CSR Report
ONYX Hospitality Group
2012-2013

Contents
01
02
03
04

About This Report ................................ 3
1.1. Scope and Boundaries .................................. 3
1.2. Reporting Framework ..................................... 3
1.3. Contact ........................................................... 3

07

Compassionate:
Community Engagement and
Development ....................................... 43

08

Enthusiastic:
Our People .......................................... 53

09

ONYX Sustainability Performance
Data, July 2012 – December 2013 ..... 55

Message from the CEO ........................ 5

Our Business ........................................ 7

3.1. Brands Portfolio .............................................. 7
3.2. Growth ............................................................ 8
3.3. Corporate Governance ................................... 9

CSR at ONYX ..................................... 13

4.1. Corporate Vision Core Values and
CSR Policy ................................................... 13
4.2. Managing CSR at ONYX ............................. 14
4.3. CSR Priorities and Commitments ................ 16

05

Responsible:
Our Operations ................................... 21

10

06

Inspiring:
Corporate Initiatives ............................ 37

11

5.1. Environment ................................................ 21
5.2. Sustainability in Our Supply Chains ............ 32
5.3. Health and Safety ......................................... 32

6.1. Participation in Global Environmental
Initiatives .................................................... 37
6.2. Corporate Initiatives ..................................... 40

7.1. Arts for The Planet ....................................... 43
7.2. ONYX Hospitality Group Foundation ........... 44
7.3. Dreams Come True Christmas Tree ............. 47
7.4. “food without boundaries” by Shama in
Thailand ........................................................ 48
7.5. 2,000 Trees Challenge by Shama in
China ............................................................ 49
7.6. Supporting “RecyClothes” initiative by
Shama in Hong Kong ................................... 50
7.7. The Executive Secretary Club (X Club) ........ 50
7.8. Community Skills Development ................... 50

8.1. Employment .................................................. 53
8.2. Diversity and Inclusion .................................. 53
8.3. Development and Training ............................ 54
8.4. Benefits and Work-life Balance .................... 54

GRI G3.1 Content Index ...................... 59

Property Code
............................................ 62

01

About This Report

1.1 Scope and Boundaries
In ONYX Hospitality Group’s second Corporate Social Responsibility (CSR) report covering the period July 2012 to December
2013, we present our commitments, efforts and achievements in
managing the social and environmental impacts of our operations. We report on progress towards being a responsible and
sustainable hospitality provider and demonstrate our ongoing
commitment to transparency, accountability and continuous
improvement.
Our first report covered only properties in Thailand. In this report,
we expand the scope to cover all operating properties managed
by ONYX Hospitality Group with the exception of Amari Buriram
United, which started operating in December 2013.
Expanding the reporting scope to cover all properties managed
by the group in line with targets set in the last report will ensure
that all our properties are subject to the same standards, analysis
and targets. An overview of the properties covered in this report
is included at the end of this report.
We recognise that CSR is a journey. Not all properties are equally
advanced in the implementation and tracking of CSR and in
some cases we still have data gaps. Nevertheless, our second
reporting process has helped us identify areas for further
improvement and we are committed to enhancing our performance, impact measurements and disclosure practices.
Our responsibilities extend beyond our core operations and into
our supply chains. We have started initiatives to work with suppliers to improve CSR in our sourcing and procurement practices.
We have begun an internal dialogue on options and approaches
for a more comprehensive supply chain policy, supplier engagement and code of conduct and will be reporting on progress in
this area in future reports.
Seeking feedback from key stakeholder groups has been an
important part of determining the content of this report. In preparation for our first CSR report, we sought feedback from a variety
of external and internal stakeholders relating to the material
issues relevant to us. Their feedback has helped us shape the
content and format of our report and our CSR priority areas.

For the second reporting period we have continued to work on
these priority areas and we have retained our report structure
and content in order to facilitate comparability. We continue
ongoing efforts to establish and refine data gathering processes
and performance baselines.
Following two 18 month cycles for our first and second reports,
we plan to report annually going forward. Our next report will
therefore cover January to December 2014.

1.2 Reporting Framework
This report was prepared based on the Global Reporting Initiative
(GRI) G3.1 Sustainability Reporting Framework. It complies with
the GRI G3.1 application level “C” criteria.
A GRI index is included at the end of this report.

1.3 Contact
Peter Henley
President and CEO
E: peter.henley@onyx-hospitality.com
Lisa Thomas
Director, Corporate Social Responsibility
E: lisa.t@onyx-hospitality.com
T: +66 (0) 2255 3767 Ext. 4002

About the report

3

CSR Report 2012-2013

02

Message from the CEO

At the ONYX Hospitality Group we understand that a strong commitment to being a responsible company and operating in a sustainable manner are integral to being a leading regional hospitality provider and fundamental to the
long-term success of our business.
We aim to align our values and business practices with our responsibility for the environment and the society within
which we operate. We are committed to making our properties places where guests have memorable experiences
and where Team Members are proud to work. We are dedicated to being recognised as good business partners and
good neighbours for communities. Everything we do is guided by our corporate vision and strategy and as our Core
Values of being Responsible, Inspiring, Compassionate and Enthusiastic (RICE).
With Asia and the Pacific continuing to grow, becoming one of the most popular travel destinations, the responsible
management of our expanding operations is ever more critical to the success of our company, contributing to the
sustainable development of the region. We recognise our responsibility to manage our impact on the environment, in
particular.
Our guests and partners increasingly care about our environmental and social performance. By continuously improving our own practices and communicating what we do to our stakeholders, we hope to not only demonstrate transparency and accountability but also encourage improved practices in our sphere of influence.
In our second CSR Report we are proud to look back at some of the significant strides we have made along our
journey. I am particularly proud of our successes in operating more rooms while reducing energy use. This is not only
good for the environment, but has also saved our hotel owners and our shareholders THB 20,120,000 in 2013.
With Plan BEE, our innovative beekeeping project, we have embarked on a community investment project that
reflects our passion for protecting biodiversity while offering us strategic opportunities for local honey sourcing. It is
an important step towards developing meaningful projects that contribute to making our community involvement
more strategic and ensuring a sustainable impact for our stakeholders.
Much remains to be done as we work on integrating sustainability into the core of our business. A key priority for 2014
and beyond is to work on the deeper integration of CSR into our organisation. One way in which we are working on
that is by including CSR as a priority focus in our 10 year planning process. We will include this in the next report.
Thank you for taking time to read our report and please do contact us with your thoughts or feedback.

Peter Henley
President & CEO
ONYX Hospitality Group

Message from the CEO
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Our Business

ONYX Hospitality Group is a leading Asian hospitality management company, combining the expertise of a truly international
executive team with Asia’s renowned hospitality excellence. Our
business is operated using an open, approachable leadership
style, which includes an explicit open door policy of the CEO. We
believe in the power of partnership, with our property owners, our
Team Members and with the communities where our properties
operate.
The ONYX brand portfolio spans a range of hospitality segments
including the established Amari group of upscale properties,
serviced apartments, resorts and luxury hotels. In addition to the
Amari Hotels and Resorts, our brand portfolio includes Oriental
Residence, Saffron, Shama, Ozo and the Mosaic Collection. At
year-end 2013, ONYX Hospitality Group operated 33 properties
located in Thailand, China, Hong Kong, and Qatar with over
5,300 rooms and employing 4,135 Team Members.
Of the properties included in the last report (January 2011 – June
2012), ONYX Hospitality Group no longer manages Shama
Mid-levels Hong Kong, Amari Residences Sukhumvit and Amari
Atrium Bangkok since April, June and September 2013 respectively.

3.1 Brand Portfolio

AMARI HOTEL BRAND: Amari is ONYX’s most established
chain of hotels with a rapidly expanding network of properties
spanning from South East Asia to China and the Middle East.

SHAMA SERVICED APARTMENTS: Shama is ONYX’s luxury
boutique serviced apartment provider aimed at short and
long-stay business and successfully established in China, Hong
Kong and Thailand.

Our brand portfolio is diverse, covering luxury to mid-market type
properties for both the business and the leisure guest. The
company is registered in Thailand as Amari Hotels and Resorts
Co. Ltd. We offer six hospitality brands:

OZO HOTEL BRAND: OZO provides accommodation aimed at
the mid-market. The first OZO property was opened in 2013 in
Hong Kong. Opening of other properties in Sri Lanka (Colombo)
and in Thailand (Koh Samui and Pattaya) are expected in 2014.

ORIENTAL RESIDENCE BANGKOK: The ONYX group’s first
luxury property with 145 serviced residences.

SAFFRON HOTEL BRAND: ONYX’s International five-star luxury
brand planned for city and resort destinations across the
Asia-Pacific, Indian Ocean and Arabian Gulf regions.

THE MOSAIC COLLECTION: The Mosaic Collection consists of
properties managed by ONYX, where the owner’s original brand
is maintained. At present, there are seven hotels in the Mosaic
portfolio, ranging from a nature lodge in Thailand’s far north to
resorts in Pattaya and Krabi.

Our Business
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3.2 Growth
As the Asia-Pacific region continues to be one of the fastest growing destination markets, ONYX intends to expand its operations in an
arc sweeping from the Arabian Gulf to China and Australia. These high population and rapid economic growth areas are within easy reach
of our Thailand and China corporate offices, ensuring that we can properly support our properties. They are also regions in which our
management team has extensive experience. ONYX Hospitality Group has a substantial development plan with 21 upcoming projects in
Bangladesh, China, India, Hong Kong, Thailand, Indonesia, Sri Lanka and Malaysia that are planned to progressively open between 2014
and 2016. ONYX plans to manage an additional 30 hotels, resorts and serviced apartments with nearly 13,000 rooms by 2018. We
anticipate that our properties will generate approximately 4,600 new jobs.
During 2013, we opened three new properties with 431 rooms, employing more than 340 new Team Members.
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ONYX’s Portfolio by Country and Brand
By Country:
Number of Properties
Expected
New
Properties
2014

Number of Rooms

Occupied
Occupied Room Night
Expected
Total Rooms Expected
Expected Room Night
New
2013
2013
New Rooms New Rooms
2012
Properties
Year-End
Year-End
2014
2015-2016
2015-2016

Country

Total
Properties
2012

Total
Properties
2013
Year-End

Thailand
Hong Kong

21
5

21
6

4
0

4
0

3,787
630

512
0

446
0

1,254,435
137,073

1,246,985
156,167

China
Qatar

5
0

5
1

2
0

5
0

839
120

216
0

755
0

230,748
0

214,319
20,938

India

0

0

0

0

0

0

0

0

0

Sri Lanka

0

0

1

1

0

158

128

0

0

Indonesia

0

0

0

1

0

0

435

0

0

Malaysia

0

0

0

2

0

0

377

0

0

Bangladesh

0

0

1

0

0

134

0

0

0

Total

31

33

8

13

5,376

1,020

2,141

1,622,256

1,638,409

By Brand:
Number of Properties

Number of Rooms

Occupied
Occupied Room Night
Expected
Total Rooms Expected
Expected Room Night
New
2013
2013
New Rooms New Rooms
2012
Properties
Year-End
Year-End
2014
2015
2015-2016

Total
Properties
2012

Total
Properties
2013
Year-End

Expected
New
Properties
2014

Amari
Shama

12
11

13
11

1
1

6
3

3,031
1,308

134
100

1,350
345

1,029819
393,475

1,029,042
361,930

The Mosaic
Collection

7

7

3

2

641

256

183

167,105

182,825

Ozo

0

1

3

2

251

530

263

0

32,863

Oriental
Residence

1

1

0

0

145

0

0

31,857

31,749

Total

31

33

8

13

5,376

1,020

2,141

1,622,256

1,638409

Brand

3.3 Corporate Governance
Ownership
ONYX Hospitality Group is a privately held family company. Major shareholders are family members. A general shareholders meeting is
held annually in April.
The Board of Directors (BOD) is at the heart of the governance of ONYX. All directors (other than the CEO) are shareholders in the
company. There are no independent directors.
The ONYX Board of Directors is responsible for making decisions on the company’s management policies and overseeing executive work
performance. The BOD is composed of six directors. There are seven BOD meetings annually.

Our Business
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Ms.Nijaporn Charanachitta
Chairwoman of the Board,
Executive Committee Member

Ms. Bhilaichit
Roengpithya

Mr. Premchai
Karnasuta

Mr. Yuthachai
Charanachitta

Ms. Oraem
Terdpravat

Director

Director

Director Executive
Committee Member

Director

Mr. Peter Henley
Director President
and CEO

Executive Committee
The Executive Committee is made up of the senior management of the company and two representatives of the Board of Directors. All
aspects of the operations of the business are discussed and all major strategic moves or investments are vetted and approved by this
committee.
The Committee is comprised of:
Ms. Nijaporn Charanachitta - Chairwoman, ONYX Hospitality Group (Amari Hotels and Resorts Co., Ltd.)
Mr. Yuthachai Charanachitta – Director, ONYX Hospitality Group (Amari Hotels and Resorts Co., Ltd.)
Mr. Peter Henley – President and Chief Executive Officer, ONYX Hospitality Group
Ms. Thaveerut Charupatanapong– Executive Vice President and Chief Financial Officer, ONYX
Mr. Anand Rao - Executive Vice President and Chief People Officer, ONYX
Mr. Duncan Webb - Executive Vice President and Chief Commercial Officer, ONYX
Mr. Nigel Harris – Executive Vice President and Chief Technical Officer, ONYX
Mr. Robert Rijnders – Senior Vice President Operations, ONYX
Ms. Debrah Pascoe – Senior Vice President Sales & Marketing, ONYX
Mr. David Cumming – Vice President Operational Development, ONYX
The Executive Committee meets monthly. The CEO and the senior management team meet all the major shareholders three times a year
and hold formal meetings with the Board when required.
At the operational level, there is a continuous weekly monitoring process for the implementation of all key initiatives and project decisions
made by weekly meetings of the CEO and senior management team. There are also annual division or department workshops and
meetings to brainstorm and agree on ways to better implement the strategy.
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4.1 Corporate Vision Core Values
and CSR Policy
At ONYX, we have placed sustainability and responsible
business practices at the core of our business strategy and
organisational culture. Our Corporate Vision, Mission and Core
Values guide us to being a Responsible, Inspiring, Compassionate and Enthusiastic company.

CORPORATE VISION:

To be a leading Asian hospitality provider by 2018.

MISSION:

To enrich the experiences of guests, Team Members
and business partners through the right brands,
network, standards, support and culture.

CORE VALUES:

Embrace “RICE” - We strive to be Responsible,
Inspiring, Compassionate and Enthusiastic as
individuals and as a company

We have developed a CSR policy and a CSR strategy for our
properties to help integrate sustainable development into the
core of our business and across our sphere of influence.

OUR CSR POLICY
As a socially responsible company, we are committed to principles of accountability, transparency,
ethical behaviour, respect for stakeholders’
interests, respect for human rights and adherence
to the law.
We strive to be an employer of choice by providing
a diverse work-place in which all employees are
treated fairly and with respect and can realise their
full potential.
We aim to protect the natural resources and
biodiversity under our influence and ensure that all
potential adverse impacts of our operations on the
environment are identified and managed.
In all our business dealings we will adopt fair
operating practices.
We treat our guests with respect, and ensure that
we offer them products and services which provide
the best possible value.
We involve communities in the vicinity of our
properties and seek to put in place initiatives that
help those communities develop.

CSR at ONYX
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4.2 Managing CSR at ONYX
Our commitment to sustainability underpins our core values:
“Responsible – Inspiring – Compassionate – Enthusiastic”. We
are working hard to ensure this commitment extends throughout
the entire company starting with the property owners and Board
of Directors, to General Managers and Team Members.
In order to ensure the continuous improvement of our CSR
performance, we have established the following approaches:
The Executive Committee is the highest governing body that
reviews and directs sustainability. This helps us integrate
sustainability throughout our organisation. Our priority areas,
strategic direction, themes, investment or expenditure
decisions on CSR and sustainability are vetted and approved
at this level.
CSR topics are regularly included on the agenda of the CEO
Committee Meeting (CCM – ONYX’ senior management team
including the CEO and Executive and Senior Vice Presidents)
and senior managers from within this group take the lead on
driving key issues and initiatives in their respective areas of
responsibility.
We made a commitment to including CSR elements in every
Team Member’s key performance indicators (KPIs) so that
when we evaluate their performance we can measure the
extent to which our commitment to sustainability is being
implemented. In 2013, we started evaluating CSR performance of our management team by adding CSR elements to
their KPIs.
The Chief People Officer (CPO) has made it one of his
strategic initiatives for 2014 to get at least 50% of all Team
Members participating in CSR activities group-wide. The HR
teams support the CPO with this initiative.
Our Director of CSR has a direct reporting line to the CEO
who is the chief advocate and catalyst for CSR at ONYX.
Effective implementation is ensured through her team of CSR
Conductors at the properties and in the corporate office.
The VP Project Engineering and the Chief Engineers of all our
properties are charged with the responsibility of minimising
the impact our properties have on the environment where we
operate our business. They are responsible for resource
efficiency projects that are included in the responsible operations section.
In support of our efforts to better integrate CSR throughout
the company, a CSR Working Committee will be established
at the corporate level. The role and responsibilities of the
committee are currently being defined.
At the property level, the General Manager is responsible for
implementing our CSR policy and strategy and supporting the
CSR Working Committees. The committees
develop
activities at the properties in support of their community and
environmental initiatives that create shared value.
One of our key CSR priorities for 2012/2013 has been to
improve engagement with our Team Members, implementers
and advocates of CSR at ONYX. We recognise that reporting is
a process that requires the engagement of the entire company.
In this reporting period we stressed internal buy-in for the report
and recognition of its value for the company.
In order to learn more about the experiences and needs of key
people involved in managing and implementing CSR at ONYX,
we conducted two CSR surveys in July 2013, one for CSR
Conductors and another for General Managers (GMs).
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GM CSR survey:
Out of the 26 responses received from GMs, 75% stated
that the increased emphasis on CSR at ONYX has
changed the way they manage their property. They
confirmed that the reporting process helps them better
monitor and manage impacts for which they now report
monthly statistics and set targets. GMs saw the biggest
value in CSR for ONYX in increasing brand recognition
and in ensuring the company contributes to social development objectives where it operates. Some challenges were
also identified, including limited understanding of Team
Members and limited budget as well as limited time, given
busy operations.
Engagement with internal stakeholders, raising awareness
among Team Members and increasing integration and
prioritisation of CSR across the business continues to
remain a priority area. Other areas suggested for prioritisation included flagship initiatives for brand recognition,
continuing work on integrating CSR into our business
model, the implementation of region-wide standards
regarding environmental impacts and an intensified focus
on supply chains.

CSR Conductors survey:
We received responses from all 18 CSR Conductors. They
are not always clear about the importance of the reporting
process and most find engaging other Team Members
challenging. A number of CSR Conductors expressed a
wish for more support from management to better
implement their CSR tasks and several felt that budgets
were insufficient. Raising awareness about CSR among
Team Members has emerged as an ongoing key priority.

CSR Workshop
The results of the surveys were discussed by the CEO Committee and more ownership from top management agreed. Senior
leadership committed to drive key issues in their respective
areas of responsibility and ensure CSR was discussed at of
management meetings.
The survey results also fed into the design of a CSR Workshop
held in September 2013 for General Managers and CSR
Conductors as part of the annual CSR Conductors’ Conference.
This allowed exchange and dialogue between General Managers and CSR Conductors as well as joint exercises to work on
material issues and priorities. It was also an opportunity to
discuss raising awareness amongst Team Members across the
company.

CSR Report 2012-2013

CSR Workshop for GMs and CSR Conductors in September 2013

Ongoing stakeholder engagement
As a hospitality company, we know that enriching the experiences of our guests and other stakeholders requires staying in touch with their
interests and expectations and we regularly seek feedback from them. As each stakeholder group has distinct communication needs, we
have carefully chosen appropriate formats of engagement and communication channels for each group:
Stakeholder group

Methods of engagement and communications

Guests

Website, lobby displays, surveys

Team Members

Engagement surveys, CSR surveys, employee volunteering, CSR Working Committee, Staff
newsletter “The Notes”, quarterly CSR email updates, CEO blog

Guests
In line with targets set in the last report, we have started to implement commitments to include CSR elements into guest satisfaction
surveys to identify improvements needed. After checking out, guests are automatically emailed a customer satisfaction survey to provide
feedback online. Managed by a third party, the survey asks about guests’ arrival experience, guestrooms and bathrooms, food and
beverage quality, facilities and departure experience. In 2013 we started including sustainability related questions.
Since July 2012, more than 16,500 guests have responded. We act on suggested improvement points, suggestions and criticisms. As a
result, the average ratings during the reporting period for overall experience, overall accommodation and overall food and beverage
service are 84.6, 84.8 and 86.3 (out of 100) respectively. Aspects of our service that received particularly high ratings during the period
were Breeze Spa (averaging 89.3), departure experience (88.7) and friendliness of Team Members (88.6).

Guest Satisfaction Survey
86.7
86.3
85.8

85.7
85.4
84.6
83.9

84.8

Performance
Rooms

84.0

F&B

2012

2013

Jul 12 - Dec 13

We changed the survey in August 2013 using a scale of 1-100. The data prior to August 2013 was recalculated for comparability.

CSR at ONYX
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Recognising the need to integrate hotel guests into our sustainability journey, we added sustainability-related questions into the
survey in August 2013 and tested them in Amari properties.
Guests are asked about their choice of hotel with regards to
sustainability practices, knowledge about Amari’s environmental
and social initiatives, and their participation in programmes.
We have reviewed the survey and adjusted the questions. From
January 2014, we will focus more on understanding guest expectations with regards to sustainability. Our target is to launch the
current guest satisfaction survey in at least three additional
properties in 2014.
Initial responses in the testing period between August and
December 2013 showed that on a scale from one to five where
one indicated high influence and five no influence, approximately
50% of respondents stated that sustainability practices do
influence their chose of hotels (1: 20.9%, 2: 29%). Almost 30%
responded neutrally (3), and 7.6% and 13.7% respectively
indicated little interest (4 and 5). This is an encouraging indication, encouraging us to continue improving CSR practices at
ONYX. The fact that only 21.8% of survey respondents stated
any prior knowledge about our CSR efforts however indicates a
need for improved communications. The most effective channel
so far has been the website with 54.2% of respondents having
learnt about CSR at ONYX on the Amari website.

Team Members
At ONYX Hospitality Group, we rely on our Team Members to
help us provide guests with a positive experience and meet our
sustainability targets. High Team Member morale and welfare are
vital to ensuring excellent service to guests. We organise
activities for our Team Member including parties, sports days and
birthday celebrations. We encourage Team Members to be
actively engaged in our CSR activities. They participate in
community investment activities and play a crucial role in helping
us meet our targets for improving operational performance.

ONYX Team
Members and
Guests

ONYX
Communities

ONYX
Environment

ONYX Team Members and Guests
1. Employment practices
The tourism industry has significant direct contributions to
employment, generating over 260 million jobs in 2012 according to the World Travel & Tourism Council. However, the
industry is known for relatively low wage levels and long work
hours, especially for lower skilled workers. ONYX is
dedicated to maintaining a diverse workforce, ensuring equal
pay for equal work, offering training and skills development
opportunities for Team Members and is seeking to reduce the
number of hours worked.

2. Health and safety
The health and safety of Team Members as well as of guests
is fundamental to operating responsibly. We are working to
improve health and safety performance across all properties.
We have comprehensive health and safety policies that cover
all our properties, provide training and monitor implementation regularly.

Team Member Engagement Survey
Team Members are surveyed every 18 months and asked
about their level of satisfaction with the culture of the organisation, support from supervisors, work environment,
development opportunities and training. Survey results are
anonymous and the results go to a third party for analysis.
That analysis is then presented at each property and the
corporate office. An action plan to deal with the issues is
agreed and the implementation of that plan is monitored
and reported to the CEO on a quarterly basis by the CPO.
The next engagement survey will take place in 2015.
OHG Annual Pool Safety Training

In late 2013 we launched a monthly Pulse Survey where 8%
of Team Members at each property is selected to complete
a 10-question survey. By the end of a year, we will have
heard from most of our Team Members. In this way, we
keep better understand the views and concerns of our Team
Members and can take necessary actions promptly.

4.3 CSR Priorities and Commitments
Building on the stakeholder engagement process conducted in
our first report is an ongoing priority. We have identified material
issues for the hospitality industry and for ONYX. In our last report
we included five CSR priority issues in three key areas. For this
report we have included energy as a sixth priority issue because
it presents us with an opportunity to protect the environment and
reduce costs.
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Life Guard Training

AWB Basic fire training
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Environment

ONYX Communities

3. Environmental protection and conservation
Our 20/20 Green Vision (see section 5.1) details actions and
policies that we implement at all of our properties as well as
our action plan on environmental protection and conservation. In addition, we regularly undertake a variety of environmental activities (see sections 6 and 7).

4. Water and other resources
In order to reduce our water usage, we have implemented
initiatives to reduce unnecessary washing of towels and linen.
We have reduced paper consumption by increasing our reuse
and recycling efforts and have also reduced the use of plastic
bottled drinking water by switching to providing drinking water
in reusable glass bottles in guestrooms in Thailand.

6. Maintaining strong relations with local
communities
We have developed a CSR focus for each of our brands:
• Amari & The Mosaic Collection: Education and skills
development
• Shama: Stimulating entrepreneurship for poverty
alleviation
• Ozo: Environment
• Saffron & Oriental Residence: Biodiversity
Each of these focus areas aim to help create a more sustainable future. Updates on specific initiatives are detailed in
section 7.

5. Energy
Among other resources, we use substantial amounts of
energy for providing comfort and services to our guests. We
have been taking a number of steps to reduce our energy
consumption including implementing more energy efficient
equipment.

We have made progress on the targets set in each of these areas but also acknowledge key areas for further improvement:
Target
10% reduction in total carbon emissions
per room per night by 2013

Progress
We managed to reduce carbon emissions
from 42.86 kgs of CO2 equivalent in 2012 to
40.56 kgs in 2013, a 5.37% reduction.

Further details
5.1 Environment:
- Emissions

Note: We reported on 13 properties in Thailand in
the last report, two of which we stopped managing
in 2013. Our comparison is therefore based on 11
properties in Thailand only.

To further reduce usage of plastic bottled
drinking water throughout the properties in
Thailand and to introduce more water
recycling practices at all our properties

Three properties have completely replaced
plastic bottles with glass bottles (Amari
Orchid Pattaya, Amari Hua Hin and Amari
Boulevard Bangkok).
Water recycling implemented in Amari
Orchid Pattaya, Amari Hua Hin and Amari
Boulevard Bangkok.

5.1 Environment:
- Materials and resource Use
- Water

We aim to make all of our community
investment activities more strategic and
improve the linkage to our core business.
In order to achieve this, we seek to make
sustainability and long term viability key
criteria for community investment, and aim
to begin measuring the impact of our
activities.

Implementation has started with a focus on
Plan BEE as our flagship corporate initiative
and the PIMALI Hospitality Training Centre.
Our Plan BEE rural beekeeping programme
includes impact measurements that survey
beekeeper incomes at the end of the project
each year, number of communities involved,
villagers trained and number of villagers
taking up beekeeping, number of properties
purchasing the products and quantity. These
will be included in our next report.
We have increased the linkage to our core
business in our Baht for a Better Life
programme by providing internship
programmes as a platform for skills development and recruitment opportunities at our
properties. We are tracking numbers of
trainees and properties participating as well
as how many trainees are hired and will be
including those in future reports.

6.2 Corporate Initiatives
7.2 ONYX Hospitality Group
Foundation

CSR at ONYX
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To implement a 5 day work week at all
properties

We are making progresses towards this
target. Most of our Team Members now have
a 5.5-day work week. 1,109 out of our 4,150
Team Members or 25% work 5 days a week.

To develop a supply chain strategy and to
extend our CSR values to sourcing of all
food products, cleaning products, office
supplies and furniture and to develop
targets in these areas by 2013.

We have initiated new efforts and made
improvements in key areas. The development
of a vendor code of conduct is in progress.
Contractor Safety Compliance will commence
in Q1 2014 while a Supplier Compliance
Survey will commence in Q2 2014.

Hazard Analysis and Critical Control Point
(HACCP) certification in our kitchens and
implementing a wide range of measures to
promote healthy lifestyles among our Team
Members.

It is our target to have at least 25% of our
properties certified by the end of 2015.

From January 2013 we will begin collecting
data on total waste from all properties

Underway with implementation to be initiated
in Oriental Residences Bangkok and Shama
properties in Hong Kong and China

5.1 Environment:
- Waste

Each property will take ownership of the
paper initiative and from January 2013,
each property will be required to set a
target to
- Reduce paper purchased
- Increase paper recycling
- Reduce paper requisition
- Reduce printing and photocopying
- Providing prompt analysis and
feedback to the data collector to
improve quality and accuracy of data

Implemented in 28 properties

5.1 Environment:
- Materials and resource use
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8.4 Work-life balance

5.2 Sustainability in our supply chain

5.3 Health & Safety

All remaining properties will be HACCPcertified by 2017.

05

Responsible:
Our Operations

At ONYX, we commit to operating our business in an economically, socially, and environmentally responsible manner in line
with the first of our core values. This encompasses all aspects of
our work, including our environmental performance, purchasing,
and health and safety standards.

Green Leaf Certification

5.1 Environment
The Green Leaf Foundation programme for hotels is a Thai
national standard of environmental practices for the tourism
industry that awards five levels of certification. In 2013, Amari
Watergate (AWB) achieved the “5 leaf” level certification and
received the ASEAN Green Award and Amari Phuket (ACP)
achieved the “3 leaf” level certification. Amari Palm Reef Koh
Samui were audited and we are awaiting results. An additional
four properties have applied for the certification and are waiting
for the audit.

We are conscious of the impact the hospitality industry has on
the environment and strive to become leaders amongst industry
peers. We aim to be a good steward of the natural resources and
biodiversity under our influence and work to ensure that all
potential adverse impacts of our operations are identified and
appropriately managed. To do this, we are working to embed our
commitment to protect the environment in our operations.

Properties

2012

2013

Amari Atrium Bangkok (AAB)

“5 leaf” certified

No longer managed

Amari Don Muang Airport Bangkok (ADB)

-

Awaiting audit

Amari Boulevard Bangkok (ABB)

-

Awaiting audit

Amari Watergate Bangkok (AWB)

“4 leaf” certified

“5 leaf” certified

Amari Nova Suites Pattaya (ANP)

-

To apply in 2014

Amari Orchid Pattaya (AOP)

-

Awaiting audit

Amari Emerald Cove Koh Chang (AEC)

-

To apply in 2014

Amari Palm Reef Koh Samui (APS)

-

Audited, awaiting result

Amari Vogue Krabi (AVK)

-

To apply in 2014

Amari Phuket (ACP)

-

“3 leaf” certified

Amari Hua Hin (AHH)

-

Submitted application Q4/2013

Amari Residences Bangkok (ARB)

-

Awaiting audit

ONYX’s 20/20 Green Vision

The 20/20 Green Vision is our 10-year plan to reduce the ecological footprint of our operations and is an integral component of our
company-wide CSR effort. The objectives are to:

Reduce energy use
Reduce water use
Reduce chemical use
Reduce waste and promote recycling
Raise Team Members awareness and engage them by
implementing training programmes and other awareness
raising initiatives
Promote awareness and engage customers through related
initiatives and activities

Responsible: Our Operations
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One of our key achievements has been to ensure that data collection systems are in place. Starting with an annual baseline provided in
this report, we will now be able to compare performance every year. We provide data per room night to helps us compare performance
across properties and adjust for differences in occupancy as well. Direct comparison with last year’s performance is difficult in most areas
as our last report only covered properties in Thailand.

ENERGY
We consumed a total of 130,998,134 kWh of electricity. Between January and December 2013, we consumed 90,653,984.95 kWh of
electricity.

Total Electricity Consumption (kWh)

130,998,134.00
90,653,984.95

77,329,473.92

2012

2013

Reporting Period
(July 2012 - December 2013)

Note: The 2012 number covers the data from 24 properties in total: the complete data (January -June 2012) for 15 properties, July – December data for 8 properties, and
August – December data for 1 property. The 2013 number was from all 34 properties.

Electricity Consumption (kHw) per occupied room night

60.25

57.60
56.65

2012

2013

Reporting Period
(July 2012 - December 2013)

Note: The 2012 number covers data from 24 properties in total: the complete data (January -June 2012) for 15 properties, July – December data for 8 properties, and
August – December data for 1 property. The 2013 number was from all 34 properties.

With regards to the 11 properties covered in the last report that are still under our management, we have succeeded in reducing electricity
consumption per occupied room night across nine out of eleven properties:
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Electricity consumption (kWh) per occupied room night of 11 properties

We are taking a number of steps to reduce overall energy consumption. We continue to replace equipment with newer and more energy
efficient versions in line with current refurbishment plans. This helps us reduce our energy use and achieve progressively higher performance as we retrofit old properties and build new ones.

Synergy LED Project

Siemens Automatic Voltage Regulator

LED lighting leads to reduced electricity consumption and bulbs
have a longer operational life compared with the average
incandescent bulb. During the reporting period, we installed over
3,000 energy efficient LED replacement units in our public areas,
offices and guest rooms in six Amari properties (Amari Watergate Bangkok, Amari Residences Bangkok, Amari Vogue Krabi,
Amari Hua Hin, Amari Emerald Cove Koh Chang, and Amari
Phuket). In 2014, we intend to install another 24,000 units and
expand the initiative to other brands.

Amari Don Muang Airport Bangkok (ADB) installed an automatic
voltage regulator in late 2012 to control the stability of its voltage,
preventing the property from wasting energy when the local
power supply voltage rises too high. The result shows that even
though the hotel had higher occupancy, its electricity consumption per occupied room night decreased. We hope to introduce
this device in other properties in 2014.

ADB's electricity consumption (kWh) per occupied room night

45.15
44.57

42.43

2011

2012

2013

Responsible: Our Operations
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Reducing chemical usage in cooling towers

The NEDO Project at Amari Watergate Bangkok

Amari Boulevard Bangkok (ABB) and Amari Hua Hin (AHH)
installed a non-chemical water treatment for cooling towers to
replace an old water recycling system. The improved quality of
recycled water allows the cooling towers to operate more
energy-efficiently. At AHH, the installation of this technology
helped the property save 3.25% electricity that would have been
wasted. Roll out to other properties is planned as replacements
are due.

In our last report we reported on the Amari Watergate Bangkok
(AWB) entering into a Japanese-Thai partnership with the New
Energy and Industrial Technology Development Organisation
(NEDO) on an innovative commercial building energy-efficiency
demonstration project. The project was completed in 2012 and
improved the building’s energy-efficiency by approximately 15%
through the replacement of existing facilities as well as achieving
budget savings. AWB has continued to improve efficiency in
2013, further reducing both electricity and gas consumption.

Electricity Consumtion (kWh) at Amari Watergate Bangkok, 2011-2013
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Gas consumption (kgs) at Amari Watergate Bangkok, 2011-2013
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* Note: These figures do not take into account other variables like occupancies, guest counts or ongoing renovations.

Lessons from this pilot project will be applied to other properties to maximise energy efficiency while managing our operational costs.
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WATER
Our properties obtain water from different sources including both surface and ground water for operational consumption. Between July
2012 and December 2013, our total water use was 2,067,157.45 cubic metres, with 82% supplied through pipes by local authorities, 15%
from natural sources and 3% delivered by truck.

Total water use by source

Water from wells /
natural sources 15 %

Water use per occupied room night

Water from
trucks
3%

0.91
0.89

July 2012 December 2013

Water from
local authority
82%

2013

In 2013, Amari utilised 83% of entire water use at ONYX. To reduce its water usage, Amari has implemented a variety of initiatives by
partnering with guests to encourage the re-use of linen and towels in guestrooms, as well as applying water filtration and recycling
systems.

Proportion of water use by brand
Oriental OZO
2.22% 0.36%
Mosaic
7.88%
shama
6.54%

Amari
83.00%

Responsible: Our Operations
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Water use per occupied room night by brand (M3)

1.4
1.14

0.76

0.3

0.27

Amari

Shama

Mosaic

Oriental

OZO

Re-using linens and towels
Not washing towels each day helps save water, electricity, detergent, time and costs. We have developed in-room environmental notices
to communicate our sustainability objectives to our guests and have launched a tracking programme at all Amari and The Mosaic Collection properties that allows us to monitor our performance on reducing unnecessary washing. Daily bath towel changes were 86.63%,
meaning that we avoided 234,652 unnecessary washing cycles.
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Percentage of maximum bath towel changes

Water Recycling
We continue to expand our existing experience with a proprietary Ultra Filtration system and long-term service agreement with Hydromaster to recycle sewage effluent to supply the cooling tower and for gardening use. We installed Water Recycling plants at Amari Boulevard
Bangkok (ABB) and Amari Hua Hin (AHH) which save approximately 100,000 litres of water per day. In 2014 we will install another in
Amari Watergate Bangkok (AWB).
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We have put measurement systems in place, using the methodologies for CO2 equivalent conversion provided by the Carbon
Trust, to report on Scope 1 and Scope 2 greenhouse gas
emissions for all properties. Scope 1 covers direct emissions
from liquefied petroleum gas (LPG) for cooking and water
heating and laundry operation, diesel fuel used in our
emergency standby generators, diesel fuel used in our motor
vehicles, and bunker oil used for water heating and laundry
operations. Scope 2 covers emissions associated with electricity
produced by local authorities, water supplied through pipes by
local authorities, and water delivered to us by truck.

EMISSIONS, EFFLUENTS, AND WASTE
Our properties have implemented a comprehensive greenhouse
gas emissions monitoring system where all properties monitor
and review their emissions monthly. We continue to expand
initiatives to reduce waste and emissions at our properties.

Emissions
Greenhouse Gases

We emitted greenhouse gases equivalent to 81,888.14 tonnes
of CO2, 56,448.92 tonnes of which were in the calendar year
2013. The emissions per occupied room night were 36.01 KGs
of CO2 equivalent during the reporting period and 35.27 kgs in
2013.

An essential step towards reducing our energy use is to
calculate our carbon footprint and analyse where reductions can
be made. The tourism industry accounts for approximately 5%
of the world’s carbon emissions, with the hotel sector generating
about 20% of this. In an effort to be responsible for the impact of
our operations, ONYX recognises the importance of reducing
our carbon footprint.

Total carbon emission (tonnes of CO2 equivalent)

Carbon emission (kgs of CO2 equivalent) per occupied
room night

81,888.14
56,448.92
36.01
35.27

July 2012 December 2013

July December 2013

July 2012 December 2013

2013

In our last report, we set a target to reduce total carbon emissions per occupied room night by 10% by 2013. In eleven properties where
we can make a direct comparison, we managed to reduce carbon emissions from 42.86 kgs of CO2 equivalent in 2012 to 40.56 kgs in
2013, a 5.37% reduction and missing our ambitious goal. We continue to strive for significant further reductions and will be able to provide
more comprehensive data for comparison with the new tracking systems have been set up for all properties.

Carbon emission (kgs of CO2 equivalent) per occupied room night, by year

42.26

2011

42.86

40.56

2012

2013

NOTE: only 11 properties are included in this calculation, namely ADB, ABB, AWB, AOP, ANP, AEC, APS, ACP, AVK, ARB, and SSB

Responsible: Our Operations
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Carbon emission (kgs of CO2 equivalent) of 11 properties, year-on-year comparison

At the property level, only four out of eleven properties achieved the target of 10% reduction of carbon emissions in 2013 compared to the
2012 level. The remaining seven properties have not achieved the reduction target so far. Our target for 2014 is to further reduce carbon
emission from the 2013 level by 2% across all properties.

Average carbon emission (kgs of CO2 equivalent) per occupied room night by brand

119.05

44.84

38.61
27.06

21.66

Amari

Shama

Mosaic

Oriental

OZO

Ozone Depleting Substances
A further important goal in our efforts to reduce harmful emissions is our commitment to phase out Chlorofluorocarbon (CFC’s) and
Hydro-Chlorofluorocarbon (HCFC’s) in 2014, based on recommendations laid out in the Montreal Protocol on ozone depleting
substances. Given their high global warming potential, this will further contribute to our efforts to mitigate our impacts on climate change.
It is our goal to fully convert to Hydro-Fluorocarbon (HFC’s) by 2018.
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Waste
We continue to pursue and encourage improvements in all
properties on our recycling and up-cycling projects including dry
waste recycling and A4 paper recycling. Reuse-Recycle-Reduce
is encouraged at all properties. However, in some locations,
waste recycling is not a common practice and finding partners to
collect waste for recycling remains a challenge. In other cases,
waste is recycled but not weighed and recorded, leading to some
gaps in the figures provided below.

From January 2013, we began collecting data on total waste
from all properties – with the exception of Oriental Residence
Bangkok (ORB) and properties in China, Hong Kong, and Qatar
where local recycling systems do not yet allow this. In collaboration with our local partners, we have set up waste collection
systems including dry waste recycling rooms, recycling training,
recycling in the kitchen and from housekeeping practices.

Shama

Mosaic
Collection

Oriental
Residences

245,715.70

No record

1,346.92

No record

No record

247.06

1,923,874.36

No record

124,706.29

No record

106,271.00

2,199.22

Proportion of Non-hazardous
Waste to Reuse

11.25%

No record

0.09%

No record

0%

9.85%

Proportion of Non-hazardous
Waste to Recycle

27.37%

No record

42.69%

No record

1.62%

26.58%

Proportion of Non-hazardous
Waste to Landfill

44.78%

No record

7.20%

No record

97.19%

46.15%

Amari

Hazardous Waste (tonnes)
Non-Hazardous Waste (tonnes)

OZO

Total

Food Waste
We continue our efforts to reduce our food waste and initiatives to utilise food waste. In 2011, Amari Don Muang Airport Bangkok (ADB)
started producing organic fertiliser and Effective Microorganisms (EM) from food compost in an effort to reduce food waste and avoid toxic
chemical use around the property area. In 2013, Amari Palm Reef Samui (APS) also started implementing the same method. Replacing
chemical fertiliser, the EM is used in the property’s garden resulting in improved soil quality and fertility. ADB continually reduced its spending on chemical products from THB 12,660 in 2010 to zero in 2013. For APS, the property completely eliminated chemical fertilisers,
saving THB 10.200.

ADB and APS produce organic fertilizer and EM from food compost

MATERIALS AND RESOURCE USE
At ONYX, we realise that the use of resources such as plastic, paper and wood should be minimised to improve environmental sustainability. We continue to undertake various efforts to reduce and re-use as well as selecting more recyclable materials.

Responsible: Our Operations
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Recycling (kgs)
250,000.00

200,000.00

150,000.00
2012
2013

100,000.00

50,000.00

-

Glass

Paper

Plastic

Alum can

The reduction in materials being recycled was due to the reduced number of properties covered, lower occupancy rates, and the choice
of materials used. The discontinuance of management of a large property such as the Amari Atrium Bangkok (AAB) in the fourth quarter
of 2013 and Amari Phuket being under renovation largely resulted in the reduction. The political situation in Bangkok during the last
quarter of 2013 also caused our properties in Bangkok to have lower occupancy and fewer conferences and banquets. Additionally, in the
case of plastic being recycled, the reduction was largely due to the switch from plastic bottled water to glass bottles.

A4 Paper Reduction and Recycling
We have been tracking and reducing A4 paper used in our hotels since 2011. 28 properties now actively participate in this programme.
From January to December 2013, we recycled 13,966 kgs of paper.
On average, our paper recycling accounted for about 34% or paper requisition in each property, which was below our target to increase
paper recycling to 50% of total requisition.
In Q3 of 2013, a new tracking system was introduced, allowing each property to use historical data (actual consumption of previous year)
to set monthly targets (paper purchase, requisition and recycling). One key challenge is that with the implementation of a new front office
system (Opera), most Amari properties no longer use computer paper but have switched to A4 paper to produce guest bill.
As a group, ONYX has recycled more than 36 tonnes of paper since the beginning of the programme, equivalent to 2,120 trees.

Total paper purchase, requisition, and recycle by month (kgs)

6000
5000
4000
3000

Purchase

2000

Requisition

1000
Recycle

*Excluding Amari Atrium, City Lodge, and Oriental Residence
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Average paper purchase, requisition, and recycle per room (KGs)

0.82

0.81

0.21

Purchase

Requisition

Recycle

In 2013, we also launched a new internal online platform called “ONet” in a further effort to reduce usage of paper. The new platform allows
Team Members to get access to company documents online. The use of the platform makes printing of company standards unnecessary.
With improved functionality and access of ONet, we have also switched The Notes newsletter to online and have stopped publishing hard
copies. Prior to this, we were printing 940 copies for each issue of The Notes (or 12,220 copies a year).

Paper recycling - key statistics
2013 Actual
Average paper purchase per room

0.82 kg

Average paper requisition per room

0.81 kg

Average paper recycled per room
Average paper recycled %
Total amount of paper recycled

0.21 kg
34.07%
13,966 kg

2013 Target
0.90 kg

Achieved

50%

Not
Achieved

Replacement of Plastic Water Bottles
We aim to replace the use of plastic bottles with glass bottles. In addition to meeting environmental objectives, this represents a significant
cost saving opportunity.
Since January 2012, Amari Orchid Pattaya (AOP) has completely replaced plastic bottles with glass bottles for all its meeting and
banqueting services, resulting in cost savings of over 50%. The initiative was extended to other properties including Amari Hua Hin (AHH)
in June 2012 and Amari Boulevard Bangkok (ABB) in October 2013. We aim to implement the replacement across more properties in
2014.

Saving Comparison at Amari Orchid Pattaya
2012
Glass Bottle

2011
Plastic (PET) Bottle

Saving Comparison
2011 and 2012

Cost (THB)

4.19

1.95

2.24

Quantity (bottles)

310,800

309,960

840

Weight (kg)

404.04 (1.3 gram/bottle)

1,162.35 (3.75 gram/bottle)

PET are recyclable
Glass bottles are reusable

Expenses (THB)

1,302,252

604,422

697,830

Construction of New Properties
We are committed to encouraging our property owners and consultants to design and build all new ONYX properties to the highest
standards available to maximise resource and energy efficiency in the most appropriate manner for each property and location. Our
Project & Product Development department shares best practice guidelines with our external partners. This includes sustainable product
and material choices during construction, and technical performance specifications on resource efficiency for the installation and maintenance of key plant, equipment and controls. This typically includes LEDs, rainwater harvesting, high efficiency air-conditioning systems
and chemical free pool water treatment.

Responsible: Our Operations
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5.2 Sustainability in Our Supply
Chains
We have sustainability impacts in our supply chains and that
addressing these is an important part of our responsibility. We
know there is a potential risk to our brand and reputation if we do
not manage these issues. We are therefore working on a
supplier code of conduct and continue to pursue efforts to
improve procurement practices.

Since 2012, we have been following a policy on evaluating
ethically questionable food products. Shark-fin is an example of
an item that we decided to ban on ethical and conservation
grounds. We signed a pledge to Fin Free Thailand in June 2013.

In our food supply chain we source local and organic products
where possible. We are linking this to our community investment
work and have been supporting local honey producers through
our project “Plan BEE” by purchasing honey from them at a fair
market price for use in our restaurants and spas. Details of Plan
BEE are included in section 6.
We have promoted home-grown organic herb and vegetable
gardens in some of our properties. Oriental Residence Bangkok
(ORB), since its opening in 2011, has built its herb garden within
the property, offering a variety of local produce for its kitchen.
Similarly, in 2013 Amari Residences Bangkok (ARB) built a
hydroponic ecosystem garden on the top of their building. This
not only helps secure their own food supplies but also guarantees its quality.

ONYX pledge with Fin Free

In 2013, Amari Residences Bangkok started working with it
contractors, using environmentally friendly cleaning products
including enzymes to clean oily, greasy and stained areas
without the use of commercial chemicals. This also reduces
Team Members’ exposure to toxic chemical solutions.

5.3 Health and Safety
Ensuring the health and safety of our Team Members and our
guests is fundamental to operating responsibly.

ORB Herb Garden
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We continue to work towards institutionalising our “commitment to safety” mindset in all processes.
In potential risk areas we have developed specific policies
and procedures to reduce Team Member and guest
accidents.
We have introduced a Health and Safety at Work management system in all properties.
We conduct health and safety training regularly.
We inspect and audit each property for its health and safety
practices regularly and have started an award scheme to
recognise performance. In 2013, Shama Sukhumvit Bangkok
(SSB) received the ONYX Fire Life Safety Award for best
improvement in their score in the annual Fire Life Safety
Audit.
We have set up health and safety committees with joint
management-worker representation across all properties.
The average percentage of the total workforce represented in
formal joint management-worker health and safety committees is 9.1 per cent.

CSR Report 2012-2013

Area of Audit/Inspection

Frequency

Fire and life safety audit

Annually

Kitchen safety inspection

Monthly

Laundry safety inspection

Monthly

Guest room safety inspection

Annually

Public area safety inspection

Annually

Swimming pool safety inspection

Weekly

First aid box register and contents inspection

Monthly

Personal protection equipment register and safety inspection

Monthly

Eye wash bottle register and inspection

Monthly

Ladder register and safety inspection

Monthly

Portable appliance testing

Annually

Escalator inspection

As per the manufacturers recommendations

Elevator inspection

As per the manufacturers recommendations

Training

Frequency

Emergency response team reaction training

Monthly (per shift)

Life entrapment training

Quarterly

Swimming pool accident training

Monthly

Life saving training

Annually

Kitchen fire training

Annually

Laundry fire training

Annually

Engineering fire training

Annually

Full building evacuation with government emergency response
organisation

Annually

Senior management crisis management training

Annually

First aid training by independent authorities

Annually

Manual handling training

Annually

Display screen regulation training

Annually

ONYX’s 2013 Fire, Life & Safety Award goes to Shama Sukhumvit Bangkok

Legionella Risk & Assessment Training

Responsible: Our Operations
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In the coming year, we will be introducing new policies and procedures to further improve health and safety at our properties:
• Conduct a fire safety campaign
• Enhance health and safety management system to stages 4 and 5
• Integrate performance on health and safety in the KPIs of all General Managers
• ntroduce a new policy on power tool inspections
• Continue the gradual introduction of defibrillators as part of our pool safety requirements

Injuries and occupational disease cases
Gender
- Number of injury (cases)

- Occupational diseases (cases)

- Lost days and absenteeism (days)

- Number of work-related fatalities (people)

July 2012 – December 2013

Male

50

Female

55

Male

6

Female

4

Male

568.5

Female

305.5

Male

0

Female

0

Food Safety
Food safety is of utmost importance and we are committed to provide our guests with meals that meet the highest levels of food safety.
Our policy on food safety is based on recognised food standards. We plan to progressively obtain Hazard Analysis and Critical Control
Points (HACCP) certification in all our properties and aim to have at least 25% of our properties certified by the end of 2015. All
remaining properties will be HACCP-certified by 2017. We ensure that our kitchens always comply with our strict food safety requirements.

Food Safety Training for Team Members
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06

Inspiring:
Strategic Initiatives

One of our core values is to inspire our guests, Team Members
and business partners. We have participated in many global
initiatives as part of our commitment to raising awareness among
our guests, Team Members and business partners of the
importance of reducing the environmental impacts of our own
operations and those of the tourism sector.

6.1 Participation in Global
Environmental Initiatives

EARTH HOUR
Earth Hour is a worldwide campaign to encourage households
and businesses to turn off their non-essential lights for one hour
as part of an effort to raise awareness about the need to take
action on climate change. Hundreds of millions of people,
businesses and governments in more than 7,000 cities and
towns in over 150 countries and territories switched off their lights
for Earth Hour 2013, sending a powerful message for action.
In the lead up to Earth Hour 2013, we encouraged our Team
Members to participate by creating personal, department-wide,
and company-wide goals and commitments. Department heads
and senior management proposed commitments that their
departments would make, to save energy without impacting the
quality of service and operations.
We also encouraged our guests to participate by providing an
Earth Hour letter in three languages – English, Chinese, and
Arabic. The letter encouraged guests to join by switching off the
lights and air-conditioning in their rooms during Earth Hour.

In 2013, 25 hotels participating hotels submitted data showing a
collective reduction of energy use by 5,476 kWhs, equivalent to
3,000 kgs of greenhouse gases. We are committed to increasing
the participation of our hotels in the campaign and will work on
expanding the awareness and activities around energy efficiency
and savings.

Inspiring: Strategic Initiatives
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WORLD ENVIRONMENT DAY
Every year we celebrate World Environment Day with activities that mobilise executives, General Managers, Team Members and local
communities in preserving the natural environment and raising awareness about conservation. In 2013 this included:

• Implementing the United Nations Environment Programme’s
“Think-Eat-Save” campaign at the corporate office and all
properties. The anti-food waste and food loss campaign
encourages Team Members to reduce their “foodprint” by not
overloading food at the Team Member’s restaurant.
• Organising the “Amari Green Space” project to create green
space in the community. In 2013, a new Amari Green Space
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of 90 square metres was planted on Petchaburi Road,
Bangkok by members of ONYX’s senior management, GMs
and Team Members from Amari properties in Bangkok.
• Building a hydroponic ecosystem garden on the rooftop
garden at Amari Residences Bangkok.
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EARTH DAY
On Earth Day 2013, we organised a variety of activities to raise
awareness about climate change among our stakeholders
through fun activities. For Team Members, we held “The Face of
Climate Change” photo collage contest for each property to
submit posters which featured a collage of photos depicting their
Team Members undertaking activities to reduce their carbon
footprint or help protect biodiversity.
Each property was also encouraged to organise activities to
engage guests, Team Members and the local community. The
activities also included:
• Inviting Team Members and guests to plant trees or small
gardens at the property, at a local school or in the community.
• Encouraging Team Members to grow a pot plant or herb by
providing seeds or seedlings.
• Offering a small potted plant or herb for long-stay guests.
• Holding a “Green Day” at the property or a local school to
promote waste recycling.

Inspiring: Strategic Initiatives
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6.2 Corporate Initiatives
Our strategic initiatives give us the chance to combine community development with environmental sustainability.

PLAN BEE: BEE-KEEPING FOR BIODIVERSITY
AND POVERTY ALLEVIATION
Bees are of immeasurable value to
biodiversity and food systems. It is
estimated that one-third of all the food
plants we eat depend on bees for
pollination. Plan BEE is an initiative to
conserve biodiversity by helping to
protect the Asian honeybee (Apis
Cerena) against a threat of extinction.
In order to help protect them, we have developed urban and rural
beekeeping projects.
The Oriental Residence Bangkok, with its CSR focus on biodiversity, hosted the urban beekeeping project in early 2013 in
collaboration with Raitong Organics Farm. The initiative involved
educating Team Members, guests, urban residents and nearby
schools on the skills and techniques of nurturing the Asian
honeybee and creating a healthy urban environment for greater
biodiversity.
Shama Sukhumvit Bangkok (SSB), with its CSR focus on
stimulating entrepreneurship for poverty alleviation, began its
support for the rural beekeeping initiative in November 2013. This
initiative provided rural communities with tools and practical
training by an experienced apiculturist, enabling them to earn a

supplementary income. The training also covers basic Asian
honeybee biology and the importance of bees in the ecosystem.
We have conducted interviews with participants to get baseline
information about their current living arrangements and income.
We aim to repeat this at the end of the programme in 2014 to
assess the impact.
Amari and The Mosaic Collection, through their Baht for a Better
Life programme, have also supported the beekeeping initiative
through education of students and teachers on the important role
of bees in the environment and the benefits of beekeeping. The
aim is to encourage them to consider beekeeping at school.
Once the first harvests come in, we will introduce “Plan BEE
Honey” products to our properties in an effort to support the
sustainability of the project by purchasing honey from farmers at
a fair market price. The honey will used in our restaurants and
spas. Initially, the products will be introduced to several properties near to the community in the South of Thailand linking the
initiative to our local sourcing ambitions, thereby further supporting the community and helping to sustain the project.

OUR TARGETS ARE:
- To continue and expand the initiatives, adding one
more community each year
- To engage additional schools in the same community
- To look for opportunities to expand the project in other
parts of the country

Plan BEE – Rural Beekeeping at Baan Khao Kram, Krabi, Thailand
The first training for our rural beekeeping project took place at Baan Khao Kram on 13-14 November 2013 with around 20
villagers participating. We also had five students from the local Baan Nai Nhang School, accompanied by their teacher and
the school janitor attending the training. The two-day training includes Asian Honeybee biology, how to start up and manage
hives, how to harvest and produce pure, hygienic honey, storage and how to form a local beekeeping group to market the
product.
At the end of the training, 12 villagers, students and teachers received their start-up tools. It is expected that bees should
take up residence in the hives within a month after the hives are installed.
The first harvest of Plan BEE – Rural Beekeeping is expected to take place in March 2014.
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2013 CSR TOGETHER CAMPAIGN FOR SUSTAINABLE BUSINESS IN THAILAND
In 2013, we participated in the “CSR Together Campaign” organised by Bright & Green Media, The Nation, The Business Times,
and Capital Magazine. The Campaign sets four challenging goals

and requires external auditing in an effort to promote green
business. The goals are:

GOALS

GOAL

GOAL

GOAL

1
2

20%
to reduce water consumption by 20%

to reduce chemical usage in air conditioning cooling systems

3

40%
to reduce lighting energy consumption by 40%

GOAL

4

20%
to reduce air conditioning energy consumption by 20%

15 of our properties in Thailand have joined this initiative. They
will be audited by an accredited energy auditing company. In the
event that the audit findings show that the property has not
achieved any of the four goals, but might achieve them in the

future, the applicant will appoint Bright & Green Media as the
water/energy project consultant to ensure that all of the requirements are met.

Inspiring: Strategic Initiatives
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Compassionate:
Community Engagement and Development

The well-being of the communities around our properties enables
us to maintain a strong and mutually beneficial relationship. Our
business has an impact on local communities and contributing to
thriving local communities is an essential part of our CSR
strategy. Our commitment to community engagement blends
philanthropic contributions with other efforts including job
creation, providing training and education, and partnerships to

work on development and sustainability issues. Long term
viability, strategic value for the property and the community, and
our ability to add value through linkages to our core business are
all criteria for our community development activities. We welcome
partnerships with business and non-business partners and
support projects that are both innovative and impactful.

SUMMARY OF OUR COMMUNITY INITIATIVES BY COUNTRY
Thailand

Hong Kong

China

Qatar

2011

2012

2013

2011

2012

2013

2011

2012

2013

2012

2013

Number of properties

21

21

21

6

5

6

5

5

6

1

1

% of properties with community
initiatives in place

100

100

100

100

100

100

100

100

100

100

100

0

9.5

71

0

0

83

0

0

100

0

0

% of properties with strategic community
initiatives in place

In our last report we set out our aim to make all our community
investment activities more strategic and improve the linkage to
our core business by making sustainability and long term viability
key criteria for community investment and beginning to measure
the impact of our activities.
Our corporate flagship programme Plan BEE is designed to
ensure strategic linkages with both sustainability objectives and
core business and an impact measurement process is integrated
into its delivery and monitoring.
Our partnership with outlined below is well aligned with our core
business and designed to deliver both community and business
benefits.

7.1 Arts for The Planet
ONYX Hospitality Group first
launched Arts for the Planet in April
2010 in conjunction with the 40th
anniversary of Earth Day. It is the
company’s Earth Day campaign
aiming to raise awareness and
engage Thailand’s younger generations on environmental issues
through art.

Through the partnership with DG Arts & Crafts, the event involves
live painting competitions and has expanded from Bangkok to
cover Central, Eastern and Southern provinces. Finalists and
winners are awarded with a scholarship from ONYX Hospitality
Group Foundation worth THB 135,000 and gifts from the event
co-sponsor.
In previous years, the competitions focused on students at
elementary, junior high and high school levels. This year’s Arts
for The Planet has engaged Thailand’s college and university art
students aged 15-24 from the three regions.
The four-hour live painting competitions were held during July
and August with 320 participants, at Nakhon Si Thammarat’s
Contemporary Arts Centre (Southern Region), Amari Orchid
Pattaya (Eastern Region) and The Princess Mother Memorial
Park in Bangkok (Central Region). 60 paintings of the finalists
were exhibited at the Bangkok Art & Culture Centre in an exhibition open for the public.
Following the exhibition in Bangkok, the Arts for The Planet
Exhibition toured to Amari Orchid Pattaya (AOP) and Central
Festival Pattaya Beach, Amari Hua Hin (AHH), Amari Palm Reef
Koh Samui (APS) as well as Shama Sukhumvit Bangkok (SSB).
The paintings were available for sale and raised THB 140,000 to
support community programmes including, “Baht for a Better Life”
and “Plan BEE”.

Compassionate: Community Engagement and Development
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7.2 ONYX Hospitality Group Foundation

The ONYX Hospitality Group Foundation was established to
support the group’s community initiatives and enables us to
manage our fundraising. The Foundation manages all funds
generated by guest and Team Member donations, as well as
proceeds from corporate and property level fundraising activities.
It was registered in July 2011 to achieve the following goals:
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• To offer scholarships to deserving students who are in need of
financial support
• To support educational, physical and social development of
youth and the general public
• To offer relief to victims of disasters
• To work and cooperate with other foundations, charities,
government or public organisations on projects for the
common good of the public

Compassionate: Community Engagement and Development
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OVERVIEW OF FUNDS RAISED IN THE REPORTING PERIOD:
July - December 2012
Donations from guests, Team Members, and others

THB 287,176.25

Midnight Run (AWB)

THB 500,000

Greeting card sale

THB 31,720

Charity cake sale – Mother’s Day (AOP)

THB 200,000

Charity cake sale – HJB’s anniversary (AWB)

THB 90,000

Dreams Come True

THB 216,554

Arts for The Planet – painting sale

THB 126,500
TOTAL

THB 1,451,950.25

January - December 2013
Donations

THB 476,066.32

Midnight Run (AWB)

THB 600,000

Greeting card sale

THB 77,320

Charity cake sale – Mother’s Day (AOP)

THB 220,000

Charity cake sale – HJB’s anniversary (AWB)

THB 100,000

Dreams Come True

THB 334,847

Arts for The Planet – painting sale

THB 140,000

SSB “food without boundaries” (May-Dec 2013)

THB 18,948 (excluding value of food donations)
TOTAL

THB 1,967,181.32

BAHT FOR A BETTER LIFE
Support for 84 Schools in Celebration
of H.M. the King’s 84th Birthday
Anniversary Project Year II

Amari’s long standing Baht for a Better Life programme supports
the education of underprivileged children. It is spearheaded by
Amari with the support of Mosaic properties. Baht for a Better Life
supported the following activities:

Since 2012 we have been collaborating with the Raks Thai
Foundation on its “84 Schools – Doing good for H.M. The King”
project. The objective is to empower children in rural and underprivileged schools by offering leadership skills and other activities
beyond the regular curriculum to foster independence and
lifelong learning. We render assistance through funding and the
volunteering activities of our Team Members.

Compassionate: Community Engagement and Development
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Focusing on five schools, at the end of the first year a total of 370
children had participated in the project through three key
activities: self-consciousness building, social and environmental
awareness building, and learning-by-doing mini projects. All of
these activities were designed to enhance children’s interest in
learning. 212 children demonstrated their skills in working as a
team, small project planning, problem analysis, creativity and
social responsibility.
In 2013 we included the “Youthmax” curriculum, from Jon
Maxwell that aims to change the world by inspiring and equipping

youth to lead themselves and others with character, mutual
respect and integrity. Children learn to respond to immediate
problems faced in their lives, develop good character and acquire
lifelong learning skills.
In addition, 25 teachers have participated in training and activities
to transform their perceptions about children’s development from
the traditional “curriculum centred learning” to a “child-centred
learning” approach. They have acquired skills to become “childcentred facilitators” that are able to make learning fun, creative
and experienced-based.

My Day @ Amari
As our involvement in the 84 Schools project, we realised how
little those students and subsequently the community know about
Amari. Having a good relationship with the schools and its
neighbouring communities, we took the opportunity to raise
awareness about our brand and properties through an introduction of “My Day @ Amari”.
My Day @ Amari gave children an opportunity to learn more
about Amari as a company and gain some insights into the
hospitality industry. Children got an opportunity to learn about
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bed-making, napkin folding, cooking, baking and table manners.
It is also a valuable engagement opportunity for our Team
Members at all levels. In the first year, we engaged students from
five schools participating in the 84 Schools project. A total of 129
students aged 8-12, accompanied by their teachers, participated
in the first year of the initiative. We plan for all Amari and The
Mosaic Collection properties in Thailand to host “My Day @
Amari” once a year to expand the initiative to other schools in the
communities where we operate from 2014.
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Emergency Response
In November 2013, 11.5 million people across the Philippines were affected by Typhoon Haiyan, displacing over 500,000 adults and children.
ONYX properties offered support for survivors of Haiyan. Any cash donation received was used to purchase ready to eat non-perishable food
as well as medicines items as suggested by the Embassy of the Philippines. We also provided space at our properties to be used as collection
points for donations, which were given to the Embassy of the Philippines in Bangkok.

7.3 Dreams Come True Christmas Tree
Every year at Christmas, our properties set up a Christmas tree
and offer special treats to local children. The initiative offers
guests the chance to share the Christmas spirit with local
communities. Special initiatives were held in some properties in
2013:

rangers who lost their lives while protecting the forest and wildlife.
The “Ranger Funds” will also become ORB’s permanent project
from 2014.

Thailand: Dreams Come True by Amari and The Mosaic Collection properties in Thailand aimed to raise funds to provide a
special meal to 883 children at seven Border Police Schools we
have been supporting through Baht for a Better Life. We also
provided sports equipment and learning tools for the schools. The
properties collectively raised THB 92,487 in December 2013.
Volunteer Team Members will visit the schools to host lunch and
fun activities at the schools in early 2014.
Shama Sukhumvit (SSB): The property invited residents and Team
Members to sponsor an ice-cream treat for 200 children and
elderly people in Klong Toey community where its ‘food without
boundaries’ has been rolled out. Guests are invited to join SSB
volunteers in the activity which will take place at the same time as
the quarterly “family food run” with Sister Joan in January.
Oriental Residence Bangkok (ORB): Aiming to support its CSR
focus of protecting biodiversity, the property’s Dreams Come True
project aims to engage its guests and Team Members to raise
“Ranger Funds” for Sueb Nakhasathien Foundation whose
mission is “to promote the conservation and protection of forest,
wildlife and wild places of Thailand for the sustainable benefit of
nature and people”. The Ranger Funds will be distributed to
support rangers who became disabled and the family of the

Hong Kong: Shama properties in Hong Kong invited guests and Team Members to sponsor a special Christmas meal and food gifts for elderly
people in partnership with St. James’ Settlement. The gifts comprised of necessities including rice, pasta, cooking oil, soy sauce, cereal, elderly
milk powder and biscuits. There were 17 volunteers participating. Lunch was served and food gifts were donated to 31 elderly people.

Compassionate: Community Engagement and Development
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Shanghai: Shama properties partnered with the Heart to Heart Foundation to offer a Dreams Come True experience for children with heart
defects who require heart surgery. Fifteen Team Members from Shama properties and five residents volunteered to spend a day with a
total of 35 children aged between 4 months and 6 years who have undergone heart surgery or will be undergoing a procedure. Forty of
their families were also offered a Shama Goodie Bag with food and other items including toiletries, winter clothes and toys. Residents and
Team Members at all properties donated children’s books, toys and clothing for the children and their families. Two charity bazaars were
held at Shama Century Park Shanghai (SCS) raising RMB 4,500 to fund the initiative.

Shama China's Dreams Come True

7.4 “food without boundaries” by Shama in Thailand
With the increasing cost of living especially in the cities such as
Bangkok, food poverty has become a real issue. With its CSR
focus on poverty alleviation, Shama Sukhumvit Bangkok
launched the “food without boundaries” project based on a food
bank concept with the aim of reducing financial burdens and
ensuring that poor communities receive the diet and care they
need. In collaboration with local partners, the properties undertake food storage, accepting donations of food items.
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The property raise supplies for Sister Joan Evan’s Milk Run and
Family Food projects that offer support for poor families in KlongToey slum communities where poverty keeps them from having
provisions they need. The Milk Run currently feeds 200 babies in
the first 12 months of their lives and 19 elderly residents with milk
products. Volunteer Team Members and guests also participate
in the food run every quarter.
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7.5 2,000 Trees Challenge by Shama in China
Shama’s 2000 Trees Challenge aimed to sponsor 2,000 trees, a
healthy-sized forest, through various fund raising activities at a
cost of RMB 50,000. The target was surpassed and RMB
71,300, enough for 2,852 trees was raised. A target for the next
2,000 trees has been set for December 2014.

In January 2013, Shama launched “2000 Trees Challenge” as its
CSR programme in China, entering into a partnership with
Shanghai Roots & Shoots, the organisation that has hosted the
Million Tree Project since 2007. This is our first community
programme for properties in mainland China.
The Million Tree Project aims to stop desertification in the
Tongliao municipality of Inner Mongolia and contribute to climate
change mitigation efforts. Trees are sourced locally from tree
farms and local farmers and tree planters help plant, monitor, and
maintain the trees growing on their land. The farmers are licensed
to harvest the trees that have reached maturity, but only on the
condition that they replant on the same plot. During the trees’
infancy, local farmers are encouraged to inter-plant crops in order
to generate extra income. This benefits biodiversity and provides
nutrition for the trees at the same time.

Compassionate: Community Engagement and Development
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7.6 Supporting “RecyClothes”
initiative by Shama in Hong Kong

Activities have included:
• In March-April 2013 the club sold raffle tickets and raised THB
23,000 to purchase a Perkins Brailler for the Foundation for
the Blind in Thailand with the support of the Baht for a Better
Life programme. Prizes for the raffles were contributed by
ONYX’s management.
• In September 2013 the club organised a game of bingo with
prizes contributed by ONYX’s management, raising THB
20,597 to purchase milk powder and rice in support of Shama
Sukhumvit’s “food without boundaries”. They also joined
Team Members of Shama Sukhumvit at the food distribution.
• In November 2013, the club organised a dart game to raise
funds and set-up a drop-off station to accept donations of
cash and useful items for victims of Haiyan Typhoon in the
Philippines. They were able to raise THB 20,000, which was
used to purchase medicines and non-perishable items that
were donated to the Department of Social Welfare and Devel
opment through the Philippines Embassy.
• In December 2013, the club helped promote the “Dreams
Come True Christmas Tree” and sold five cards that raised
THB 1,250 in support of the group’s Christmas initiative to
host lunch for underprivileged children at seven border police
schools.

7.8 Community Skills Development
Since November 2012, Shama properties in Hong Kong have
been supporting the Salvation Army with their “RecdyClothes”
initiative to collect used clothes and electrical appliances from
tenants. The donated items are sorted, distributed, and sold in
Family Stores in Hong Kong and Macau and the net proceeds go
to the Salvation Army for use across its community programmes.
Some of the donated goods are sent directly to people in need.
The objectives for supporting this initiative are to help poverty
alleviation, make use of reusable resources, tenant engagement,
and establish the green image of Shama.

The hospitality and related industries are one of the largest
sources of employment opportunities. To connect ONYX’s
community initiatives with our core business, we aim for our
properties to become a platform for the community and underprivileged people to develop practical skills. Our regional
presence means that we can make a significant positive impact
by helping local people build their skills and enhance their job
opportunities. We have engaged in community skill development
through the initiatives outlined below:

PARTNERSHIP WITH “PIMALI”

7.7 The Executive Secretary Club
(X Club)
In 2013, we formed the
Executive Secretary Club (X
Club) aiming to support
Team Member’s efforts in
the Bangkok corporate office
to help promote team spirit
and collaboration amongst
different departments.

In 2013, the ONYX Hospitality
Group Foundation partnered with
pimali, a start-up hospitality
training centre for underprivileged
youth, due to begin construction in 2014. We will support curriculum development, offer professional advice on the design of the
centre during the planning stage and will offer practical
internships for students at Amari and The Mosaic Collection
properties, as a Baht for a Better Life initiative as well as contribute speakers through volunteering from our managers and
management.

The club engages Team Members and Management through
fun-filled activities. Since its establishment, the club has organised various fund raising activities to support ONYX’s community
and emergency relief programmes.
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HOTEL AND CATERING TRAINING CENTRE
STUDENT INTERNSHIP AT AMARI BOULEVARD
BANGKOK
In November, Amari Boulevard Bangkok (ABB) welcomed three
students from Hotel and Catering Training Centre in Mae Sot
(HCTC) – a collaboration between the Tak Border Child
Assistance Foundation (TBCAF) and the European Institute of
Cooperation and Development, which provides hospitality education to underprivileged youth in the rural area. Two of the three
students have enjoyed their internship in the kitchen while
another learned about restaurant service.

THE JUNIOR GUIDE PROGRAMME AT ANGKHANG NATURE RESORT
Angkhang Nature Resort has partnered with Baan Khob Dong
School in support of a "Junior Guide Programme". This is a
two-year programme where in the first year, students aged 10
are trained how to be a guide, leading to opportunities in the
second year to actually help guests visit their villages. The
programme has become part of the school curriculum. Students
who complete the programme are awarded a certificate and a
guide badge. The objectives are to encourage these hill tribe
children to learn and take pride in their community, their heritage
and natural environment, to develop communication skills, and to
provide accurate information and share their knowledge to
visitors.
The resort’s personnel conduct a “Professional Guide” class
once a month. Junior Guides are engaged during the high
season and work alternatively on weekends. The programme
also receives support from other local authorities such as Royal
Project Station and Royal Thai Army – Doi Angkhang base.
The Junior Guide Programme enables tourists to interact with the
local community and receive information about the hill tribes and
the surrounding area. It also ensures that any donations given to
the villages by visitors are put into projects that benefit the
community. Visitors are taken to a co-operative shop, which sells
handicrafts produced in the local villages. In addition, a "showhouse" has been built so that guests can get an impression of the
hill tribe way of life.
The programme has already been in place for more than 10
years and over 500 guides have been trained. The programme
is sustained by donations received from guests. The service is
provided free of charge.
Feedback from visitors has been very positive and further training
programmes will be undertaken to continue to increase the
number of guides.
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Enthusiastic:
Our People

Our Team Members are our greatest asset and their commitment
and enthusiasm is essential to meeting our goals. We have a
total of 4,028 full time employees and 122 temporary employees
across the 34 properties covered by this report. ONYX aims to be
an employer of choice in our industry. We strive to do this by
providing a diverse workplace in which all Team Members are
treated fairly and with respect. We are committed to providing an
environment where our Team Members have the opportunity to
achieve their potential and are empowered to deliver the best
service to our guests.
4150
3376

Total Team
Members

New Hires

2987

8.2 Diversity and Inclusion
Our philosophy is to respect diversity in our hiring and to ensure
equity in our compensation and benefits packages. We are
dedicated to hiring, engaging and retaining a diverse workforce,
ensuring that we do not discriminate on the basis of race, religion,
gender, sexual orientation, age, family status or disability. In our
recruitment and job description training workshops, we emphasise our non-discrimination guidelines to ensure our staff are
aware of our hiring philosophy. We provide financial support to
staff who may have become injured and identify job opportunities
for differently abled staff wherever possible. Our long-serving
Team Members are recognised for their efforts and loyalty to the
Group through our long service awards. We also allow our
long-service Team Members to continue their careers with us
past the legal retirement age, should they wish to do so.

Total workforce by gender,
2013 year-end

Turnover

8.1 Employment
Female
53%

Our industry can contribute to a sustainable future by creating
jobs and strengthening communities. In 2013, we created 315
new jobs with the new properties opened during the year. We are
committed to recruiting a diverse group of people.
We aim to recruit locally in order to generate more local benefits
in and around our properties. More than 96% of our Team
Members are citizens of the country where they work, and at
senior management level, 55.8% are citizens. Our partnership
with pimali under the Baht for a Better Life project will give us the
opportunity to recruit students from disadvantaged local communities in the future.
We employ a lot of new Team Members each year and recognise
that we have been facing a high staff turnover rate, which is not
uncommon in our industry. During the reporting period we had
3,376 new hires and our turnover was 2,987. This has prompted
us to focus more on our Team Members’ aspirations for better
work-life balance, faster career development and growth, as well
as better pay and benefits.

Male
47%

Proportion of Team Member by age group, 2013 year-end

19.5%

22.7%
16.0% 15.3%
5.7%

7.5%

5.4% 6.1%
1.2%

18-24

25-34

35-44
Male

45-54

0.7%

55+

Female
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Women represent 53% of our Team Members. The age profile of
our Team Members is fairly young with about 55.4% being less
than 35 years old and another 31.2% between the ages of 35-44
years old.

8.3 Development and Training
We invest in our Team Members by providing a number of
development and training opportunities. New Team Members
undergo a comprehensive orientation programme as they begin
their careers with us. They are provided with a staff handbook
describing our commitments to human resource development,
including staff development and training, staff representation,
diversity and inclusion and our CSR handbook.

More detailed data is available in section 9 covering our Sustainability Performance Data.

EMPLOYING DIFFERENTLY ABLED PERSONS

Our Team Members are provided with a multitude of choices for
their career path. We work closely with our Learning and Development Managers at the hotels and corporate office to ensure
individual development plans are developed and executed.
Continuously developing our Team Members provides a ready
talent pool for future promotions from within the Group and is an
important component of our succession planning process. Each
hotel is required to provide detailed learning reports to track the
training activities of each Team Member.

Asia and the Pacific are home to 650 million persons living with
disabilities and we should play a role in promoting a disabilityinclusive society. We are committed to providing enabling
working environments and breaking down barriers for the
disabled. We will continue hiring differently abled persons in the
future.

Staff Training
(Jul 2012 – Dec2013)

Level
1

Level
2

Level
3

Level
4

Level
5

Level
6

Level
7

Level
8

Level
9

Level
10

Average hours of training
per year per Team Member

52.6

66.4

60.2

42.4

29.8

13.1

22.1

53.4

19.9

16.0

Total number of male
Team Members

1592

468

200

199

70

17

8

4

5

1

Total number of female
Team Members

1816

547

226

120

43

0

1

1

3

0

Average hours of training per Team Member by gender,
July 2012 – December 2013

55.45

53.68

Male

Female

All Team Members receive performance reviews each year and
we use an electronic performance management system to assist
in the tracking of the performance reviews. We believe strong
performance should be recognised and rewarded. All our properties have “Outstanding Team Member” awards, which are
conducted monthly and annually. Individual properties have
monthly or quarterly staff awards depending on their sizes.

8.4 Benefits and Work-life Balance
Our entry level wage is in line with the local minimum wage. We
provide competitive basic benefits such as leave days, retirement
provision, medical care and bonus schemes. In the tourism and
hospitality industries, working long and irregular hours and
having busy weekends are common. It is crucial to ensure that
our Team Members balance their work with other commitments
and we believe that the right work-life balance will result in
productivity and better performance as well as higher retention of
our staff. We recognise that Team Member welfare is vital to
ensuring excellent service to guests. We have been seeking to
move away from a six day working weeks for our Team Members.

Workforce by number of working days per week,
2013 year-end
2807

1109

234
5 day work week

54
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5.5 day work week

6 day work week
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ONYX Sustainability
Performance Data
July 2012 – December 2013

Environmental Performance
Performance Data

The Mosaic
Collection

Oriental
Residences

OZO

Total

15,474,002.51

8,468,174.04

7,267,537.00

1,251,080.00

130,998,134.00

2,644,626.17

670,950.47

94,440.32

17,280.00

-

3,427,296.95

125,077.18

3,343.28

17,640.36

6,318.50

-

152,379.32

48,233.92

250.00

2,204.00

12.00

Amari

Shama

98,537,340.45

Energy
Electricity consumption (kWh)
LPG (kgs)
Diesel fuel for motor
vehicles (litres)
Diesel fuel for generator
(litres)
Bunker oil (litres)

731,447.00

-

-

-

3,100.00
-

53,799.92
731,447.00

Emission
Carbon footprint
(tonnes of CO2 equivalent)

62,353.98

10,154.64

4,818.33

3,894.36

666.83

81,888.14

Water consumption(m3)

1,715,747.36

135,245.43

162,840.00

45,852.00

7,472.66

2,067,157.45

• Water from local authority
(m3)

1,368,183.36

135,245.43

141,587.00

45,852.00

7,472.66

1,698,340.45

Water

• Water from natural sources
(m3)

284,527.00

-

18,393.00

-

-

302,920.00

• Water from truck (m3)

63,037.00

-

2,860.00

-

-

65,897.00

Discharged water (m3)*

291,053.30

No record

418,942.10

247.06

58,551.00

32,657.00

36,680.80

Waste
Hazardous waste (tonnes)

245,715.70

No record

1,346.92

No record

No record

1,923,874.36

No record

124,706.29

No record

106,271.00

2,199.22

Proportion of non-hazardous
waste to reuse (%)

11.25

No record

0.09

No record

0

9.85

Proportion of non-hazardous
waste to recycle (%)

27.37

No record

42.69

No record

1.62**

26.58

Proportion of non-hazardous
waste to landfill (%)

44.78

No record

7.20

No record

97.19

46.15

Non-hazardous waste
(tonnes)
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55

CSR Report 2012-2013

Social Performance
Performance Data
Number of Team Members
(persons)

Corporate
Office

Amari*

Shama

The Mosaic
Collection

Oriental
Residences

2,827

450

388

202

126.5

156.5

4,150

OZO

Total

Proportion of Team Members by gender (%)
• Male

48.2

41.1

46.1

56.9

51.8

36.7

47.4

• Female

51.8

58.9

53.9

43.1

48.2

63.3

52.6

• Local (with permanent
residency in the same city/
state/province)

28.8

62.2

40.7

49.5

98.8

62.6

37.9

• Local (from other locations)

67.3

35.6

58.5

50

0

17.3

58.3

3.9

2.2

0.8

0.5

1.2

20.1

3.8

Proportion of workforce by region (%)

• Foreign

Proportion of Team Members by employment type (%)
• Full-time

96.7

96.6

93.1

96.9

99.2

100

97.1

• Part-time

3.3

0.4

6.9

3.1

0.8

0

2.9

Proportion of Team Members by age group (%)
• 18-24

13.5

8.4

17.8

13.9

11.9

7.7

13.1

• 25-34

42.4

38.2

41.2

45.0

52.2

41.5

42.3

• 35-44

31.5

36.4

28.1

32.2

18.2

28.1

31.2

• 45-54

10.8

13.8

11.1

7.4

17.0

17.6

11.4

1.7

3.1

1.8

1.5

0.8

5.1

1.9

• 55+

Proportion of Team Members by employment contract (%)
• Indefinite or permanent
contract
• Fixed or temporary
contract 5.6

94.4

80.4

70.6

93.1

99.2

96.8

90.9

5.6

19.6

29.4

6.9

0.8

3.2

9.1

Proportion of Team Members by number of working days (%)
• 5 day work week

9.7

78.0

0.0

100.0

100.0

98.7

26.7

87.8

5.6

76.5

0.0

0.0

1.3

67.6

2.4

16.4

23.5

0.0

0.0

0.0

5.6

Proportion of local senior
management (%)

39.11

82.05

65.85

88.89

90.00

59.52

Average
55.79

Number of new hires
(persons)

2,353

238

311

236

169.5

68.5

3,376

• 5.5 day work week
• 6 day work week
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Social Performance
Performance Data

Amari*

Shama

The Mosaic
Collection

Oriental
Residences

OZO

Corporate
Office

Total

Proportion of new hires by age groups (%)
• 18-24

35.4

10.1

16.7

17.8

10.0

29.2

29.2

• 25-34

49.1

41.2

55.0

50.0

44.2

35.0

48.6

• 35-44

13.5

38.2

27.0

28.4

24.2

24.8

18.3

• 45-54

1.8

8.8

1.3

3.8

19.8

8.0

3.4

• 55+

0.3

1.7

0.0

0.0

1.8

2.9

0.5

• Male

50.8

41.2

47.3

50.4

52.8

32.8

49.5

• Female

49.2

58.8

52.7

49.6

47.2

67.2

50.5

• Local

29.7

53.8

40.5

50.8

97.9

61.3

37.9

• Up-country

64.0

45.0

58.5

47.9

0.0

16.1

56.8

6.3

1.3

1.0

1.3

2.1

22.6

5.2

Proportion of new hires by gender (%)

Proportion of new hires by region (%)

• International

Proportion of new hires by employment type (%)
• Full-time

82.5

100.0

95.8

75.0

100.0

94.2

85.5

• Part-time

17.5

0.0

4.2

25.0

0.0

5.8

14.5

Proportion of new hires by employment contract (%)
• Permanent contract

76.3

98.3

93.6

75.0

98.8

88.3

80.7

• Temporary contract

23.7

1.7

6.4

25.0

1.2

11.7

19.3

Proportion of new hires by number of working days (%)
• 5 day work week
• 5.5 day work week
• 6 day work week
Number of turnover (persons)

9.0

67.1

0.0

100.0

100.0

100.0

25.0

91.0

3.0

68.5

0.0

0.0

0.0

70.0

0.0

30.0

31.5

0.0

0.0

0.0

2,188

229

278

172

47

73
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Social Performance
Performance Data

Amari*

Shama

The Mosaic
Collection

Oriental
Residences

OZO

Corporate
Office

Total

Proportion of turnover by age groups (%)
• 18-24

23.4

5.2

15.8

16.3

6.4

11.0

20.4

• 25-34

57.5

52.4

55.0

54.7

31.9

47.9

56.1

• 35-44

15.5

29.7

25.9

26.2

29.8

26.0

18.6

• 45-54

2.7

10.5

2.9

2.3

17.0

13.7

3.7

• 55+

0.9

2.2

0.4

0.6

14.9

1.4

1.0

• Male

49.6

46.3

41.4

51.7

57.4

38.4

48.5

• Female

50.4

53.7

58.6

48.3

42.6

61.6

51.5

• Local

28.2

52.8

41.4

50.6

97.9

61.6

34.5

• Up-country

68.6

45.0

58.6

47.7

0.0

19.2

62.3

3.2

2.2

0.0

1.7

2.1

19.2

3.1

Proportion of turnover by gender (%)

Proportion of turnover by region (%)

• International

Proportion of turnover by employment type (%)
• Full-time

82.7

100.0

95.3

77.9

100.0

94.5

85.5

• Part-time

17.3

0.0

4.7

22.1

0.0

5.5

14.5

Proportion of turnover by employment contract (%)
• Permanent contract

77.3

100.0

94.6

77.9

97.9

94.5

81.4

• Temporary contract

22.7

100.0

5.4

22.1

2.1

5.5

18.6

Proportion of new hires by number of working days (%)
• 5 day work week
• 5.5 day work week
• 6 day work week

58

6.9

66.8

0.0

100.0

100.0

100.0

20.0

93.1

1.7

71.2

0.0

0.0

0.0

75.0

0.0

31.4

28.8

0.0

0.0

0.0

5.0
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Aspect

GRI G3.1 Content Index

GRI
Reference

Description

Page
Number

Disclosure
(full/partial)

Statement from the CEO about the relevance of sustainability to the
organisation and its strategy

5

Full

2.1

Name of the organisation.

7

Full

2.2

Primary brands, products, and/or services

7

Full

2.3

Operational structure of the organisation, including main divisions,
operating companies, subsidiaries, and joint ventures

62

Full

2.4

Location of organisation’s headquarters

7

Full

2.5

Number of countries where the organisation operates, and names
of countries with either major operations or that are specifically
relevant to the sustainability issues covered in the report

8-9

Full

2.6

Nature of ownership and legal form

9

Full

2.7

Markets served

8-9

Full

2.8

Scale of the reporting organisation

8-9

Full

2.9

Significant changes during the reporting period regarding size,
structure, or ownership

7, 8-9

Full

3.1

Reporting period for information provided

3, 62

Full

3.2

Date of most recent previous report

3

Full

3.3

Reporting cycle

3

Full

3.4

Contact point for questions regarding the report or its contents

3

Full

3.5

Process for defining report content

3

Partial

3.6

Boundary of the report

3

Full

3.7

State any specific limitations on the scope or boundary of the report

3

Full

3.8

Basis for reporting on joint ventures, subsidiaries, leased facilities,
outsourced operations, and other entities that can significantly
affect comparability

3

Partial

3.10

Explanation of the effect of any re-statements of information
provided in earlier reports, and the reasons for such re-statement

3

Full

3.11

Significant changes from previous reporting periods in the scope,
boundary, or measurement methods applied in the report

3

Full

3.12

Table identifying the location of the Standard Disclosures in the
report

59-61

Full

Strategy and Profile
Strategy and Analysis
1.1

Organisational Profile

Report Parameters
Report
Profile

Report
Scope and
Boundary

GRI Content
Index

GRI G3.1 Content Index

59
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Governance, Commitments, and Engagement
Governance

Stakeholder
Engagement

4.1

Governance structure of the organisation

9-11

Full

4.2

Indicate whether the Chair of the highest governance body is also
an executive officer

9-10

Full

4.3

State the number and gender of members of the highest governance body that are independent and/or non-executive members

10

Full

4.4

Mechanisms for shareholders and employees to provide
recommendations or direction to the highest governance body

10

Full

4.14

List of stakeholder groups engaged by the organisation

15

Full

4.16

Approaches to stakeholder engagement, including frequency of
engagement by type and by stakeholder group

15-16

Partial

Economic (EC)
Market Presence
EC5

Range of ratios of standard entry level wage by gender compared
to local minimum wage

54

Full

EC7

Procedures for local hiring and proportion of senior management
hired from the local community at locations of significant operation

53, 56

Full

EN1

Materials used by weight or volume

30-31

Partial

EN2

Percentage of materials used that are recycled input materials

30-31

Partial

EN3

Direct energy consumption by primary energy source

22

Partial

EN5

Energy saved due to conservation and efficiency improvements

23-24

Partial

EN6

Initiatives to provide energy-efficient or renewable energy based
products and services, and reductions in energy requirements as a
result of these initiatives

23-24

Partial

EN10

Percentage and total volume of water recycled and reused

26

Partial

Environmental (EN)
Materials

Energy

Water

Emissions, effluents, and waste
EN16

Total direct and indirect greenhouse gas emissions by weight

27-28

Full

EN18

Initiatives to reduce greenhouse gas emissions and reductions
achieved

23-24

Full

EN19

Emissions of ozone-depleting substances by weight

2858

Partial

EN21

Total water discharge by quality and destination

55

Partial

EN22

Total weight of waste by type and disposal method

29, 55

Partial

53, 56

Full

53, 57-58

Full

54

Partial

Labour Practices and Decent Work (LA)
Employment

60

LA1

Total workforce by employment type, employment contract, and
region, broken down by gender

LA2

Total number and rate of new employee hires and employee
turnover by age group, gender,

LA3

Benefits provided to full-time employees that are not provided to
temporary or part time employees, by significant locations of
operation

GRI G3.1 Content Index
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Occupational Health and Safety
LA6

Percentage of total workforce represented in formal joint
management–worker health and safety committees that help
monitor and advise on occupational health and safety programs

32

Full

LA7

Rates of injury, occupational diseases, lost days, and absenteeism,
and total number of work-related fatalities, by region and by gender

34

Partial

LA10

Average hours of training per year per employee by gender, and by
employee category

54

Full

LA12

Percentage of employees receiving regular performance and career
development reviews, by gender

54

Full

Composition of governance bodies and breakdown of employees
per employee category according to gender, age group, minority
group membership, and other indicators of diversity

56

Full

Percentage of operations with implemented local community
engagement, impact assessments, and development programs

43

Partial

15-16

Full

Training and Education

Diversity and Equal Opportunity
LA13

Society
Local Communities
SO1

Product Responsibility
Product and Service Labelling
PR5

Practices related to customer satisfaction, including results of
surveys measuring customer satisfaction

GRI G3.1 Content Index

61

11

Property Code

PROPERTY CODE
Total

Saffron

Amari

OZO

Mosaic

Shama

Operating properties at 2013 year-end

32

0

12

1

7

12

Properties under development

22

0

8

6

4

4

Status

OPERATING PROPERTIES

Reporting
period

CODE

LOCATION

COUNTRY

Amari Atrium Bangkok

AAB

Bangkok

Thailand

No longer
managed

07/201209/2013

Amari Don Muang Airport Bangkok

ADB

Bangkok

Thailand

Operating

Full

Amari Boulevard Bangkok

ABB

Bangkok

Thailand

Operating

Full

Amari Watergate Bangkok

AWB

Bangkok

Thailand

Operating

Full

Amari Orchid Pattaya

AOP

Pattaya

Thailand

Operating

Full

Amari Nova Suites Pattaya

ANP

Pattaya

Thailand

Operating

Full

Amari Emerald Cove Koh Chang

AEC

Trat

Thailand

Operating

Full

Amari Palm Reef Koh Samui

APS

Surat Thani

Thailand

Operating

Full

Amari Phuket

ACP

Phuket

Thailand

Operating

Full

Amari Vogue Krabi

AVK

Krabi

Thailand

Operating

Full

Amari Residences Bangkok

ARB

Bangkok

Thailand

Operating

Full

Amari Residences Sukhumvit

ARS

Bangkok

Thailand

No longer
managed

07/201205/2013

Amari Hua Hin

AHH

Prachuab
Kirikhan

Thailand

Operating

08/201212/2013

Amari Buriram United

ABU

Buriram

Thailand

Operating
(started in
12/2013)

Not
reported

Amari Doha Qatar

ADQ

Doha

Qatar

Operating

Full

Oriental Residence Bangkok

ORB

Bangkok

Thailand

Operating

Full

Nova Platinum Hotel

WPP

Pattaya

Thailand

Operating

Full

Nova Gold Hotel

WGP

Pattaya

Thailand

Operating

Full

Vogue Resort and Spa Ao Nang

WVA

Krabi

Thailand

Operating

Full

Angkhang Nature Resort

WNA

Chiang Mai

Thailand

Operating

Full

Loei Palace Hotel

WPL

Loei

Thailand

Operating

Full

City Lodge (Soi 9/Soi 19)

WCB

Bangkok

Thailand

Operating

Full
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Property Code
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Shama Luxe Xintiandi Shanghai

LXS

Shanghai

China

Operating

Full

Shama Luxe Grand Central Dalian

LGD

Dalian

China

Operating

Full

Shama Luxe Huashan Shanghai

LHS

Shanghai

China

Operating

Full

Shama Causeway Bay Hong Kong

SCH

Hong Kong

Hong Kong

Operating

Full

Shama Central Hong Kong

SPH

Hong Kong

Hong Kong

Operating

Full

Shama Fortress Hill Hong Kong

SFH

Hong Kong

Hong Kong

Operating

Full

Shama Tsim Sha Tsui Hong Kong

STH

Hong Kong

Hong Kong

Operating

Full

Shama Hollywood Hong Kong

SHH

Hong Kong

Hong Kong

Operating

Full

Shama Xujiahui Shanghai

SXS

Shanghai

China

Operating

Full

Shama Century Park Shanghai

SCS

Shanghai

China

Operating

Full

Shama Sukhumvit Bangkok

SSB

Bangkok

Thailand

Operating

Full

OZO Wesley Hong Kong

OWH

Hong Kong

Hong Kong

Operating

09/201312/2013

PROPERTIES UNDER DEVELOPMENT

CODE

LOCATION

COUNTRY

Amari Residences Pattaya (Jomtien)

ARJ

Pattaya

Thailand

Amari Residences Phuket

ARP

Phuket

Thailand

Amari Ludhiana Punjab

ALP

Punjab

India

Amari Pecatu Bali

APB

Bali

Indonesia

Amari Johor Bahru

AJM

Johor Bahru

Malaysia

Amari Dhaka Bangladesh

AGD

Dhaka

Bangladesh

Amari Huidong Guangdong

AGH

Guangdong

China

Amari Dali Yunnan

ADY

Yunnan

China

Nova Park Pattaya

WNP

Pattaya

Thailand

Grand Pujian Residence Shanghai

WPS

Shanghai

China

Nova Express Pattaya

WEP

Pattaya

Thailand

Pattaya Bay Resort

WBP

Pattaya

Thailand

Shama Heda Hangzhou

SDH

Hangzhou

China

Shama Yanglin Beijing

SYB

Beijing

China

Shama Tianfu Chengdo

STC

Chengdo

China

Shama Pazhou Guangzhou

SPG

Guangzhou

China

OZO Boutique Pattaya

OBP

Pattaya

Thailand

OZO Georgetown Penang

OGP

Penang

Malaysia

OZO Colombo Sri Lanka

OCS

Colombo

Sri Lanka

OZO Galle Sri Lanka

OGS

Galle

Sri Lanka

OZO Kandy Sri Lanka

OKS

Kandy

Sri Lanka

OZO Chaweng (Resort) Samui

ORS

Surat Thani

Thailand

Property Code

63

ONYX Hospitality Group
847 Petchburi Road Bangkok 10400 Thailand
T +66 (0) 2255 3767 +66 (0) 2255 4588
F +66 (0) 2255 3718

