The Mosaic Collection’s portfolio range from
a nature lodge in Thailand’s far north to resorts in the leisure hub
of Pattaya.

SPA BRANDS
ONYX offers two distinctive spa concepts designed not only for
the properties within our hotel portfolio, but also for standalone
luxury condominium buildings, airport lounges or third party hotels
seeking experienced spa management.

Maai
Ultimate wellness indulgence

Maai Spa is an innovative luxury wellness brand borne from
the tradition of authentic Thai healing combined with modern
day science, all encased within the elegance of Thai silk. Offering
a combination of private suite-based treatments, unique Thai herbal
programmes and advanced skincare science, Maai Spas offer
results-driven beauty treatments and technology delivered through
personalised programmes amidst a backdrop of contemporary luxury.

Breeze
On the bright side of life

Breeze Spa is a light, fresh take on the Asian spa experience
designed to appeal to newcomers and experienced spa
goers alike. From the premise that happiness is one of the key
foundations for wellness, Breeze Spas feature an innovative mood
therapy treatment concept, designed to be a complete sensory
experience, whilst respecting centuries-old healing traditions,
techniques and therapies.

ONYX SERVICED REAL ESTATE
Creating desired lifestyles in sought-after
destinations
ONYX has conceived both the Saffron and Amari brands to be
flexible enough that they can be applied to serviced residences
and villas for sale. Shama properties can also combine serviced
apartments and units available for sale.
The opening of Oriental Residence Bangkok in 2012 marked
an important step in the ONYX expansion. A landmark project
consisting of both extravagant condominiums for sale and luxury
serviced residences with full hotel facilities, Oriental Residence is
the first luxury project managed by ONYX.
Mid-2012 saw the opening of Amari Hua Hin, a property of 190
Amari-branded condominiums in a mixed-use resort. 80% of
the condominiums were sold off plan within eight months of
the launch.
ONYX will also work with developers in structuring and selling units
as hotel or serviced apartment rooms or luxury villas for pooling, as
condominiums for outright sale, as part of a mixed use development,
or as units for contribution back into a hotel or resort.

SALES / E-COMMERCE
Support you can take to the bank

With the power of ONYX behind a property, owners belong to
a portfolio that is respected the world over. But quality doesn’t
sell itself. That’s why ONYX makes sales and marketing support
a top priority for every property – before, during and long after
the launch.

E-commerce strategy and
website development

In-house digital and IT departments are equipped with the latest
technology, e-commerce specialists and IT engineers to ensure that
the clicks keep on coming.

Distribution

TECHNICAL SERVICES AND
OPERATIONS

Global sales representatives

Management is a system – and we’ve got it
down to an art

Using the latest technology in distributing inventory, ONYX offers
seamless connectivity to Global Distribution Systems and online
travel agencies.

A global sales and PR network including the UK, Germany, Russia,
the Middle East, Australia, India, China (offices in Beijing, Shanghai
and Guangzhou), Singapore and Hong Kong covers business,
leisure, MICE and other key segments.

Marketing, advertising and public relations plans
In-house advertising and PR managers provide long and short-term
strategies, working closely with specialist agencies.

Client relationship management

We nurture the relationship with our guests through dedicated
CRM personnel and systems. Amari has its own loyalty programme:
Chorus Rewards.

Revenue management

Embracing a revenue management culture, ONYX has a corporate
support team and partners with the leading supplier of automated
Revenue Management Systems. Beyond traditional RevPAR
optimisation, we offer specialised training on total hotel revenue
management including F&B and Spa.

Drawing from decades of experience both locally and internationally,
ONYX offers investors and owners the complete A to Z in hospitality
management solutions.

Planting the seeds

• Conducting feasibilities and area requirements
• Optimising layouts and design of the hotel, spa and
ancillary services
• Offering sensibly flexible brand standards

Poised for success

• Preparing a pre-opening budget
• Recruiting the General Manager and full support team
• Instituting operating standards and manuals
• Preparing the marketing strategy and key launch collateral
• Developing F&B menus, spa menus, and concepts

Staying on top

• Hiring, training, supervising and replacing staff
• Putting in place reporting systems, internal controls, and
auditing procedures
• Making budgets and projections and filing regular reports
• Ongoing maintenance of the property and supervision of
larger-scale capital spending
• Establishing and monitoring purchasing systems

CORPORATE SOCIAL
RESPONSIBILITY
Recognising the importance of being a good corporate citizen,
we have aligned our values and practices with a sense of connection
to the environment, and by giving back to the communities in
which we live and work.
Each ONYX brand has its own particular area of focus, e.g.
Biodiversity for Saffron, Education for Amari, Environment for
OZO, and Poverty Alleviation and Entrepreneurship for Shama.

ONYX Hospitality Group Foundation

Established to support the Group’s public charities and community
initiatives, the foundation manages legitimate fund-raising initiatives
and provides donors with transparency and reassurance that their
contributions will be utilised in a responsible way.

ONYX Hospitality Group has introduced
20/20 Green Vision

We continually strive to broaden the scope of green practices
undertaken by our hotels and resorts. The 20/20 Green Vision
symbolizes ONYX’s clear focus and genuine commitment towards
protecting, preserving and improving the environment we operate
in. Furthermore, it denotes the duration of the first phase of ONYX’s
concerted green effort, drastically reducing our carbon footprint,
which is scheduled to be completed in 2020.
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