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ONYX Hospitality Group

OUR VALUES
EMBRACE “RICE” - WE STRIVE TO BE RESPONSIBLE, INSPIRING,
COMPASSIONATE AND ENTHUSIASTIC AS INDIVIDUALS AND AS A COMPANY
RESPONSIBLE
I am responsible for my actions.
I am honest and fair.

INSPIRING

COMPASSIONATE
I care and I listen.
I contribute to a rewarding environment.

ENTHUSIASTIC

I am inspired to make adifference.
I embrace learning and innovation.

I am passionate about my role.
I am proactive.

OUR VISION

TO BE A LEADING ASIAN HOSPITALITY PROVIDER BY 2018

OUR MISSION

TO ENRICH THE EXPERIENCES OF GUESTS, EMPLOYEES
AND BUSINESS PARTNERS THROUGH THE RIGHT BRANDS,
NETWORK, STANDARDS, SUPPORT AND CULTURE.
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OUR COMMITMENT
TO SUSTAINABILITY
We are committed to principles of
accountability, transparency, ethical
behaviour, respect for stakeholder
interests, respect for human rights, and
adherence to the law.

We follow fair operating practices in all
our business dealings.

We strive to be an employer of choice
by providing a diverse workplace in
which all employees can realise their
full potential and are treated fairly and
respectfully.
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ABOUT THIS REPORT
This is the fifth Sustainability Report of the ONYX Hospitality Group to communicate its stakeholder engagement and commitment. We have changed the
report title from “CSR” to “Sustainability” in order to more precisely reflect
ONYX’s commitment to being a sustainable organization, of which being a
responsible corporate citizen is one essential requirement.
This is the second year for us to adopt the Global Reporting Initiative (GRI) G4
as our reporting guideline. Following 2015’s first steps in adopting GRI-G4
sustainability indicators to portray ONYX’s operations, 2016 was a year of
transition to nurture our positive impacts and provide ONYX with a clear path
to measure its contribution to the creation of long-term value.
We have based our report upon the GRI-G4 ‘Core’ option for both the General
and Specific Standard Disclosures. The ‘Core’ option contains the essential
elements of a sustainability report encapsulating ONYX’s economic, environmental and social performances during the reporting period.
This year, we have endeavoured to expand our coverage to include 41 out of
42 operational properties, the exception being of Champasak Grand Hotel
which will start reporting in 2017. Sine the last report we have begun tracking
environmental data for Amari Havodda Maldives, Amari Residences Pattaya,
Shama Midlevels Hong Kong and properties under The Mosaic Collection,
namely Nova Express Pattaya, and Chiva Residence Bangkok. Another
property, Amari Samui, has resumed operations and is also reporting.
Unless otherwise indicated in the specific data section, all data provided
covers the 12-month reporting cycle from January to December 2016. Not all
properties are at the same competency of data tracking and implementation.
This sustainability report has helped us to identify gaps and areas for further
improvement in performance measurement and disclosure practices. For
additional clarity, we offer a description of data coverage where appropriate
throughout the report.
Should there be enquiries, feedback, or comments, please address them to:

Peter Henley
President and CEO
Email: peter.henley@onyx-hospitality.com
Lisa Thomas
Director, Corporate Social Responsibility
Email: lisa.t@onyx-hospitality.com
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MESSAGE FROM THE CEO
Dear fellow stakeholders
It is a pleasure to introduce to you ONYX’s 2016 Sustainability Report covering the Group’s continuing
journey to hospitality industry leadership. Here, we document our commitment to sustainability based
upon sensitivity to the values that motivate our many stakeholder groups, be they our guests, our
employees, our suppliers, our financiers/shareholders, and our communities. Being innovative and
resilient – that is to say, sustainable – is an impetus that unites us all.
Our business continues to grow and so does our commitment to create an ideal experience for our
guests, a supportive work environment for our employees and a productive relationship with our
suppliers. In this report we are excited to be able to point to a number of accomplishments during the
2016 calendar year. Our system-wide carbon emissions are down considerably, in keeping with our
targets. Moreover, we have extended supplier-tier reporting and oversight, well established in
Thailand, to our Hong Kong and Mainland China properties – a positive development we plan to
continue until our entire Group is able to follow an identical standard.
Fostering partnerships is at the heart of relationship-building with our stakeholders. We have
expanded our flagship strategic community programmes. For example, our Plan BEE Rural Beekeeping communities keep getting stronger by the year and our partnerships with the Hospitality & Catering
Training Centre (HCTC) and Pimali Hospitality Training Centre to build capacity of a skilled workforce
resulted in increasing number of internships provided by our properties in 2016.
ONYX’s core values, RICE - Responsible, Inspiring, Compassionate, and Enthusiastic – are the
foundation of our company’s success in aligning the business with our responsibility towards the
environment and communities.
All in all, we are proud to share with you notable progress in our aim to integrate sustainability with our
business and our commitment to creating change for a better society. As ONYX Hospitality Group
prepares for the worldwide economic challenges of the ever-changing hospitality industry, we hope
you will be encouraged by the groundwork we have completed to date.
We look forward to receiving any feedback or thoughts you may have.
Very truly yours,

Peter Henley
President & CEO
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ONYX DEVELOPMENT PORTFOLIO

03 OUR BUSINESS
ONYX Hospitality Group is a leading Asian hospitality provider known for merging the expertise of a genuinely international executive
team with Asia’s renowned hospitality excellence.
The ONYX portfolio spans a range of hospitality segments beginning with the established Amari collection of upscale urban and resort
properties. In addition, our portfolio includes several other hospitality brands and products: OZO, Shama, Oriental Residence, and The
Mosaic Collection.
As of December 2016, we operate 42 properties with close to 6,500 rooms across Thailand, Hong Kong, China, Qatar, Sri Lanka, Bangladesh, and the Maldives. Our core products and services are hotel rooms, serviced apartments, restaurants, and spas. Our clientele
includes individual and corporate consumers, companies, and government and non-governmental organizations based mainly in the six
countries in which we operate as well as from Singapore; India; Australia; United Arab Emirates (UAE); Japan; Russia; the United States
and Europe.
As a privately held company, we publish a single consolidated Amari Hotels and Resorts Company Limited financial statement covering
the performance of our Group. As of 31 December 2016, our total revenue was THB 1,166.70 million, and total capitalisation of THB
1,069.60 million.
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THE ONYX HOSPITALITY GROUP BRAND PORTFOLIO
We respond to a broad range of hospitality sector needs. At the luxury end is the exclusive Oriental Residence Bangkok.
The Amari and Shama brands round off our high-end offerings, complemented by OZO, an option for mid-market clientele
and The Mosaic Collection. Many locations host our Breeze Spa category of spas, as well. With such a wide selection of
properties, we are able to cater to tourist needs as well as to the more specialized MICE (Meetings, Incentives, Conferences
and Exhibitions) sector, weddings and corporate demands.
In February 2016, ONYX entered a strategic alliance with Singapore Hospitality Holdings to accelerate the growth of our
OZO and Shama portfolios across the Asia-Pacific region. ONYX manages this new joint venture, Orion Hospitality, which
plans to open a total of 46 OZO and Shama properties in key cities and resort destinations by 2024. In addition to this
alliance, we have added another 30 new properties to our 2017 – 2019 pipeline. These locations will expand the company’s
presence to new markets in Laos, Malaysia, Vietnam, Australia, India and Indonesia.

ORIENTAL RESIDENCE BANGKOK
The ONYX group’s first luxury property with 145 serviced residences.

AMARI

Amari is ONYX’s long-established chain of hotels and residences. Its rapidly expanding
network of properties extends from Southeast Asia to China and the Middle East.

SHAMA

Shama is ONYX’s luxury boutique serviced apartment provider aimed at the business market
in China, Hong Kong, and Thailand.

OZO
OZO offers accommodation aimed at the mid-market sector. The first OZO property opened in
2013 in Hong Kong, followed by other properties in Thailand (Koh Samui) and Sri Lanka
(Colombo and Kandy) in the following years.

THE MOSAIC COLLECTION

The Mosaic Collection consists of ONYX-managed properties under other retail brand names.
There are 12 hotels in The Mosaic Collection portfolio, ranging from a nature lodge in
Thailand’s far north to resorts in Pattaya and Krabi, as well as in China.

BREEZE SPA

Available at selected Amari properties in city and resort locations, Breeze Spa offers a range
of therapeutic treatments as well as a patented line of unique spa care products.
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CORPORATE GOVERNANCE
ONYX began as – and remains – a
privately held family business, which is
one of the many reasons for the Group’s
distinctive charm. Its major shareholders
include members of a number of eminent
Thai families.
A Board of Directors oversees the
company’s strategy with an Executive
Management Committee assisting the
CEO in day-to-day administration. All
board members with the exception of the
CEO are company shareholders. There
are no independent directors. The Board
is responsible for setting the company’s
management policies and overseeing
executive performance. The six directors
of the Board of Directors meet three
times a year.

ONYX HOSPITALITY GROUP’S MANAGEMENT TEAM

EXECUTIVE MANAGEMENT COMMITTEE
The Executive Management Committee is made up of the C-suite of the company plus two representatives from the Board of Directors.
The Committee deliberates on, vets, and approves all operational and business decisions. Its members are:
• Mrs. Nijaporn Charanachitta – Chairwoman, ONYX Hospitality Group
• Mr. Yuthachai Charanachitta – Director, ONYX Hospitality Group
• Mr. Peter Henley – President & Chief Executive Officer
• Mr. Douglas Martell – Executive Vice President and Chief Operating Officer
• Ms. Thaveerut Charupatanapong – Executive Vice President and Chief Financial Officer
• Mr. Anand Rao – Executive Vice President and Chief People Officer
• Mr. Duncan Webb – Executive Vice President and Chief Commercial Officer
• Mr. Nigel Harris – Executive Vice President and Chief Technical Officer
The Executive Management Committee convenes monthly, inviting the Board when appropriate. The Committee holds major shareholder
meetings three times a year. At the operational level, there is a weekly monitoring process to follow the implementation of all key
initiatives and project decisions made by the CEO and senior management team. We also arrange annual divisional and departmental
workshops to brainstorm ways to better implement strategy.

RISK MANAGEMENT
Prior to signing a management contract with a property, ONYX employs a proprietary global Due Diligence Checklist as part of its
precautionary/risk management approach. This includes a risk review of marketing intelligence and competitor analysis; developer /
owner reputation; legal, financial, project and product development; operations; and human resources issues. Many environmental and
social considerations are also covered, as a matter of course.
Each project developer or owner with whom we deal is responsible for undertaking the necessary Environment Impact Assessment
(EIA) or similar, as mandated by local law. They are also responsible for maintaining appropriate insurance coverage.
Once the property is fully functioning and under our control, we organize operational insurance such as social security or such coverage
as required by local labour law, in addition to business interruption insurance, on behalf of owners.
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04

MATERIALITY ASSESSMENT
AND STAKEHOLDERS

OUR MATERIALITY ISSUES
At ONYX, we derive our sustainability priorities from our stakeholder needs. 2015 was the first year we published a CSR report in
accordance with GRI-G4 guideline, requiring a materiality disclosure. Materiality is one of the pillars of the G4 guidelines in that it
delimits the scope of the report. We identified five material issues selected and reported as ‘relevant’ topics for both ONYX and for
our stakeholders. In this past year we revisited the material topics and engaged with stakeholders, recording their feedback and
suggestions.
In 2016, we solicited sustainability expectations from four stakeholder groups. Among them were our general managers, our guests,
our staff, and our suppliers. Each group of stakeholders expressed their expectations of ONYX regarding sustainability performance,
relationship management, and constructive engagement.
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Steps to Defining Report Content
1. Identified materiality issues
Beginning with our first Corporate Social Responsibility Report in 2012, ONYX Hospitality Group defined five key CSR priorities based
on surveying various groups of stakeholders. We have displayed the issues on the below table.

|

Importance to Stakeholders

Effective energy management
Community development to alleviate poverty
Education and professional skill development

Waste reduction and recycling
Water and other resources conservation
Health and safety of employees and guests
Fair employment practices

Sustainable supply chain management
Guest security

Importance to ONYX Hospitality Group

2. Prioritised key materiality issues
After compiling a comprehensive list of key sustainability issues based on our stakeholder survey, we first summarised and then categorised points for the next discussion stage. Our senior management team prioritized them. We introduced stakeholder expectations to the
discussion and selected those deemed most material to the ONYX Hospitality Group sustainability strategy.
The table below summarizes the consensus on the top material issues for the ONYX Hospitality Group for 2016. These issues define this
sustainability report’s content.

Material issues

Chapter in this report

Effective energy management

Chapter 6: Environmental Management

Waste reduction and recycling

Chapter 6: Environmental Management

Water and other resources conservation

Chapter 6: Environmental Management

Health and safety of customers and guests

Chapter 7: Health, Safety and Security

Fair employment practices

Chapter 9: Our People

Education and Community Development

Chapter 8: Our Communities

3. Reviewed Materiality
In 2016, we engaged with stakeholders to find out whether what we reported provides a reasonable and balanced view of our
sustainability performance, and of our impact on stakeholders.

4. Improved Reporting Process
To improve the report quality in terms of completeness and relevance, we will periodically review our stakeholder engagement
method and include feedback from different stakeholders.
Having summarily identified the key areas of sustainability interest for our Group, it is now appropriate to recognise our stakeholders
whose materiality issues affect how we conduct our business.
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Creating long-term stakeholder value is critical for a sustainable organization. ONYX’s annual stakeholder engagement focuses on our
employees – our general managers and staff – our guests, and our suppliers.

Importance to
Our Operations

GMs are crucial and a key
influencer for sustainability
strategy and implementation.
General Managers

Guests are the top
priority of our business
operations.

Engagement
Methodology

GMs focus
group
facilitated by
external
facilitator

Guest
Satisfaction
Survey

Guests

Staff

Suppliers

Staff are core to our
business. They are
responsible for
delivering excellent
service to guests.

Our supply chains are
an extension of our
company and have
been identified as a
priority issue for our
CSR strategy from our
very first CSR report

Staff
Perception
Survey

Online
Supplier
Engagement
Survey

Activities

Key Findings

26 Sep 2016
Six General Managers and
12 Senior Executives attended

Social innovation in education should be a key
priority for ONYX in terms of social interaction
and impact
Engagement with key stakeholders (Property
owner, supplier, employee, guest) is key CSR
challenge of ONYX
There is definitely a room for improvements in
many area e.g. investment in energy saving,
especially in older properties.

Based on Guest Satisfaction
Survey system available at 19
properties
Results from surveys conducted
in Jan – Sep 2016

48% of respondents indicate that sustainability
practices influence their choice of hotel (a 3%
increase over 2015)
53% have not heard about ONYX’s CSR
initiatives
Top five social and environmental issues
identified as important for the hospitality industry
to address:
• Energy and water use
• Waste management
• Linen and towel use
• Labour practices
• Community impact

Randomized selection of staff
from 41 properties and three
corporate offices
Results from surveys conducted
in Q1-Q3 2016

79% agree that management is an excellent role
model for ONYX Core Values “RICE”
81% agree that they receive sufficient training
and coaching for their job (six percent increase
over 2015)
81% agree that their most recent performance
review was done fairly & reasonably
75% agree that colleagues in their team are
treated equally and fairly
79% agree that the property/company effectively
looks after their safety at work
71% claim they are not seeking employment
elsewhere (7% increase from 2015)

Supplier engagement is
expanded to properties in
Hong Kong
Survey resulted in 25
respondents from suppliers
in Thailand and 14 in Hong
Kong

|

Stakeholder
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OUR STAKEHOLDERS

72% of respondents have a formalized
environmental policy/sustainability policy or
management system, particularly in customer
health and safety, promotion of sustainable
consumption, and waste (9% increase from 2015)
92% of respondents felt well prepared to meet
ONYX’s Supplier Code of Conduct (13% increase
from 2015)
Respondents were keen to work with ONYX to
• Develop joint action plans and implementation
• Develop incentive structures for sustainable
suppliers

Top five social and environmental issues
identified as important for ONYX to address:
• Health and safety of customers and guests;
• Environmental damage, protection, and
conservation;
• Waste reduction and recycling;
• Effective energy management;
• Water and other resources constraints.
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GUEST SATISFACTION
Our continuing goal is to ensure the highest standard of service to our guests. ONYX Corporate Office manages a Guest Satisfaction
Survey System. For each property, a satisfaction score annual target is set by the Corporate Operations Department.
Guest satisfaction scores are tabulated monthly and shared with all properties for improvement or further action. The scores are
consolidated on a yearly basis and integrated into our performance management system.

|

This is our first year to report the guest satisfaction score for 19 of our properties. For 2016, our average customer satisfaction score
was 87.4 out of 100. Among the 19 properties, the three hotels reporting the highest customer satisfaction scores were Amari Hua
Hin, Amari Vogue Krabi, and Amari Phuket.

Average score of our guest survey in 2016
87.4%

Customer
satisfaction score

84.5%

Value for money

74.4%

Willingness to
recommend to
others

73.8%

Intention to revisit

83.8%

Problem Free

57.9%

Problem Resolve

Quote of guest satisfaction
I have stayed here over 15 times in the past 14 years, and will continue to
come every time I am [in] Bangkok. I work overseas and really like this
hotel chain. Great service and staff! Thank you! Last night I received a cake,
fruit, and wine from the hotel for visiting so many times. A pleasant gift
and thought, very kind and thank you for all the positive hospitality
- Brad Robinson, USA
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05 SUSTAINABILITY IN OUR VALUE CHAIN
“RICE” represents our core values – our identity and how we think, the way we conduct our business, the way we treat our customers,
and the way we treat our colleagues. It describes our foundation; the guiding principles of ONYX Hospitality Group.

OVERVIEW OF ONYX VALUE CHAIN
ONYX Hospitality Group has long been committed to conducting
our business in an environmentally, socially, and economically
sustainable manner, striving to satisfy all stakeholders. We aspire
to the highest sustainability standards and cascade that attitude
among all our staff in order to promote excellent service delivery
to our guests in a responsible manner.
At our corporate office, we aim to develop policies and procedures
that encourage our employees, our suppliers and our properties to
operate responsibly along the value chain. We continuously
engage our stakeholders to pursue feedback and to revisit our
operations. This contributes to ensuring our supply chain
management is up to industry standards.
According to the international guidelines for social responsibility,
ISO 26000, social responsibility begins within an organization’s
sphere of influence. Based on the feedback from stakeholders
and following the ISO 26000 guidance, we focus on two specific
spheres over which we have influence – our supply chain, and
our property owners.

SUSTAINABILITY IN OUR OPERATIONS
Green Property
In 2016 we continued our engagement with property owners to
promote environmental friendly initiatives. Our objective is to
raise awareness and to demonstrate the business case for driving
socially and environmentally responsible business practices. This
is an area identified by stakeholders as critical to fostering
integration and to strengthening our corporate social responsibility
commitment.
We constantly encourage our property owners and consultants to
design and build ONYX properties to the highest possible standards
in order to maximize resource and energy efficiency. Over the
year, we successfully incorporated green building design in
several of our new properties.
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GREEN PROPERTY IN 2016

|

In 2016 our latest property in Thailand, Amari Residences Pattaya,
was built and designed with a master plan focusing on the highest
energy efficiency technology. The energy saving equipment and
systems used included;
• Installation of 5,200 LED light bulbs. This accounted for 90%
of lighting in the property.
• A total of 32 kWs heat pumps used to produce hot water while
wasted cool air from the heat pumps supplies cool air to the
Main Distribution Board (MDB) room
• The public area’s air conditioning system of 266 refrigerator
tonnes is supplied by the DVM technology. This system reduces
the electricity consumption by adjusting the proper refrigerant
volumes depending on load required.
Amari Residence Pattaya

Green Meeting
Beginning in 2013, ONYX Hospitality Group initiated a mandatory green meeting policy for all internal meetings.
To influence and support our clients, at all of our properties we offer optional green meeting packages at no additional cost. The packages
include organic, sustainable coffee breaks bundled in the event planner we send to meeting and event organisers who are regular
customers and those considering the hotel for their events.

Green Initiatives
Started in 2016, OZO Wesley Hong Kong implemented a change to environmentally friendly office supplies in order to promote environmental
saving initiatives in its operations. This change brought in an economic benefit of approximately HKD 3,840 saving for purchasing new
supplies.

Pen
Old ball pen

Office Paper
Recyclable pen

ACE Paper

Recycled Paper

Implementation date

March 2013

September 2016

December 2014

April 2016

Material

Plastic with metal
pen clip

Plastic and recycled
paper

A4 Paper 80 grams

A4 Recycled Paper
75 grams

Benefits

Heavy and with pen cap

Cheaper, lighter, no
metal pen clip

Thicker and pure white

Cheaper, thinner and
environmentally responsible
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In 2016, 13 ONYX properties were recognised with green certifications and awards. In Thailand, three properties – Loei Palace Hotel;
Angkhang Nature Resort; and Amari Phuket – all received Green Hotel Awards. By the end of December 2016, six properties were Green
Leaf certified.
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Green Awards and Certifications

In the international market, OZO Colombo Sri Lanka currently is the only overseas property to receive a Green Award
Hotel
Amari Don Muang
Airport Bangkok

Amari Boulevard
Bangkok

Award or Certification

Level

Expiry

Remarks

Bangkok Clean & Green
Award

Good

2017

Awarded in Sep 2014 by Bangkok
Metropolitan Administration

Green Leaf Certification

1 Leaf

2016

Green Leaf: 1 leaf in June 2014.
Application for a renewal submitted in
Nov 2016.

Bangkok Clean & Green
Award

Very Good

2017

Awarded in Sep 2014 by Bangkok
Metropolitan Administration

Green Leaf Certification

1

2016

Green Leaf: 1 leaf in Jun 2014.
Application for a renewal submitted in
2016. Awaiting an audit.

Kuoni/GTA Water Champion
Award 2015

Awarded in Nov 2015
Excellent

2016

Awarded in Oct 2015 by Bangkok
Metropolitan Administration

Silver

2017

Awarded in May 2015

Green Leaf Certification

1

2016

Green Leaf: 1 leaf in Jun 2014

Amari Watergate
Bangkok

Green Leaf Certification

5

2015

Green Leaf: 5 leaves awarded in 2013.
Due to hotel renovation in 2016, will be
renewed in 2017.

Amari Phuket

Green Hotel Award

Gold

2018

Awarded in Dec 2016 by Dept. of
Environment Quality Promotion

3

2016

Green Leaf: 3 leaves in Oct. 2013. Will
be renewed in 2017

Amari Residences
Bangkok

Bangkok Clean & Green
Award
Green Hotel Award

Green Leaf Certification
Kuoni/GTA Water Champion
Award 2015

Awarded in Nov 2015

Angkhang Nature
Resort

Green Hotel Award

Gold

2018

Awarded in Dec 2016 by Dept. of
Environment Quality Promotion

Ekamai Garden

Green Hotel Award

Excellent

2017

Awarded in Jun. 2015 by Dept. of
Environmental Quality Promotion. Did
not renew application in 2016 due to
hotel renovation. Will be renewed in
2017.

Amari Pattaya

Green Hotel Award

Gold

2017

Awarded in Dec 2015

Loei Palace Hotel

Green Hotel Award

Silver

2018

Awarded in Oct 2016 by Dept. of
Environment Quality Promotion

Amari Samui

Green Leaf Certification

1

2016

Green Leaf: 1 Leaf in Feb 2014.
Property closed for renovation and
reopened in April 2016. Will be
renewed in 2017.

Amari Vogue Krabi

Green Leaf Certification

1

2017

Green Leaf: 1 Leaf in Dec 2015

Amari Hua Hin

Green Leaf Certification

2

2017

Green Leaf: 2 Leaves in Dec 2015

OZO Chaweng Resort
Samui

Kuoni/GTA Water Champion
Award 2015

Awarded in Nov 2015
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Our Suppliers

Procurement

In 2016, 74.4% of the suppliers we work with are direct suppliers
representing 72.4% of our procurement budget while indirect
suppliers accounted for 27.6% of the purchasing value.

In our operations, key products that we regularly purchase are
supplies and equipment, furniture and fixtures, food and beverage,
and chemical products. We also procure engineering products
and maintenance services.

5%
15%
Regional and Global
Suppliers, 30%

50%

Country-based
Suppliers,70%

30%

Manufacturers
Traders, Distributors, Agents and Dealers
Service Providers, Maintainece Company and Sub-contractor

We define local procurement as purchasing from suppliers within
the country where the property is located. Based on information
from 41 properties, we spent 70% of our procurement budget with
local suppliers. This increased by 10% from 2015.

Others (e.g. insurer, consultants, designers)

Where we source our supplies?
Corporate
Level

Property
Level

Items procured at this level require standardisation and alignment with the ONYX brand. This includes operational
consumables such as hotel linen (sheets, towels, bed covers, and so on), group standardised printed collateral
within the rooms such as guest directories, branded guest bathroom amenities, and food and beverage operation
supplies such as tableware, table linens, and printed supplies.
Properties locally source, manage, and control purchase of property-specific items. This includes non-group
standardised items such as fresh food and beverages, grocery items, including dairy products and fresh meats,
and stationery supplies such as promotional collaterals.

Corporate procurement is responsible for maintaining and delivering supply chain policies, procedures, and standard practices for every
property.

Request

Purchase

Supply

Deliver

Departments raise
procurement request

Purchase made either at
corporate or property level

Suppliers receive orders

Goods / services delivered
and inspected
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Supplier Code of Conduct
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Launched in 2014, our Supplier Code of Conduct (SCOC) sets out minimum standards which ONYX Hospitality Group expects suppliers to
respect, or even exceed. We require suppliers to abide by all applicable laws, codes or regulations regarding wages and benefits, work
compensation, working hours, environmental impact, and product safety.
While ONYX endorses the SCOC, it is a voluntary programme and we do not conduct compliance checks on suppliers who have ratified
the code. In 2016, 62.5% of our top 40 corporate level suppliers by billings signed the SCOC, agreeing to our engagement practices.
At the Property level, we attained our goal of having the top ten suppliers from all Thailand properties sign the SCOC. Since 2015,
all general managers of our Thailand properties record and submit a list of suppliers supporting the SCOC.
As a result, we have developed a database of ‘preferred suppliers,’ which is essentially a list of suppliers who have signed the SCOC with
whom we want to continue to do business. We share this supplier database with all our properties as pre-screened suppliers that we believe
comply with our employment, environmental, and integrity standards.
In 2016, we successfully initiated our engagement with suppliers in Hong Kong. Eight suppliers of OZO Wesley Hong Kong signed the
SCOC, representing 3% of total billings. For the Shama brand, eight properties have signed agreeing to the SCOC. This represents 4.06%
of supplies purchased on behalf of Shama properties.
We have begun migrating this initiative to Mainland China. Ten corporate vendors signed the SCOC by the end of 2016, representing 31%
of total corporate purchasing value.

Achievements in 2016

Goals for 2017

Rolled out the Supplier Code of Conduct (SCOC) to
ONYX North Asia Properties in Hong Kong and
Mainland China

Committing with corporate suppliers via an open dialogue
to work together to drive for the goals set in the SCOC

Continuously engaged with new suppliers in Thailand

Signing the SCOC with 3 of top 5 suppliers (based on
purchasing value) of OZO and Shama in Hong Kong

AREA OF SPECIAL FOCUS
1. Cleaning Products

We selected Ecolab, the U.S.-based global supplier of hospitality
industry hygiene technologies and services, as service provider
for USDA certified bio-based, chemical-free cleaning products for
all ONYX Hospitality Group properties. The agreement with
Ecolab was signed in 2015 to ensure a safe working environment
for our housekeeping employees.

2. Bathroom Amenities

Since 2015 all Amari properties in Thailand have dispensed
biodegradable paper sanitary bags. In addition to reducing plastic
waste, the change has reduced our cost by 0.10 baht per bag. In
2016, 3 more properties Amari Vogue Krabi, Amari Samui and
Angkhang Nature Resort joined the initiative, resulting in cost
savings of 6.45% percent.
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3. Sustainable Food
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Since 2012 ONYX has implemented a group-wide policy on Non-selection of Ethically
Questionable Food products and effectively bans shark’s fin from the menus of all
restaurants and banquet facilities operated by ONYX. The policy was updated in 2014
to include a ban on Bluefin tuna. Following the introduction of the policy, in 2013 ONYX
properties in Thailand also joined the Fin Free initiative with Angkhang Nature Resort,
Amari Residences Pattaya and Nova Park Pattaya signing the pledge in 2016.
Since December 2016 all our Bangkok properties – Amari Watergate Bangkok, Amari
Boulevard Bangkok, Amari Don Muang Airport Bangkok, Amari Residences Bangkok
and Oriental Residence Bangkok – have been sourcing certified organic Jasmine rice
directly from Sra Phang Thong Farmers Group in Khok Mali Village, Khaowong District
in the northeastern Thailand province of Kalasin. Farmers manually harvest the crop
without the use of machinery in order to create jobs and generate income for the local
community while preserving the highest grain quality. The five Bangkok properties
collectively purchased 4.3 tonnes of rice in 2016. ONYX’s Corporate Procurement
Department plans to further expand the initiative to other Group properties in 2017.

Sra Phang Thong Farmers Group manually
harvest their crops

Organic farming practices are to the benefit of the environment as they
reduce pollution from agricultural chemicals, conserving water and soil
quality. Organically grown foods also have a smaller carbon footprint
than conventionally-grown foods; organic farms use, on average, about
30 percent less energy than conventional farms. Moreover, some people
prefer the taste of organic foods to conventionally-grown ones. By using
Organic rice from local farmers we not only aid the local community and
bring better tasting food to our guests but also contribute to helping reduce
both chemical usage and energy use, a small contribution that we are very
proud of."
- David Cumming
Vice President and Area General Manager, Bangkok
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06 ENVIRONMENTAL MANAGEMENT
It is undeniable that the hospitality industry is a major consumer of natural resources. Our ideal is to find a way to deliver world-standard
service while at the same time conserving natural resources.
Conscious of the impact the hospitality industry has on the environment, ONYX Hospitality Group strives to become a role model amongst
industry peers. As an integral component of our company-wide diversified and dedicated sustainability efforts, green initiatives have been
introduced in the group’s strategy aimed at progressively rethinking how we operate our hotels and residences, in order to reduce our
ecological footprint and impact from our operation on the environment.
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Implemented in 2010, ONYX’s “20/20 Green Vision” is emblematic of ONYX’s commitment towards protecting, preserving, and improving the environment wherever we operate, aiming to drastically reduce our carbon footprint within a ten-year period.

|

Below data calculated based on occupied room nights:

Carbon Emissions

Electricity Used

(kg carbon dioxide per occupied room night)

(kWh per occupied room night)
66.00

41.50

40.10

40.07

34.78

2011

2012

2013

2014

33.15

2015

8 million KgsCO2 savings in 2016

64.94

56.31
32.34
2016

LPG Usage

(Kilograms per occupied room night)
2.12

2011

2012

2013

2014

54.83

54.15

2015

2016

THB 40.2 million saving in 2016

Water Purchased

(Cubic metre per occupied room night)
0.87

1.89

64.62

0.84

0.88

1.83

0.74

1.62
1.36

0.65

0.64

2015

2016

1.19

2011

2012

2013

2014

2015

THB 18 million savings in 2016

2016

2011

2012

2013

2014

THB 1.9 million savings in 2016

1) ENERGY SAVING
A) Overall Energy Consumption

7.42%

Energy consumption
reduced in 2016

We are reporting on 2016 energy consumption from 41 reporting properties. Our energy data comprises
electricity, LPG, and diesel fuel consumed. Across all included properties managed by ONYX, our total
energy consumption in 2016 was 454,198.26 gigajoules. This signifies a 5.2% increase over 2015, but
with five more properties in our portfolio. Significantly, the total energy consumption per occupied room
night decreased by 7.42%, from 0.27 to 0.25 gigajoules.
To compare with the 34 properties reported in 2015, the total energy consumed that year was
412,054.26 gigajoules or 0.26 gigajoules per occupied room night. This signifies a 3.28% decrease
from 0.27 gigajoules per occupied room night in 2015.

B) Electricity Usage
Comparing 34 properties tracked in both 2015 and 2016, total electricity usage went down 1.24%, from 54.83 kWh per occupied room
night to 54.15. This resulted from facility renovations designed to enhance energy efficiency.
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C) Carbon Footprint and Emissions
The ONYX Hospitality Group continued its commitment to reducing its environmental footprint. Our
corporate policy across all properties governs reductions in energy use, water consumption, and
carbon emissions. One of the key performance indicators that applies to all our general managers is a
two percent reduction in CO2 emissions per occupied room night.
Based on data from 34 properties compared between 2015 and 2016, we exceeded our CO2 emission
reduction target of 32.49 kgCO2 per occupied room night by decreasing from 33.15 to 32.34 kgCO2.
This is the cumulative result of all our energy, electricity, and water savings initiatives.

2.44%
Reduction in CO2
emissions

2017
GOAL

In 2017, we will target carbon emissions at 31.85 kg carbon dioxide per occupied room night

2018
GOAL

OZONE DEPLETING SUBSTANCES
As stated as early as our 2013 report, our goal is to fully convert to Hydro Fluorocarbon (HFC’s)
by 2018. We continue to work towards this goal.

Corporate Level

Property Level

SVP - Engineering,
Safety and Security

Manager of Engineering

Our Senior Vice President of Engineering, Safety, & Security oversees CO2 emissions at the corporate level. At the property level, each
head of engineering department monitors CO2 emissions reporting. Every property submits monthly reports to the ONYX corporate office
in Bangkok as an assurance that energy is being closely monitored. The Finance Department verifies energy figures submitted against
utility invoices. Based on these reports, we compile an annual Energy Report which offers direct input to ONYX's senior management.

D) Case Studies: It makes business sense!
Amari Don Muang Airport Bangkok
Over the past five years, Amari Don Muang Airport Bangkok has
consistently reduced both energy consumption and its CO2
emissions through upgrading of older, inefficient machinery (such as
20-year old chillers); investment in water recycling plants and
high-efficiency heat pumps (replacing older diesel boilers); and by
rigorous training for staff members in the priority area of energy
conservation.
In 2016, Amari Don Muang’s electricity consumption went down by
17,000 kWh, saving THB3,100,000; gas consumption decreased by
101,000 kg, saving THB3,300,000; and water consumption went
down by 27 million litres, saving THB720,000.
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Amari Watergate Bangkok

|

In 2016, Amari Watergate Bangkok implemented its second phase of energy
efficiency initiatives. This phase, in conjunction with our local partner Climate
Change Solutions, included:
replacing 16,000 less efficient bulbs with new LED lightbulbs;
replacement of old air conditioning units with new solar / electricity hybrid
systems; and
the installation of ONYX’s first-ever solar photovoltaic (PV) power plant.
To demonstrate a typical result, during the month of October electricity
consumption decreased over the previous year by more than 10% (95,000 kwh
savings, or approximately THB 340,000). Water consumption went down by
over 12% (1.8 million litres) during the same period.

Amari Havodda Maldives
ELECTRICITY EFFICIENT
The amount of electrical power required to keep rooms cool and
water hot, was dramatically reduced by over 25,000 KWh per month,
or 10%, due to the installation of energy efficient technologies such
as:
Solar Heat Collectors (using sunlight to heat the water);
Waste Heat Reclamation Systems (using the heat generated by
air conditioning to warm water); and
Intelligent Occupancy Based Thermostats (detecting empty
rooms to prevent unnecessary use of the air conditioners).

2) WATER AND RESOURCE CONSERVATION
A) Water Conservation
Water is inevitably one of the most critical resources in our operations, whether in the guestroom, spa, pool, laundry or back office
operations.
Water in our properties has two sources: 78.26% is from municipal supplies piped in by local authorities; we capture the remaining
21.74% from surface water -- rivers, lakes, and oceans.
In 2016, the total water consumption of all 41 properties was 1,395,547.76 cubic metres, or 0.62 cubic metres per occupied room night.
In comparison with 34 properties tracked over 2015 and 2016, total water consumption decreased slightly, from 0.65 to 0.64 cubic
metres per occupied room night. This represents an accumulated water savings of 2.37% across all properties.

2015

78.26%

87.00%

2016
Local Authority

SUSTAINABILITY REPORT 2016
021

21.74%

Surface Water

13.00%

06 ENVIRONMENTAL MANAGEMENT

B) Towels and Linens
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Washing bathroom towels and bed linens consumes large amounts of water, electricity, and detergent. ONYX Hospitality Group encourages
resource conservation on the part of guests by promoting reuse of bathroom towels and bed linens in all guest rooms.
We calculate the reuse rate as the difference between the maximum number of towels and linens that can be changed in one occupied
night and the actual numbers of towels and linens changed.
In this section, we report on 27 of 41 properties, all of which are hotels and not serviced apartments (which do not offer a daily housekeeping
service).
Overall, the 2016 bathroom towel reuse rate for these 27 properties was 15.96%, a 36% increase over 2015. The bed linen reuse rate is
41.88%, representing an 11% increase over 2015.

Bathroom Towel Usage

Shama

OZO

Mosaic

Amari

Number of washes saved
2015

Linen Reuse rate

95,148

11.20%

2016

144,291

2015

38,096

2016

2015

19.42%
20.64%

50,008

14,165

6.80%
12.93%

30,980

2016

-

2015
2016

15.24%

6,875

26.77%

Bed Linen Usage

Shama

OZO

Mosaic

Amari

Number of washes saved
2015

306,400

2016

36.06%
377,425

2015

73,424

2016

94,752
115,213

2016

39.87%

37.42%

98,978

2015

40.85%

45.52%
48.09%

-

2015
2016

Linen Reuse rate

17,517

68.20%
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C) Water Management Initiative
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Amari Havodda Maldives
Water Wise
Reverse Osmosis (RO) plants convert 11,000,000 litres of sea water
per month into potable water for guests and staff. This is supplemented by a rain water harvesting system and a water recycling
plant that re-uses 850,000 litres of water per month and thus reduces
the amount of electrical power needed to produce fresh water. All
accommodation for guests and staff have low flow showers, faucets,
and toilets installed to reduce wastage.

3) WASTE MANAGEMENT
At ONYX Hospitality Group, we understand that waste management is one the key material issues important to both our stakeholders and
our corporate sustainability goal.
Having comprehensive data concerning the collection and processing of waste is critical to waste management. We therefore carefully
track both hazardous and non-hazardous waste.
In 2016, we monitored hazardous and non-hazardous waste across all our properties.* The total non-hazardous waste generated in 2016
was 3,976.41 tonnes, with 335.88 tonnes of hazardous waste generated in the same year. This breaks down to 92.21% non-hazardous
and 7.79% hazardous waste.

Total Non-Hazardous Waste
Total Hazardous Waste

3,976.41 tonnes
335.88 tonnes

*Notes on waste data collection
Amari Residence Pattaya will begin collecting waste data in 2017. Amari Phuket did not have a complete record of hazardous waste: for example, the
volume of used light bulbs collected by the municipality. Nova Express Pattaya did not record hazardous waste in 2016, but will begin reporting in 2017.
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Waste by property and by disposal method
The Mosaic
collection

Shama

OZO

Oriental Residence
Bangkok

Total

Reused

346.79

-

0.05

-

-

346.84

Recycled (incl. recycled paper)

467.31

77.04

10.07

42.08

2.29

598.79

Composted

2.49

0.80

-

0.14

-

3.43

Incinerated

58.79

-

-

16.37

-

75.16

1,422.97

172.26

1,157.82

120.76

31.48

2,905.29

32.29

-

-

-

-

32.29

Amari

The Mosiac
collection

Shama

OZO

Reused

237.74

-

-

9.00

-

246.74

Recycled

10.28

0.05

0.64

2.85

-

13.82

Composted

-

-

-

-

-

-

Incinerated

0.36

-

-

2.00

-

2.36

Landfill

51.60

8.27

0.75

5.27

2.05

67.94

-

-

-

5.00

-

5.00

|

Amari

Type of waste
Non-hazardous waste (tonnes)

Landfill
Other disposal methods

Type of waste

Oriental Residence
Bangkok

Total

Hazardous waste (tonnes)

Other disposal methods

Reused hazardous waste includes gas tanks and printer ink cartridges. Recycled hazardous waste is normally cooking oil and cleaning
product containers. At some properties, compact fluorescent lightbulbs can be returned to the factory. At our OZO properties, a special
hazardous waste company manages used batteries.
Lack of proper waste management support systems at national level in Asia and the Middle East makes the proper disposal, particularly
of hazardous waste, challenging and expensive. In most of our locations, hazardous waste is managed by local municipalities and most
likely goes to landfills. At some properties – Amari Phuket for instance – the local municipality incinerates hazardous waste.
Landfill

Recycled

Reused

Incinerated

Composted

Other
0.70%

Hazardous waste

20.23%

4.11%

1.49%

73.46%

0.09%

Non-hazardous waste
73.06%

15.06%

8.72%

0.81%
1.89%

SUSTAINABILITY REPORT 2016
024

06 ENVIRONMENTAL MANAGEMENT

Paper
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Reducing paper usage has been a priority of ONYX resource management since 2011. Consistent with the global trend, ONYX
transactions and communications are mostly electronic. This results in lower paper use. We track A4 paper usage to gauge purchasing
and overall volume of paper consumed.
In 2016, 66,057 kilograms of paper were purchased and 65,874 kilograms of paper were requested across all 37 properties and three
corporate offices under this section.
Comparing 34 properties and corporate offices tracked in both 2015 and 2016, the volume of paper purchased was 10.22% higher than
that purchased in 2015. The same pattern applied to the amount of paper requested, which showed a 9.03% increase over the previous
year.
In 2016, 11,810.25 kilograms of paper were recycled, equivalent to an 18% recycling rate. This is a significant decrease year-on-year
and will need to be addressed by refocusing our recycling efforts in the future.
The charts below shows paper usage and recycle rate we tracked both in 2015 and 2016 from 34 properties and three corporate offices

Status
Paper Purchase

Paper Requisition

Paper Recycled

2016

65,478 kg

2015

59,310 kg

2016

65,046 kg

2015

59,571 kg

2016

11,421 kg

2015

12,051 kg

3% Over Target

7% Over Target

26% Below Target

Plastic Bottles
Beginning in 2011 we introduced, as standard practice for all Thailand properties, glass bottles for in-room complimentary drinking
water. We have also successfully reduced the usage of plastic bottled drinking water in food & beverage operations across our Thai
properties. Properties that have fully implemented this change in 2015 include Amari Watergate Bangkok, where all plastic bottles
have been replaced with glass since May 2015.
We have attempted to expand our efforts to properties in markets outside Thailand, but have found that the supply of glass-bottled
water is limited. Our operations in Doha, Hong Kong, and Mainland China have been unable to source suitable glass-bottled water
for complimentary use in rooms. In these locations, only branded mineral water offers glass bottles as a packaging option, making
it too costly to provide as complimentary water. We plan to review suppliers regularly to see if there is a change in the availability of
suitable glass-bottled water.
In 2017 Amari Havodda Maldives will operate its own water bottling plant and will replace current plastic bottled water with its own
reusable glass bottles.
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4) ENVIRONMENTAL INITIATIVES
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A) Waste Management Initiatives
Thailand – ONYX and E-waste Awareness
In August, Associate Prof Dr Manaskorn Rachakornkij of the Center of Excellence on Hazardous Substance Management (HSM)
offered two bespoke lectures on hazardous waste management for employees from all our Bangkok properties, including ONYX
Hospitality Group Bangkok.

Through Amari & Chula Love Earth, a total of 648 e waste
pieces weighing 194.82 kg were handed over to TES-AMM
Thailand, a specialist in technology deployment, recovery,
remarketing, and recycling.

Amari & Chula Love Earth Campaign - Following hazardous
waste management training in Bangkok, ONYX in collaboration with HSM introduced a campaign for a responsible
e-waste management to further engage staff at Amari properties in Bangkok, Pattaya, Hua Hin, and Phuket in cooperation
with local schools during the period 7-11 November.
Oriental Residence Bangkok has started an initiative called
“Recycle for a good cause” to collect aluminium pull-tabs from
canned beverages as well as used tealight cups. The Prostheses Foundation of Thailand in turn sells these materials. The
proceeds finance the processed materials used in the manufacture of durable artificial legs which meet international
safety standards. In 2016, the property donated about 7,000
caps and 3,000 cups.

Maldives
We have e-waste disposal stations at participating properties
for staff to dispose of old, broken, or unused e waste items
such as mobile phones, batteries, chargers and headsets,
notebooks, keyboards, mouses, and small electronic devices.

In an effort to reduce the environmental impact of plastic
waste, Amari Havodda Maldives joined Biodiversity Education
Awareness Maldives (BEAM) and Parley for the Oceans to
initiate a plastic recycling programme beginning in December,
2016. The property will maintain records and will disclose how
many plastic bottles it recycles in 2017.
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ONYX’s Arts for The Planet

Hong Kong
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ONYX Hospitality Group first launched Arts for The Planet in
April 2010 to use art to raise awareness among Thailand’s
younger generation about important environmental issues. In
2016, the group began a collaboration with Scrap Lab of Kasetsart University and Tlejourn, a non-governmental organization, to
provide a platform for creative and innovative upcycled
products as a solution to Thailand’s waste issue. ONYX has
also engaged two of its suppliers, Kiat Siam Leatherware and
Hawaii Thai Furniture, in cooperation with Extensive Research
Polymers (ERP) to provide participating students with access
to their waste materials and manufacturing facilities, with
coaching support for the development and production of
product prototypes.

Red Packet Recycle –This activity is organized yearly by ONYX
North Asia Hong Kong together with Greeners Action to help reduce
waste by promoting reuse of the red envelopes which are common
during Chinese New Year. The public donates used envelopes,
which are sorted by disabled workers of Greeners Action before being
re-distributed for public use. In 2016, we collected 294 of these for
Greeners Action.

Hong Kong – Sustainable food

The project will be integrated within the Scrap Lab syllabus
during January to April 2017, when students will be working in
pairs to develop designs of upcycling products. Each pair will
receive funding from ONYX and the suppliers to develop
prototypes from their designs. One of the judging criteria is for
an upcycled product that can be used in hotels. Teams of the
top three designs will receive cash scholarships from the
ONYX Hospitality Group Foundation along with a potential
business opportunity with the project partners.
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Shama’s No Boundaries Herb Garden at Shama Tsim Sha Tsui Hong
Kong is an urban herb garden where tenants can pick cooking herbs
any time. In November, guests also enjoyed an exciting opportunity
to learn new preparation techniques from a guest chef.
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B) Joining International Environmental Initiatives
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Earth hour

Earth Hour is an ONYX corporate-backed event when all properties including corporate offices support this world campaign by engaging
our staff, guests, and local community in a number of activities. Earth Hour 2016 took place on 19 March. The campaign message was
“Shine a light on Climate Action.” Apart from switching off all non-essential lights, our properties engaged various stakeholders through:
A digital display of the Earth Hour banner on every office
desktop and email signatures. Show the countdown clock on
all websites.
An Earth Hour letter in English, Chinese, Arabic, and Japanese
in every guestroom inviting guests to participate with minimal
discomfort by switching off room lights and air conditioning and
enjoying a candlelit dinner, or by being pampered with our
Earth Hour special spa package.
Sharing the lights-off event on social media
A fun quiz for employees
An Earth Hour video in employee restaurants

During Earth Hour 2016, the Group collectively reduced its energy consumption by 3,849 kWh, equalling a reduction of greenhouse gases
of more than 2,000 kg.
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Earth Day 2016: TREES for the Earth
(#Trees4earth)
Every year ONYX’s properties support the Earth Day Network’s
(EDN) mission and engage our stakeholders to take action that will
provide the foundation for a cleaner, healthier and more sustainable
environment.
In 2016, our properties organised activities to promote waste reduction
and to support EDN’s “Trees for the Earth”, a scheme to plant 7.8
billion trees – one tree for every person on the planet – by 2020.

Earth Day activities by Amari Pattaya and Shama properties in Shanghai

Free plants for the public at Oriental Residence Bangkok
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Children learning how to grow their own vegetables from Amari Hua Hin team

ONYX Hospitality Group Bangkok organised a talk encouraging staff to support
Freeland’s campaign against poaching and habitat encroachment

|

WED is an ONYX corporate community event where properties organise activities to raise awareness and engage both internal and
external stakeholders in support of WED’s annual campaign. In 2016, we designed activities in support of the campaign against illegal
trade of wildlife and promoted waste recycling.
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World Environment Day (WED): Go Wild for Life

“ONYX Reuse for Life Auction and Flea Market” – an annual WED activity at our Bangkok Corporate Office where second-hand items
donated by executives and staff are auctioned to raise funds. In 2016, we also invited organic product vendors to participate, raising
THB 42,940 to support Freeland’s work to protect Thailand’s wildlife against trafficking.

World Environment Day at ONYX properties

OZO Chaweng Samui and Amari Samui employees volunteered with guests
and local community members to build a check dam in Samui

Employees and guests of Grand Pujian Residence Shanghai and Shama
properties in Shanghai recycle 200 plastic bottles and 68 kg of paper and
magazines sold to support Shama’s 2,000 Trees Challenge

Upcycling Workshop for employees in Hong Kong
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07 HEALTH, SAFETY AND SECURITY
Creating a safe and healthy environment for our guests and employees is one reflection of our commitment to stakeholder well-being.
Our focus on health, safety, and security encompasses our health and safety management system, our oversight committee, and
policy implementation across all properties. We are committed to adhering to the highest international health and safety standards.
We continuously work to improve our system in order to ensure the effectiveness of safety and other pro-active initiatives to prevent
accidents.

HIGHLIGHT IN 2016

New training material on Health and Safety

120% Improvement in Security Audit Score

We regularly conduct health and safety audits to ensure standards implementation and to help identify non-compliance issues. In
addition, capacity building through training and awareness raising for our staff is important to maintaining a safe and healthy working
environment.
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In 2013, ONYX introduced a Health and Safety at Work Management System to guarantee our commitment to health, safety, and well-being
of guests and employees. Our aim is to ensure full compliance with the regulations prescribed in the “Occupational Safety, Health and
Environmental Act 2011” of the Government of Thailand.
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1) HEALTH AND SAFETY MANAGEMENT SYSTEM

The ONYX Health and Safety at Work Management System is a structured process that supports all general managers as they foster
healthy and safe working environments. Properties are increasingly subjected to safety audits conducted by independent tour operators
whose standards are based on globally accepted regulations.

2) OUR HEALTH AND SAFETY JOURNEY
ONYX Health and Safety Journey

P1

P2

P3

P4

Implemantation
2013
Registered H&S
Committee

Eye Wash
Bottles

Minutes of
meeting

H&S Notice
Board

Ladder Safety
Checks

H&S Policy

Personal Protection
Equipment

Manual Handling
Training

Record of
Accidents

Safe use of
Computer Screens

Staff facilities
Cleanliness

A2

Audit & Improvement
2014

Org Chart

A1

Protection from
falling "Risk
Assessment

2015

2016

ONYX engages a qualified "competent
person" as Assistant Manager H&S
Miss Pattaravasee Maneesutham

COSHH
Average Score

53.56%

Average Score

78.23%

First Aiders

First Aid Boxes
2013: ONYX Hospitality Group began its journey to system-wide
compliance with international best health and safety best practices
shown in the above graphic as “P1” through “P3.” This represents
the first three introductory phases of the ONYX Health and Safety
Management System. Among steps taken at this time were the
establishment of H&S Committees with policies and procedural
guidelines.
2014: Beginning with Phase 4, all properties conducted health and
safety risk assessments to discuss and document associated tasks
and challenges. Following the completion of these four phases, the
focus has shifted to continuous improvement, with each property
audited annually against the company’s documented standard.

2015: The ONYX Hospitality Group improved its support for
properties and met all statutory obligations by engaging the
services of an expert with a Master’s Degree in the Technology of
Environmental Management.
2016: ONYX further demonstrated its commitment to this vitally
important aspect of our commitment by linking annual audit
scores to the GM’s Key Performance Indicators, thus ensuring
engagement at all levels of management. The score that all are
required to meet or exceed the KPI threshold is 76%. In 2016, as
a group we averaged 78.23%.
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3) HEALTH, SAFETY, AND SECURITY INITIATIVES IN 2016
A) The ONYX Hospitality Group Safety & Security Handbook 2016.
In 2016 we updated our Safety & Security Handbook. It consists of four sections including Fire Life
Safety, Health and Safety at Work, Security, and Crisis Management. The handbook contains
information on the relevant legislation and on best practices to reduce risks to the health, safety, and
well-being of people at work. It’s full of practical advice and tips to help employees understand and
meet all ONYX health and safety standards.

B) The ONYX Fire, Safety and Security Training Calendar 2016
To educate all employees in each property on safety, a series of training sessions is provided throughout the year. Subjects include Fire,
Life and Safety training, Health and Safety training, Security training, and Crisis Management training. The training included practical
drills, lectures and discussions, and tests on the action plan.

C) The ONYX Safety and Security Training Video Library on ONYX Intranet (ONET)
To nurture our safety culture, we have developed training materials for access throughout the organization. Our engineering teams and
our Health and Safety and Security Teams use and disseminate these materials in their respective properties. Topics covered were Fire
life safety (8 training files); Engineering (2 training files); Health and Safety (15 training files); and Security (11 training files).

Training Material on Safety and Security are available for all staff

D) The 5th Annual ONYX Commitment to Safety Workshop 2016
This annual workshop is conducted aiming to maintain our understanding of safety, to exchange ideas, to expand knowledge gained from
expert speakers, and to share experiences with employees from each property. This year’s workshop is the first to include safety and
security in the sessions.
We held the workshop in Thailand with two session at the Amari Don Muang Airport Bangkok from 7 – 9 June 2016, and the Amari Phuket
from 6 – 8 July 2016.
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4) HEALTH AND SAFETY AUDIT
In 2015, we conducted ONYX’s first Health and Safety Audit. This audit is now the cornerstone of the ONYX Health & Safety Management
System, measuring properties’ compliance to the Health and Safety Policies and Procedures set up to protect the health, safety and
well-being of guests and employees.
The audit consists of 143 requirements made up from 26 Health & Safety at Work Topics, viz: include:
• Organization and Staff facilities
• First Aiders
• First Aid Boxes
• Ladders
• Personal Protection Equipment (PPE)
• Eye Wash Bottles
• Working at Heights
• Portable Appliance Testing (PAT)
• Legionella

• Medical Emergencies
• Water Hygiene Standards
• Display Screen Regulations
• Personal Hygiene
• Manual Handling
• Glass Panel Collision Avoidance
• Protection from falling arrangement
• Baby Cots and High Chairs

• Confined Spaces
• Panic Alarms
• Power Tools
• Slips Trips and Falls
• Swimming Pools
• Control of Substances Hazardous to Health
• Automatic Door and Shutters
• Lockout / Tagout (LOTO)
• Electrical Safety

In 2016, 39 properties were audited against health and safety standards. The average score across all properties was 78.23%, which is
higher than in 2015. The top three properties with the highest audit scores were Amari Watergate Bangkok, Amari Residences Bangkok,
and Amari Don Muang Airport Bangkok.

Average Audit Score Charts by Audit Category

Fire, Life and Safety Audit
87.90%
74.75% 75.10% 73.40%

Health and Safety Audit

79.30%

65.50%

59.79%

Amari

Shama

Nova

Mosaic Oriental

93.60%

81.29% 84.23%

OZO

Amari

Shama

Nova

72.41%

Mosaic Oriental

80.70%

OZO
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Security Audit

80.80%

Amari

Engineering Audit

98.30%
71.70%

61.25%

Shama

Nova

75.73%

Mosaic Oriental

69.15%

86.05%

Amari

OZO

80.65%

78.60% 75.90%
60.65% 60.69%

Shama

Nova

Mosaic Oriental

OZO

Since 2011 we have been improving the Fire, Life and Safety standards in our properties by conducting annual FLS audits. Our properties
are now safer than ever with average scores in 2016 of 72% (a 125% improvement compared to 2011).
In 2015 we began adding an additional three disciplines to the “continuous improvement cycle” – namely, Engineering, Health and Safety,
and Security. All properties have now upped their standards, with excellent results:

Engineering Audit
Average scores

Health and Safety Audit
Average Scores

Security Audit
Average Scores

69%

78%

77%

30% improvement

47% improvement

from 2015

from 2015

120% improvement
from 2015

Summary of 2016 Audit scores in each category
High Score

Best Improvement

Less Improvement

Fire, Life and Safety

Amari Residences Bangkok

Nova Park Pattaya

Loei Palace Hotel

Health and Safety

Amari Watergate Bangkok

Nova Park Pattaya

Amari Havodda Maldives

Security

OZO Chaweng Resort Samui,
Oriental Residence Bangkok

Amari Pattaya

Ekamai Gardens Bangkok

Engineering

Shama Xujiahui Shanghai

Ekamai Gardens Bangkok

OZO Colombo Sri Lanka

Goals and Target for 2017
For 2017, we have increased the standard audit score as follows:

Audit – Health and
Safety at Work
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Did Not Achieve

Mostly Achieved

Fully Achieved

<80%

80% - 85%

>85%

Our health and safety performance is a prime measurement of our duty of care towards our employees. We have in place an Incident
Reporting Policy, supervised by security teams at each property that mandates report-tracking of incidents. In those properties which lack
security teams, incident reporting is overseen by the property HR team.
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5) HEALTH AND SAFETY COMMITTEE

Thai law requires private companies to set up workplace health and safety committees. These committees are employee representatives
working together to identify and solve workplace health and safety problems. With an effective health and safety program, accidents are
reduced and general managers have a channel through which to express concerns.
Every property, including our corporate office in Bangkok, has a Health and Safety Committee comprised of management and employees
from all departments, with a minimum of five persons on each committee. All employees are represented on formal Health and Safety
Committees, excepting only those employees working in ONYX North Asia Hong Kong.
It is the responsibility of the Health and Safety Committee to:
• To hold monthly meetings to identify workplace health and safety risks, and to make recommendations.
• To receive and investigate complaints about safety, and to ensure that the cases are referred to supervisors
and reported to committees for follow-up.
• To maintain records of meetings and activities.
• To suggest appropriate health and safety programs, education, and training.
The Health and Safety Committee meets a minimum of one time per month and makes recommendations to the management team on
how to improve workplace health and safety. Thai law requires all meeting minutes to be approved by the property’s general manager and
maintained for a minimum of two years for review by the Ministry of Labour. (We follow this practice only in our Thailand properties.)
In 2016, there were 337 employees involved in formal joint management-worker health and safety committees, representing 7.36% of all
employees in the ONYX Hospitality Group.

6) PROMOTING A SAFE WORKING ENVIRONMENT
We monitor and track lost days, absenteeism, injuries, occupational disease rates, and numbers of fatalities in our properties. We track
only our permanent, full time employees and not our contract staff or supervised workers.
In Thailand we saw a sharp decrease in lost workdays, absenteeism, injuries, and occupational disease rates compared to 2015.
Lost Workday Rate

Absentee Rate

Injury Rate

Occupational
Diseases Rate

Fatalities
(number of people)

2015

2016

2015

2016

2015

2016

2015

2016

2015

2016

Thailand

18.1

6.2

76.6

42.6

2.3

1.2

9.9

2.1

0

0

North Asia

9.2

0.8

5.1

6.6

0.9

0.3

0

0

0

0

South Asia

29.4

198.9

10.1

18.1

2.3

0

0

0

0

0

Middle East

0

0

0

0

0

0

0

0

0

0

*Rates in the above table (except fatality) is in relation to 200,000 hours of work

For occupational diseases, we track mainly myofascial pain syndrome (muscle pain), skin diseases, and chemical allergies.

7) FOOD SAFETY
Following a review of the Hazard Analysis and Critical Control Points (HACCP) process and certification requirements, we concluded that
targeting HACCP certification by 2017 was unrealistic. This decision was motivated by the complexity of implementing the required
paperwork for HACCP endorsement, which we have perceived as inhibiting our employees’ focus on the tangible, day-to-day actions that
would drive our adherence to international food safety procedures.
In 2012, ONYX contracted with food safety service provider, Ecolab, for services covering food and beverage, and laundries. In October
2015 we extended this agreement to include housekeeping. Under this contract, Ecolab provides ONYX properties with the products and
the requisite equipment to sanitize the premises and ensure the safety of guests and employees.
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In addition to cleaning supplies, Ecolab provides the following services to ONYX properties:
• Periodic reviews of operations to ensure cleanliness standards are met;
• Gap analyses of food and beverage outlets and production areas to ensure safe food environments;
• Recommendations on how to improve operational efficiencies;
• Training in food safety, stewarding, and laundry operations
Annual food and beverage budgets will be reviewed to include the costs of these programmes. We assess capital expenditure to ensure
suitable allocations are made for back-of-house operations to improve matters related to health, safety, and hygiene within the food and
beverage operations (e.g. chillers, walk-in chillers/freezers; walls; floors; surfaces)

8) ENSURING THE SECURITY OF GUESTS
Security Personnel
Since 2014, security personnel in each property are trained on human rights policies and
procedures related to security operations. This year, we were able to train 94% of our
full-time and outsourced security personnel at all properties and offices. This percentage
remains the same as the previous year. In 2016, a new position “Security Area Manager”
was appointed in each area in order to oversee the implementation of ONYX Security
Standards and support the general managers in smaller properties that do not have a
security manager employed.

Human Rights Training for Our Employees
Labour rights is an essential topic for all employee training. Our aim is for all employees
to be informed and aware of their rights. The Human Resources Department or Learning
and Development Leaders at each property conduct periodic human rights training for all
employees and contract personnel.

94% of ONYX security personnel
are trained on human rights.

In 2016, all properties participated in this training except ONYX Corporate Office, ONYX North Asia-Hong Kong, and ONYX North
Asia-Shanghai Office. This training also covers third-party security personnel from outsourced companies.
The Human Rights Training increased two-fold from 40 sessions in 2015 to 83 sessions in 2016, covering seven topics;
• Fundamental Human Rights
• Harassment, sexual harassment, and company values
• Fair treatment and non-discrimination
• What to do when someone witnesses harassment or unfair treatment
• The ONYX grievance process
• CCTV regulations and Data Protection Act
• Contractor safety compliance
We arrange training for security personnel to be in local languages so as to ensure meaningful content communication.

9) HEALTH AND SAFETY INITIATIVE
Partnership for the ChildSafe Movement
In October 2016, ONYX Hospitality Group signed a ChildSafe Business
Supporter Collaboration Agreement with Friends-International linking
all of our properties in Thailand to the ChildSafe Movement. With
this partnership, ONYX is moving forward with our commitment to
child safety in consistent with the UN Convention on the Rights of
the Child.
The first ChildSafe Awareness Raising and ChildSafe Training for
Trainers by the ChildSafe team took place on 16-17 November 2016
for employees of our properties in Pattaya, followed by a similar
training at Angkhang Nature Resort on 30 November. By end of
2016, 14 of our employees became Certified ChildSafe Agents at
properties in Pattaya and at Angkhang Nature Resort.
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Employees at seven properties covered by this report receiving ChildSafe Training in 2016:
Property

Total number
of employees

Awareness
Raising Training

Train-the-Trainer /
Certified Agents

% of ChildSafe
trained employees

Amari Pattaya

491

57

5

11.60%

Amari Nova Suites Pattaya

48

10

2

20.80%

Amari Residences Pattaya

76

24

2

31.50%

Nova Platinum Hotel

143

49

2

34.20%

Nova Gold Hotel

30

5

0

16.70%

Nova Park Hotel

24

9

0

37.50%

Angkhang Nature Resort

40

40

3

100%

Total

852

194

14

22.70%

Training for Bangkok and other properties will be completed in 2017. Under our agreement, each property in Thailand will conduct
ChildSafe training for employees at least once a year.
While the agreement currently covers only the properties in Thailand, a revised corporate policy will be introduced in 2017 to allow our
overseas properties to be part of this programme to raise awareness and promote child safety. As part of this policy, each Thailand property will be required to have ChildSafe Certified Agents on site. In the meantime, our company policies are being revised to define and cover
child safety.
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08 OUR COMMUNITIES
Our business has an impact on local communities. Contributing to community resilience simultaneously adds momentum to our business
success as well.
We undertake numerous environmental and community activities. These activities are a blend of philanthropic contributions plus strategic
community and environmental initiatives that capitalise on our core business expertise and skills. In 2016, we have markedly expanded
our partnering efforts with hospitality talent training organisations.

Map of our community engagement and development programmes

Strategic Initiatives
THAILAND
CHINA
BANGLADESH
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We are fully committed to being transparent and accountable with our stakeholders. In Thailand, we strongly endorse environmental
and community development programmes through the “ONYX Hospitality Group Foundation,” enabling us to offer donors transparency around
fundraising and provides support for our community initiatives in Thailand.
For overseas, we manage our community initiatives in partnership with established and vetted NGOs. We work with a number of
reputable organizations whose visions are complementary to ours such as The Jane Goodall Institute – Shanghai (aka Shanghai Roots
& Shoots), St. James’ Settlement Hong Kong and NetWwater (Network of Women Water Professionals) in Sri Lanka.

ONYX Hospitality Group Foundation
The ONYX Hospitality Group Foundation, Thailand was registered in 2011 to enable us to offer support and manage legitimate
fundraising for ONYX’s community and environmental initiatives and projects in Thailand as well as to offer relief to victims of disasters
while ensuring that funds are utilized in a responsible way. The Foundation undergoes an annual audit by licensed auditors.
The total amount of donations received through collection boxes at the properties and various fundraising activities in 2016
was THB 1,020,007.80

CORPORATE COMMUNITY INITIATIVES
Plan BEE Rural Beekeeping 2016
Plan BEE Rural Beekeeping is ONYX’s flagship strategic community programme aiming to
conserve biodiversity. The programme is designed to engage local low income communities to
help protect the Asian honeybee (Apis Cerena) against the threat of extinction and earn a
supplementary income, whilst providing our properties with locally sourced raw honey for both
restaurant and spa operations. The project is managed by the ONYX Hospitality Group Foundation
which receives funding from Shama Sukhumvit Bangkok, Oriental Residence Bangkok and
Amari.
Since its first launch in November 2013, each year the programme has introduced a project in
a new community which runs over a period of 12 months. This involves a 2-day training on bee
biology, beekeeping techniques and hive building by an experienced apiarist, whom ONYX has
engaged as a project consultant, to anyone in the community who is interested. Prior to the first
honey harvest, there is an additional half-day practical training on how to harvest and store the
honey.

The project also provides 12 sets of start-up tools including 2
hives, a bee smoker and protective gear to villagers and a local
school that sign an agreement to participate in the programme. As
part of the agreement, the villagers and school agree to provide
honey from one of the two start-up hives from their first harvest to
the Foundation which is then sold at Shama Sukhumvit Bangkok
and Oriental Residence Bangkok to sustain the financing of future
Plan BEE projects.

Progress in 2016
In 2015 we reported the introduction of Plan BEE at Baan Tathong
Lang of Krabi Province. The group had their first harvest during
March-May 2016 and collectively earned a supplementary income
of THB 66,000, representing an approximate 55% increase of their
collective income.

Peter Henley, CEO of ONYX Hospitality Group enjoyed tasting honey from the
freshly harvested combs at Baan Tathong Lang
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In November 2016, the fourth Plan BEE project was introduced at Baan Nhong Talay, Krabi, with a two-day initial training for the
community, including a group of school students. We arranged for this new beekeeping community to visit active hives at Baan Khao
Kom Community Enterprise under the leadership of beekeeper San Somboon, a Plan BEE pioneer. The first harvest for the new
beekeepers will be April/May 2017.

Hands-on experience to make hives and visit active hives for Baan Nhong Talay Community

Plan BEE honey in ONYX’s Supply Chain
In 2016, 6 properties sourced honey from Plan BEE communities
for their restaurant and spa operations in total 352 bottles of
honey, which was 27 bottles more than the year before, while
Shama Sukhumvit Bangkok continued to purchase 100 jars of
Plan BEE Honey to resell to our guests to raise funds for future
Plan BEE projects.

Property

No. of bottles
(750 ml.)

Amari Watergate Bangkok

10

Amari Hua Hin

12

Amari Phuket

500

Amari Samui

36

Shama Sukhumvit Bangkok
Total

Breeze Spa in Thailand promotes “Dazzling Honeybee – Almond Milk Honey
Body Scrub” and “Indulge like a Queen Bee – The Oad Honey Cookie Body
Mask” treatments which use Plan BEE honey on the spa menu.
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In Hong Kong, since December 2014 OZO Wesley Hong Kong
has started sourcing honey worth HKD 4,480 from Wing Wo, a
local family farm located in Pai Tau Estate, Shatin whose honey
has been certified by Hong Kong Standards Testing Centre, for
its breakfast service. In addition, in October the hotel sold honey
drinks which also use the honey from Wing Wo bee farm to raise
awareness about the farm and raise funds HKD 2,041 for its
Dreams Come True and OZO for H2O projects.

BUILDING CAPACITY FOR
THE HOSPITALITY INDUSTRY
With the aim to build capacity to support the growth of our company
and of the industry, we have introduced and promoted more strategic
initiatives through Amari’s CSR programmes that focus on providing
learning opportunities for underprivileged youths, and across all
ONYX’s brands, through our partnerships with not-for-profit
organisations and universities.

Partnership with Pimali Hospitality Training
Centre

Honey drink sale at OZO Wesley Hong Kong
to raise awareness about the farm

Each year we organise a visit to the Wing Wo bee farm for
employees. In March, two employees accompanied four guests
from Shama Tsim Sha Tsui to visit the farm. They had a chance
to learn more about beekeeping and natural honey, and were
able to buy products directly from the farm.

ONYX Management members led by Peter Henley, CEO
celebrated the opening of Pimali Hospitality Training Centre

ONYX Hospitality Group originally entered a partnership with
Pimali Foundation in November 2012 and in 2015, through
Amari’s Baht for a Better Life programme, ONYX Hospitality
Group Foundation offered a financial contribution of THB 550,000
towards the construction of Pimali Hospitality Training Centre.
Pimali Hospitality Training Centre officially opened its doors in
February 2016. Four of the first group of students received their
internships at Amari Hua Hin and Amari Vogue Krabi from May to
November 2016.

Shama Tsim Sha Tsui guests visited Wing Wo Bee Farm in March, 2016
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In November 2016, Marco Boscaini, Executive Chef of Amari Koh Samui voluntarily spent 5 days of his personal time to train the Chef/Kitchen
Instructor of the training centre in kitchen organization skills and cooking techniques. He also shared his recipes for delicious Italian pasta with
the teaching team and students.

Pimali Kitchen Instructor and students prepared Tiramisu, a famous Italian dessert under Chef Marco’s supervision

“On behalf of Pimali Foundation and as a Chairwoman, I am really happy and grateful to have ONYX hospitality Group as one of our main
partners in Thailand.
Actually, ONYX Hospitality Group was the first partner in Thailand to trust in our project 4 years ago when we met Ms Lisa Thomas. They
helped us more than offering internships for our students. ONYX also supported us financially, in-house consultants for Human Resource
with Mr. Anand Rao, construction with Khun Somchai and many other fields. It was such a privilege to work with such professionals. We
also had the chance to welcome Marco Boscaini, Italian Chef of Amari Samui who volunteered on his free time to help the organization in
our kitchen and share his great experience with our staff and students too. We hope we will go on with this collaboration throughout the next
years and for a long time as many other underprivileged youth would need it.”

Stéphanie Loup, Chairwoman

Pimali Foundation (Pimali Hospitality Training Centre)

Partnership with Hospitality and Catering Training Centre, Mae Sot (HCTC)
Back in 2013, Amari Boulevard Bangkok welcomed the first 3 students from HCTC for an internship. In 2016, 7 of ONYX’s properties in
Thailand accepted 26 students from HCTC. Out of 11 who completed their internship between October to November 2016, 2 graduates
are now employed by Amari Boulevard Bangkok and Amari Vogue Krabi. The rest of the students who started their internship between
November and December 2016 will continue until 31 March 2017.
Properties

No. of Student Internship

Period

Amari Boulevard Bangkok

2

Oct 16 – Nov 17

Amari Phuket

4

3 Oct 16 – 30 Nov 17
3 Oct 16 – 30 Nov 17
1 Dec 16 – 31 Mar 17
1 Dec 16 – 31 Mar 17

Amari Samui

3
2

3 Oct 16 – 30 Nov 17
1 Dec 16 – 31 Mar 17

OZO Chaweng Resort Samui

4
1

3 Oct 16 – 30 Nov 17
1 Dec 16 – 31 Mar 17

Amari Vogue Krabi

2

Nov 15 – Mar 16

Amari Watergate Bangkok

1
3

Oct 16 – Nov 16
Dec 16 – May 17

Oriental Residence Bangkok

2
2

Oct 16 – Nov 16
Dec 16 – May 17

Total

26
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(Com mis III – Italian)
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The internship process also includes an interview by HR personnel
of the hotel and upon completion of the internship, students are
given a performance evaluation as well as a reference letter.
“We have been working with ONYX for many years and this
has been a great collaboration. Many of our students do their
internship in ONYX properties: Amari, Oriental Residence,
OZO. We always feel very confident sending our students as
the management is very good and well aware of where our
students come from. They make sure the students are well
taken care of and that they adapt to the new environment.
Furthermore they are very good at following up with HCTC.
Our students feel “at home” and safe. Two of our students after
graduating went to work for Amari in 2016”

Delphine Waller

Project Manager and School Director - HCTC

Since 2015, through Amari’s Baht for a Better Life programme,
ONYX Hospitality Group Foundation has been offering an annual
grant to support 2 students to complete their 2-year course at
HCTC. The scholarship recipients are also provided internship
opportunities at ONYX’s properties.
Aitthipat Kamnoedphrueksa and Santi Thongkaewkantorn are the
first 2 who will graduate in April 2017 with the support of the
scholarship. For the 2nd year of their internship, they were at
Amari Koh Samui and Amari Phuket. Two first year students will
be nominated by HCTC as the new scholarship recipients from
2017.

Santi will graduate from his internship at Amari Phuket in March, 2017

When asked if the two-year scholarship support made a difference
in his life, and what he thinks about the internship experience, Santi
replied “The scholarship has allowed me additional opportunities
for work experience at ONYX properties. I feel encouraged, and
hopeful to be able to deal with any challenges that may arise. Last
year, I was in Bangkok (at Oriental Residence Bangkok) for my
internship. I was initially very nervous to work with so many people.
The experience helped me gain confidence and competence in
operational standards. This time in Phuket (at Amari Phuket) I am
much more confident. The experience will be very useful for my
future. I am grateful for the support.”

ONYX’S BRANDS AND COMMUNITY
ENGAGEMENT
Amari and The Mosaic Collection
The programme is designed to support education, learning and skill
development opportunities for underprivileged boys and girls in the
countries where the brand operates, through various initiatives such
as providing essential educational tools for financially challenged
schools, scholarships and internship opportunities.

Baht for a Better Life

The Baht for a Better Life (BBL) programme was first introduced in
1995 and is spearheaded by Amari and Mosaic Collection properties
in Thailand. The programme supports 7 border police schools in
rural areas of Thailand and offers annual scholarships to less
privileged youths. As a strategic initiative to help build a skilled
workforce for our growth and the industry as a whole, our properties
also offer internship opportunities for less privileged students of
Hospitality and Catering Training Centre, Mae Sot (HCTC) and
Pimali Hospitality Training Centre in Nong Khai. For further information about our partnerships with HCTC and Pimali, please refer to
page 42 of this report.
Aitthipat at breakfast service during his internship
at Amari Samui and his testimonial
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Baht for a Better Life Scholarships

Taka for a Better Life

Annual scholarships are offered to students from underprivileged
backgrounds. Through the initiative, students who are especially
hardworking and determined to continue their studies are selected
to receive the support.
In 2016, we offer the following scholarship grants
• THB 51,000 for 9 students from the poor area of Bangkok
through Duang Prateep Foundation (DPF)
• THB 100,000 for 2 students at Hospitality and Catering Training
Centre, Mae Sot (HCTC) who have also taken their internship at
Amari Samui and Amari Phuket between 1 Dec 2016 to 31 Mar
2017, and will graduate in April 2017.

The 7% Project: Helmet Hero – An Initiative by
Amari Hua Hin

In 2016, the programme was introduced by Amari Dhaka in partnership with The Sreepur Village (Shishu Polli Plus) in Bangladesh. Donations to Taka for a Better Life help provide essential learning tools
and skill development opportunities for poor mothers and
children in Nepal to enable them to function independently and
create a better future.
The hotel also sources their products including greeting cards,
which are sold at the hotel to raise funds for the programme. In
2016 the hotel donated BDT 73,440 which includes BDT 23,440
from the collection box and greeting cards sales.
Following the signing of MoU with International University of
Business, Agriculture and Technology (IUBAT) in 2015, Amari
Dhaka Bangladesh has provided internship opportunities for 3
students from underprivileged backgrounds as a move towards a
more strategic initiative of Taka for a Better Life in 2016.

IUBAT Students
Name

Over a million of children travel as passengers on motorcycles,
but only 7% of them wearing helmets. In September 2017, Amari
Hua Hin has joined with another 14 hotels in Hua Hin to support
Save the Children Thailand’s road safety campaign to raise
awareness of motorbike safety and promotes use of helmets for
children. Employees of Amari Hua Hin collectively sponsored 20
helmets and organized a basic safety training and fun helmet
painting activity for junior high school students of Tessaban Baan
Hua Hin School. The hotel is committed to conduct the activity
and sponsor helmets for students of a local school year.

Yuan for a Better Life

Department

Internship Date

1 Md. Reaz Uddin

Front Office

2 April 16 –
21 Sep 16

2 Md. Ibrahim Hossain Manum

Housekeeping

8 Jun 16 –
8 Dec 16

3 Md. Nazmul Hasan

Kitchen

18 Jun 16 –
24 Jan 17

A Story of Suma
Mr. Fariduddin was an employee at Amari Dhaka and a sole breadwinner. His sudden death in October 2016 left behind his wife,
Suma, and 2 kids who completely dependent on him.
Shorty-term support : The group’s life insurance benefit and
fundraising by Team Members.
Long-term, sustainable support : Amari Dhaka arranged of Suma to
receive a 3-month professional housekeeping team at Tony Khan’s
Culinary Institute & Hotel Management and since, has been
employed by Amari Dhaka

The programme was introduced in China by Grand Pujian
Residence Shanghai in January 2015. Following similar principles to Baht of a Better Life, Yuan for a Better Life in partnership
with Community Centre Shanghai’s Giving Tree, aims to offer
support for the education of underprivileged children in Shanghai
and rural areas of China by providing essential learning tools.
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First Step
First Step was first introduced in 2014 as a strategic initiative to support the CSR programme of Amari and the Mosaic Collection properties
in Thailand and overseas. The initiative aims to offer an insight into hotel operations to leverage interest in the industry amongst the youth
in the communities where we operate. This also gives us an opportunity to raise our brand awareness in the communities.

First Step at Amari Dhaka Bangladesh and Amari Havodda Maldives

Each property hosts a one-day educational tour through various departments from front desk, rooms, restaurants, and back of the house
areas such as the kitchen with some fun hands-on experience for students from a local school. Amari Havodda Maldives hosted its 1st First
Step for 19 students of G.DH Atoll Education Centre in August 2016.

Students enjoy fun hands-on experience during First Step at Amari Phuket, Amari Phuket and Amari Samui

Adventure Journey
Following a similar concept of First Step, the initiative was
first introduced by ONYX’s Corporate Office in Hong Kong in
2014. In July 2016, executives and staff of the corporate
office and properties in Hong Kong hosted hands-on activity
for 28 students from Tsung Tsin Christian Academy at
Shama Fortress Hill.
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SHAMA
Food without Boundaries
In Bangkok, Shama Sukhumvit Bangkok first introduced a food programme in 2013 in Klong Toey slum area. Based on a food bank
concept, the property accepts cash donations and donations of food items such as milk powder, rice and canned sardines for Sister Joan
Evan’s Milk Run and Family Food projects that ensures majority of children and elderly in the area receive basic meals and care. Shama
Sukhumvit Bangkok volunteers join Sister Joan for food distribution. In 2016, the programme contributed 50 5-kg bags of rice and 100
cans of sardines to the community.
In Hong Kong, ‘food without boundaries’ supports the People’s Food Bank of St. James’ Settlement (SJS) which provides food supplies
for low income groups, the unemployed, families encountering sudden difficulties and street sleepers. HKD 2,200 worth of food was
contributed collectively by all Shama properties. Our employees also volunteer for SJS hot meal services at their centre as well as
helping with boxed meal home delivery services for the elderly with limited mobility.

Shama staff volunteer for St. James’ Settlement hot meal and home delivery services

Shama’s 2000 Trees Challenge, China
Shama properties in China have collectively entered a partnership with Shanghai Roots and Shoots since 2013, to support the Million Tree
Project which aims to fight Climate Change by improving both ecological environment and livelihood of the local communities in Inner
Mongolia.
Trees are sourced locally from tree farms and local farmers are engaged in the tree planting and maintain the trees growing on their land.
The farmers are licensed to harvest trees that have reached maturity, on the condition that they replant on the same plot. During the
trees’ infancy, local farmers are encouraged to inter-plant crops in order to generate extra income that helps alleviate poverty in the
community.
The 4 Shama properties in Mainland China are committed to raise funds to donate 2,000 trees (RMB 25/tree or RMB 50,000) each year.
The trees are planted in the following year and the first Shama China Forest was planted in April 2014.
Between 5 and 8 April 2016, 3 volunteers from 2 properties in China and a member of ONYX North Asia – Hong Kong management
travelled to join Roots and Shoot’s tree planting trip to the Inner Mongolia. Their work involved a full day planting new saplings in Bianjie
and a full day pruning poplars in Liujiazi.
The second Shama China Forest of 2,000 trees was planted in June 2016.

3 volunteers from Shama Century Park, Shama Heda Hangzhou and Hong Kong’s Corporate Office
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It is an honour to participate and represent Shama this year at The Million
Tree Project in Inner Mongolia. This is a proof of ONYX passion and dedication
to the environment. As human being, the project helped us to reconnect to our
environment for a little while and teaches us the importance to ‘re-wild’ our
planet.
- Mael Vastine, one of the volunteers representing ONYX North Asia
Hong Kong, wrote a blog about his experience

Preloved by Shama, China
Launched in conjunction with 2014 Earth Day Green Cities campaign, the 4 Shama properties on the Mainland promoted an initiative that
encourages tenants and employees to donate clothing and other items that are in good condition but are no longer needed to community
organisations and charities such as Heart to Heart Shanghai Foundation, Shanghai Pudong Community Charity Supermarket and The
Xinhua Community of Changning District Shanghai.

In April 2016, Preloved contributed 15 boxes of 389 pieces of clothing (198 kg)
for poor children in Yunnan and Guangxi areas

2016 Result of Preloved by Shama China
Clothes
(kg)

Toys
(kg)

Books
(kg)

Bags
(kg)

Blankets/Duvets
(kg)

Total
(kg)

Shama Century Park Shanghai

353

28

10

0

5

396

Shama Heda Hangzhou

120

5

20

0

0

145

Property

Total

541
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OZO
OZO for H2O

OZO for H2O is OZO brand’s CSR programme with a specific focus on the issue of water. OZO properties support
local campaigns on conservation of water resources and raise awareness about water scarcity and efficient water
management.

OZO for H2O at OZO Chaweng Resort Samui
Since 2014, in partnership with Samui Watershed Management, OZO
Chaweng Resort Samui has been committed to build 3 check dams in
Samui each year. OZO Chaweng Resort Samui has a great success in
engaging their guests and local communities through volunteering and
fundraising initiatives which includes selling reusable water bottles of
which 50% of the revenue goes to fund their project. Guests enjoy 10%
discount when using the bottle to purchase beverages at any of the
hotel’s bar and restaurants and generates revenue for the hotel.
In July 2016, OZO Chaweng Resort Samui has replaced the plastic
reusable bottles with Trash Hero aluminium bottles. Subsequently, in
addition to raising funds for its check dam project, the property also
supports the campaign to reduce use of plastic bottles. Any Trash Hero
bottle holders can refill drinking water at the Trash Hero station in the
property for free. OZO Chaweng Resort Samui has sold 57 bottles in
2016 that contributed THB 5,700 towards the projects. In 3 years since
the introduction of the OZO for H2O by OZO Chaweng Resort Samui, 9
check dams have been built.

OZO Chaweng Resort Samui sells reusable Trash Hero Water Bottle
to raise funds, promotes sustainability and generates revenue

OZO for H2O by OZO Wesley Hong Kong

The programme was launched in partnership with A Drop of Life in 2015

and is committed to build 3 water cellars each year to support the “Water
Cellar Campaign” which aims to build rain-saving water cellars to provide
clean water in order to improve livelihood of poor people in arid areas in
northwest China. Following its success in building 5 water cellars in the
first year, OZO Wesley Hong Kong yet again succeeded in raising HKD
16,542; sufficient funds to build additional 5 wells which help improved the
livelihood of the farmers in Gansu Province. The hotel’s fundraising
initiatives includes a contribution through AVEDA Walk for Water on 8
May, the hotel’s collection box, Honey Drink sale and internal second
hand charity sales.

OZO for H2O by OZO Sri Lanka

OZO Colombo Sri Lanka and OZO Kandy Sri Lanka jointly launched the
programme in October 2016. In partnership with NetWwater (Network of
Women Water Professionals), the programme aims to provide a Rain
Water Harvesting system (RWH) that will conserve natural water
resource for rural schools enabling them to have access to clean water
for better hygiene and sanitation.
NetWwater is a registered organisation of women volunteers devoted to
promoting the Dublin-Rio principles of holistic water management. Both
hotels are committed to make contributions through employee volunteering and financial support through various fundraising initiatives to build at
least one water tank for a school each year which will be co-funded by
NetWwater through their technical support. In the first year of the partnership, the hotels will contribute LKR 203,670 to install the RWH system for
Balana Kanishta Vidyalaya, a school in Kandy with 194 students and 21
teachers.
OZO for H2O by OWH builds 5 rain-saved water cellars in 2016,
exceeding its target
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ORIENTAL RESIDENCE BANGKOK
With its CSR focus on biodiversity, Oriental Residence Bangkok launched Rangers Fund programme in 2014, aiming to raise funds to
support the welfare of Thai forest rangers and their families as well as to raise awareness about their important and sometimes dangerous
work in protecting the country’s nature and biodiversity.
In February 2016, the property formally entered a 2-year partnership
agreement to support the Surviving Together programme of Freeland
Foundation with a project “Protecting the Protectors”. Freeland works
with Department of National Parks, Wildlife and Plant Conservation
(DNP) to build the capacity of the parks by training an elite ranger
rapid response unit called Hasadin, to protect Dong Phayayen-Khao
Yai Forest Complex, a UNESCO World Heritage Site made up of five
protected areas in Eastern Thailand, a landscape of exceptional
biodiversity.
Under the partnership, Oriental Residence Bangkok is committed to
a minimum financial contribution of THB 50,000 which will be used to
purchase compasses and communication equipment for the rangers
from the Hasadin Rapid Response Unit.
Part of the funds in 2016 are allocated for the purchase of water
filters which are requested by the rangers themselves, who have
particularly difficulties in conducting patrols during the dry season.
Lack of safe drinking water poses a significant safety risk and, as
such, water filters are purchased which otherwise would not be
available.

Ten compasses, ten walkie-talkie radios, five water filter pumps, and ten gas
cookers were donated on 5 September 2016 at the conclusion of the second
Hasadin Rapid Response unit training course

By providing this equipment, Oriental Residences Bangkok is further
advancing the development of this important ranger unit. This support is
improving the ability of this unit to conduct counter-poaching patrols and
secure this important landscape effectively and safely.
- the Freeland’s report
DREAMS COME TRUE
Dreams Come True is the group’s annual initiative where all properties raise funds and host special treats and fun activities to bring joy to
underprivileged children including children in hospital care and their families. The fundraising activities take place during the festive season
and treats are offered either in December or in Q1 of the following year. In Dhaka and Qatar where Christmas is not celebrated, Dreams
Come True takes place during the Eid festival.

Thailand
For 2016, Amari, OZO and Shama properties
including the corporate office collectively raised
THB 241,735 to support activities for 738 students
and their teachers at the 7 Border Patrol Police
Schools in Chiang Mai, Loei, Udon Thani, Ubon
Ratchathani, Surat Thani and Chumporn. Employee volunteers from the properties and the Bangkok
Corporate Office will visit the schools to host lunch
and fun activities in Q1 of 2017.
Oriental Residence Bangkok sells Teddy Bears and ice-cream to raise THB 11,544.81 for its Rangers Fund that goes to support
rangers who work under Freeland Foundation’s Surviving Together Programme.
Shama Sukhumvit Bangkok raises THB 6,250 to offer an ice-cream treat to 450 poor children at Samakee Sangkom Sohkraw School
in Klongtoey community.
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China
Shama properties in China continue to support Heart to Heart Shanghai Foundation and raised RMB 5,700 to support a heart surgery fund
for their young patients. In December, 22 employee volunteers cheered up 16 children and their families at Shanghai Yodak Cardiothoracic
Hospital with 36 family goodie bags as well as organising a fun day for them and the hospital staff.

Through the Preloved initiative, 15 boxes of second hand clothes, toys, bags and books, 5 boxes of new diapers and 5 boxes of instant
noodles were also donated to Heart to Heart.

A testimonial from Heart to Heart

In November, Grand Pujian Residence Shanghai contributed ten Giving Tree bags containing school supplies, winter clothes and a small
gift to support Yuan for a Better Life programme’s partnership with Giving Tree by Shanghai Community Centre.
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Hong Kong

Sri Lanka

Shama properties, OZO Wesley Hong Kong and ONYX North Asia
– Hong Kong collectively raised funds and contributed HKD 5,295
for 14 volunteers from all the properties and ONYX North Asia –
Hong Kong to host a special treat and fun activities which includes
an upcycling workshop for 30 underprivileged children from St.
James Settlement, their CSR partner, at OZO Wesley Hong Kong
on 13 December.

OZO Colombo Sri Lanka raised LKR 112,500 to offer a special treat
to 75 children and young adults with severe mental and physical
disabilities, and their 25 caretakers at Prithipura Infant Home in
Colombo.

Dreams Come True at Prithipura Infant Home, Colombo

Children from St James’ Settlement enjoy their Dreams Come True treats

Bangladesh
Amari Dhaka did not hold fundraising. However, in respect of the
local tradition, the property hosted its Dreams Come True on 30
June, to offer Iftar and dinner for a group of 20 orphans from Korail
Fajlul Karim Rahmatullah Elahi Hafezia Madrasa & Orphanage.

OZO Kandy Sri Lanka raised LKR 66,000 for its Dreams Come
True. In December, 16 staff volunteers hosted a special party with
food and gifts for 21 children at The Evelyn Nurseries, Kandy. The
hotel also sets up a special Christmas Wish Tree where cards with
Christmas Wishes of 35 differently abled children under the care of
Shivan Foundation are displayed. The Dreams Come True treats for
these children is scheduled to take place in February 2017.

Qatar
Amari Doha did not hold a fundraising but will host Dreams Come
True activity in 2017.

Dreams Come True Christmas Wish Tree at OZO Kandy Sri Lanka

SUSTAINABILITY REPORT 2016
052

09 OUR PEOPLE
OVERVIEW
Our Employees
Female (

Male (

2,199 )

Permanent Full Time Employees

2,112

19
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2,465

Contract Full Time

68

Supervised Workers

2,571 )

91

15

1) EMPLOYMENT AT ONYX
ONYX ’s employees are our key internal stakeholders. Their commitment and enthusiasm is essential for us to be successful in meeting
our goals. Fair employment practices were ranked highly by both our internal and our external stakeholders.
At the end of 2016, we had a permanent workforce of 4,577 employees. This represents an 8.87% increase from 2015. Our employees
are categorised in one of ten levels, ranging from level 1 (entry level) staff to level 10, the company’s top executive.

Level 1

2,787

Level 2

924

Level 3

403

Level 4

317

Level 5

107

Level 6

16

Level 7

11

Level 8

6

Level 9

5

Level 10

1

Total Workforce by Gender

Total Workforce by Employment Type

159

Energy

46%

54%

Total Workforce by Employment Contract

34

Energy

3%

Energy

4,577

97%

Male

Permanent Full Time

Female

Permanent Contract

Contract Full Time

Temporary Contract

Supervised workers

It is important to understand our different employment contracts. Permanent employment contracts allow individuals to work for indeterminate periods of time and provide job security, as opposed to temporary contracts that offer employment for a specific, pre-determined time
period.
In 2016, 96% of our 4,770 direct employees were on permanent work contracts, with only 3% on temporary contracts. However, our industry labour needs vary with the tourism high season, normally between October and April. We see increase in the hiring of both contract
and casual staff during this period.
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2) MANAGING EMPLOYMENT PRACTICES
Group level policies apply across all properties, which are managed locally and vetted by corporate HR. Where country-specific labour
laws apply, compliance is overseen by human resource managers at each property. None of our employees are covered by collectivebargaining agreements.

Water

Our main feedback channel is the Employee Engagement Survey mechanism which ensures that we hear from at least 30% of our
employees on key issues, in each of the first three quarters. This is a monthly survey – less frequently at smaller properties.
ONYX corporate office collates the reports, which are the basis for improvement action plans followed up by each General Manager and
the Vice Presidents.

Performance Review
All of our employees received year-end performance reviews and appraisals, and the levels with established KPIs have mid-year KPI
reviews. At ONYX, we applied a Balanced Scorecard method to evaluate performance of our General Managers in 2016.

Balanced Scorecard
The Balanced Scorecard is an internal system providing senior management with insight on five financial and five non-financial performance
metrics at the property level. Our system was first piloted in 2015. It now covers ten financial and non-financial indicator areas including
topics such as Brand Standards, Guest Satisfaction, CSR, and Employee Engagement.
By the end of 2016, we rolled out the Balanced Scorecard in all of our properties. Two indicators under the areas of CSR and Employee
Engagement are related directly to sustainability issues. Using the Balanced Scorecard system is a step forward in ensuring meaningful
integration of sustainability issues in the day-to-day management of CSR. The Balanced Scorecard replaced the KPIs for General
Managers in 2016.

Plan for

2017

In 2017, the Balanced Scorecard approach will be launched for
all Managers and above (Level 4 and up) in all properties.

3) DIVERSITY, EQUAL OPPORTUNITY, AND NON-DISCRIMINATION
ONYX Hospitality Group strongly endorses the principles of equal opportunity and equitable working conditions. We have embedded the
concepts in our personnel management processes, from hiring to retention, always ensuring we prevent discrimination on the basis of
race, religion, gender, sexual orientation, age, or physical ability.
During the recruitment process and job training workshops, we emphasise our non-discriminating guidelines to ensure our staff adhere to
our principles.

Gender

Regions

ONYX Hospitality Group is committed to a diverse workforce,
including gender balance. Data from 2016 shows that we are
nearly equal in terms of female and male employees. In 2015
and 2016, the ratios were 1:1.14 and 1:1.17, respectively.

ONYX provides equal employment opportunity in all four regions we
operate. There are 3,577 employees in Thailand due to the large
number of properties and the location of the ONYX Hospitality
Group corporate office in Bangkok.

Employee by regions

75% Thailand

2,465

2,112

The gender balance is relatively consistent across our markets
with the exceptions of South Asia and the Middle East where
we employ more men due to cultural sensitivities. Even so, we
encourage the hiring of women whenever practical as a means
to achieving our balanced target in all our regions of operation.
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Diversity on our Governance Body
We are organized around three governance bodies within ONYX Hospitality Group – the Board of Directors, the executive management
committee, and senior management. Senior executives include our employees in levels 7 to 10. On the property level and at Corporate,
levels 5 and 6 managers are also defined as senior management.

Board of Directors
Gender

Nationality

Age Group

Male

3

Thai

5

Under 30

-

Female

3

Non-Thai

1

30 - 50

1

Total

6

More than 50

5

Executive Committee (Level 7 – 10)
Gender

Nationality

Age Group

Male

16

Thai

8

Under 30

Female

7

Non-Thai

15

30 - 50

12

Total

23

More than 50

11

-

Senior Management (Level 5 – 6)
Gender

Nationality

Age Group

Male

75

Thai

76

Under 30

Female

44

Non-Thai

43

30 - 50

93

Total

119

More than 50

26

-

Local Employment
Recruiting within the communities where we operate makes sense for both the communities
and our business. In all our markets, local laws normally have strict ratios governing the
numbers of foreigners to local employees. Hiring locally means our hotels and serviced
apartments support local employment, providing a level of social acceptance for the brand in
the community. Additionally, local employees familiar with their areas bring enthusiasm to the
task of responding to questions from guests. This also affords our properties added insight into
the local community and culture.

We believe that local recruitment helps employees who can remain in the vicinity to look after
their families. Our hiring and placement strategies therefore emphasize employment within the
communities in which our properties operate. This policy applies across all properties and
corporate offices. While the policy does not mandate or set group-wide targets for rates of hire
within specific geographies, apart from a few expatriate positions, 60% – 80% of our positions
are filled from within a 10km radius of the property.

76%

of senior
managements
are locals in the
country where
they work.

Encouraging People with Disabilities
Creating equal opportunity is one of the key challenges of managing our workforce. According
to Thai law and regulations, employers with more than 100 employees must hire one disabled
person for every 100 able-bodied employees.
We aim to provide equal opportunity at the highest extent in our recruitment and employment.
As of December 2016, there were 25 employees with disabilities in ONYX Hospitality Group.

13.64% increase
from 2015 in
hiring people
with disabilities
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Whistle-blower Policy
Under our Discipline and Grievance Policy, any employee can raise a grievance with their direct supervisor. All cases raised can expect
supervisor intervention within three days. If a case is not resolved, it will be brought to the department head level. At this level, the resolution of the case can be expected within another three days. If a case cannot be resolved by the department head, employees can raise
their issues with their property HR departments. At this level, five days is the maximum period within which to expect resolution.
Otherwise, the matter is taken to the Chief People Officer at our Corporate office.
The grievance process is open to all, including the ability to escalate a case all the way to the CEO if necessary, if all levels have not been
able to resolve the issue.
We share the grievance procedure with every new employee during orientation. Other mechanisms in place to ensure our employees are
well cared for include an open-door policy, a buddy system for new employees, and the regular Employee Engagement Survey (our
employee continuous pulse-check survey mechanism).

Non-discrimination
Our non-discrimination and whistle-blower policies work effectively. As of the end of December 2016, there have been no reports of
discrimination in the ONYX organization.

4) NEW EMPLOYEES AND EMPLOYEE TURNOVER
We are an equal opportunity employer with a Hiring and Placement Policy directed towards sourcing the best qualified available candidates to fill vacancies. In 2016, ONYX employed 2,378 new staff in its four regions, an increase of 8% over 2015. Most new employees
were under the age of 30. However, the turnover rate was distinctly high in this age range group, too. At the end of 2016, the staff turnover
for the year was 2,202 persons. The table below shows that the rate was highest in Thailand, the location of ONYX Hospitality Group
corporate office and a large number of properties, as well.
The table illustrates new hires rate and turnover rate in 2016
RATE OF NEW HIRES
Regions

< 30
M

30 - 50
M

F

12% 11%

8%

North Asia

1%

1%

South Asia

4%
-

Thailand

Middle East Gender

F

> 50
M

F

8%

-

-

1%

1%

-

-

1%

3%

-

-

-

-

-

-

-

-

RATE OF TURNOVER
Total

< 30
M

30 - 50

F

11% 10%
52%

M

F

8%

> 50
M

F

8%

-

-

-

1%

1%

1%

-

-

3%

1%

3%

-

-

-

-

-

-

-

-

-

Total

48%

5) DEVELOPMENT AND TRAINING
Continuously developing employees guarantees a ready talent pool for future
promotion from within the Group, and is an important component of our
succession planning process.
Under the Departmental Training Plan, training activities are planned and
organized by each department, with departmental trainers coordinating and
monitoring training activities with management support. A training record
history is kept for each employee for job competency and career growth.
The average number of training hours per person is approximately 62 hours
per year. In 2016, women averaged approximately 10 more training hours on
average than men. Entry levels, from level 1-3, receive the highest number of
hours of training.

SUSTAINABILITY REPORT 2016
057

57 average training hours
for each male employee

67 average training hours
for each female employee

OUR PEOPLE
|

Average Hours of Training by Employee Level
178

76
62

57

60
48

38

15

12
Level 1

Level 2

Level 3

Level 4

Level 5

Level 6

Level 7

Level 8

Level 9

Level 10

For new employees and for those at the entry levels, Employee Orientation exposes them all to our ONYX company philosophy and
standards. Subsequently, employees receive continuous training all along their career paths.
The Career Development Lattice is a tool available to all employees. Facilitated by HR and by Learning and Development, it is designed
to allow employees to understand which positions are most suitable and lead to their ultimate career goal or desired job. The Lattice also
shows brief job outlines of every position; the prerequisite competencies; and required education or training. Additionally, ONYX provides
internal cross-training for employees seeking experience in other departments or properties.

6) EMPLOYEE VOLUNTEERING
Engaging our employees in our community activities is key for our business as it provides the opportunity for us to contribute to and
interact with the communities surrounding our properties.
In 2014 we began tracking the number of volunteer hours contributed by employees on community initiatives. We distinguished between
time volunteered during working hours, and personal time. Personal time hours include volunteering on days-off, vacation time, after office
hours, or weekends.

Thailand

North Asia
( Mainland China
and Hong Kong )

South Asia
( Bangladesh
and Sri Lanka )

1,558

203

499

37

Hours volunteered in work time

5,925.0

512.0

722.0

69

Hours volunteers in personal time

1,021.5

76.5

205.0

3

Volunteering hours

Number of volunteers

Middle East
( Qatar )

We also engage our employees in fundraising efforts. These include employee donation drives and movie screenings where ticket sales
raise funds for a specified cause. Employee participation in these types of activities is as follows:

Participating hours

Number of participants (one employee
may have participated more than one
activity)

Thailand

North Asia
( Mainland China
and Hong Kong )

South Asia
( Bangladesh
and Sri Lanka )

5,995

426

1,192

Middle East
( Qatar )

200
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7) BENEFITS AND WORK-LIFE BALANCE
ONYX has Group insurance policies covering personal accidents as well as life insurance, staff health examinations, group medical
insurance, and death benefits. There are small variations between geographic regions based on local employment laws and/or market
practice. ONYX aims to be competitive in the marketplace with regard to employee benefits. We also provide annual physical check-ups,
parental leave, a retirement pension, annual leave, sick leave, and birthday leave. However, different specific benefits may be selected
by each property.

Entry level wage
Our entry-level wage is in line with the local minimum wage laws, with men and women receiving equal pay. In other countries where there
is no minimum wage law, we offer entry-level wages that are competitive within the local hospitality industry.

Entry level wage by countries
Local minimum wage (USD)

Entry Level Wage (USD)
3,572

1,250
1,097 1,097
255

260

Thailand

380

380

100

Mainland
China

Hong Kong

96

63

Bangladesh

96

Sri Lanka

Qatar

Work-life balance
As a preferred employer, we are committed to work-life balance. One of our focus areas to improve work-life balance for employees is to
work towards a five-day work week for all properties. However, it is equally important to balance this with our need to maximize benefits
to our current and prospective owners. We carefully track and monitor our performance in this area to provide work-life balance for our
employees.

The number of employess by working day
2016
3,426

2015

3031
733

611
428

5 Day work week

5.5 Day work week

531

6 Day work week

In 2016, we had two additional properties, Loei Palace Hotel and Amari Residences Pattaya, commit to a five-day work week policy.
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Working hours
per day

Working days
per week

Number of Properties

6

5 Days
8 Hours

5.5 Days

5 Days

9 Hours

5 Days

Plan for

2017

Offices

3
11

6 Days
8.5 Hours

/

5
1
18

We aim to achieve a five-day work week in most properties by 2017.
Where local laws do not explicitly support a five-day work week, we
will strive towards work-life balance by providing staff compensation
time and time off during the low season.
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10 CLOSING NOTE
Overall, we are proud of our accomplishments both in terms of our core business and in terms of our social impact, an area we have only
begun giving special attention to over the past few years. Our stakeholders have taken notice, and many recognize the special meaning
of “RICE” in our world.

We have made some improvements and advances since our last report but there is clearly more to be done. What is also clear, and
gratifying, however, is the increased awareness and passion for sustainability in all our stakeholders. All of us are fully committed to
tackling our shortfalls and fostering the integration of sustainability into the fabric of our business.
We have tried to reflect the pride we feel in the progress we have made in the design and presentation of this report, which we hope you
will find indicative and readable without being overly academic. If there are specific areas you believe should be covered in more (or less!)
depth, please do let us know. We look forward to updating you next year!
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11 APPENDIX
SUSTAINABILITY DATA

The data provided in this section is broken down into environmental and employee data.
ENVIRONMENTAL DATA
Amari

Shama

The Mosaic
Collection

Oriental
Residences

OZO

Total

64,059,888

8,666,038

9,983,779

5,994,331

8,768,125

97,472,161

1,609,819

40,790

236,842

1920

62,620

1,951,992

Diesel fuel for motor vehicles (litres)

95,081

1,060

15,257

6,075

0

117,473

Diesel fuel for generators (litres)

32,940

60

791

105

15,226

49,122

38,934

4,687

6,027

3,179

4,859

57,687

Performance data
Energy
Electricity consumption (kWh)
LPG (kgs)

Emissions
Carbon footprint (tonnes of CO2 equivalent)
Water
Water consumption (m3)

991,040

58,369

179,938

39,668

110,797

1,379,812

- Water from local authority (m3)

718,632

58,369

152,386

39,668

110,797

1,079,852

- Water from natural sources (m3)

272,408

0

27,552

0

0

299,960

300

1.38

8.32

2.05

24.12

335.88

2,343

1,167.9

250.1

33.77

179.35

3,976.4

Thailand

North Asia

South Asia

Middle East

Across all properties
and offices

3,577

409

720

64

4,770

Waste
Hazardous waste (tonnes)
Non-hazardous waste (tonnes)

EMPLOYEE DATA
Performance data
(properties and corporate offices)
Energy
Number of Team Members
(as of December 2016)

Percentage of workforce (as of December 2016) by gender
Male (%)

48

43

90

72

54

Female (%)

52

57

10

28

46

Percentage of workforce (as of December 2016) by employment type (permanent and contract staff )
Male (%)
Female (%)

100
0
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EMPLOYEE DATA
Performance data
(properties and corporate offices)

Thailand

North Asia

South Asia

Middle East

Across all properties
and offices

Percentage of workforce (as of December 2016) by employment contract type
Permanent staff

96

Contract staff

3

Casual staff

1

Percentage of workforce (permanent time staff in 2016) by number of working days
86

84

0

0

72

5.5 day work week (%)

7

16

40

0

13

6 day work week (%)

7

0

60

100

15

5 day work week (%)

Senior management breakdown
Percentage of locals in senior
management (%)

76

New hires
1,810

177

364

27

Under 30 (%)

59

36

57

74

30 – 50 (%)

40

55

43

26

1

9

1

0

Male (%)

51

37

88

67

56

Female (%)

49

63

12

33

44

1315

178

161

30

Under 30 (%)

56

33

48

39

30 – 50 (%)

42

61

51

61

2

6

1

0

Male (%)

52

38

87

65

56

Female (%)

48

62

13

35

44

Number of new hires in 2016

2,378
(Rate of new hire: 52%)

Percentage of new hires by age group

More than 50 (%)
Percentage of new hires by gender

Turnover
Number of turnovers in 2015

1684
(Rate of turnover: 48%)

Percentage of turnover by age group

More than 50 (%)
Percentage of turnover by gender
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GRI CONTENT INDEX
GENERAL STANDARD DISCLOSURES
GRI Indicator

Description

Report section

Page number

Chapter 2

4

Profile – Strategy and Analysis
G4-1

Statement from the most senior decision-maker of the organization

Profile – Organisational Profile
G4-3

Statement from the most senior decision-maker of the organization

Chapter 3

5–7

G4-4

Primary brands, products, and services

Chapter 3

5–7

G4-5

Location of the organization’s headquarters

Chapter 3

5–7

G4-6

Number of countries where the organization operates, and names of countries
where either the organization has significant operations or that are specifically
relevant to the sustainability topics covered in the report

Chapter 3

5–7

G4-7

Nature of ownership and legal form

Chapter 3

5–7

G4-8

Report the markets served (including geographic breakdown, sectors served, and
types of customers and beneficiaries).

Chapter 3

5–7

G4-9

Report the scale of the organization, including:
- Total number of employees
- Total number of operations
- Net sales (for private sector organizations) or
net revenues (for public sector organizations)
- Total capitalization broken down in terms of debt and
equity (for private sector organizations)

Chapter 3 and
Chapter 9

5 – 7,
53 – 60

G4-10

Employee statistics
a. Report the total number of employees by employment contract and gender.
b. Report the total number of permanent employees by employment type
and gender.
c. Report the total workforce by employees and supervised workers and
by gender.
d. Report the total workforce by region and gender.
e. Report whether a substantial portion of the organization’s work is performed
by workers who are legally recognized as self-employed, or by individuals
other than employees or supervised workers, including

Chapter 9 and
Chapter 11

53 – 60,
62 – 63

G4-11

Percentage of total employees covered by collective bargaining agreements

Chapter 9

55

G4-12

Describe the organization’s supply chain

Chapter 5

12 – 17

G4-13

Significant changes during the reporting period regarding the organisation's size,
structure, ownership or its supply chain

Chapter 1

3

G4-14

Report whether and how the precautionary approach or principle is addressed by
the organization

Chapter 3

7

G4-15

List externally developed economic, environmental and social charters, principles, or
other initiatives to which the organization subscribes or which it endorses.

Chapter 3

5–7

G4-16

List memberships of associations (such as industry associations) and national or
international advocacy organizations in which the organization:
- Holds a position on the governance body
- Participates in projects or committees
- Provides substantive funding beyond routine membership dues
- Views membership as strategic

Chapter 3

5–7
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GENERAL STANDARD DISCLOSURES
GRI Indicator

Description

Report section

Page number

Profile – Organisational Profile
G4-17

List all entities included in the organization's consolidated financial statement or
equivalent documents; report whether any entity included in the organization's
consolidated financial statements or equivalent documents is not covered by the
report

Chapter 3

5–7

G4-18

Explain the process for defining the report content and the Aspect Boundaries.
Explain how the organization has implemented the Reporting Principles for Defining
Report Content.

Chapter 4

8 – 11

G4-19

List all the material Aspects identified in the process for defining report content.

Chapter 4

8 – 11

G4-20

For each material Aspect, report the Aspect Boundary within the organization, as
follows:
- Report whether the Aspect is material within the organization
- If the Aspect is not material for all entities within the organization
(as described in G4-17), select one of the following two approaches and
report either:
o The list of entities or groups of entities included in G4-17 for which the
Aspect is not material or
o The list of entities or groups of entities included in G4-17 for which the
Aspects is material

Chapter 4

8 – 11

G4-21

For each material Aspect, report the Aspect Boundary outside the organization, as
follows:
- Report whether the Aspect is material outside of the organization
- If the Aspect is material outside of the organization, identify the entities,
groups of entities or elements for which the Aspect is material. In addition,
describe the geographical location where the Aspect is material for the
entities identified

Chapter 4

8 – 11

G4-22

Report the effect of any restatements of information provided in previous reports,
and the reasons for such restatements.

Chapter 1

3

G4-23

Report significant changes from previous reporting periods in the Scope and Aspect
Boundaries

Chapter 1

3

Stakeholder engagement
G4-24

Provide a list of stakeholder groups engaged by the organization.

Chapter 4

8 – 11

G4-25

Report the basis for identification and selection of stakeholders with whom to
engage.

Chapter 4

8 – 11

G4-26

Report the organization's approach to stakeholder engagement, including
frequency of engagement by type and by stakeholder group, and an indication of
whether any of the engagement was undertaken specially as part of the report
preparation process.

Chapter 4

8 – 11

G4-27

Report key topics and concerns that have been raised through stakeholder
engagement, and how the organization has responded to those key topics and
concerns, including through its reporting. Report the stakeholder groups that raised
each of the key topics and concerns.

Chapter 4

8 – 11

G4-28

Reporting period (such as fiscal or calendar year) for information provided.

Chapter 1

3

G4-29

Date of most recent previous report (if any).

Chapter 1

3

G4-30

Reporting cycle (such as annual, biennial).

Chapter 1

3

G4-31

Provide the contact point for questions regarding the report or its contents.

Chapter 1

3

Report Profile
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GENERAL STANDARD DISCLOSURES
GRI Indicator

Description

Report section

Page number

Report Profile
G4-32

a. Report the ‘in accordance’ option the organization has chosen
b. Report the GRI Content Index for the chosen option
c. Report the reference to the External Assurance Report, if the report has
been externally assured. GRI recommends the use of external assurance
but it is not a requirement to be ‘in accordance’ with the Guidelines

Chapter 1

3

G4-33

Report the organization’s policy and current practice with regard to seeking external
assurance for the report

Chapter 1

3

G4-34

Report the governance structure of the organization, including committees of the
highest governance body. Identify any committees responsible for decision-making
on economic, environmental and social impacts

Chapter 3

5-7

G4-35

Describe the organization's values, principles, standards and norms of behaviour
such as codes of conduct and codes of ethics

-

1

Describe the organization’s values, principles, standards and norms of behavior such
as codes of conduct and codes of ethics

-

1

Governance

Ethics and Integrity
G4-36

Specific Standard Disclosures
Economic
DMA

Market Presence

Chapter 9

53 – 60

EC5

Ratios of standard entry level wage by gender compared to local minimum wage at
significant locations of operation

Chapter 9

59 – 60

EC6

Proportion of senior management hired from the local community at significant
locations of operation

Chapter 9

54

DMA

Procurement

Chapter 5

12 – 17

EC9

Proportion of spending on local suppliers at significant locations of operation

Chapter 5

12 – 17

DMA

Energy

Chapter 6

18 – 23

EN3

Energy consumption within the organisation

Chapter 6

18 – 21

EN5

Energy intensity

Chapter 6

18 – 21

EN6

Reduction of energy consumption

Chapter 6

18 – 21

DMA

Water

Chapter 6

21 – 23

EN8

Total water withdrawal by source

Chapter 6

21

Environment
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GENERAL STANDARD DISCLOSURES
GRI Indicator

Description

Report section

Page number

Environment
DMA

Emissions

Chapter 6

20

EN15

Direct greenhouse gas (GHG) emissions (Scope 1)

Chapter 6

19 – 20

EN16

Energy indirect greenhouse gas (GHG) emissions (scope 2)

Chapter 6

19 – 20

DMA

Waste

Chapter 6

23

EN23

Total weight of waste by type and disposal method

Chapter 6

24 – 25

Labour and Decent Work
DMA

Employment

Chapter 9

54

LA1

Total number and rates of new employee hires and employee turnover by age
group, gender and region

Chapter 9

54 – 59

LA2

Benefits provided to full-time employees that are not provided to temporary or
part-time employees, by significant locations of operation

Chapter 9

59 – 60

DMA

Occupational Health and Safety

Chapter 7

31 – 38

LA5

Percentage of total workforce represented in formal joint management-worker
health and safety committees that help monitor and advise on occupational health
and safety programs

Chapter 7

36

LA6

Type of injury and rates of injury, occupational diseases, lost days, and absenteeism,
and total number of work-related fatalities, by region and by gender

Chapter 7

36

DMA

Training and Education

Chapter 9

57 – 58

LA9

Average hours of training per year per employee by gender, and by employee
category

Chapter 9

57 – 58

LA11

Percentage of employees receiving regular performance and career development
reviews, by gender and by employee category

Chapter 9

55

DMA

Diversity and Equal Opportunity

Chapter 9

56 – 57

LA12

Composition of governance bodies and breakdown of employees per employee
category according to gender, age group, minority group member- ship, and other
indicators of diversity

Chapter 9

55 – 57

DMA

Non-discrimination

Chapter 9

57

HR3

Total number of incidents of discrimination and corrective actions taken

Chapter 9

57

DMA

Security practices

Chapter 7

31 – 38

HR7

Percentage of security personnel trained in the organization’s human rights policies
or procedures that are relevant to operations

Chapter 7

37

Human Rights

Product Responsibility
DMA

Product and Service Labeling

Chapter 3

5–7

PR5

Results of surveys measuring customer satisfaction

Chapter 4

10 – 11
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REPORTING PROPERTIES
Amari

Shama

Mosaic
Collection

OZO

Oriental
Residence

Properties covered in this report

15

10

11

4

1

Operating properties at 2016 year end

15

10

12

4

1

Properties under development for 2017

2

1

4

0

0

LIST OF 41 PROPERTIES COVERED IN THIS REPORT
Location

Country

Reporting
Period

Amari Don Muang Airport Bangkok

Bangkok

Thailand

Full

Amari Boulevard Bangkok

Bangkok

Thailand

Full

Amari Watergate Bangkok

Bangkok

Thailand

Full

Amari Residences Bangkok

Bangkok

Thailand

Full

Amari Pattaya (formerly Amari Orchid)

Pattaya

Thailand

Full

Amari Nova Suites Pattaya

Pattaya

Thailand

Full

Amari Phuket

Phuket

Thailand

Full

Amari Vogue Krabi

Krabi

Thailand

Full

Amari Samui

Samui

Thailand

Apr – Dec*

Prachuab Kirikhan

Thailand

Full

Buriram

Thailand

Full

Amari Doha Qatar

Doha

Qatar

Full

Amari
Dhaka
Oriental
Residence

Dhaka

Bangladesh

Full

Amari Havodda Maldives

Gaafu Dhaalu Atoll

Maldives

Partial**

Amari Residences Pattaya

Pattaya

Thailand

Partial**

Bangkok

Thailand

Full

Property Name
Amari

Amari Hua Hin
Amari Buriram United

Oriental Residence
Oriental Residence Bangkok

* Reopening in April 2016 after renovation
** First year of operation and not all data has been recorded. These properties will report full data from 2017.
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Location

Country

Reporting
Period

City Lodge (Soi 9)

Bangkok

Thailand

Full

Nova Platinum Hotel

Pattaya

Thailand

Full

Nova Gold Hotel

Pattaya

Thailand

Full

Chiang Mai

Thailand

Full

Loei Palace Hotel

Loei

Thailand

Full

Vogue Resort and Spa Ao Nang

Krabi

Thailand

Full

Nova Park Pattaya

Pattaya

Thailand

Full

Ekamai Garden

Bangkok

Thailand

Full

Grand Pujian Residence Shanghai

Shanghai

China

Full

Chiva Residence Bangkok

Bangkok

Thailand

Jul – Dec

Nova Express Pattaya

Pattaya

Thailand

Partial**

Shama
Sukhumvit
Bangkok
Oriental
Residence

Bangkok

Thailand

Full

Shama Central Hong Kong

Hong Kong

Hong Kong

Full

Shama Fortress Hill Hong Kong

Hong Kong

Hong Kong

Full

Shama Tsim Sha Tsui Hong Kong

Hong Kong

Hong Kong

Full

Shama Hollywood Hong Kong

Hong Kong

Hong Kong

Full

Shama Luxe Huashan Shanghai

Shanghai

China

Full

Shama Xujiahui Shanghai

Shanghai

China

Full

Shama Century Park Shanghai

Shanghai

China

Full

Shama Heda Hangzhou

Hangzhou

China

Full

Shama Midlevels

Hong Kong

Hong Kong

Jul – Dec

OZO
Chaweng
Resort Samui
Oriental
Residence

Surat Thani

Thailand

Full

OZO Wesley Hong Kong

Hong Kong

Hong Kong

Full

OZO Colombo Sri Lanka

Colombo

Sri Lanka

Full

Kandy

Sri Lanka

Full

Property Name
The Mosaic Collection

Angkhang Nature Resort

Shama

OZO

OZO Kandy Sri Lanka

** First year of operation and not all data has been recorded. These properties will report full data from 2017.
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