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ABOUT THIS REPORT

1.1 SCOPE AND BOUNDARIES
This report is ONYX Hospitality Group’s third Corporate
Social Responsibility (CSR) report. This report presents our
commitments, progress and achievements in managing the
social and environmental impacts of our operations.

REPORTING PERIOD

In our last report, the reporting period covered ran from July
2012 to December 2013. Following two 18-month cycles for
our first and second report, our third report shifts to a 12-month
reporting cycle, covering the period from January to December
2014. We plan to report annually going forward.

PROPERTY COVERAGE

ONYX’s inaugural report in 2012 covered only properties in
Thailand. This coverage was expanded in 2013 to cover all
operating properties managed by ONYX Hospitality Group
with the exception of Amari Buriram United, which only began
operations in December 2013.
This 2014 report will cover 35 of ONYX Hospitality Group’s 38
properties. We have excluded from this report properties we
have ceased to manage over the course of the year and will
not be including properties that became operational in Q4 of
2014. A description of the coverage for each data set being
reported is provided throughout the report where it is different
from the 35 properties set out in Section 11, Property Code.

Property coverage
New properties in 2014 (Period covered)

Properties not covered (ceased management)

Amari Buriram United (2014)

Amari Emerald Cove Koh Chang

Nova Park Pattaya (2014)

Amari Gulshan Dhaka

Grand Pujian Residence Shanghai (2014)

Shama Causeway Bay Hong Kong

Ekamai Garden (Mar – Dec 2014)

Shama Luxe Grand Central Dalian

Shama Heda Hangzhou (May – Dec 2014)
OZO Chaweng Resort Samui (Mar – Dec 2014)
OZO Colombo Sri Lanka (June – Dec 2014)

The list of all the properties covered in this report and corresponding property codes is included in Section 11.
Not all our properties are at the same stage in the implementation and tracking of CSR and in some cases we still have data gaps.
The reporting process has helped us identify areas for further improvement and we are committed to continual improvement of
our performance measurement and disclosure practices.
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SPHERE OF INFLUENCE

Our responsibilities extend beyond our core operations and
into our supply chain. We have started initiatives to work with
suppliers to improve CSR in our sourcing and procurement
practices. In 2014, we established a supplier code of conduct
that has been acknowledged and signed by suppliers that
supply 80% of our purchase volume. More details can be
found in Section 5.2.1, Sustainability in Our Supply Chain.

STAKEHOLDER ENGAGEMENT

Seeking feedback from key stakeholder groups has been an
important part of determining the content of this report. Three key
stakeholder groups were engaged – our General Managers, CSR
Conductors (voluntary employee implementers and advocates of
CSR in ONYX properties) and Guests. Stakeholders were asked
about ONYX performance on social and environmental issues
and which issues they thought were most material. The results of
the stakeholder engagement exercise can be found in Section
4.3, Stakeholder Engagement.

1.2 REPORTING FRAMEWORK

1.3 CONTACT

This report was prepared based on the Global Reporting
Initiative (GRI) G3.1 Sustainability Reporting Framework.
It complies with the GRI G3.1 application Level C criteria.
A new Human Rights indicator (HR8) has been added to
this year’s report. We aim to produce a G4 report next
year.

We welcome any feedback and comments on this report.
Please send them to:

A GRI Index is included at the end of this report.

Lisa Thomas
Director, Corporate Social Responsibility
E: lisa.t@onyx-hospitality.com
T: +66 (0) 2255 3767 Ext. 4002

Peter Henley
President and CEO
E: peter.henley@onyx-hospitality.com

Amari Buriram United
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MESSAGE FROM THE CEO

In 2014 the UNWTO World Tourism Barometer reported that globally international tourist arrivals reached
1,138 million, a 4.7% increase over the previous year. Going forward for 2015 international tourism is forecast
to grow by 3% to 4%. This increase is against a background of continued challenging economic conditions,
macro socio political problems restricting travel, increasing cost of energy and a generational shift in work life
balance demands, leading to increased competition, turnover and cost in the escalating war for talent.
However, what does remain as a constant is that as the numbers of travellers continue to increase, the need
to protect destinations and promote sustainable development becomes more and more of an imperative.
Against that background we are proud to present our third CSR report in which we have increased the number
of our properties covered and have been able to explain our initiatives and progress in more detail. In this
report we document how we are working to protect the environment where we operate and how we continue
to make progress in our environmental and social performance. We recognise that we can always make
improvements and in this report we set out targets for 2015 and our intentions for the future.
It is important that we are continuing to make improvements in energy savings, bringing us financial and
environmental benefits. In 2014 when we compare the energy savings against the same properties in our
2013 report we see an 8.1% decrease from our 2013 consumption. Per occupied room per night, our energy
usage across these properties fell 2.8%. Big savings were realised through the large scale introduction of LED
lighting and the purchase of a high efficiency chiller and heat pump for Amari Don Muang Airport Bangkok.
In 2014 we installed over 15,000 LED light bulbs saving over Bht.26,500 per day in electricity costs. This
amounts to savings of approximately Bht.10 million per year. Adding our savings in recycled water and
electricity, we saved Bht. 11.7 million in operational costs in 2014.
Every general manager and team member working hard in our properties has a role to play in our CSR
performance. We are committed to integrating CSR into the measurement of our individual and overall
performance in 2015 and to increase the number of hotels included in our report.
In this report I am pleased that we detail our progress on going beyond our own operations to managing CSR
in our supply chain. We have also made improvements in our health and safety practices and this year properties underwent a self-audit on our Health & Safety At Work Management System.
Thank you for reading this report. Please do contact us with any thoughts or feedback.

Peter Henley
President & CEO
ONYX Hospitality Group

CSR REPORT 2013-2014
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OUR BUSINESS

ONYX Hospitality Group is a leading Asian hospitality management company, combining the expertise of a truly international
executive team with Asia’s renowned hospitality excellence.
The ONYX brand portfolio spans a range of hospitality segments including the established Amari group of upscale properties,
serviced apartments, resorts and luxury hotels. In addition to Amari, our brand portfolio includes The Mosaic Collection, Saffron,
Shama, OZO and Oriental Residence properties. At year-end 2014, we operated 38 properties with over 6,000 rooms across
Thailand, Hong Kong, China, Qatar, Sri Lanka and Bangladesh.
Of the properties included in the last report (July 2012 December 2013), we no longer manage Shama Causeway Bay Hong
Kong, Shama Luxe Grand Central Dalian and Amari Emerald Cove Koh Chang, as of May, June and September 2014 respectively.
Amari Gulshan Dhaka, which became fully operational in December 2014, will be covered in the next report.

3.1 BRAND PORTFOLIO
We have a diverse brand portfolio that ranges from luxury to mid-market properties for both business and leisure guests. The
company is registered in Thailand as Amari Hotels and Resorts Co. Ltd. We offer six hospitality brands:

ORIENTAL RESIDENCE BANGKOK

AMARI BRAND

SHAMA SERVICED APARTMENTS

OZO HOTEL BRAND

THE MOSAIC COLLECTION

SAFFRON

The ONYX group’s first luxury property with
145 serviced residences.

OZO provides accommodation aimed at the
mid-market. The first OZO property was
opened in 2013 in Hong Kong followed by
opening of other properties in Sri Lanka
(Colombo) and in Thailand (Koh Samui and
Pattaya) in 2014. An additional property in
Sri Lanka (Kandy) is expected in 2015.
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Amari is ONYX’s most established chain of
hotels and residences with a rapidly expanding
network of properties spanning from South East
Asia to China and the Middle East.

The Mosaic Collection consists of properties
managed by ONYX, where the owner’s
original brand is maintained. At present,
there are ten hotels in The Mosaic Collection
portfolio, ranging from a nature lodge in
Thailand’s far north to resorts in Pattaya and
Krabi as well as China.

Shama is ONYX’s luxury boutique serviced
apartment provider aimed at short and long-stay
business and successfully established in China,
Hong Kong and Thailand.

ONYX’s International five-star luxury brand
planned for city and resort destinations across
the Asia-Pacific, Indian Ocean and Arabian
Gulf regions.

CSR REPORT 2013-2014

3.2 OUR PRESENCE
As of end 2014, we operated 38 properties across six countries. Plans for 17 new properties are in the pipeline for 2015-2017.
This will expand the company’s presence to new markets such as India, Malaysia, Indonesia and the Maldives.

ONYX PORTFOLIO BY COUNTRY AND BRAND
BY COUNTRY :
Number of Properties

Number of Rooms

Occupied
Occupied Room Night
Expected
Total Rooms Expected
Expected Room Night
New
2014
2014
New Rooms New Rooms
2013
Properties
Year-End*
Year-End
2015
2016-2017
2016-2017

Total
Properties
2013

Total
Properties
2014
Year-End

Expected
New
Properties
2015

Thailand

20

24

2

1

4,220

339

107

1,061,776

1,096,501

Hong Kong

5

5

0

0

520

0

0

151,720

168,000

China

4

6

2

3

862

233

552

218,585

220,982

Qatar

1

1

0

0

120

0

0

22,031

28,522

India

0

0

0

1

0

0

120

0

0

Sri Lanka

0

1

1

1

158

128

176

0

13,938

Indonesia

0

0

0

1

0

0

302

0

0

Malaysia

0

0

1

3

0

242

565

0

0

Bangladesh

0

1

0

0

134

0

0

0

4,210

Maldives

0

0

0

1

0

0

120

0

0

Total

30

38

6

11

6,014

942

1,912

1,454,112

1,532,153

Country
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BY BRAND:
Number of Properties

Number of Rooms

Occupied
Occupied Room Night
Expected
Total Rooms Expected
Expected Room Night
New
2014
2014
New Rooms New Rooms
2013
Properties
Year-End*
Year-End
2015
2016-2017
2016-2017

Total
Properties
2013

Total
Properties
2014
Year-End

Expected
New
Properties
2015

Amari

12

14

2

6

3,008

505

1,128

844,926

813,678

Shama

9

10

2

2

1,105

233

344

361,930

290,269

The Mosaic
Collection

7

9

1

1

975

76

107

182,825

256,210

OZO

1

4

1

2

781

128

333

32,682

145,173

Oriental
Residence

1

1

0

0

145

0

0

31,749

26,824

Total

30

38

6

11

6,014

942

1,912

1,454,112

1,532,153

Brand

3.3 CORPORATE GOVERNANCE
BOARD OF DIRECTORS
ONYX Hospitality Group is a privately held family company. Major shareholders are family members from the Karnasuta,
Charanachitta, Roengpithya and Terdpravat families. A general shareholders meeting is held annually in April.
The company is governed by a Board of Directors (BOD). All BOD directors, other than the Chief Executive Officer (CEO),
are shareholders in the company. There are no independent directors.
The BOD is responsible for making decisions on the company’s management policies and overseeing executive work
performance. The BOD is composed of six directors who meet three times annually.

Ms.Nijaporn Charanachitta
Chairwoman of the Board,
Executive Committee Member

Ms. Bhilaichit Roengpithya
Director

8

OUR BUSINESS

Mr. Premchai Karnasuta Mr. Yuthachai Charanachitta Ms. Oraem Terdpravat
Director

Director Executive
Committee Member

Director

Mr. Peter Henley
Director President and CEO

CSR REPORT 2013-2014

EXECUTIVE COMMITTEE
The Executive Committee is made up of the senior management of the company and two representatives from the BOD.
All operational and business decisions are discussed, approved and vetted by this committee.
The Executive Committee comprises of:
Mrs. Nijaporn Charanachitta - Chairwoman, ONYX Hospitality Group (Amari Hotels and Resorts Co, Ltd.)
Mr. Yuthachai Charanachitta – Director, ONYX Hospitality Group (Amari Hotels and Resorts Co., Ltd.)
Mr. Peter Henley – President & Chief Executive Officer, ONYX Hospitality Group
Mr. Douglas Martell – Executive Vice President and Chief Operating Officer, ONYX Hospitality Group
Ms. Thaveerut Charupatanapong - Executive Vice President and Chief Financial Officer, ONYX Hospitality Group
Mr. Anand Rao - Executive Vice President and Chief People Officer, ONYX Hospitality Group
Mr. Duncan Webb – Executive Vice President and Chief Commercial Officer, ONYX Hospitality Group
Mr. Nigel Harris – Executive Vice President and Chief Technical Officer, ONYX Hospitality Group
The Executive Committee meets monthly and meets all the major shareholders three times a year and holds formal
meetings with the Board when required.
At an operational level, there is a weekly monitoring process for the implementation of all key initiatives and project
decisions made by the CEO and senior management team. There are also annual division or department workshops and
meetings to brainstorm and agree on ways to better implement the strategy.

CSR REPORT 2013-2014

OUR BUSINESS

9

ONYX Hospitality Group Organisation Chart
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CSR AT ONYX

4.1 CORPORATE VISION, MISSION AND CORE VALUES
Corporate responsibility is integrated into our Vision, Mission and Core Values.

CORPORATE VISION:

MISSION:

CORE VALUES:

To be a leading Asian hospitality
provider by 2018.

To enrich the experiences of guests,
Team Members and business partners
through the right brands, network,
standards, support and culture.

Embrace “RICE” - We strive to be
Responsible, Inspiring, Compassionate
and Enthusiastic as individuals and as
a company

RESPONSIBLE
I am responsible for my
actions.
I am honest and fair.

IR

PA
S

TH

N

E

M

IB L

O

N

SP

ES

NS

E

C

I

R
PO

IN

G

INSPIRING
I am inspired to make a
difference.
I embrace learning and
innovation.

SIO

NAT

E

COMPASSIONATE
I care and I listen.
I contribute to a
rewarding environment.

US

IA S

TIC

ENTHUSIASTIC
I am passionate about my
role.
I am proactive.

We have a CSR Policy which we created in 2011 that guides our approach to corporate responsibility. This can be found on our
website http://www.onyx-hospitality.com/social-responsibility/
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4.2 MANAGING CSR AT ONYX
CSR is integrated into the business and operations of the
company throughout the business.

EXECUTIVE COMMITTEE LEVEL

The company’s sustainability direction is planned and
reviewed at the Executive Committee level.

C-SUITE AND SENIOR MANAGEMENT LEVEL

Sustainability topics are regularly included on the
agenda at this meeting. The meeting comprises the
ONYX senior management team including the CEO and
all Senior and Executive Vice Presidents. 33 of these
meetings took place in 2014.
In 2013, we started evaluating CSR performance of our
management team by adding CSR elements to their
KPIs.
We reported that the Chief People Officer (CPO) will
make it one of his strategic initiatives for 2014 to get at
least 50% of all Team Members participating in CSR
activities group-wide. This has not yet been achieved.

PLANS FOR 2015:

This will be made an objective in 2015 with a more
robust reporting structure to measure achievement.
The HR teams will support the CPO with this
initiative.
We reported that the Senior Vice President of Operations
had KPIs to introduce Plan BEE honey at our properties
in Thailand as a sustainable supply chain initiative. This
was achieved at the beginning of June 2014. More
details can be found in Section 6.2.1.

CORPORATE MANAGEMENT TEAM

Our Director of CSR has a direct reporting line to the
CEO who is the chief advocate and catalyst for CSR at
ONYX.

A CSR Working Committee has been established at the
corporate level. The first meeting took place in July 2014. Key
areas the CSR Working Committee looked at to demonstrate
our commitment are:
ONYX Hospitality Group Foundation: Plans for sustainable
fund raising (rather than relying on donation boxes)
Improvement of stakeholder engagement, both internally
and externally
Supply chain management
Following the meeting, we began work on a Supplier Code of
Conduct (SCOC) which was implemented at the corporate
level in August 2014 and at a property level in November 2014.
The committee will meet quarterly with smaller task force
meetings to be arranged as needed. Updates and communication
will take place through emails to reduce meeting time.

PROPERTY MANAGEMENT TEAM

At the property level, the General Manager is
responsible for implementing our CSR policy and strategy
and supporting the property’s CSR Working Committee.
More information on the structure of our CSR Working
Committees can be found in our
2011-2012 CSR Report.
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ONYX CSR WORKING COMMITTEE: 2014
GOALS
Globally:
1. Organise and support three international
environmental campaigns
- Earth Hour – achieved at all 35 reporting
properties
- Earth Day – achieved at all 35 reporting
properties
- World Environment Day – achieved at 34
reporting properties except ABU
2. All Amari and The Mosaic Collection
properties to introduce “First Step”, our one day
programme designed to provide young people
with an insight into the workings of a hotel in a
fun and engaging way, between March and
November 2014 – fully achieved.
3. Start recording of Team Member’s Volunteering
data – fully achieved.
4. CSR communications through social media –
partially achieved. Properties are becoming more
active in communicating their CSR activities on
the property’s social media channels. The plan is
to develop a strategic plan with our E-Commerce
team to be able to improve CSR communications
and measure the results.
Property level:
1. ORS, OWH to introduce a CSR programme to
support its brand focus: ORS introduced OZO for
H2O Check Dam Initiative, a fund raising and
Team Member volunteering effort to build dams in
Samui to capture rainfall, increase underground
water and reduce soil erosion. OWH delayed the
programme to Q1 2015.

PLANS FOR 2015:

- Improve CSR exposures on social media and
iNotes (ONYX’s internal social media platform)
- To improve Team Member engagement
- Each operating property to have a strategic
community initiative in place
- Each new property to develop a brand CSR
programme within a year after becoming fully
operational

The VP Project Engineering and the Chief Engineers of
all our properties are charged with the responsibility of
minimising the impact our properties have on the
environment where we operate our business. CO2
reduction is a major priority within the group engineering
department in order to reduce environmental impact and
improve operational efficiency. In 2014 the group
recorded a comparative 8.1% reduction in electricity
usage, a 6.7% reduction on CO2 emissions from 2013.
This is significant as the reductions are on top of 6.1%
and 6.8% reductions made in 2012 and 2013
respectively.

PLANS FOR 2015:

For 2015, Engineers and General Managers will have
specific key performance indicators for environment
related impact.

CSR REPORT 2013-2014

TEAM MEMBERS

One of our key CSR priorities for 2012/2013 was to improve engagement with our Team Members the implementers and
advocates of CSR at ONYX. Team Member volunteering data has been recorded in 2014 and we acknowledge Team Member
engagement through our internal social media platform (iNotes) which we created to increase internal communication and
awareness of CSR activities across properties and corporate offices.

iNotes

4.3 STAKEHOLDER ENGAGEMENT
METHODOLOGY

For our 2014 report, we identified two internal and one external stakeholder groups to engage with – General Managers, CSR
Conductors and our guests.
We recognise that reporting is a process that requires the engagement of key stakeholders. We identified General Managers
(GMs) and our CSR Conductors (those in the property promoting CSR) as key internal stakeholders.

CSR Idol Award 2014 won by CSR Conductor of ARB

CSR Initiative Award 2014 won by Shama China

Externally, our stakeholder engagement focuses on guests, who are our business.

CSR REPORT 2013-2014
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UPDATE FROM 2013 REPORT:

In 2013, we stated that we will focus on understanding guest expectations with regards to sustainability. Our target was to
launch the current guest satisfaction survey in at least three additional properties in 2014. This has been achieved by
launching the survey at SSB, OWH and ADB.

Stakeholder

Participation rate

Description

General Managers

100%

22 General Managers of ONYX properties were asked to participate in an online survey
in August/September 2014.
GMs were surveyed about:
The perception of ONYX’s sustainability performance across a selected range of
social and environmental issues
CSR issues that are a priority
CSR initiatives that have been beneficial to the brand and the day to day running of
the business
The biggest opportunities CSR provides the business and resources needed to
harness these opportunities

CSR Conductors

85.7%

21 CSR Conductors at ONYX properties were asked to participate in an online survey
in August/September 2014. 18 of the 21 Conductors participated in the survey.
The survey was conducted in both English and Thai. CSR Conductors were surveyed
about:
CSR issues of interest to Team Members
CSR issues of interest to guests and community
Methods successful/unsuccessful in engaging Team Members/guests/community
Biggest opportunities CSR provides for employee engagement and what resources
are needed to harness these opportunities

Guests

23.1% (average
participation rate
between January
to June 2014)

ONYX runs an online guest feedback survey, Market Metrics, across 12 properties.
This feedback survey includes 3 sustainability specific questions, the results of which
are included as part of this report’s stakeholder engagement.
Results from this survey are collated on a monthly basis. This report covers results from
surveys conducted between January to June 2014.
Guests were asked:
Where guests have heard about ONYX CSR activities
Influence of sustainability practices on choice of hotel
CSR issues important for the hospitality industry to address

PLANS FOR 2015:

We plan to roll out the guest surveys to more properties including ORS, OCS, ADQ and ABU.

RESULTS

Key takeaways from the surveys are detailed below. We use this information to help us determine the content of the information
in this report and the focus of our sustainability and CSR efforts.
General Managers
The majority see improvement in
environmental performance, supply chain
practices, health and safety, labour practices
and engaging guests
Sees CSR as a tool to bring benefits for
brand and staff awareness
Implementation requires board and top down
buy in
Request related KPIs
Top three significant CSR/sustainability
issues identified:
1. Employee engagement
2. Environmental performance
3. Health and safety

14
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Team Members

Guests

Want CSR to be ‘fun’, participatory and
during work hours

Make choices based on sustainability
issues

Want communications on why activities
are being carried out, KPIs to recognise
time and effort and more resources to
carry out CSR

Half surveyed are aware of CSR at
ONYX

Top three significant CSR/sustainability
issues identified are:
1. Health and safety
2. Community engagement
3. Employee engagement

Top three significant CSR/sustainability
issues identified are:
1. Energy and water use
2. Waste management
3. Linen and towel use

CSR REPORT 2013-2014

General Managers’ perception of sustainability performance:
We engage GMs to assess our performance as well as identify areas to address going forward. For the majority of our GMs we
are making progress against the performance indicators we measure ourselves against. The table below outlines the GMs
assessment of our performance.
Focus area

Percentage agreeing
there was improvement

Best performing indicator

Worst performing indicator

Environment

78.6%

Paper use reduction

Chemical use reduction

Supply chain
sustainability

77.3%

Not procuring ethically questionable
food products e.g. sharks fin

Using ethical/responsible contractors

Health and safety

88.6%

Staff involvement in health and safety
committees

Lost days and absenteeism

Labour practices

71.4%

Staff training

Work life balance

Engaging guests,
employees and the
community

81.8%

Improving employee bonds through
community initiatives/ volunteering;
Improving ONYX’s branding through
CSR initiatives

Improved community conditions met
community needs through ONYX
community initiatives

RESPONSE

We are working in a variety of ways to address key concerns raised by our stakeholders. In response to the comments received
from the GMs on the integration of CSR related KPIs, we will integrate a CSR element in the property Balanced Scorecard which
is under development. This will ensure CSR remains at the core of our business performance measurement.

PLANS FOR 2015:

The Balanced Scorecard programme will be trialled in 2015 across 4 properties and will be implemented throughout the
group in 2016.
To improve communications on why CSR activities are being carried out and increase recognition for the time and effort spent on
these activities, we will utilise iNotes, our internal social media platform.
Since its introduction in September 2014, properties have actively posted photos and content related to CSR on our social media
platform. This gives exposure to CSR activities and raises awareness and interest in CSR, not only within a property but across
the group, including at the corporate offices.

PLANS FOR 2015:

Our goal in 2015 is to add a tagging system to track the percentage of CSR postings (from March 2015). The results will be
shared in the next report.
As a mark of our appreciation and recognition of volunteering work done by Team Members, we presented certificates of appreciation
to volunteers at OWH, Shama properties and the North Asia Office in Hong Kong at the annual Team Member’s party in December
2014 .

PLANS FOR 2015:

We plan to introduce this as a standard practice across
the group in 2015 on an annual basis.
For guests, we will work on ways to make our CSR efforts
more visible to guests and make it part of their experience
when staying with us through activity engagement. A key
initiative to engage guests is the serving of Plan BEE honey
at breakfast and the usage of this honey in spa treatments.

PLANS FOR 2015:

Increase communication of CSR initiatives to guests
through social media channels.
Presentation of Certificate for CSR Volunteers in HK

CSR REPORT 2013-2014

CSR AT ONYX

15

05

RESPONSIBLE: OUR OPERATIONS

In this section of the report we outline how we incorporate
CSR into our business operations. This covers our environmental
performance, purchasing practices and standards and health
and safety measures. Labour issues relating to Team
Members will be covered separately in Section 8 of this report.
We are reporting data on our energy consumption, water
usage and emissions in two ways. First we report on 19
properties to enable the comparison of data from 2013 and
2014. Then we report the data for the 35 properties covered in
this year’s report scope. The data for the 35 properties will be
compared in our 2015 report.

5.1 ENVIRONMENTAL PERFORMANCE
We aim to be a good steward of natural resources and work to
reduce our impact on the environment by tracking and
managing our water and energy use and our waste output.

BEING ENVIRONMENTALLY FRIENDLY
MAKES GOOD BUSINESS SENSE
Being a good steward of natural resources makes good
business sense for our company. We have tracked the
cost savings in our properties that have made significant
progress in energy and water reduction or reuse. The
following are examples of savings we made in 2014:

AMARI DON MUANG AIRPORT BANGKOK (ADB)

- Now using 15% less electricity to run its business as
compared to 2 years ago, resulting in savings of over
Bht. 3.8 million/year.

- The average cost of electricity per occupied room night
has fallen from Bht. 167 in 2012 to Bht. 143 in 20141.

AMARI RESIDENCES BANGKOK (ARB)

- Now using 12% less electricity as compared to 2 years
ago, resulting in savings of over Bht. 1.3 million/year.
- The average cost of electricity per occupied room night
has fallen from Bht. 297 in 2012 to Bht. 263 in 20142.

ONYX HOSPITALITY GROUP (OHG)

- Installed over 15,000 LED light bulbs as of 2014, saving
over Bht. 26,500 per day in electricity costs. This amounts
to savings of approximately Bht. 10 million per year.
- Recycled over 7,000,000 litres of water per month,
saving over Bht. 900,000 per year.
- The average cost of electricity per occupied room night
has fallen from Bht. 246 in 2012 to Bht. 235 in 2014. With
this savings of Bht. 11 per occupied room night in 2014,
OHG saved Bht. 10.8 million3 in operational costs in 2014.

5.1.1 GREEN LEAF CERTIFICATION

For our properties in Thailand, part of managing our
environmental performance includes participating in the Green
Leaf Foundation programme, a Thai tourism industry standard
for environmental practices. The programme awards five
levels of certification, with the “5 leaf” certification the highest
level awarded. We started participating in this programme in
2011 and now have six Green Leaf Foundation certified
properties with two awaiting the results of their audit. We are
constantly encouraging more of our properties to get involved.

1 The actual cost per unit has risen but we used an average cost of electricity (Bht.3.75/kwh) to calculate this savings across the three

2 The actual cost per unit has risen but we used an average cost of electricity (Bht.3.75/kwh) to calculate this savings across the three years.
3 The actual cost per unit has risen but we used an average cost of electricity (Bht.3.75/kwh) to calculate this savings across the three years.
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Property

Green Leaf Foundation Certification

Additional information

ADB

1 Leaf Certification

- Certification awarded in June 2014
- Certification expires in 2016
- Other awards: Green Hotel Award (Gold)

ABB

1 Leaf Certification

- Certification awarded in June 2014
- Certification expires in 2016

AWB

5 Leaf Certification

- Certification awarded in Feb 2013
- Other awards: ASEAN Green Award (2014)

AOP

Awaiting certification

Application submitted, awaiting an audit

APS

1 Leaf Certification

- Certification awarded in Feb 2014
- Certification expires in 2016

ACP

3 Leaf Certification

- Certification awarded in Oct 2013
- Certification expires in 2016

AHH

Awaiting certification

Applied in April 2014, awaiting an audit

ARB

1 Leaf Certification

- Certification awarded in June 2014
- Certification expires in 2016

AVK

Awaiting certification

Applied in Dec 2014, awaiting an audit

Future Plans
ANP

Considering applying for certification in mid-2015

ABU

Planning to submit application in 2015

ORS

Planning to submit application in 2017

Outside of Thailand, our property in Sri Lanka, OCS, was awarded a Certificate of Merit for Energy and Water Conservation and
Waste Management by The Hotels Association of Sri Lanka (THASL). It is our first property overseas that has been awarded
recognition for energy and water conservation and waste management. This award greatly benefits the property and brand as a
new player in the market competing with industry giants, setting itself apart in its green efforts and practices.

OCS THASL Award

5.1.2 ENERGY

We reported on 19 properties in our 2013 report and for comparison purposes, in 2014 these 19 properties consumed a total of
61,212,402 kWh of energy. This is an 8.1% decrease from our 2013 consumption. Per occupied room per night, our energy usage
across these properties fell 2.8%.

CSR REPORT 2013-2014
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ELECTRICITY USAGE (19 PROPERTIES) (kWh)

ENERGY USAGE (19 PROPERTIES) PER
OCCUPIED ROOM PER NIGHT (kWh)

66,602,718

64.6

61,212,402

2013

62.8

2014

2013

2014

The total electricity usage in 2014 for the full scope of the 35 properties for this year’s report is 82,196,421 kWh. Big savings were
realised through the large scale introduction of LED lighting and the purchase of a high efficiency chiller and heat pump for ADB.
The figures reported above for our electricity usage constitutes our indirect energy consumption. Our direct energy consumption
for the report scope of 35 properties in 2014 is broken down in the following categories:
Direct energy consumption
by primary source (2014)

Amari

Shama

The Mosaic
Collection

Oriental
Residences

OZO

Total

LPG (kgs)

1,852,317

120,510.6

103,633.5

3,840

7,780.5

2,088,081.5

Diesel Fuel (Motor Vehicles Lts)

55,987.25

1,689.13

15,883.77

5,038.21

0

78,598.36

Diesel Fuel (Generators Lts)

20,024.59

150

967.26

60

9,930

31,131.85

SYNERGY LED PROJECT
UPDATE FROM 2013 REPORT:

LED lighting reduces energy consumption and the bulbs have a longer operational life compared with the average incandescent
bulb. In our 2013 report, we stated that we intended to install another 24,000 LED light units and expand this initiative to other
brands beyond our Amari brands.
In 2014, we have installed 14,275 LED lights across our Amari, OZO and Mosaic Collection brands, leading to a savings of
6,264 kWh per day.

IMPROVING CHILLER SYSTEMS

ADB changed their chiller to a new model, which is 20% more efficient. This has resulted in cost savings in energy, water and a
reduction in emissions.

PLANS FOR 2015:

AOP are planning to upgrade their chiller systems to more efficient ones in 2015.

5.1.3 WATER

We reported on 19 properties in our 2013 report and for comparison purposes, in 2014 these 19 properties used a total of
1,051,921 m3 of water. This is a 5.56% decrease from our water consumption in 2013 across these same 19 properties. Per
occupied room per night, our water consumption across these properties remained the same.

TOTAL WATER USAGE (19 PROPERTIES) (m3)

1,113,361

TOTAL WATER USAGE (19 PROPERTIES) PER
OCCUPIED ROOM PER NIGHT (m3)
1.08

1.08

2013

2014

1,051,921

2013
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The total water usage in 2014 for the full scope of the 35
properties for this year’s report is 1,264,345 m3.

Usage by occupied room night (ORN) is broken down by brand
as follows4:

WATER USE BY BRAND (35 PROPERTIES)

WATER USEGE: m3/ORN

Oriental
Residences
4%

m3/ORN
2.00

OZO
6%

1.80
1.60

Mosiac
Collection
12%

1.40
1.20

Shama
7%

1.00
0.80
0.60

Amari
71%

0.40
0.20
0.00
Shama

Mosaic

OZO

Amari

ORB

Our properties obtain water from different sources including both surface and ground water for operational consumption. For our
total water usage across the 35 properties in this year’s report scope, 85.58% of this water is supplied through pipes from local
authorities, 15.52% from natural sources (e.g. deep wells, rivers etc.) and 0.08% delivered by trucks.

TOTAL WATER USE BY SOURCE
Water from wells/ natural sources

Water from local autho rity

0.08%

Water from trucks

15.52%

85.58%

In 2014, we tracked water discharged from six of our properties. The total amount of water discharged from these 6 properties is
268,735 m3. The six properties tracked are as listed in the graph below.

2014 DISCHARGED WATER (6 PROPERTIES) (m3)
268,735

162,927

39,992

ORB

17,719
WNP

25,090
WPP

7,115

15,892

WGP

ANP

AOP

Total

4 The higher than expected consumption readings at ORB has been recognised and is under investigation.

CSR REPORT 2013-2014

RESPONSIBLE: OUR OPERATIONS

19

TOWEL AND LINEN USE

Towel and linen washing is a key contribution to our water
usage and also contributes to the use of electricity, detergent,
time and costs. We encourage the re-use of linen and towels
in guestrooms and track the re-use rates for towels and linen
by:
1. Taking the percentage of our actual linen/towel changes
against the maximum number of linen/towel changes that
would have taken place based on the number of occupied
room nights assuming that there will be one change of
linen/towels per occupied night.
2. The re-use rate is then 100% minus the percentage value
described above.

Data in this section covers 23 of the 35 properties in this
report’s scope. This is because this initiative applies only to
our hotels and not our serviced apartments. There is no data
for Shama properties, WPS, WEB and ORB as these properties
are operated as service apartments and do not have daily
housekeeping services. Shama properties for example are
serviced apartments for longer-staying guest where linen and
towels are only changed twice a week when there are tenants.
Across Amari, OZO and The Mosaic Collection properties in
2014, the average re-use rates for towels and linen was 13.8%
and 39.0% respectively. The graphs below provide a breakdown
of the re-use rates in Amari, OZO and The Mosaic Collection.

AMARI

ADQ had the highest towel re-use result of 26.36%. ARB had the highest linen re-use result of 61.17%, while ACP, APS and
AVK have more than 50% in re-used bed linen rates for 2014. A total of 357,980 washes were saved - 270,394 linen
washes and 87,586 towel washes.

AMARI PROPERTIES: 12 MONTH AVERAGE RE-USE RATE
70.00%

60.00%

50.00%
40.00%

30.00%

20.00%

10.00%

0.00%

ABB

ABU

ACP

ADB

ADQ

AHH

ANP

AOP

APS

ARB

AVK

AWB

Bathroom Towel

21.07% 12.59% 21.17% 1.04% 26.36% 5.19% 21.36% 6.00% 18.65% 22.64% 3.28%

7.59%

Bed Linen

36.97% 13.71% 51.50% 1.75% 39.62% 40.25% 37.09% 48.08% 53.55% 61.17% 52.26% 20.54%

On a month to month basis, Amari properties saw bathroom towel re-use peak at 18.01% in May and bed linen re-use peak at
43.76% in December. On average, the 2014 re-use rate for bath towels and bed linen was 13.91% and 38.04% respectively.
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AMARI PROPERTIES: AVERAGE RE-USE RATES BY MONTH
50.00%
45.00%
40.00%
35.00%
30.00%
25.00%
20.00%
15.00%
10.00%
5.00%
0.00%
Jan

Feb

Mar

Apr

May

Jun

Jul

Aug

Sep

Oct

Nov

Dec

Bathroom Towels

11.77% 11.12% 12.93% 12.86% 18.01% 14.52% 12.72% 11.63% 16.51% 16.71% 12.76% 15.41%

Bed Linen

35.63% 34.05% 35.97% 34.65% 36.77% 35.70% 35.80% 37.99% 40.79% 43.69% 41.69% 43.76%

OZO

ORS had the highest bathroom towel and bed linen re-use results at 20.88% and 58.76% respectively. A total of 96,368
washes were saved - 78,407 linen washes and 17,961 towel washes.

OZO PROPERTIES: 12 MONTH AVERAGE RE-USE RATE
60.00%

50.00%

40.00%

30.00%

20.00%

10.00%

0.00%

OCS

ORS

OWH

OCS

ORS

OWH

Bathroom Towel

10.03%

20.88%

7.51%

Bed Linen

28.27%

58.76%

56.10%
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On a month to month basis, OZO properties saw bathroom towel and bed linen re-use peak at 31.77% and 62.96% respectively
in April. On average, the 2014 re-use rate for bath towels and bed linen was 12.81% and 47.71% respectively.

OZO PROPERTIES: AVERAGE RE-USE RATES BY MONTH
70.00%
60.00%
50.00%
40.00%
30.00%
20.00%
10.00%
0.00%
Jan

Feb

Mar

Apr

May

Jun

Jul

Aug

Sep

Bathroom Towel

7.90%

7.59%

Bed Linen

56.01% 56.62% 57.02% 62.96% 52.28% 50.79% 50.82% 44.09% 45.51% 53.67% 43.56% 45.41%

9.01% 31.77% 10.69% 19.12% 15.20% 11.52% 9.99%

Oct

Nov

Dec

8.89%

9.25%

9.62%

THE MOSAIC COLLECTION

WGP had the highest towel re-use result of 25.52%. WNP had the highest linen re-use result of 56.93%, while WCB19 and
WPP have more than 40% in re-used bed linen rates for 2014. A total of 106,532 washes were saved - 73,256 linen washes
and 33,276 towel washes.

THE MOSAIC PROPERTIES: 12 MONTH AVERAGE RE-USE
60.00%

50.00%

40.00%

30.00%

20.00%

10.00%

0.00%

WCB9

WCB19

WGP

WNA

WNP

WPL

WPP

WVA

WCB9

WCB19

WGP

WNA

WNP

WPL

WPP

WVA

Bathroom Towel

21.11%

19.63%

25.52%

0.49%

19.27%

6.11%

19.89%

5.81%

Bed Linen

39.07%

40.57%

33.32%

2.42%

56.93%

7.65%

46.84%

22.96%

On a month to month basis, The Mosaic Collection properties saw bathroom towel and bed linen re-use peak at 20.55% and
37.9% respectively in October. On average, the 2014 re-use rate for bath towels and bed linen was 14.73% and 31.22% respectively.
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THE MOSAIC PROPERTIES: AVERAGE RE-USE RATES BY MONTH
40.00%
35.00%
30.00%
25.00%
20.00%
15.00%
10.00%
5.00%
0.00%
Jan

Feb

Mar

Apr

May

Jun

Jul

Aug

Sep

Oct

Nov

Dec

Bathroom Towel

16.35% 14.29% 11.12% 11.03% 12.59% 9.99% 15.51% 20.20% 16.04% 20.55% 14.11% 14.60%

Bed Linen

26.50% 30.16% 27.78% 28.02% 29.47% 27.69% 31.80% 34.06% 31.64% 37.90% 32.53% 33.32%

WATER RECYCLING
UPDATE FROM 2013 REPORT:

In 2013 we stated that we would introduce more water
recycling practices across our properties in Thailand.
ABB has implemented a system that uses recycled water
for the cooling towers and staff restrooms. In 2013, we
announced the installation of water recycling plants that
use Hydromaster’s proprietary Ultra Filtration systems at
ABB and AHH. These Ultra Filtration systems recycle
sewage effluent to supply water for the cooling tower and
for gardening use. AHH systems have not yet been
installed.
In 2014, the water recycling efforts at ABB, AWB and
ADB saved a total of 233,000 litres of water per day,
approximately 9.5% of the water used by our Amari
properties.

PLANS FOR 2015:

We will continue monitoring and reviewing our
operational recycling plants and report the results.

OPTIMISING COOLING AND CONDENSER WATER
PUMPS

Cooling and condenser systems are a key part of our operations.
We have been reaching out to our properties and brands to
encourage them to take up the opportunity to save electricity,
water and reduce emissions through optimising their cooling
and condenser systems.

CSR REPORT 2013-2014

PLANS FOR 2015:

AHH is planning to optimise the cooling and condenser
water pumps through a computer programme that will
allow the system to have variable speed drives. This will
allow more efficient use of resource input into the
system.

5.1.4 EMISSIONS, EFFLUENTS AND WASTE
EMISSIONS

In an effort to be responsible for the impact of our operations,
ONYX recognises the importance of reducing our carbon
footprint. An essential step towards reducing our energy use is
to calculate our carbon footprint. We track our greenhouse
gas emissions at all properties on a monthly basis.
We reported on 19 properties in our 2013 report and for
comparison purposes, in 2014 these 19 properties emitted a
total of 38,320,798 kgs of carbon. This is a 6.7% decrease
from our 2013 emissions. Per occupied room per night, our
carbon emissions across these properties fell by 1.5%.
An increase in LPG consumption of 2.7% throughout the
group was identified as a key factor that had a negative impact
on our CO2 reduction efforts. Based on the 19 properties we
tracked in 2013, we used a total of 1,868,086 kg of LPG in
2013 as compared to 1,918,972 in 2014.
We have noted this and will be analysing the reasons for
increased LPG usage with our Operations team.
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TOTAL CARBON EMISSION (kgs of CO2)

CARBON EMISSIONS (kgs of CO2) PER OCCUPIED
ROOM PER NIGHT

41,060,200
39.9

38,320,798
39.3

2013

2013

2014

2014

PLANS FOR 2015:

AHH is planning to optimise the cooling and condenser water pumps through a computer programme that will allow the
system to have variable speed drives. This will allow more efficient use of resource input into the system.

13 properties tracked
Targeted a 10% reduction in emissions

2012

2013

2014

Of 13 properties tracked in 2012, 10 remained under our management in 2013
Achieved a 6.8% reduction across the 10 properties.
Added data for 9 new properties resulting in the tracking of emissions for 19 properties
Targeted a 2% reduction in carbon emissions per occupied room per night for properties being tracked

19 properties tracked from 2013 remain under our management
Achieved a 1.5% reduction in carbon emissions per occupied room per night across the 19 properties
Added data for 16 new properties resulting in the tracking of emissions for 35 properties

The total emission of greenhouse gas in 2014 for the full
scope of the 35 properties included in this year’s report is
49,917,310 kgCO2. This figure includes emissions from
electricity usage, energy used to obtain water from trucks and
water piped from local authorities, LPG use, diesel fuel usage
for motor vehicles and generators and bunker oil use.

PLANS FOR 2015:

We targeted a 2% reduction in carbon emissions per
occupied room per night for the 35 properties we have
tracked in 2014. As this is a year on year reduction target,
it will result in significant compounded reductions that we
can see through properties we have tracked since 2012.

OZONE DEPLETING SUBSTANCES

As stated in our 2013 report, our goal is to fully convert to
Hydro Fluorocarbon (HFC’s) by 2018. We are continuing to
work on this internally.
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WASTE
UPDATE FROM 2013 REPORT:

In our 2013 report, we endeavoured to begin collecting
data on total waste from all properties from January 2013.
We continue in our efforts to track hazardous and
non-hazardous waste, and the disposal methods of
these waste types including waste reused or recycled.
While we endeavour to record this information as best as
we can, some of our properties did not have a complete
record of their waste leading to some gaps in the figures
provided below. AWB, for example, did not have a
complete record of hazardous waste in 2014 but will start
recording and reporting this data in 2015 and no data
was reported from ORB. We are working with properties
to address this gap.

CSR REPORT 2013-2014

WASTE TYPE BY BRAND:
Brands / Waste (tonnes)

Amari

Shama

Hazardous waste

14.7

0.65

Non- Hazardous waste

1,635.5

1,430.04

The Mosaic
Collection

(This figure does not include hazardous waste
from Shama properties in HK as Shama HK
does not have separate records for hazardous
and non-hazardous waste. Their total waste data
is included in the non-hazardous waste figure
below)

OZO

Total

2.92

7.52

25.79

219.66

69.32

3,354.52

WASTE REUSED OR RECYCLED:
Amari

Shama

The Mosaic
Collection

OZO

Total

Hazardous

14.54

0

0.82

1.45

16.81

Non-hazardous

527.41

11.55

52.48

11.43

602.86

0.22

0

0

0

0.22

Brands / Waste (tonnes)
Recycled

Reused (Non-hazardous)

The waste we reused was old towels and bed sheets. The hazardous waste recycled includes used cooking oil sold to a recycling
vendor and oil and chemical containers.
WASTE DISPOSAL BREAKDOWN:
Brands / Waste (tonnes)

Amari

Shama

The Mosaic
Collection

OZO

Total

Composting (non-hazardous)

9.92

0

0.98

0.01

10.91

Hazardous

0.01

0

0

0

0

Non-hazardous

3.2

0.1

3

0

6.31

Hazardous

0

0.62

1.06

1.36

Incineration

Landfill

On-site storage
Others

(Some properties did not
separate hazardous and
non-hazardous waste to
landfill. These have all
been included in the
non-hazardous count.)

3.04

(Shama,
Mosaic and
OZO figures)

Non-hazardous

1,344.63

1,418.38

163.16

44.95

2,971.11

Hazardous

0

0

0.07

0

0.07

Hazardous

1.48

0.03

1.08

4.74

7.32

(These would refer to
light bulbs, used
sprays, small batteries
etc. that is collected by
Municipality for
disposal)

PLANS FOR 2015:

The 35 reporting properties in this report will submit a complete record of hazardous waste in 2015.

5.1.5 MATERIALS AND RESOURCE USE

Reducing, reusing and recycling are important environmental actions for us. We recognise that the use of resources such as
plastic, paper and wood should be minimised to improve environmental sustainability. Our properties have undertaken various
efforts to reduce, reuse and recycle our materials.
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REDUCING WHILE RECYCLING: COFFEE GROUNDS

Since May 2014, the housekeeping staff of Amari Residences Bangkok (ARB) have started recycling bags of used coffee
grounds, using them to deodorize the staff locker rooms. This replaces the mothballs that were originally used to deodorise
staff locker rooms. These coffee grounds are then reused again as fertiliser in the garden, replacing the need for chemical
fertilisers.
The property recycles an average of 2 kg of coffee ground each month, saving Bht. 6,000 each year in mothball costs and
Bht. 11,000 per year in chemical fertiliser costs .

Coffee Ground Recycle at ARB

RECYCLING
ALUMINIUM CAPS FOR PROSTHETICS

Since 2013, Amari Phuket (ACP) Team Members have an initiative to collect aluminium caps to donate to the Prostheses
Foundation. The caps are recycled to make polycentric and prosthesis legs which are given free to disabled people in
poverty.
In 2014, a total of 22.7kg of aluminium caps were donated. This is equivalent to approximately 21 prosthetic legs.

SOAP CYCLING

We are working with Soap Cycling, a non-profit organisation in Hong Kong working with the hospitality industry to collect,
sanitize and recycle slightly used soaps and other sanitation amenities. These are then distributed to underprivileged
families and schools in disadvantaged communities around the world, particularly Asia.
Shama Hong Kong properties have started this initiative since September 2014.

PLANS FOR 2015:

With regards to our partnership with Soap Cycling, the first collection of soap from our Hong Kong properties will take place
in early 2015.
We are working to include Shama China properties in this initiative when Soap Cycling becomes operational in Shanghai.

PAPER REDUCTION AND RECYCLING

We have been tracking the usage and recycling of A4 paper across some properties and our corporate offices since 2011. As a
group, we have recycled more than 58 tonnes of paper since the beginning of the programme. This is equivalent to 3,415 trees
saved.
The overarching goal of our paper initiative is threefold:

DECREASE
PURCHASE
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DECREASE
REQUISITION

INCREASE
RECYCLING
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The goal is to reduce both purchased and requested paper amounts. We measure both purchase and requests as we can monitor
paper requests from the individual departments within the properties and offices on a monthly basis, while monitoring the overall
trend of paper purchase.
The graph below covers all 35 properties in the reporting scope, ONYX Hospitality Group office in Thailand, ONYX North Asia
offices in Shanghai and Hong Kong and two properties out of reporting scope, Amari Emerald Cove (AEC) and Shama Luxe
Grand Central Dalian (LGD).
The 37 properties detailed above and 3 offices requested a total of 57,616kg of paper in 2014. A total of 18,418.78kg of paper was
recycled this year. This results in a recycling rate of 31.9%. 11,000 per year in chemical fertiliser costs .

TOTAL PAPER PURCHASE, REQUISITION AND RECYCLE BY MONTH (kg)
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Oct’14

Nov’14

Dec’14

Recycle

We had two targets for 2014 and achieved the following results:
Target type

2014 target

2014 actual

Result

Average paper purchase per room

0.9kg

0.76kg

Achieved

Average % of paper recycled per room

50%

43%

Not achieved

Our corporate offices achieved an average recycling rate of
60.6%.
As part of the data collection process, we have noted that
some properties/offices have recycled paper weight values
higher than the weight of paper requested, resulting in paper
recycling rates exceeding 100%. This is due to the inclusion of
properties/offices recycling paper that was not requested for in
the first place – paper left behind by guest or paper recycled
from the purging of old files etc.
For the 35 properties within this report’s scope and three
corporate offices, the total amount of paper requisitioned in
2014 was 56,004kg. The total amount of recycled paper for
the 35 properties and three corporate offices was 17,011kg.
This results in a recycling rate of 30.3%.
We will continually reach out to educate properties and offices
on data reporting. Mid-year results are shared with all properties
to help them monitor their performance and to identify inaccurate
or invalid data.
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REPLACEMENT OF PLASTIC WATER BOTTLES
UPDATE FROM 2013 REPORT:

In our 2013 report, we aimed to further reduce usage of
plastic bottled drinking water throughout the properties in
Thailand. Three properties had completely replaced
plastic bottles with glass bottles in 2013 and in 2014 they
were joined by ten other properties.

Since 2011, we have introduced, as standard practice for all
properties in Thailand, the provision of in-room complimentary
drinking water in glass bottles. Our aim to further reduce the
usage of plastic bottled drinking water in F&B operations
across our Thai properties has seen significant advancement.
Properties that have successfully implemented this change
include our new property in Sri Lanka. The properties are:
AVK
ADB
ACP

APS
ABU
SSB

WGP
WNP
WPL

OCS
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We have attempted to expand our efforts to properties in
markets outside of Thailand but have found that the supply of
glass bottled water is extremely limited. Our operations in
Doha, Hong Kong and China have been unable to source
suitable glass bottled water to give as complimentary drinking
water, as only branded mineral water brands provide this
packaging option, making it too costly to provide as complimentary
water. We will review suppliers regularly to see if there is a
change in the availability of suitable glass bottled water.
Efforts on Samui Island: OZO Chaweng Resort Samui
(ORS) and Amari Palm Reef Samui (APS)
Since it’s opening in March 2014, ORS joined the group’s
efforts to reduce plastic bottles in its operations by sourcing
its glass bottled drinking water from a company that
produces bottled water locally on Samui Island. Since
1996 R.O. Samui Drinking Water Company was the first
company in Thailand’s southern region to produce
drinking water using the reverse osmosis process. The
product is certified by the Food and Drug Administration.
For premium drinking water (non-complimentary) sold in
its F&B outlets, the property offers guests the choice of
Avitez water, which is in a 100% compostable bottle
made from plants.
APS has also switched its sourcing of glass bottled
drinking water to buy locally from R.O. Samui Drinking
Water Company .

5.2 SUSTAINABILITY IN OUR VALUE CHAIN
The international standard for Social Responsibility, ISO 26000,
notes that one fundamental practice of social responsibility is
for an organisation to recognise its social responsibility within
its sphere of influence. We recognise this by focusing our
efforts on two specific spheres over which we have influence
– our supply chain and our property owners.

5.2.1 SUSTAINABILITY IN OUR SUPPLY CHAIN
SUPPLIER CODE OF CONDUCT
In 2013 we reported that we were in the process of
developing a vendor code of conduct and would be
carrying out a Contractor Safety Compliance programme
in Q1 of 2014 and roll out a Supplier Compliance Survey
in Q2.
The Contractor Safety Compliance programme was
introduced in AOP in 2014. It is now part of a new ONYX
Hospitality Group (OHG) Annual Security Audit, an OHG
wide initiative for 2015. The Supplier Compliance Survey
has not been carried out. We chose instead to make
launching our Supplier Code of Conduct a priority for
2014.
We launched our Supplier Code of Conduct (SCOC) at
corporate level in August 2014 and rolled this out to all
properties in November 2014. Goals around the
introduction of SCOC to our top suppliers were set.
These goals are detailed below.
Our Supplier Code of Conduct (SCOC) was launched on 3
November 2014 with our Group Chief Operating Officer
sending out communications to all GMs to start rolling it out at
a property level. GMs were asked to focus on communicating
the SCOC to their top 10 suppliers.
Corporate Procurement has set a target to introduce ONYX’s
SCOC to 50% of the Top 100 Corporate Suppliers in Thailand.
We have successfully had 58 of these targeted 100 suppliers
acknowledge our SCOC by sending the signed copy back to
us. These suppliers are now listed as our preferred corporate
suppliers.
Those who have acknowledged and signed our SCOC represent
80% of our purchase volume. 14 out of these 58 have supplied
supporting documentation or certification, where relevant.
42 of the Top 100 corporate suppliers have yet to respond.
They are mostly small business set-ups that represent a
smaller purchase volume, mainly for our disposable goods,
collateral printing, maintenance and freight services.

Samui complimentary drinking water

PLANS FOR 2015:

AWB is planning to completely phase out plastic bottled
water from its F&B operations in January 2015. We also
aim to get newly opened properties to phase out plastic
bottled water from their F&B operations.
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PLANS FOR 2015:

We plan to make our Supplier Code of Conduct publically
available on our website in Q2 of 2015.
The Contractor Safety Compliance programme is part of
the new OHG Annual Security Audit which is a new
initiative for 2015, further helping us protect the health
safety and wellbeing of our Guests Team Members and
Business Partners.
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By Q1 of 2015, Corporate Procurement aims to introduce
our Supplier Code of Conduct to 90% of our Top 100
Corporate Suppliers.
By Q2 of 2015, we aim to introduce our Supplier Code of
Conduct at a property level (all properties in Thailand) to
at least the Top 10 suppliers for each property.
Our corporate office aims to develop policy and procedure
that supports the application of the SCOC at property
level. The policy will help properties work with ‘ONYX’s
preferred suppliers’ where possible. We are investigating
the use of international best practice and are working on
a policy framework.

SUSTAINABLE SOURCING
UPDATE FROM 2013 REPORT:

In our last report, we aimed to develop a supply chain
strategy and to extend our CSR values to sourcing of all
food products, cleaning products, office supplies and
furniture and to develop targets in these areas. Specific
targets have not yet been developed in these areas but
much effort has been made to address the need for
sustainable procurement especially for our cleaning
products and food.

CLEANING PRODUCTS AND BATHROOM AMENITIES

In Q3 and Q4 of 2014, we conducted trials of 2 eco-friendly
housekeeping cleaning products at AOP and AWB. This was
done with Innu-Science products and Ecolab respectively. The
results on the viability of replacing our cleaning products with
these eco-friendly ones were inconclusive due to various
reasons including the short two-week trial period.

PLANS FOR 2015:

New trials for sustainable cleaning products are scheduled
for 3 months from Feb to April 2015 in 3 properties. AWB
will run a trial with Diversey Care products, AOP with
Ecolab and ACP with Innu-science. We intend to make a
corporate decision on the viability of replacing our
currently cleaning products with an eco-friendly option by
July 2015. This decision will be based on the cost
effectiveness of the products, product quality and
feedback from housekeeping Team Members.

PLANS FOR 2015:

Our group procurement department has made changes
to the type of sanitary bags purchased for Amari properties.
From January 2015, Amari properties will make the
switch from plastic sanitary bags in paper packaging to
one that is a foldable paper bag made entirely from
biodegradable material. In addition to the reduction of
plastic waste, this switch has reduced our cost by Bht.
0.10 per bag. Based on 2014 consumption, we estimate
a 6% per annum saving.

SUSTAINABLE FOOD

In our food supply chain we source local and organic products
where possible. One of our most successful programmes is
linked to our community investment work, where we have
been supporting local honey producers through our project
“Plan BEE” by purchasing honey at a fair market retail price for
use in our restaurants and spas. Details on Plan BEE can be
found in Section 6.
In March 2012, we stopped purchasing and selling sharks fin
as part of our policy on Non-Selection of Ethically Questionable
Food Products. In September 2014, we have updated this
policy to include a ban on Bluefin tuna.
Last year we reported on two of our properties, ORB and
ARB’s home-grown organic herb and vegetable gardens.
AOP now also grows 15 herbs and vegetables that supplies
the Team Members’ restaurant and hotel’s main kitchen. The
costs savings from the garden’s harvest this year came to Bht.
9,772.50.
In December 2014, AOP began sourcing the snacks for sale at
the hotel’s lobby bar and those used as part of VIP amenities
from local producers. They work with Asian Artisan, a
company that produces rice crackers, a healthy and nutritious
snack made by Thai farmers. Asian Artisan also donates 5% of
their earnings to support Baan Gerda, an orphanage for HIV
infected children. We have shared AOP’s efforts with other
properties in Thailand to encourage the adoption of sustainable
food sourcing efforts .

A number of properties have been exploring more sustainable
options for bathroom amenities that have resulted in operational
costs savings. SSB switched their bathroom amenities from
small plastic bottles to products in refillable dispensers. This
not only reduces plastic waste, but has resulted in approximately 75% savings in operational costs.
All Shama properties in Hong Kong and SCS and SXS in
Shanghai have switched their bathroom amenities to a new
line that is biodegradable. This reduces the impact of our
waste on the environment and has resulted in close to 72%
costs saving.
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Our efforts in 2014 include improving the room temperature
control in APS through an innovative intelligent thermostat
that pro-actively monitors the room and doors for movement to
determine occupancy in the room and closing down non-essential
energy consuming units when the room is not occupied. Initial
trials have shown a positive reduction in room energy consumption
by as much as 20%.

GREEN MEETINGS

Originally introduced in July 2013, our green meetings policy
covered mandatory green actions to be applied across all our
internal meetings. These included actions such as setting the
meeting room temperatures at a minimum of 24oC and
encouraging the use of multimedia and dry-erase boards as
an alternative to printouts and flip boards.
In 2014, this policy has been revised to include meeting
packages our properties sell. Our policy includes items such
as:
AOP responsible snacks from Aisan Artisan

PLANS FOR 2015:

AWB also plans to source their VIP amenities from the
same supplier in 2015.

5.2.2 SUSTAINABILITY IN OUR VALUE CHAIN
GREEN PROPERTIES

Green Meeting package should be promoted as an option
at no additional cost
The Green Meeting concept is to be adapted and extended
to external meetings through the creation of a Green Meeting
package
Properties are to ensure Sales Team Members understand
and know how to promote the concept
Choices of healthy food and beverages should be introduced
in all standard meeting packages

5.3 HEALTH AND SAFETY

UPDATE FROM 2013 REPORT:

We encourage our property owners and consultants to design
and build all new ONYX properties to the highest standards
available to maximise resource and energy efficiency.

Ensuring the health and safety of our Team Members and our
guests is fundamental to operating responsibly and crucial to our
business. This year, we have made significant improvements to
health and safety in our operations and continue to prioritise
health and safety amongst our Team Members.

UPDATE FROM 2013 REPORT:

In our last report, we stated that 2014 will see the introduction of new policies and procedures to further improve health and
safety at our properties.
Commitment

Update

Conduct a fire safety campaign

A fire safety campaign was conducted at all properties in 2014

Enhance health and safety management
system to stages 4 and 5

This has been achieved as part of our continued efforts rolling out the Health &
Safety at Work Management Scheme to our properties.
More details in section ‘ONYX Health & Safety at Work Management Scheme’.

Integrate performance on health and safety
in the KPIs of all General Managers

GMs participated in KPI linked self-audits on property’s integration and performance
on ONYX Health & Safety at Work Management Scheme.
More details in section ‘ONYX Health & Safety at Work Management Scheme’.
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Introduce a new policy on power tool
inspections

A draft power tools policy has been created which includes the creation of a
register for all power tools, ensuring a monthly visual inspection to check if tools
are fit for use, ensuring TMs who use the tools are trained and ensuring these
tools are maintained regularly. A check on the implementation of this new policy
will be included in the 2015 Health and Safety at Work Audit.

Continue the gradual introduction of
defibrillators as part of our pool safety
requirements

In 2013, 6 of the 18 (33%) pools we monitored had resuscitation equipment. As
of end 2014, 11 of the 22 pools we monitor have them (50%).

RESPONSIBLE: OUR OPERATIONS
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ONYX HEALTH & SAFETY AT WORK MANAGEMENT SCHEME

Health & Safety Training at Work

Early in 2013 we implemented our Health & Safety at Work Management System. The objectives were to improve our commitment
to the health, safety and wellbeing of Team Members and to ensure full compliance to the legislative requirements of Thailand’s
“Safety, Health and Workplace Act 2011”.
Before 2013, some properties were conducting Safety, Health & Environment (SHE) meetings at random intervals but these had
no formal structure or corporate leadership, technical guidance or accountability. When we carried out our second fire life safety
systems auditing, training and re-auditing it became apparent there was both a need and desire for professional guidance and a
structured management system for Health & Safety at Work. GMs needed to understand the legislative obligations and requested
leadership and direction on the necessary training, equipment and processes required to minimise the risks and consequences
of personal accidents to Team Members and Guests alike.
All our GMs were very cognisant of the frequency of media reports of pool accidents, electrocutions, falling from heights and many
other types of accidents occurring in hotel properties, especially in the regions in which they operate. Properties were increasingly
being subjected to safety audits conducted by independent tour operators whose standards were based on the most stringent
European regulations.
Our Health & Safety at Work Management System is a formalised system that supports our properties in the area of health and
safety. The scheme is implemented in five phases and subject to a continuous improvement cycle of auditing, training and
improvement.

Health & Safety Continious Improvement Cycle
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ONYX Health & Safety Journey
Phase by phase to reach our objective

P1
Org Chart

P2
Registered H&S
Committee

P3
Eye Wash
Bottles

Minutes of
Meeting

H&S Notice
Board

Ladder Safety
Checks

H& Policy

Personal
Protection
Equipment

Manual Handling
Training

Staff facilities
Cleanliness

Record of
Accidents

Safe use of
Computer
Screens

P4

Protection from
falling “Risk
Assessment

P5

COSHH

First Aiders

First Aid Boxes

Phase 5 entails carrying out a formal Risk Assessment for Control of Substances Hazardous to Health (COSHH).
In 2013 we introduced the formalised system to properties (Phase 1-3). In 2014, we started formalised Risk Assessments, with
KPI linked self-audits to ensure systems were in-place (Phase 4-5). In 2014, it was a KPI for all properties to achieve 90% or more
compliance on the ONYX Health & Safety at Work Management System Phases 1-5 inclusive.
To assess compliance, properties underwent a self-audit on the Health & Safety at Work Management System in 2014.

OHG compliance to group

Health & Safety at Work Managment System

100%

100%
98%

95%

98%

97%
90%

85%

80%
Amari
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Shama

OZO

Mosaic
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5.3.1 HEALTH AND SAFETY OF OUR TEAM
MEMBERS

PLANS FOR 2015:

2015 will see our properties undergo our “continuous
improvement cycle” of annual audits, training, standard
setting and re-audits. This prepares us not only to meet
the legal requirements of the regions in which we
operate but develop year by year to meet and then
exceed the highest standards of our industry peers and
the international best practices required by independent
tour operators.

Lost day rate

Absentee rate

Injury rate

Occupational
diseases rate
Fatalities

Health and safety performance is a key measure of our duty of
care toward our Team Members. We monitor and track the
health and safety performance of our properties broken down
by gender and by region. In comparison to 2013, we have
seen a 15% decrease in the number of lost days due to
accidents and illness in 2014.

Thailand

China

Hong Kong

Qatar

Sri Lanka

Male

15.57

0

12.73

0

20.69

Female

16.23

5.35

54.12

1.01

0

Male

62.70

45.69

0

0

32.29

Female

45.27

0

0

8.70

0

Male

3.78

0.71

1.59

0

2.02

Female

2.01

2.14

2.65

0

0

Male

0.06

0

0

0

0

Female

0

0

0

0

0

There were no work related fatalities in 2014.

We have health and safety committees with joint management
-worker representation set up across all properties and within
our corporate offices. The average percentage of the total
workforce represented in formal joint management-worker
health and safety committees is 7.2%, an increase from the 6.5%
representation in 2013. These numbers include our corporate
offices in Hong Kong and Thailand as well as properties AGD
(Amari Gulshan Dhaka) and OBP (OZO Boutique Pattaya)
which are not included in the scope of this report.

5.3.2 HEALTH AND SAFETY IN OUR OPERATIONS
POLICIES

In 2014, our compliance to international law and best practice
for Health and Safety at Work has progressed massively. We
have updated and consolidated our security and health and
safety policies as listed below. These policies apply to all our
properties.
1. Health & Safety Policy Statement
2. Health & Safety Committee Requirements
3. Swimming Pools: Glassware in the vicinity of swimming
pools.
4. Swimming Pools: Operational Standards
5. Swimming Pools: Water Quality Standards
6. Swimming Pools: Plant Room Safety
7. Swimming Pools: Safety Equipment & Signage Standards.
8. Eye Wash Bottles
9. Ladders
10. Medical Emergencies
11. TAGOUT/LOCKOUT (TOLO)
12. Protection from Falling Arrangements
13. Legionella Control
14. Baby Cots
15. High Chairs
16. Control of Substances Hazardous to Health
17. Risk Assessment – Slips, Trips & Falls
18. Risk Assessment – Protection from Falling
19. Risk – Assessment – Legionella

TRAINING SECURITY PERSONNEL ON HUMAN RIGHTS
POLICIES

In 2014, 287 of our 308 security personnel have undergone
training on our policies and procedures concerning aspects of
human rights that are relevant to security operations in our
properties, particularly regarding the use of force. This is
equivalent to having 93% of both our full-time and third-party
security team members trained.
The training covered:
Our policy on everyone’s right to feel safe from any form of
harassment
Understanding what harassment is
Our policy about fair treatment and non-discrimination
Knowing what to do if or when you witness or learn about
harassment/ Unfair treatment / Discrimination
Our grievance procedure
Our Safety Instructions to Contractors
Our policy on CCTV
The excerpt from the training in the picture below reflects the
explicit messaging used around the importance of applying
these human rights practices to everyone security staff might
come into contact with:
Training of Security Personnel on Human Rights Policies Technical Module

Fundamental Human Rights at ONYX Hospitality Group
Anyone who has any contact with the company should feel safe and
never fear any kind of harassment (this includes Guests, Team
Members, Visitors, Vendors, Applicants)
if is our company's policy that all interactions take place without
any form of Harassment

Training on Human Rights Policy
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These trainings were conducted in local languages for security
staff being trained. This includes Bengali for trainings in Dhaka,
Singhalese for trainings in Sri Lanka and Thai for trainings in
Thailand.

PLANS FOR 2015:

This training will continue throughout 2015 whenever we
have new security staff (excluding our outsourced security
staff) coming on board.
We aim to extend this basic human rights training beyond
our security staff to all Team Members over the course of
the next couple of years.

FOOD SAFETY
UPDATE FROM 2013 REPORT

In 2013 we set goals to have 25% of our properties
obtain HACCP certification by 2015, with all remaining
properties getting HACCP certified by 2017. Progressive
action has been taken in 2014 to work toward this goal
but we anticipate that this will not be achieved in 2015.

In 2014, we organised a gap analysis for 12 of our properties
with Ecolab, a global leader in water, hygiene and energy
technologies and services. Ecolab supplies our sustainable
cleaning products in Thailand.
The properties that underwent the gap analysis are:
ADB
AWB
ARB
ABB
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AVK
AOP
ACP
APS

ABU
AHH
ORB
ORS
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The analysis found that in order to meet with HACCP standards,
a lot of work remained ahead of us, including training at the
property level and a substantial investment to improve our
kitchen structure and equipment, particularly those at older
properties. Due to the challenging business climate in the past
twelve months, immediate investment was not feasible in
2014.

PLANS FOR 2015/2016:

We continue to work towards our goal by:
- Introducing ONYX’s Food & Hygiene Manual to Area
VPs, GMs and Chefs in May 2014, with an implementation
schedule to all ONYX’s properties with F&B operations
until the end of 2016
- Each of these properties is required to set up a Hygiene
Committee consisting of various Head of Departments
such as Procurement, Finance, F&B and Room. The
committee’s responsibilities are to implement related
policies and the manual at the property level as well as
to submit monthly progress report to Area VPs who
supervises the project.
- Our kitchen chemical supplier to provide professional
training on basic food safety
- Hotels that have scored below our benchmark with
their gap analysis by Ecolab to invest in additional
training and detailed reviews by third party specialists.
- Ensure scores for each gap analysis are tracked so
we can review progress
- Ensure the food safety manual is being used
effectively within each property and the manual use is
mandated by regional management team
- Develop a self-audit guide to allow hotels to audit
standards against the manuals to maintain focus and
develop understanding

CSR REPORT 2013-2014
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INSPIRING: STRATEGIC INITIATIVES

Having thriving communities where we live and work is important for the well-being of our business. Our business has an impact
on local communities and contributing to their success simultaneously builds our success as well. Good stewardship of natural
resources and the environment brings business benefits in the long run.
We undertake numerous environmental and community activities. These activities are a blend of philanthropic contributions and
more strategic community and environmental initiatives that utilise our core business expertise and skills.

UPDATE FROM 2013 REPORT:

One of our articulated goals in our last report was to
make all of our community investment activities more
strategic and improve the linkage to our core business. In
order to achieve this, we seek to make sustainability and
long term viability key criteria for community investment,
and aim to begin measuring the impact of our activities.
We have begun by focusing on programmes such as
Plan BEE and the Pimali Hospitality Training Centre, both
of which leverage our core business expertise. We have
started implementing measurement indicators for Plan
BEE.

PLANS FOR 2015:

In moving forward towards our goal to make our community
investment initiatives more strategic, we are looking to
grow Baht for a Better Life’s scholarship initiative.
Currently, 12 scholarships are offered each year to
students in need of financial support in Bangkok. In 2015,
we plan to offer additional scholarships to disadvantaged
students at the Hospitality and Catering Training Centre
(HCTC) in Mae Sot to assist them financially and to
create a talent pool for our growing company.

This section of the report highlights strategic community and environmental initiatives that are part of our portfolio.

6.1 STRATEGIC ENVIRONMENTAL INITIATIVES
6.1.1 CSR TOGETHER CAMPAIGN

1

WATER SAVINGS

S

TE

GOAL

2014 PROGRESS FOR GOAL 1:

G

W

A

TOGETHE
SR

R

C

In 2013, we participated in the “CSR Together Campaign” organised by Bright & Green Media, The Nation, The Business Times
and Capital Magazine. CSR Together is a program designed to promote, encourage and reward companies to reduce the usage
of energy, water and chemicals. In 2014, the Campaign listed its four goals as follows:

R S AV I N
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To reduce fresh water consumption via water recycling and water conservation programs.

We are now up to 145,800 m3 per year saved. This has a monetary value exceeding THB 1,530,900
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To reduce chemical usage in air conditioning systems and yet maintaining the efficiency of the chillers.

2014 PROGRESS FOR GOAL 2:

We are now using 8,340 litres less chemicals per annum to maintain our cooling water quality.

ENERGY SAVINGS FOR LIGHTING
H TIN G

GOAL

SA

C

REDU

R

C

M

TI

CHE

2

AL

CHEMICAL REDUCTION

To reduce all old lighting systems with energy saving lightings that is financially viable.

2014 PROGRESS FOR GOAL 3:

We are now up to 16,879 lights replaced saving us 6,978 kWhs per day. This has a monetary value of THB
9,551,137.

ENERGY SAVINGS FOR AIR
CONDITIONING

To reduce electricity consumption from air conditioning systems via variable speed drive (VSD) and automatic
optimization programs.of the chillers.

I

N

C

GOAL

IC

N

R

TOGETHE
SR

G Y S AV

2014 PROGRESS FOR GOAL 4:

We are now saving 730,000 kWh per annum on electricity for our chillers. This has a monetary value of THB
2,737,500.
More information about CSR Together can be found on their website (http://www.csrtogether.com/about.php).
In 2013, we had 15 of our properties in Thailand join this initiative. How they have fared against the 2014 CSR Together Campaign
goals:

Property

Water consumption
reduction by water
recycling and water
conservation programs

Chemical usage in
air-conditioning systems
reduced yet maintaining
the efficiency of the
chiller.

AWB

Yes

Yes

Yes

Yes

ADB

Yes

Yes

Yes

Not Yet

ABB

Yes

Yes

Not yet

Not Yet

ARB

NA

NA

Yes

NA

AOP

Yes

Yes

Yes

In-process

ABU

NA

NA

In-process

NA

AHH

In-process

Yes

Yes

In-process

APS

In-process

NA

Yes

In-process

AVK

NA

NA

Yes

NA

ACP

NA

NA

Yes

NA

WPP

NA

NA

In-Process

NA

ORB

NA

NA

Yes

NA

WVA

NA

NA

Yes

NA

SSB

NA

NA

Yes

NA

WEB

NA

NA

In-process

NA

In 2014, an additional 6 properties have signed up to this
initiative. These properties are:
ORS
OBP
WNA

WPL
WGP
ANP

Lighting energy
consumption reduced by
us of energy saving
fittings

Air-conditioning energy
consumption reduced via
variable speed drives and
automatic optimisation
programs

PLANS FOR 2015:

We review the list of participating properties every year
and encourage properties we believe will benefit from this
programme to join in and see which existing properties
can meet more goals.

The results of their progress will be shared in our next report.
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6.2 STRATEGIC COMMUNITY INITIATIVES
6.2.1 PLAN BEE

SSB received 94 jars from the 12 villagers while the ONYX
Hospitality Group Foundation received 12 from the school.
Each jar contained 200ml of raw honey. The honey was
packaged as “Plan BEE Honey” and sold by SSB at Bht. 220
per bottle. All proceeds from the sale of the product go to
further sustain Plan BEE’s Rural Beekeeping project the
following year. Some guests paid more to support the
programme. A total of Bht. 24,040 was raised from the sale of
honey. Honey received by the Foundation was used to serve
with drinks and snacks during the harvesting trip and as a
giveaway to press and the owners of our hotel projects in
Malaysia who joined the trip .

Plan BEE is our flagship strategic community programme. Plan
BEE Rural Bee-keeping programme is designed to conserve
biodiversity by helping to protect the Asian honeybee (Apis
Cerena) against the threat of extinction, provide an extra
source of income for low income communities and meet our
CSR aim to increase local sourcing.
Plan BEE Rural Beekeeping was first launched in November
2013 at Baan Khao Kram, Krabi. 12 villagers and a local
school, Baan Nai Nhang School, were provided with a 2-day
training on bee biology and beekeeping, including how to build
hives and how to harvest and store honey. Start-up tools such
as bee smokers and two hives were given to the school and the
12 participating villagers.

Plan BEE Honey

UPDATE FROM 2013 REPORT:

In our 2013 report, we set targets to report on:
- beekeeper’s income at the end of the project each year
- the number of communities involved
- the number of villagers trained and number of villagers
taking up beekeeping
- the number of properties purchasing the products and
quantity

Press article about Plan BEE

The first honey harvest amongst the participating groups took
place between March and April 2014. A half-day practical
training on how to harvest honey was conducted at the first
harvest. As part of our agreement with the community, honey
from one of the two given hives was given to SSB and ONYX
Hospitality Group Foundation (through Baht for a Better Life) in
return for the initial investments made.

CSR REPORT 2013-2014

Where the programme was concerned, we targeted to:
- continue and expand the initiatives, adding one more
community each year
- engage additional schools in the same community
- look for opportunities to expand the project in other
parts of the country
To track the impact of our Plan BEE programme on the rural
community’s income, we took a baseline of participating
villager’s incomes at the beginning of 2013 before the hives
yielded any honey. 12 villagers participated in the programme
at the start and 10 continue to remain active at the time the
survey was conducted in October 2014.
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Target indicator

Result for 2014

Beekeeper incomes at the end of the
project each year

The group of 10 active beekeeping villagers collectively earned a supplementary
income of Bht. 219,000 from the sale of honey. A bottle of 750 ml is sold at a
minimum of Bht. 500. This is collectively a 28% increase in their average annual
income.
The impact of the programme on the lives of the beekeeping families goes
beyond additional income as some families keep the honey for their own
consumption. This is benefit to the family is not captured in the supplementary
income figures.

Number of communities involved

One community involved in 2014 – 10 villagers and one school.

Number of villagers trained and number of
villagers taking up beekeeping

12 villagers were trained, with 10 villagers continuing to remain active. Hives of
the other 2 villagers were inactive at the time of survey.
At the end of 2014, there were a total of 213 active hives being maintained by the
villagers.

Number of properties purchasing the
products and quantity

Six properties are purchasing Plan BEE honey – AWB, AOP, AHH, ACP, AVK
and WVA.
In total, 335 bottles of honey (750 ml. each) or around 251 litres were purchased
at a fair retail market price of Bht. 500 per bottle.

For the Baan Nai Nhang School, five students and staff participated in the November 2013 training and the school was given two
hives. The school harvested at total of 3000ml (four 750ml bottles of honey) of honey in 2014, which was used to make desserts
and sweets for the students.

FOSTERING STUDENT CREATIVITY

The honey harvested by the school was first used in the school kitchen as an ingredient for student’s food and sweets. With
the increase in the number of active hives, students have since developed skin care products from honey and beeswax from
their harvests.
The creation of these new products bagged students the top prize in a regional Student’s Arts & Crafts Competition in
September 2014. They will be competing in a national level competition on 19 Feb 2015 in Bangkok, representing the Southern
chapter of the country.
ONYX Hospitality Group Foundation has offered Bht. 25,000 to support their travel expenses. The student group has also
been invited to visit ONYX’s head office to meet with our spa team for consultancy, a tour of our spa, and to present their
products to ONYX’s management and Team Members.

“Amazing Skin with Honey” a project by students at Baan Nai Nhang School

The honey from the project is served at the breakfast buffet and promoted as special honey treatment packages at every Breeze
Spa in hotels purchasing the honey. A total of 142 honey treatment spa packages have been sold, bringing in revenue of Bht.
381,632. Other initiatives include Amari Pattaya’s promotion of Plan BEE mocktails (non-alcoholic) at the hotel’s Ice Bar and Amari
Vogue Krabi introduction of a “Honeytouring Package” that combines pampering spa activities with a visit to the hotel’s rural honeybee
farming project at Baan Khao Kram for honeymooners .
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Plan BEE at Breeze Spa

AOP Plan BEE Mocktail

All properties that purchase Plan BEE honey use the honey exclusively at breakfasts and spas. Plan BEE honey currently supplies
only a portion of the properties’ honey consumption.

Property

Number of bottles (750ml) of Plan BEE
honey purchased in 2014

Percentage of property’s honey consumption
supplied by Plan BEE

AVK

35

20%

WVA

25

30%

ACP

132

88%

AHH

50

50%

AWB

75

20%

AOP

75

5%

Besides being a source of sustainable honey for the
business, Plan BEE has served as a point of
engagement for the Thai press, our project owners
from Malaysia and the company’s executives and
chef who joined a Plan BEE Excursion to visit the
first harvest. Following the trip, publications about
the project appeared in the Bangkok Post and online
publication Hotelier Herald.
The success of Plan BEE has garnered interest from
other properties within the group. OWH in Hong Kong
started sourcing organic honey in December 2014
from Wing Wo, a local family farm whose honey has
been certified by Hong Kong Standards Testing
Centre. The honey is offered at the hotel’s breakfast
service. ONYX has been trying to find an apiarist to
start a Plan BEE Urban Beekeeping programme in
Hong Kong but we have not yet been successful.
We will continue our efforts to keep an eye out for
opportunities to grow Plan BEE .
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Organic honey from a local family farm in Hong Kong served at OWH’s breakfast.
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PLANS FOR 2015

The second year of the project will be implemented in
January 2015, where we plan to engage a group of 12-14
new participants and a school in a different village in the
Baan Khao Kram district.
Training will be carried out in February 2015 and we plan
to re-engage the two non-active villagers from the Year 1
programme to start hosting active hives again.

6.2.2 SUPPORTING THE HOSPITALITY INDUSTRY

The hospitality industry provides a wide range of employment
opportunities for local communities. As a leading hospitality
group, we leverage our core business skills and expertise to
become a platform for the community and underprivileged to
develop practical skills. We offer regular internship opportunities
at some of our properties and at our corporate offices. In 2014
we had a total of 454 interns.
Property/ Office

Number of interns in 2014

OHG

2

ONAHK

1

ADB

117

ABB

30

AWB

120

ARB

2

AOP

91

APS

1

ACP

18

AVK

10

AHH

20

ORB

13

WPP

9

WNA

8

WPL

4

WVA

8

The table below lists the properties that recruited trainees/interns
through Baht for a Better Life related Internship Programmes in
2014.
Property/ Office

No. of Trainees/ Interns Hired
in 2014 through Baht for a Better Life
related Internship Programme

ABB

3

AWB

1

PIMALI HOSPITALITY TRAINING CENTRE
UPDATE FROM 2013 REPORT:

ONYX Hospitality Group Foundation supported the start-up
of a hospitality training centre for underprivileged youth,
which was due to begin construction in 2014. Work has
taken place and will continue into 2015.

Since signing a MOU in 2013, ONYX’s Director of Project and
our Executive Chef of Amari Watergate Bangkok have been
providing ongoing consultancy on the design and facilities of
the training centre as well as on the quotation and construction
process review. Sustainability concepts were incorporated in
the design of the centre with the fitting of solar panels for
renewable energy use and waste water recycling and
composting features.
The curriculum covers 3 main areas:
Food and Beverage (kitchen and service)
Housekeeping
General knowledge (English, IT and International Behaviour)
Training takes place over eleven months with theoretical and
practical training followed by a three to six month internship.
The centre will accept 34 students in the first year of its operation.

UPDATE FROM 2013 REPORT:

In 2013 we stated that as part of efforts to make all of our
community investment activities more strategic and improve
the linkage to our core business we have increased the
linkage to our core business in our Baht for a Better Life
programme by providing internship programmes as a
platform for skills development and recruitment opportunities
at our properties. We are tracking numbers of trainees
and properties participating as well as how many trainees
are hired and will be including those in future reports.
Baht for a Better Life is the CSR programme of the Amari and
The Mosaic Collection brands under ONYX Hospitality Group
Foundation aiming to support the education of underprivileged
children as well as to provide them learning and skills development
opportunities. Initiatives that fall under this programme are
currently a mix of strategic and philanthropic activities. The
internship opportunity in programmes like the Pimali Hospitality
Training Centre and Hospitality and Catering Training Centre
(HCTC) has shifted Baht for a Better Life towards a more
strategic approach.
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Artist’s vision of Pimali Hospitality Training Centre which is due for
opening in October 2015

Plans for 2015:
- To continue offering construction consultancy
- To offer fund raising opportunities and financial support
towards the construction of the training centre in 2015
- To contribute speakers from our pool of experienced
staff and executives to training classes where appropriate
The ground-breaking ceremony and construction take place in
Q1 of 2015. The centre is scheduled to open its doors in October
2015.
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HOSPITALITY & CATERING TRAINING CENTRE, MAE
SOT (HCTC)

Our properties ABB and AWB work closely with HCTC in offering
internship opportunities. ABB has been accepting students from
HCTC for internship since 2013 and AWB began working with
HCTC to provide professional training opportunities for their staff
in 2014. At a group level, we have not officially entered into a
formal partnership with HCTC as we are committed to building
the Pimali Hospitality Training Centre. We have however been
circulating the resumes of HCTC’s new graduates students to
our properties for job opportunities. The challenges we face in
increasing the number of HCTC graduates accepted into our
employment is the ongoing business crisis in 2013 that has
resulted in a reduction in the available positions within our
properties and the reluctance of these young graduates to move
to other locations for work.

The objectives of First Step are:
To share our knowledge about the hospitality industry with
the communities around us
To allow the younger generation to gain insight into hospitality
industry operations through fun activities while engaging
Team Members at all levels
To support the brand’s CSR focus on education and providing
learning opportunities
To strengthen awareness and presence of properties under
Amari and The Mosaic Collection brands in the community

TRAINING OPPORTUNITIES FOR HCTC STUDENTS
AT ABB

In 2014, 3 HCTC students were accepted by ABB as
trainees from 1 September 2014 to 31 October 2014. One
student was attached to the F&B department while the
other two were attached to the Kitchen. ABB Team
Members provided on the job training as trainees
shadowed ABB Team Members throughout the training
period.

PROFESSIONAL TRAINING FOR HCTC’S PROJECT
SUPERVISOR AT AWB
In December 2014, 5 days of business training were
given to HCTC’s Project Supervisor in the areas of sales
and marketing, event planning and human resource
management. Training was provided in the form of
on-the-job training, with the trainee shadowing trainers.
Over the 5 days AWB’s Sales and Marketing team spent
three days with the trainee while Human Resources and
AWB’s F&B Coordinator provided one day of training
each. A total of 4 Team Members from AWB were
involved as trainers.

From front to back of the house experience, First Steps in Thailand,
Qatar and China

During the training, the trainee collected forms, action
plan formats and snapshots of AWB activity boards.
These will be adapted and implemented to improve the
processes and work flows at HCTC.

FIRST STEP

“My Day @ Amari”, an initiative introduced at Amari properties
in Thailand in 2013 brought children from neighbouring
communities to learn more about the hospitality industry by
providing insight into day-to-day operational activities such as
bed-making, napkin folding, cooking, baking and table
manners. Following positive feedback from the properties and
stakeholders, we expanded this initiative to all properties
under Amari and The Mosaic Collection (both in Thailand and
overseas) and renamed the programme “First Step”.
We consider First Step a strategic initiative as it showcases our
core business, engages our Team Members and raises brand
awareness in the communities where we operate. Where
feasible, we are working to make First Step more strategic by
encouraging properties to engage with older youths as
opposed to younger children as this enables us to engage
potential talent pools. ADQ for example ran their inaugural
First Step activity in 2014 by inviting youths from a high school
in the community.
An essay by a student who experienced First Step at ADQ
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Participating properties extend a formal written invitation to the
management of a local school, giving preference to schools
where students have limited opportunities and invite children
from these schools to a one day tour of the property and
facilities. Schools who would like to participate must confirm in
writing after acquiring parent/guardian consent. First Step
includes activities such as an introduction to each operational
department and its function including some hands-on fun with
bed making, napkin folding, table manners (international
etiquette) or a simple cooking/baking class. All properties
under the two participating brands have successfully hosted
First Step between June and November 2014.

ADVENTURE JOURNEY

Similar to the concept of First Step, Adventure Journey is a
programme that seeks to engage our Team Members and
executives at all properties in Hong Kong through sharing our
industry knowledge to inspire students with lower educational
background to look for job opportunities in the hospitality industry.
The first activity took place on 13 June 2014 at OWH when 21
students from Caritas Vocational Training Centre aged between
18 to 30 were introduced to the 3 areas of hospitality industry
through simple tasks: kitchen – food presentation and decoration,
F&B service – napkin folding and housekeeping – bed-making.
They also learn about the tasks in each department through a
video presentation. Their first choice of work is in the kitchen
followed by housekeeping.

Adventure Journey engage students from Caritas Vocational Training
Centre in Hong Kong

75% of participants submitted a job application form and we
had one applicant who interviewed successfully. This applicant
was to join us as a part-time waiter at OWH’s Zaan restaurant
but due to unforeseen circumstances the restaurant was
closed for lunch and dinner service in September 2014 and the
employment did not materialise. We will continue running
Adventure Journey in Hong Kong to increase the awareness of
our brand amongst potential young talent.

6.2.3 SUPPORTING THE NGO COMMUNITY

As a business strategy and to support the work of non-governmental organisations (NGOs), we have supported both local and
international NGOs with preferential hotel room and meeting facility rates. This creates revenue for our properties while still providing
support to our NGO partners. Properties such as ABB and AWB have extended special rates to the staff and executives of selected
NGO partners.
An overview of NGOs who received preferential rates and revenue generated at ABB:
Room
NGO

January – December 2014
Room nights

Revenue (THB)

ActionAid

685

856,255

Oxfam

183

231,422

AFXB Association Francois Xavier

13

27,725

Right to play Thailand

18

20,309

Asian Pacific Network

14

19,368

ICRC

3

4,150

IFRC

10

16,078

Total

926

1,220,085

Banquet (Meeting packages including coffee breaks and lunch)
NGO
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January – December 2014
No. of people

Revenue (THB)

ActionAid

374

238,318

Oxfam

202

120,136

Right to play Thailand

49

31,223

Committee for Coordination of Services to
Displaced Persons in Thailand (CCSDPT)

30

19,116

Total

655

408,793
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An overview of NGOs who received preferential rates and revenue generated at AWB:
Room
NGO

January – December 2014
Room nights

Revenue (THB)

FAO

155

336,958.77

ILO

478

1,093,558.18

UN Women

81

185,688.63

UNAIDS

113

272,304.90

UNDP

2,940

6,669,771.43

UNEP

108

244,139.28

UNESCAP

82

206,911.93

UNFPA

643

1,446,857.40

UNHCR

238

538,775.75

UNIDO

67

154,982.68

UNISDR

344

758,623.68

UNOCHA

132

296,952.40

UNODC

4

9,055.56

Total

5,385

1,220,085

Banquet (Meeting packages including coffee breaks and lunch)
NGO

January – December 2014
No. of people

Revenue (THB)

FAO

155

105,550

ILO

2,300

2,032,688

UN Women

500

539,880

UNAIDS

480

463,600

UNDP

4,800

4,288,250

UNEP

260

255,300

UNESCAP

100

103,500

UNFPA

840

833,800

UNHCR

250

247,050

UNIDO

90

93,570

UNISDR

780

747,200

UNOCHA

170

177,430

UNODC

165

171,590

Total

10,910

10,059,408

CSR REPORT 2013-2014

INSPIRING: STRATEGIC INITIATIVES

43

07

COMPASSIONATE:
ONYX IN THE COMMUNITY

Building strong relationships and goodwill with the communities around our properties is beneficial for the communities, our
guests and Team Members. Our involvement in the community
includes our participation in local and international community
and environmental efforts.
Thailand

44

Our commitment to community engagement blends philanthropic contributions with other efforts with a stronger link to
our business. Our philanthropic efforts are detailed in this
section while efforts with some core business link are detailed
in Section 6.

Hong Kong

Mainland
China

Qatar

Sri Lanka

2013

2014

2013

2014

2013

2014

2013

2014

2014

Number of properties

21

22

6

5

6

5

1

1

1

% of properties with community
initiatives in place

100

100

100

100

100

100

100

100

100

% of properties with strategic
community initiatives in place

71

95.4

83

100

100

100

0

100

0

(21 of 22
properties)

Most of our properties will have at least one community
initiative that is strategic. We define strategic community
initiatives as activities that have some form of core business
link and raise brand awareness and reputation in the community.

The majority of our Thai properties are involved in Plan BEE,
an initiative that sources some of the honey served on our
properties and used at our spas from rural, low-income
communities we support and train in beekeeping. More details
on these strategic initiatives can be found in Section 6.

For example, Adventure Journey, an introduction for students
from lower educational background to the hospitality industry
with the aim of inspiring them to join the industry, is a strategic
community initiative all our Hong Kong properties are involved
in. For our property in Qatar, the introduction of First Step, our
one day programme designed to provide young people with an
insight into the workings of a hotel in a fun and engaging way,
is a strategic community initiative within the property’s portfolio
of community activities.

ONYX has not undertaken any formal community needs
assessments or social or environmental impact assessments.
We focus our CSR efforts in the areas of poverty, water,
biodiversity and education based on an assessment of key
material issues for the hospitality industry relevant for the
markets where we operate.
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We conduct impact assessments on our Plan BEE initiative,
including socio-economic impact indicators such as the
additional income beekeeping has generated for participating
villagers. This is detailed in Section 6. An assessment of the
impact of the 2000 Shama Trees Challenge was also
conducted to show that saplings planted had a survival rate of
61.38%. We do not have further data on the wider social and
environmental impact of this project.
ONYX does not have any formal local community grievance
processes and will continue to informally monitor community
sentiment on the ground through fee dback from our operational staff on site.

7.1 TEAM MEMBER VOLUNTEERING
Engaging our Team Members in our community activities is
key for our business as it provides exposure for us to contribute and interact with the communities surrounding our properties.
In 2014, we began tracking the number of volunteering hours
spent by our Team Members on various community initiatives.
We have differentiated between Team Member’s time volunteered during working hours and their personal time. Hours
volunteered on personal time include volunteering on daysoff/vacation time, after office hours or weekends.

Thailand

Hong Kong

Mainland
China

Qatar

Sri Lanka

Number of volunteers

1,569

88

55

13

78

Hours volunteered
in work time

6,766

180

312

64

283

Hours volunteered
in personal time

1,342

179

84

2

10

7.2 ONYX HOSPITALITY GROUP FOUNDATION
The ONYX Hospitality Group Foundation was established in
July 2011 to support the group’s community initiatives and
enables us to legitimately manage our fundraising in Thailand.
The ONYX Hospitality Group Foundation manages all funds

generated by guest and Team Member donations, as well as
proceeds from corporate and property level fundraising
activities. The Foundation receives an annual audit by
licensed auditors.

Overview of funds raised in the reporting period
January – December 2014
Activity

Amount raised (THB)

Donation Box

479,008.94

Midnight Run (AWB)

600,000.00

Baht for a Better Life Greeting Cards

42,240.00

Dreams Come True

342,480.81

Charity Cake Sale (AOP)

220,000.00

Plan BEE - Honey Sale (SSB)

24,040.00

TOTAL

1,707,769.75

7.3 OVERVIEW OF ENVIRONMENTAL ACTIVITIES
EARTH HOUR

Every year, all ONYX properties and corporate offices take
part in three international environmental campaigns. Earth
Hour is one of these campaigns.
In 2014, we went beyond switching off non-essential interior
and exterior lighting at the properties for an hour, to raise
awareness on key environmental issues internally and
externally through a number of campaigns and initiatives.
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At a property level, we engaged guests to join the campaign
during their stay with us. Initiatives include:
A special Earth Hour spa menu at Breeze Spa
Special Earth Hour candlelit dinners
A letter to inform guests of our Earth Hour activities and
promotions
Encouraging guests to share their Earth Hour with us on
social media
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45

A CANDLELIT WEDDING
A couple who hosted their wedding party at Loei Palace Hotel (WPL) during Earth Hour on Sat 29 March 2014 agreed to
participate in the hotel’s campaign to switch off the lights for a candlelit dinner party.

Team Members were engaged through:
Fun quiz about Earth Hour
Earth Hour “use your power” poster on Team Member
notice boards
Earth Hour video screening in the Team Members’
restaurant
We also launched an internal campaign for Team Members to
make a personal commitment to “I’m finished with fins” to stop
consuming shark fin and to use their “power” to encourage
their families and friends to sign up to the pledge on Earth
Hour’s website or to take a photo with the message and post it
on social media.
At the Corporate Office in Bangkok, in the week leading to
Earth Hour a quiz was posted on every desktop. Fin Free
Thailand was also invited to speak about the plight of sharks
and Executive and Team Members joined the pledge.

EARTH DAY

The theme of Earth Day 2014 was around Green Cities. ONYX
properties organised various activities to raise awareness
amongst their Team Members and the local community on the
importance of sustainable communities and businesses
through promoting reuse and recycle, campaign for a greener
environment and cleaner community and promoting local food
and culture.
Activities included:
Recyclothes campaign in Shama Hong Kong to encourage
clothes donations to the Salvation Army. 100 items of
clothing received
Fruit and vegetable preservation classes for Team
Members at AWB to reduce food waste
Mangrove planting by ORS in Samui
Reef Clean up Kayak Safari, a fun kayak race by APS’s
team and guests in a quest to collect garbage from the reef
and nearby island.

WORLD ENVIRONMENT DAY

World Environment Day (WED), observed on 5 June 2014, is
one of ONYX’s Corporate CSR events and every property
engages its Team Members and local communities in various
activities such as:
Power down
Initiatives include ONYX North Asia Office in Hong Kong
campaigning amongst its Team Members for a greener
environment at work by getting them to commit to energy
savings actions.
Reduce your foodprint (using and promoting local food)
Initiatives include ONYX’s corporate office in Thailand
giving all employees an envelope of chili seeds to grow and
the North Asia Office in Hong Kong planted potted herbs in
the office and promoting organic and fair trade products.

46

COMPASSIONATE : ONYX IN THE COMMUNITY

CSR REPORT 2013-2014

Go Greener (recycle, greener environment/community)
Initiatives include volunteers from Amari Boulevard Bangkok (ABB) and Grand Pujian Residence Shanghai (WPS)
engaging students and teachers at local schools in
recycling campaigns and activities. OZO Wesley Hong
Kong (OWH) engaged guest and customers with their
EAT2GO outlet and ZAAN restaurant respectively offering a
20% discount for those who bring their own cup when
buying coffee and a 10% discount on weekday lunch in the
month of June.
Purge plastic (say no to plastic bags)
Initiatives include Shama Century Park Shanghai (SCS),
distributing a total of 350 reusable bags to each of their
tenants and Team Members to encourage everyone to stop
using plastic bags.

SHAMA 2000 TREES CHALLENGE

Shama’s “2,000 Trees Challenge” is part of the Million Tree
Project by Roots & Shoots to fight climate change in Inner
Mongolia.
The Million Tree Project, which began in 2007, aims to raise
community awareness of the Earth’s environment by
improving both ecological and humanitarian conditions in
Inner Mongolia through the planting of trees. 2,850 trees were
planted by the local farmers engaged in the project on 2.1
hectares of lands in Tongliao in the name of Shama China. In
April 2014, five volunteers representing five Shama Properties
and the ONYX North Asia office in Shanghai participated in the
trip to Inner Mongolia to plant 466 poplar saplings.
A survey carried out later in the year showed the saplings
planted had a survival rate of 61.38%. The survival rate is
relatively low compared with previous years due to changes in
the weather. Replanting will take place for the saplings that did
not survive. Shama properties in China are committed to raise
funds for 2,000 more trees by April 2015.

Shama’s “2,000 Trees Challenge”

7.4 OVERVIEW OF COMMUNITY
ACTIVITIES

World Environment Day

AWARENESS RAISING – FREELAND
PHOTOS PLEASE” CAMPAIGN

“NO

Freeland is a Bangkok based NGO working towards
eliminating wildlife trafficking. Their “No Photos Please”
campaign is targeted at tourists and aims to decrease the use
of endangered species for photo props as well as to increase
public awareness on the cruelty behind the business. The
campaign ran at Bangkok’s Suvarnabhumi International
Airport and across Pattaya and Phuket from December 2014
to April 2015.

Our properties are actively involved in a variety of community
activities. This section presents an overview of key community
initiatives our properties have been involved in. The initiatives
found in this section are not exhaustive and instead seek to
highlight some of our larger community projects. Our properties participated in other smaller initiatives such as volunteering to build a check dam in Samui and participating in walks
and marathons like the AVEDA Walk for Water and SJS GOrun
Together charity events in Hong Kong.

From 9 December 2014, all of ONYX’s properties in Pattaya
and Phuket (AOP, ANP, WPP, WGP, WNP and ACP)
supported the campaign by placing the “Just Say No” A5 tent
cards at the hotel information desk.

GOrun Together charity event in Hong Kong
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OZO CHAWENG SAMUI (ORS) SUPPORTING WATER
SHED PROTECTION EFFORTS IN SAMUI
OZO for H2O is OZO brand’s CSR programme with a
specific focus on the issue of water. OZO properties
support local campaigns for the conservation of water
resources, raising awareness of water scarcity and water
management under the OZO for H2O programme. ORS
is the first property under the brand to kick off the
programme in Samui.
In partnership with Koh Samui Watershed Management
and The Green Island Foundation Thailand (GIFT), ORS
is committed to support the construction of the check
dams around the island through fund raising and volunteering support for check dam construction. Strategically
placed check dams help regulate and capture rainfall.
An increase in the population and economic growth on
Samui has resulted in housing and land use demands
that increasingly encroach on existing forests. Water
sources have been affected as a result, as without woodland barriers, the number of natural water catchments
have dwindled. Free flowing rainwater also causes soil
erosion, landslides and flash flooding.
ORS volunteers built a check dam for the first time on
World Environment Day 2014.
In 2015, ORS aims to raise Bht. 15,000 to help finance the
building of three check dams. Team Members, guests and
business partners will be invited to get involved through
various fund raising activities such as a rooftop market,
movie nights, the sale of a signature OZO for H2O drink
and volunteering for the check dam construction work.

OCS Donation for desaster relief

JOINT CHRISTMAS INITIATIVE

Since 2000, ONYX has participated in the Season's Greetings
Donation project with other leading Bangkok hotels. To reduce
the amount of Christmas cards sent to business partners
and customers, the hotels publish a joint Seasons Greeting
message in Thailand’s leading English language newspapers,
The Bangkok Post, The Nation and Bangkok 101 magazine.
This joint message doubles as a Seasons Greeting Donation
programme. In 2014, ONYX Hospitality Group along with 19
other leading hotels in Bangkok donated Bht. 30,000 each
towards the following charities:
Baan Boonler School, Mae Hong Son province
Baan Kokluang School, Mae Hong Son province
The Bangkok Post Foundation
The Nation University

DREAMS COME TRUE

Following the group’s annual Christmas fund raising activities
in December 2013, we continued with Dreams Come True
activities in Q1 of 2014 when our Team Members volunteered
in different activities to offer underprivileged children special
treats.

DISASTER RELIEF

OZO Colombo Sri Lanka (OCS) participated in fund raising
efforts on 31 October 2014 in response to an early morning
landslide on 29 October that killed 16 people and left 200
missing. The landslide was triggered by monsoon rains in the
village of Koslanda in the Haldummulla division, 190 km from
Colombo.
We held an emergency relief campaign to accept donations of
dry food and other necessary items for the victims in Koslanda.
The efforts were also extended to help others in need in the
Anuradhapura area. Various stakeholders including Team
Members, suppliers and guests got involved. All items, worth
approx. RS 61,105 (USD 466), were handed over to a senior
officer from the Seva Vanitha unit at the Army Headquarters
who then coordinated the distribution on 18 November.
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The initiative was originally known as Dreams Come True
Christmas, but as Christmas is not celebrated in some parts
of the world, we renamed the initiative “Dreams Come True”
in recognition and respect for cultural diversity. This will offer
flexibility for properties such as ADQ to schedule the initiative
in a different time of the year that will enable them to engage
guests more effectively in the future.
Dreams Come True fund raising activities in 2014 include:

THAILAND
Amari, OZO and The Mosaic Collection properties
raised Bht. 316,069 to host a special meal for 829 students of 7 Border Patrol Police Schools and support
12 scholarship recipients. The X-Club (The Executive
Secretary Club at the Corporate Office) raised Bht.
15,990 at the annual Team Member’s party to support
the Border Patrol Police Schools activities. The
activities will take place in early 2015.
Team Members and guests donated used children’s
books and toys
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ORB raised Bht. 20,811.81 for its Rangers Fund to
support Sueb Nakhasathien Foundation
SSB raised Bht. 4,500 to children and the elderly in
Klongtoey community

DREAMS COME TRUE BASKETBALL CLINIC
Apart from hosting a special lunch for students at
Saha Thanakarn Krungthep Border Patrol Police
School in Sangkhlaburi, Kanchanaburi, we also
offered learning tools and installed a basketball
system at the school in January 2014.

ONYX Hospitality Group Foundation partnered
with Hi Tech Apparel, a leading garment manufacturer, to hold a 2-day basketball clinic for 207
students aged 9-15 at the school.
10 volunteers from various Amari and The Mosaic
Collection properties including two executives
from the Corporate Office joined forces with two
talented players of Chonburi Hi-Tech Basketball
Club (one of the most decorated teams in Thailand
having won championships at both the collegiate
and professional levels) and two special basketball
guests to instruct and inspire the children on team
work and sportsmanship. Special basketball
guests were 2013 Asian Basketball League’s Most
Valued Player, Attaporn Lertmalaiporn and former
national basketball team member Nontapop
ViVattanapongpetch.
Volunteer players shared their skills and passion
for the sport, passing on basic basketball skills and
technique, discipline and teamwork during the
2-day workshop. Volunteers also provided teachers at the school with tips and advice on coaching
to ensure basketball can be continuously taught
even after the workshop ends.

CHINA
Shama properties raised RMB 17,017 to support child
patients and their families at the Shanghai Yodak
Cardiothoracic Hospital, in partnership with Heart to
Heart Shanghai
WPS raised RMB 4,600 for its first Dreams Come True
to support “Yuan for a Better Life” programme.
Through a partnership with Giving Tree by Shanghai
Community Centre the funds were used to purchase
51 gift bags with winter clothes and school supplies for
students at Jiaxing New People School in Zhejiang
Province
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DREAMS COME TRUE SUPPORT FOR
TIBETAN BOY
Suo Nan Da Jie is a Tibetan boy whose family
made a living from herding around 40 sheep,
earning around 3,000 RMB a year. Diagnosed
with a heart issue requiring surgery that his
family could not afford, he was a beneficiary of
Heart to Heart, a non-profit organisation in
Shanghai providing financial support to needy
Chinese children who require heart surgery to
repair their congenital heart defects. As part of
their Dreams Come True fundraising in 2013,
our Shama properties in China raised and
donated RMB 4,000 towards the boy’s surgery.
Coupled with other donations from various
association and companies, sufficient funds
were raised for Suo Nan Da Jie to have his
surgery in January 2014. Suo Nan Da Jie has
since fully recovered and enjoys a chance to
live a healthier life with his family.

HONG KONG
In December 2014, Shama properties and OWH
raised HKD 6,700 and offered a special treat to 27
underprivileged children from St. James Settlement.
These children were given an opportunity to pass it on
by wrapping gifts which were then donated to 30
young patients at Queen Elizabeth Hospital.

DOHA
ADQ raised QAR 425 to offer lunch boxes prepared by
the hotel and gifts to 26 children at the Thai Language
& Culture School Doha in January 2015.

COLOMBO
OCS raised LKR 80,000 and plans to offer a special
meal and gifts to 25 children at a local orphanage in
early 2015

FOOD WITHOUT BOUNDARIES

Since March 2013, SSB has been driving its ‘food without
boundaries’ programme accepting cash donations and
donations of lasting food items such as milk powder, rice and
canned sardines for Sister Joan Evan’s Milk Run and Family
Food projects that offer a life support for poor families in Klong
Toey communities, a poor area in Bangkok. Every quarter
SSB volunteers join Sister Joan for the food distribution.
Through donations received from both guests and Team
Members, 80 5kg-bags of rice and 200 cans of sardines were
donated between March and December 2014.
In Hong Kong all four Shama properties in Hong Kong collectively offer food donation as well as volunteering support to St.
James’ Settlement’s People’s Food Bank which provides food
supplies for low income groups, the unemployed, families
encountering sudden difficulties and street sleepers. Our
Team Members also volunteer on their hot meal and meal box
delivery services.
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PRE-LOVED BY SHAMA

In April 2014, all four Shama properties in Shanghai collectively launched a new initiative named “Pre-loved by Shama” to support
the Earth Day Green Cities campaign through reusing. Tenants and Team Members were invited to donate clothing and other
items to local community organisations and charities such as Heart to Heart Shanghai, Shanghai Pudong Community Charity
Market and The Xinhua Community of Changning District Shanghai. A total of 1,610 kg of clothes, toys, books, bags and blankets
were collected in 2014.

Clothes
(kg)

Toys
(kg)

Books
(kg)

Bags
(kg)

Blankets/
Duvets (Kg)

Total Kg
Collected

Shama Century Park
Shanghai

450

48

22

60

80

660

Shama Xujiahui Shanghai

130

22

30

35

80

297

Shama Luxe Huashan
Shanghai

232

37

40

54

0

363

Shama Luxe Xintiandi
Shanghai

174

32

44

40

0

290

TOTAL

986

139

136

189

160

1,610

Property
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ENTHUSIASTIC:
OUR PEOPLE

Our Team Members are our greatest asset and their commitment and enthusiasm is essential to enable us to meet our
goals. We aim to be an employer of choice in our industry and
strive to do this by providing a diverse workplace in which all
Team Members are treated fairly and with respect. We believe
in investing in the up-skilling of our Team Members and have
been striving towards a work environment that supports
well-being and provides opportunities for all Team Members
to achieve their best.

Our Non-discrimination policy:
Defines harassment
Strictly prohibits all forms of harassment whether it comes
from and/or is directed at another Team Member at any level,
a Guest, a Customer or a Vendor
Defines sexual harassment
Provides details on channels for complaints and how
complaints will be investigated

8.1 EMPLOYMENT

EMPLOYMENT TYPE AND CONTRACT

One of the greatest contributions to the community provided by
businesses is job creation in the places where we operate. At
the end of 2014, we had a workforce of 3,926 Team Members.
In 2014, we created 526 new jobs with the opening of 7 new
properties.
To better provide a safe and stress-free environment for all
who visit, stay at, obtain services from, apply to work for
and work at any unit within the ONYX Hospitality Group, we
have introduced two new HR policies on fair treatment and
non-discrimination in 2014.
Our Fair Treatment policy:
Defines unfair treatment
Strictly prohibits all forms of unfair treatment whether it
comes from and/or is directed at another Team Member at
any level, a Guest, a Customer or a Vendor
Provides details on channels for complaints and how
complaints will be investigated

We are committed to ensuring equity in our compensation and
benefits packages. We track the breakdown of our workforce
by employment type and by employment contract. All of our
employees work full-time hours with a minority 3% of our Team
Members on fixed or temporary contracts. The rest of our Team
Members are employed on a permanent contract.

BREAKDOWN OF WORKFORCE BY EMPLOYMENT
CONTRACT

Temporary
contract
3%

Permanent
contract
97%
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We have further broken this down by gender.

WORKFORCE BY CONTRACT TYPE AND GENDER

Male

1840

Female

1716

64
Permanent contract

44

Temporary contract

NEW EMPLOYEES AND EMPLOYEE TURNOVER

As an equal opportunity employer, we collect and examine data on age, gender and region of our new hires and of those exiting
our workforce.
Total number of new employees during the reporting period
broken down by age, gender and region is reported in the table
below.
Classification

Number of new
hires in 2014

Age group

Employee turnover during the reporting period broken down by
age, gender and region is reported in the table below.

Classification

Number exiting
employment in 2014

Age group

18 – 24

568

18 – 24

413

25 – 34

915

25 – 34

879

35 – 44

354

35 – 44

418

45 – 54

89

45 – 54

113

55 – 64

19

55 – 64

27

Gender
Male
Female

Gender
1,034
911

Region
Local
Local from other province
Expatriate

Male

925

Female

925

Region
859
1,019
67

Local
Local from other province
Expatriate

760
1,031
59

LOCAL RECRUITMENT

It is equally important that the jobs we are creating in the communities where we operate are quality jobs that add to the employability
of our Team Members. While we do not have a formal policy for granting preference to local residents when hiring in significant
locations of operation, we are committed to providing job opportunities to locals where there is suitable and available talent.
97% of our staff are local. We define locals as individuals either born in or who have the legal right to reside indefinitely in the same
geographic market as the business operation in which they work.
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BREAKDOWN OF WORKFORCE BY REGION

Foreign
3%

Local from the
state/province of
operations42%

Local from
other parts of
the country of
operations
55%

We have further broken this down by gender.

WORKFORCE BY REGION AND GENDER

Male

966

Female

1,055

819
699

95
Local
(same province/
state of operation)

Local
(same country
of operation)

30
Foreign

Of our senior management 58% are locals in the country where they work. Within our properties, we band our Team Members
from Level 1 to Level 7, where Level 1 denotes entry-level staff and Level 7 the most senior staff. We have therefore defined
senior management as Team Members who fall within Levels 5 – 7.
We have further broken down the make-up of the senior management Team Members at our 35 properties by staff by gender,
minority groups and age groups.
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SENIOR MANAGEMENT
BY GENDER
Male

SENIOR MANAGEMENT
BY ETHNICITY

Female

Local

Expat

SENIOR MANAGEMENT
BY AGE GROUP
Under 30

Over 50

79.1%

68.6%

58.1%

30-50

41.9%
31.4%
20.9%

0.0%
Gender

Ethnicity

Age group

8.2 DIVERSITY AND INCLUSION
Our philosophy is to respect diversity in our hiring. We are
dedicated to hiring, engaging and retaining a diverse
workforce, ensuring that we do not discriminate on the basis of
race, religion, gender, sexual orientation, age, family status or
disability.
In our recruitment and job description training workshops, we
emphasise our non-discrimination guidelines to ensure our
staff are aware of our hiring philosophy. Our long-serving
Team Members are recognised for their efforts and loyalty to

the Group through our long service awards. We also allow our
long-service Team Members to continue their careers with us
past the legal retirement age, should they wish to do so.

GENDER

We have close to an equal ratio of male and female employees.
The numbers are based on the total number of staff as of
December 2014.

TOTAL WORKFORCE BROKENDOWN BY GENDER

Female
48%

Male
52%

EMPLOYING DISABLED PERSONS

We are committed to providing enabling working environments and breaking down barriers for disabled people.

As of December 2014, we have in employment 20 disabled Team Members. We will continue hiring disabled people in the future.
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8.3 DEVELOPMENT AND TRAINING
We believe in investing in our Team Members by providing a
number of development and training opportunities. Continuously developing our Team Members provides a ready talent
pool for future promotions from within the Group and is an
important component of our succession planning process.
Each hotel is required to provide detailed learning reports to
track the training activities of each Team Member.

Our Team Members are categorised from level 1 to 10, with
level 1 being entry level staff and level 10 being the CEO of our
company. The numbers reported in this section cover team
members across 35 properties and those in our corporate
offices in Thailand, Hong Kong nd China.

AVERAGE HOURS OF TRAINING BY EMPLOYEE CATEGORY:
Staff training
(Jan – Dec 2014)

Level
1

Level
2

Level
3

Level
4

Level
5

Level
6

Level
7

Level
8

Average number of training
hours per Team Member

27.1

32.7

28.1

17.6

11.2

4.6

2.9

2.8

Level
9

Level
10

4.0

5.0

AVERAGE HOURS OF TRAINING BY GENDER:
Staff training (Jan – Dec 2014)

Male

Total number of Team Members who underwent training

2,873

2,852

78,948

76,563

27.5

26.8

Total number of training hours
Average number of training hours per Team Member

Female

8.4 BENEFITS AND WORK-LIFE BALANCE
BENEFITS: PAY AND PERFORMANCE REVIEW

Our entry level wage is in line with the local minimum wage.
We provide competitive basic benefits for full and part time
staff. The tables below map out some key benefits provided to
Benefit type

our staff and differentiate between benefits provided to all staff
or only full-time staff. This data covers all 35 properties in the
reporting scope, our corporate office and two regional offices.
Number of properties/offices where benefit is offered to:
All Staff

Only full-time staff

Not offered

Life insurance, disability/invalidity coverage
Social security fund

23

6

9

Workman compensation

24

0

14

Group life and accident insurance

14

23

1

0

30

8

Medical insurance

8

29

1

Yearly physical check up

9

21

8

Maternity leave

5

33

0

Paternity leave

0

7

31

Retirement provision

1

35

2

Provident Fund

9

27

2

3

35

0

15

22

1

Death benefit
Healthcare

Parental leave

Retirement provision

Others
Annual leave
Sick leave
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Broken down by country with significant operations:

THAILAND: 22 PROPERTIES AND THE ONYX HOSPITALITY GROUP OFFICE
Benefit type

Number of properties/offices where benefit is offered to:
All Staff

Only full-time staff

Not offered

Life insurance, disability/invalidity coverage
Social security fund

23

0

0

Workman compensation

23

0

14

Group life and accident insurance

0

22

1

Death benefit

0

23

0

Medical insurance

1

21

1

Yearly physical check up

3

20

0

Maternity leave

4

19

0

Paternity leave

1

21

1

Retirement provision

1

22

0

Provident Fund

1

21

1

2

21

0

14

8

1

Healthcare

Parental leave

Retirement provision

Others
Annual leave
Sick leave

CHINA: 6 PROPERTIES AND THE ONYX NORTH ASIA (SHANGHAI) OFFICE
Benefit type

Number of properties/offices where benefit is offered to:
All Staff

Only full-time staff

Not offered

Life insurance, disability/invalidity coverage
Social security fund

0

6

1

Workman compensation

0

0

7

Group life and accident insurance

7

0

0

Death benefit

0

1

6

Medical insurance

6

1

0

Yearly physical check up

6

0

1

Maternity leave

0

7

0

Paternity leave

0

1

0

Retirement provision

0

7

0

Provident Fund

1

6

0

Annual leave

0

7

0

Sick leave

0

7

0

Healthcare

Parental leave

Retirement provision

Others
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HONG KONG: 5 PROPERTIES AND THE ONYX NORTH ASIA (HONG KONG) OFFICE
Benefit type

Number of properties/offices where benefit is offered to:
All Staff

Only full-time staff

Not offered

Life insurance, disability/invalidity coverage
Social security fund

0

0

6

Workman compensation

0

0

6

Group life and accident insurance

6

0

0

Death benefit

0

6

0

Medical insurance

0

6

0

Yearly physical check up

0

0

6

Maternity leave

0

6

0

Paternity leave

0

6

0

Retirement provision

0

6

0

Provident Fund

6

0

0

Annual leave

0

6

0

Sick leave

0

6

0

Healthcare

Parental leave

Retirement provision

Others

DOHA AND SRI LANKA: 2 PROPERTIES
Benefit type

Number of properties/offices where benefit is offered to:
All Staff

Only full-time staff

Not offered

Life insurance, disability/invalidity coverage
Social security fund

0

0

2

Workman compensation

1

0

1

Group life and accident insurance

1

1

0

Death benefit

0

0

2

Medical insurance

1

1

0

Yearly physical check up

0

1

1

Maternity leave

1

1

0

Paternity leave

0

0

2

Retirement provision

0

0

2

Provident Fund

1

0

1

Annual leave

1

1

0

Sick leave

1

1

0

Healthcare

Parental leave

Retirement provision

Others
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Other benefits we offer include birthday leave, priesthood
leave and special rates for private stays at ONYX Group
properties. Where applicable, we offer benefits such as
uniforms, staff dormitory facilities and meal allowances for
hotels that have no staff canteen.
All of our Team Members were given mid-year KPI reviews
and end-year performance reviews and appraisals.

We are making progress towards this target, but it is
equally important to balance this with our focus on being
a management company of choice by current and
prospective owners and seen as a company that is able
to maximise business performance. Ensuring that our
owners are involved in this process and all aspects of
this transition is carefully planned and every potential
impact is carefully thought through.

WORK LIFE BALANCE
UPDATE FROM 2013 REPORT:

With our goal of being a preferred employer, we are
committed to improved work-life balance. One of our key
focus areas to improve work-life balance for Team
Members is to work towards a 5-day work week at all
properties.

The chart below shows our workforce by number of working
days per week. The number of staff reported is the average
number of staff who had 5, 5.5 or 6 day work weeks across
2014. Numbers include our corporate office in Thailand and
our regional offices in Hong Kong and China.

2208
2000
1500

1095
778

1000
500
0
5 day work week

5.5 day work week

6 day work week

Workforce by number of working days per week (2014 average)

PLANS FOR 2015:

Where practical, over the next 12 months we shall start working towards applying the 5-day work week at all our Thailand
properties based on hotels working with their management teams on implementing improved roster management and other
productivity measures.
We aim to achieve 5 day work weeks in most hotels by 2016. Where local laws do not explicitly support a 5-day work week,
we continue to strive toward work-life balance best practice through other means.
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ONYX SUSTAINABILITY DATA,
JANUARY – DECEMBER 2014

The data provided in this section is broken down into environmental and employee data.
Environmental data
Performance data

Amari

Shama

The Mosaic
Collection

Oriental
Residences

OZO

Total

Energy
52,335,791

9,225,791

8,347,920

5,474,963

6,811,957

82,196,421

LPG (kgs)

1,852,317

120,510.6

103,633.5

3,840

7,780.5

2,088,081.5

Diesel fuel for motor vehicles
(litres)

55,987.25

1,689.13

15,883.77

5,038.21

0

78,598.36

Diesel fuel for generators
(litres)

20,024.59

150

967.26

60

9,930

31,131.85

33,363,563

5,228,378

4,772,272

2,912,059

3,641,038

49,917,310

1,715,747.36

89,220

155,480

49,740

74,593.0

1,264,344.8

• Water from local authority
(m3)

733,514

89,220

137,073

49,740

59,856

1,069,404

• Water from natural sources
(m3)

160,788

-

18,407

-

14,737

193,932

1,009

-

-

-

-

No data

49,924

39,992

Electricity consumption (kWh)

Emissions
Carbon footprint (tonnes of
CO2 equivalent)
Water
Water consumption (m3)

• Water from trucks (m3)
Water discharged1 (m3)

1

178,819

No data

1,009
268,735

The actual cost per unit has risen but we used an average cost of electricity (Bht. 3.75/kWh) to calculate this savings across the three
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Waste
Hazardous waste (tonnes)
Non-hazardous waste
(tonnes)

14.7

0.652

2.9

No data3

7.5

25.8

1635.5

1430.0

219.7

No data4

69.3

3354.5

The Mosaic
Collection

Oriental
Residences

360

470

121

397

3,926

Employee data
Performance data

Amari

Number of Team Members
(as of December 2014)

Shama

2,578

Across all
properties

OZO

Percentage of workforce (as of December 2014) by gender
Male (%)

51

44.7

48.7

55.4

63.7

52

Female (%)

49

55.3

51.3

44.6

36.3

48

Percentage of workforce(as of December 2014) by region
Local from the state/province
of operations (%)

33.6

59.2

51.1

51.2

72.3

42

Local from other parts of the
country (%)

62.2

39.4

48.3

47.9

25.4

55

4.2

1.4

0.6

0.9

2.3

3

Foreign (%)

Percentage of workforce (as of December 2014) by employment type
Full time (%)

100

100

100

100

100

100

Part time (%)

0

0

0

0

0

0

Percentage of workforce (as of December 2014) by employment contract type
Indefinite/ Permanent contract

95.9

98.1

92.3

97.5

97.5

97

4.2

1.9

7.7

2.5

2.5

3

Fixed Term/ Temporary
contract

Percentage of workforce (ave. number of TMs in 2014) by number of working days
5 day work week (%)

12.7

86.7

6.7

100

28.5

23.7

5.5 day work week (%)

65.7

10.7

44.8

0

71.5

56.4

6 day work week (%)

21.6

2.5

48.5

0

0

19.9

The Mosaic
Collection

Oriental
Residences

Performance data

Amari

Shama

Across all
properties

OZO

Senior management breakdown
Percentage of locals in senior
management (%)

57

40

44

0

60

58

1,050

166

229

59

441

1,945

18-24 (%)

32

23.5

37.1

27.1

20.9

29.2

25-34 (%)

48.3

38

41.9

50.9

49.7

47

35-44 (%)

16.5

22.9

15.7

20.3

21.5

18.2

45-54 (%)

3

15.7

2.2

1.7

5.7

4.6

55-64 (%)

0.2

0

3.1

0

2.3

1

New hires
Number of new hires in 2014
Percentage of new hires by age group

2

Please note this figure does not include hazardous waste from Shama properties in HK as Shama HK does not have separate records for hazardous and
non-hazardous waste. Their total waste data is included in the non-hazardous waste figure.
3 No data due to change of GM and Heads of Departments in Oct. 2014. They will start recording from Jan 2015 for the next reporting cycle.
4 No data due to change of GM and Heads of Departments in Oct. 2014. They will start recording from Jan 2015 for the next reporting cycle.
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Performance data

Amari

Shama

The Mosaic
Collection

Oriental
Residences

OZO

Across all
properties

Percentage of new hires by gender
Male (%)

48.7

45.8

51.1

47.5

68.5

53.2

Female (%)

51.3

54.2

48.9

52.5

31.5

46.8

Local from the state/province
of operations (%)

28.6

55.4

52.8

44.1

72.6

44.2

Local from other parts of the
country (%)

66.5

43.4

46.3

54.2

25.2

52.4

5.0

1.2

0.9

1.7

2.3

3.4

1,117

167

207

139

220

1,850

18-24 (%)

23.5

14.4

29

16.5

19.5

22.3

25-34 (%)

49.3

41.9

42.5

46

48.2

47.5

35-44 (%)

21.4

26.3

23.7

30.9

19.5

22.6

45-54 (%)

4.7

16.8

1.9

5.8

9.5

6.1

55-64 (%)

1.1

0.6

2.9

0.7

3.2

1.5

Male (%)

47.7

43.1

51.7

53.2

63.2

50

Female (%)

52.3

56.9

48.3

46.8

36.8

50

Local from the state/province
of operations (%)

27.4

50.9

56.5

56.1

79.1

41.1

Local from other parts of the
country (%)

67.9

47.9

42.5

43.2

20.5

55.7

4.7

1.2

1

0.7

0.5

3.2

Percentage of new hires by region

Foreign (%)
Turnover
Number of turnovers in 2014
Percentage of turnover by age group

Percentage of turnover by gender

Percentage of turnover by region

Foreign (%)
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GRI G3.1 CONTENT INDEX

Standard disclosures
GRI Indicator

Description

Report section

Page number

2 Message from the CEO

5

Profile – Strategy and Analysis
1.1

Statement from the most senior decision-maker of the
organisation.

Profile – Organisational Profile

62

2.1

Name of the organisation.

3 Our Business

6

2.2

Primary brands, products, and/or services.

3.1 Brand Portfolio

6

2.3

Operational structure of the organisation, including main
divisions, operating companies, subsidiaries, and joint
ventures.

3 Our Business

2.4

Location of organisation's headquarters.

3.2 Our Presence

7

2.5

Number of countries where the organisation operates, and
names of countries with either major operations or that are
specifically relevant to the sustainability issues covered in
the report.

3.2 Our Presence

7

2.6

Nature of ownership and legal form.

3.3 Corporate
Governance

8

2.7

Markets served.

3.2 Our Presence

7

2.8

Scale of the reporting organisation.

3.2 Our Presence

7-8

2.9

Significant changes during the reporting period regarding
size, structure, or ownership.

1.1 Scope and Boundaries;
3 Our Business

3; 6

2.10

Awards received in the reporting period.

5 Responsible:
Our operations

GRI G3.1 CONTENT INDEX

7-8
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Standard disclosures
GRI Indicator

Description

Report section

Page number

Profile – Report parameters
3.1

Reporting period for information provided.

1.1 Scope and
Boundaries

3

3.2

Date of most recent previous report (if any).

1.1 Scope and
Boundaries

3

3.3

Reporting cycle.

1.1 Scope and
Boundaries

3

3.4

Contact point for questions regarding the report or its
contents.

1.3 Contact

4

3.5

Process for defining report content.

1.1 Scope and
Boundaries

3-4

3.6

Boundary of the report.

1.1 Scope and
Boundaries

3-4

3.7

State any specific limitations on the scope or boundary of
the report.

1.1 Scope and
Boundaries

3-4

3.8

Basis for reporting on joint ventures, subsidiaries, leased
facilities, outsourced operations, and other entities that can
significantly affect comparability from period to period and/or
between organizations.

1.1 Scope and
Boundaries

3-4

3.10

Explanation of the effect of any re-statements of information
provided in earlier reports, and the reasons for such
re-statement.

1.1 Scope and
Boundaries

3-4

3.11

Significant changes from previous reporting periods in the
scope, boundary, or measurement methods applied in the
report.

1.1 Scope and
Boundaries

3-4

3.12

Table identifying the location of the Standard Disclosures in
the report.

10 GRI Content Index

62-64

Performance Indicators
GRI Indicator

Description

Report section

Page number

Disclosure

Procedures for local hiring and proportion of
senior management hired from the local
community at significant locations of
operation

8.1 Employment

52-53

Full

EN1

Materials used by weight or volume

5.1 Environmental
performance

25-28

Partial

EN2

Percentage of materials used that are
recycled input materials

5.1 Environmental
performance

25-28

Partial

EN3

Direct energy consumption by primary
energy source

5.1 Environmental
performance

17-18

Partial

EN4

Indirect energy consumption by primary
energy source

5.1 Environmental
performance

17-18

Partial

EN5

Energy saved due to conservation and
efficiency improvements

5.1 Environmental
performance;
5.2 Sustainability in
our value chain

17-18;
30

Full

EN8

Total water withdrawal by source

5.1 Environmental
performance

19

Full

EN18

Initiatives to reduce greenhouse gas

5.1 Environmental
performance

23-24

Full

Economic
EC7

Environment
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Performance Indicators
GRI Indicator

Description

Report section

Page number

Disclosure

EN21

Total water discharge by quality and
destination

5.1 Environmental
performance

19

Partial

EN22

Total weight of waste by type and disposal
method

5.1 Environmental
performance

24-25

Partial

LA1

Total workforce by employment type,
employment contract, and region, broken
down by gender

8.1 Employment

51-54

Full

LA2

Total number and rate of new employee
hires and employee turnover by age group,
gender and region

8.1 Employment

52

Full

LA3

Benefits provided to full-time employees
that are not provided to temporary or
part-time employees, by significant
locations of operation

8.4 Benefits and
work-life balance

55-58

Full

LA6

Percentage of total workforce represented
in formal joint management worker health
and safety committees that help monitor
and advise on occupational health and
safety programs.

5.3.1 Health and
Safety of our Team
Members

33

Full

LA7

Rates of injury, occupational diseases, lost
days, and absenteeism, and number of
work-related fatalities by region and by
gender

5.3.1 Health and
Safety of our Team
Members

33

Full

LA10

Average hours of training per year per
employee, by gender, and by employee
category

8.3 Development
and Training

55

Full

LA12

Percentage of employees receiving regular
performance and career development
reviews, by gender

8.4 Benefits and
work-life balance

55

Full

Percentage of operations with implemented
local community engagement. Impact
assessments, and development programs

6 Inspiring: Strategic
Activities; 7
Compassionate:
ONYX in the
Community

37-39;
44

Full

Percentage of security personnel trained in
the organisation’s policies or procedures
concerning aspects of human rights that are
relevant to operations.

5.3.2 Health and
Safety in our
operations

33-34

Full

Environment

Labour

Society
SO1

Human Rights
HR8

64
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PROPERTY CODE
Total

Amari

Shama

Mosaic
Collection

OZO

Oriental
Residence

Properties covered in this report

35

12

10

9

3

1

Operating properties at 2014 year end

38

13

10

10

4

1

Properties under development for 2015

6

2

2

1

1

0

LIST OF 35 PROPERTIES COVERED IN THIS REPORT:
Property Name

Code

Location

Country

Reporting
Period

Amari Don Muang Airport Bangkok

ADB

Bangkok

Thailand

Full

Amari Boulevard Bangkok

ABB

Bangkok

Thailand

Full

Amari Watergate Bangkok

AWB

Bangkok

Thailand

Full

Amari Residences Bangkok

ARB

Bangkok

Thailand

Full

Amari Pattaya (formerly Amari Orchid)

AOP

Pattaya

Thailand

Full

Amari Nova Suites Pattaya

ANP

Pattaya

Thailand

Full

Amari Palm Reef Samui

APS

Surat Thani

Thailand

Full

Amari Phuket

ACP

Phuket

Thailand

Full

Amari Vogue Krabi AVK

AVK

Krabi

Thailand

Full

Amari Hua Hin

AHH

Prachuab Kirikhan

Thailand

Full

Amari Doha Qatar

ADQ

Doha

Qatar

Full

Amari Buriram United

ABU

Buriram

Thailand

Full

Amari

CSR REPORT 2013-2014

PROPERTY CODE

65

Property Name

Code

Location

Country

Reporting
Period

ORB

Bangkok

Thailand

Full

City Lodge (Soi 9/Soi 19)

WCB

Bangkok

Thailand

Full

Nova Platinum Hotel

WPP

Pattaya

Thailand

Full

Nova Gold Hotel

WGP

Pattaya

Thailand

Full

Angkhang Nature Resort

WNA

Chiang Mai

Thailand

Full

Loei Palace Hotel

WPL

Loei

Thailand

Full

Vogue Resort and Spa Ao Nang

WVA

Krabi

Thailand

Full

Nova Park Pattaya

WNP

Pattaya

Thailand

Full

Grand Pujian Residence Shanghai

WPS

Shanghai

China

Full

Ekamai Garden

WEB

Bangkok

Thailand

Mar-Dec 14

Shama Sukhumvit Bangkok

SSB

Bangkok

Thailand

Full

Shama Central Hong Kong

SPH

Hong Kong

Hong Kong

Full

Shama Fortress Hill Hong Kong

SFH

Hong Kong

Hong Kong

Full

Shama Tsim Sha Tsui Hong Kong

STH

Hong Kong

Hong Kong

Full

Shama Hollywood Hong Kong

SHH

Hong Kong

Hong Kong

Full

Shama Luxe Xintiandi Shanghai

LXS

Shanghai

China

Full

Shama Luxe Huashan Shanghai

LHS

Shanghai

China

Full

Shama Xujiahui Shanghai

SXS

Shanghai

China

Full

Shama Century Park Shanghai

SCS

Shanghai

China

Full

Shama Heda Hangzhou

SDH

Hangzhou

China

Full

OZO Wesley Hong Kong

OWH

Hong Kong

Hong Kong

Full

OZO Chaweng Samui

ORS

Surat Thani

Thailand

Mar-Dec 14

OZO Colombo Sri Lanka

OCS

Colombo

Sri Lanka

Jun-Dec 14

Oriental Residence
Oriental Residence Bangkok
The Mosaic Collection

Shama

OZO
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ONYX Hospitality Group
847 Petchburi Road Bangkok 10400 Thailand
T +66 (0) 2255 3767 +66 (0) 2255 4588
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